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Review  and  Forecast  issue 


In  its  article  ''Looking  Good  in  California  —  The  stylish  comeback  of 
The  Orange  County  Register/' ‘TIME  magazine  described  the  Register 
as  an  "aggressive,  smartly  designed  daily  that  boasts  what  may  be  the 
best  full-color  reproduction  in  the  country."  And  the  chairman  of  the 

Snications  depaftment  at  California  State  University,  Fullerton 
to  the  Register's  evolution  as  "the  single  most  exciting 
.>ment  that  I've,  witnessed  in  journalism."  If  you  want  to  see 
and  believe  for  your^lf,  write  to  us.  We'll  send  you  an  issue. 
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THE  WHEEL  OF  GOOD  FORTUNE 


When  you  place  your  advertising 
dollars  with  Greater  Chicago  News¬ 
papers  it’s  no  wager,  it’s  an  invest¬ 
ment.  QCN  evolves  around  a  dynamic 
suburban  market  of  over  369,000 
households  in  Chicago’s  Outer  Loop. 

These  affluent  homes  located  in 
Lake,  Kane,  Will  and  DuPage  Coun¬ 
ties  boast  an  effective  buying  income 
of  $35,612  per  household. 

It’s  no  roll  of  the  dice  when  you  use 
GCN  to  buy  this  upscale  community, 
1984  Sales  and  Marketing  Manage¬ 
ment  statistics  indicate  the  “M'^rket 
Apart”  expended  $5.22  billion  in  <  etail 
sales  annually.  This  reflects  a  114% 
growth  since  1973. 

In  the  Chicago  market.  Greater 
Chicago  Newspapers  have  always 
been  a  “market  apart,”  reaching 
households  not  reached  by  the  Chi¬ 
cago  Tribune  and  the  Chicago  Sun- 
Times.  To  complete  your  Chicago 
buy,  you  need  GCN.  Call  now  and 
watch  your  fortunes  begin  to  im¬ 
prove! 
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For  years  newspaper  readers  have 
had  to  deal  with  the  problem  of  ink 
rub-off.  Now,  Flint  Ink  Corporation 
leads  the  way  in  solving  the  rub-off 
problem  with  “Low-Rub”  Arrowlith 
and  Arrowhead  blacks  for  offset  and 
letterpress  printing.  Extensive  field 
tests  show  that  these  inks  reduce 
rub-off  up  to  80%  compared  to  con¬ 
ventional  news  inks. 

“Low-Rub”  black  offset  inks  are 
available  for  both  open  fountain  and 
injector  presses.  And  we  offer  a 
“Low-Rub”  letterpress  black  as  well. 
These  inks  are  compatible  with  con¬ 
ventional  news  inks.  You  can  expect 
improved  mileage  from  15  to  30% 
and  still  obtain  the  same  runability, 
printability  and  high  quality  as  our 
present  newsprint  inks.  Many  of  our 
customers  are  already  running  these 
“Low-Rub”  inks,  and  more  and  more 
printers  are  asking  to  test  them  each 
week. 

Our  same  commitment  to  research 
that  produced  “Low-Rub”  black  is 
also  pioneering  water-based  Flexo 
news  inks.  These  inks  virtually 
eliminate  rub-off,  and  provide  a 
cleaner  paper  and  a  brighter  image. 

For  more  information  on  “Low- 
Rub”  black,  contact  your  local 
Flint  Ink  representative. 
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CORPORATE  HEADQUARTERS: 

25111  GLENDALE  AVENUE, 
DETROIT.  MICHIGAN  48239 

ATLANTA  •  BUFFALO  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  -  JACKSONVILLE  •  KANSAS  CITY 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK  •  ORLANDO 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO 
INTERNATIONAL  DIVISION 
MIAMI  •  MEXICO  CITY 


Make  rub-off  old  news. 
Print  with  Flint  Ink 
"Low- Rub"  Mock. 
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JANUARY 

16-18 — Idaho  Newspaper  Association.  Winter  Convention,  Red 
Lion  Riverside  Boise. 

20-22— Seventh  Annual  National  Media  Conference,  “Dialogue  '86: 
Public  Relations  and  the  Med'a  as  Partners  in  Communication,' 
sponsored  by  Larimi  Communications  Associates,  Ltd.,  New  York  Hilton. 

20- 25 — National  Association  of  Advertising  Publishers,  Mid- 

Winter  Conference,  Marriott's  Rancho  Las  Palmas  Resort, 
Palm  Spings,  Calif. 

21- 23— Washington  Journalism  Center.  Conferences  for  Journalists, 

Containing  Health-Care  Costs:  Is  Quality  Being  Sacrificer'’ 
Watergate  Hotel,  Washingion,  D.  C. 

23- 25— New  England  Press  Association,  Annual  Meeting, 

Sheraton-Boston. 

24- 25— Mississippi  Press  Association,  Mid  Winter  Conference  and 

Trade  Show,  Ramada  Renaissance,  Jac  xm. 

26-29— International  Newspaper  Advertising  .nd  Marketing  Executives, 
Winter  Meeting,  Caesars  Palace,  Las  Vegas. 

FEBRUARY 

2-7 — Suburban  Newspapers  of  America,  Management  Conference, 
Intercontinental  Wailea,  Maui,  Hawaii. 

12- 16 — Minnesota  Newspaper  Association,  Annual  Convention,  Hyatt 

Regency  Hotel,  Minneapolis. 

13- 15 — California  Newspaper  Publishers  Association,  Annual  Convention, 

Hotel  del  Coronado,  Coronado. 

13-16— Howard  University  Communications  Conference,  “Communications: 
The  Key  to  Economic  and  Political  Change.'  School  of 
Communications,  Washington,  D.C. 

21 -24— Great  Lakes/Midstates  Newspaper  Conference,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

26-28 — New  England  Newspaper  Advertising  Executives  Association 
Winter  Meeting,  Charles  Hotel,  Cambridge,  Mass. 

SeminarsIWorkshopsIClinics 

JANUARY 

13-16— ANPA,  Management  Development  Workshop,  Sir  Francis  Drake 
Hotel,  San  Francisco. 

18- 23 — Newspaper  Advertising  Co-Op  Network,  Managers  Workshop, 

Jan.  18-19;  Sales  Seminar,  Jan.  20-23;  Royal  Plaza  Hotel, 
Orlando,  Fla. 

19- 24 — American  Press  Institute,  Publishers  and  Chief  Executives 

(for  newspapers  under  75,000  circulation),  Reston,  Va. 

19-29— American  Press  Institute,  Circulation  District  Managers 

Workshop,  Biltmore  Plaza  Hotel,  Providence. 

21- 22— New  England  Newspaper  Association,  Women  in  Newspaper 

Management  Workshop,  Hyatt  Regency  Hotel,  Cambridge,  Mass. 

22- 23— New  England  Newspaper  Association,  Circulation  District 

Managers  Workshop,  Biltmore  Plaza  Hotel,  Providence. 

22-24— International  Circulation  Managers  Association/Troy 

State  University  Circulation  Management  Seminar,  Troy,  Alabama. 

26- 2/1— The  Poynter  Institute  for  Media  Studies,  Newspaper 

Design/Graphics  for  Lifestyle  Editors,  St.  Petersburg. 

27- 29— ANPA,  Leadership  in  the  Newsroom  Workshop,  in  cooperation 

with  the  American  Society  of  Newspaper  Editors  and  the  Associated 
Press  Managing  Editors,  Hyatt  Hotel,  Sarasota,  Fla. 

31-2/2 — Mid  America  Press  Institute,  Newsroom  Management  Seminar, 
Clarion  Hotel.  Downtown  St.  Louis. 

FEBRUARY 

2-7— American  Press  Institute,  Newspaper  Design  Seminar  and 
Advanced  Reporting  Seminar,  Reston,  Va. 

2-7— The  Poynter  Institute  for  Media  Studies,  Writing  Center 
for  Writers  &  Editors,  St.  Petersburg. 

2-8— ANPA  Newspaper  Executives  Marketing  Seminar,  Cosponsored 
with  the  International  Newspaper  Promotion  Association,  The 
Houstonian,  Houston. 

5-6— New  England  Newspaper  Association:  Feb.  5— Mailroom  Workshop 
and  Feb.  6— Totai  Market  Coverage  Workshop.  Both  at  Hilton, 
Lowell,  Mass. 

9-14 — America  Press  Institute,  Editing  the  Weekly  Newspaper, 
Reston,  Va. 
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A  look  ahead  at  1986 - 

National/international  meetings 

MARCH 


1-4— GRAPH  EXPO  86  West,  Los  Angeles  Convention  Center,  Los 
Angeles. 

3-6— Inter  Americar  Press  Association,  Mid-year  Meeting, 
Salvador,  Brazil. 

12-14 — America  East  Newspaper  Operations  Conference,  Hershey 
Lodge  &  Convention  Center,  Hershey,  Pa. 

19-21 — Newspaper  in  Education  Week  Conference,  Los  Angeles 
Hilton. 

APRIL 

8- 11— American  Society  of  Newspaper  Editors,  Marriott  Hotel, 

Downtown,  Washington,  D.C. 

15 —  Canadian  Press,  Westin  Hotel,  Toronto. 

16—  Canadian  Daily  Newspaper  Publishers  Association,  Westin 
Hotel,  Toronto. 

21-23 — American  Newspaper  Publishers  Association  Convention, 

Fairmont  Hotel.  San  Fra.ncisipo. 

MAY 

2-15— DRUPA  86,  International  Fair,  Printing  and  Paper,  Dusseldorf, 
West  Germany. 

9- 11— Pittsburgh  Interdisciplinary  Conference  on  Photojournalism, 

Pittsburgh  Press. 

11-14 — International  Press  Institute,  General  Assembly, 

Redoutensaele-Hofburg,  Vienna. 

18-21— International  Newspaper  Promotion  Association  Conference, 

MarYlctt  Harbor  Beach  Resort,  Ft.  Lauderdale. 

18-23  i  .ternational  Newspaper  Financial  Executives,  Camelback 

'nn,  Scottsdale,  Ariz. 


JUNE 

3-6— Suburban  Newspapers  of  America,  Annual  CXinvention,  Royal 
Orleans  Hotel,  New  Orleans. 

21- 25— American  Newspaper  Publishers  Association,  Operations 

Management  Conference  and  Exposition,  Georgia  World  Congress 
Center,  Atlanta. 

22- 28— /Association  of  Newspaper  Classified  Advertising  Managers, 

Drake  Hotel,  Chicago. 

29-7/2— International  Circulation  Managers  Association, 

Conference,  Westin  Hotel,  Seattle. 

JULY 

8-13 — National  Press  Photographers  Association,  Annual 

Convention  and  Education  Days,  MGM  Grand  Hotel,  Reno. 

27-39— International  Newspaper  Advertising  and  Marketing 
Executives,  Summer  Meeting,  Hyatt-Regency,  Vancouver,  B.C. 

SEPTEMBER 

10-12— American  Society  of  Sunday  and  Feature  Editors,  Palliser 
Hotel,  Calgary,  Canada. 

10-12— International  Newspaper  Promotion  Association,  European 

Division  Conference,  Nova  Park  Hotel,  Zurich,  Switzerland. 

15-19— Inter  American  Press  Association,  General  Assembly, 

Vancouver,  B.C. 

23- 26 — National  Conference  of  Editorial  Writers,  The  Mills 

House,  Charleston,  S.C. 

24- 27— National  Newspaper  Association,  Convention,  Opryland 

Hotel,  Nashville. 

OCTOBER 

2-4 — Western  Newspaper  Production  Conference,  Monterey, 

Calif. 

5-8— Southern  Newspaper  Publishers  Association,  Conference, 

Boca  Raton  Hotel  &  Club,  Boca  Ration,  Fla. 

12-15— International  Newspaper  Financial  Executives,  Fall 
Meeting,  Westin  Hotel,  Boston. 

21-24 — Associated  Press  Managing  Editors,  Conference,  Hyatt 

Regency,  Cincinnati. 

26-28 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

NOVEMBER 

12-15 — Society  of  Professional  Journalists,  Sigma  Delta  Chi, 

Atlanta. 
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They  add  up  to  superior  dot 
reproduction.  Dots  with  sharp,  well 
defined  edges,  produced  as  a  result  of 
the  plate’s  electrochemical  grain. 

Newsplate  S  is  easy  to  live  with.  Pro¬ 
cess  it  in  your  existing  processor  with  a 
developing  lacquer.  There’s  no  cross¬ 
contamination  of  chemicals. 

On  the  press,  you  can  depend  on 
Newsplate  S  for  fast  rollup,  better 
ink/water  balance  and  built-in  capacity 
for  runs  up  to  250M  impressions.  The 
quality  of  these  plates  gives  you  “room 
to  improve"  in  the  pressroom. 

Newsplate  S  negative-working 
presensitized  offset  plates  are  manufac¬ 
tured  in  the  U.S.A.  by  American 
Hoechst  Corporation. 


MAGNIFIED  400  TIMK  MAGNIFIED  100  TIMES 

Hoechst  Newsplate  S  produces  sharp  well  defined  dot  edges. 


MAGNIFIED  400  TIMES  MAGNIFIED  100  TIMES 

Typical  wipe-on  plate  dot  edges  begin  to  grow. 


For  more  information,  call  toll  free  1 -800-243-NEWS.  In  New  Jersey  (201)  231-3833 
American  Hoechst  Corporation,  RO.  Box  3700,  Somerville,  N.J.  08876 


Hoechst 
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Are  You  Getting  Your 
SHARE  of  Corporate 
Advertising  from  the 
Food  Industry? 

Editor  &  Publisher  offers  a  unique  adver¬ 
tising  opportunity  to  newspapers  in  its 
February  15  issue.  In  the  second  in  a  series 
of  in-depth  monthly  reports  on  “Public  Rela¬ 
tions  and  The  Press,"  we  will  focus  on  public 
relations  efforts  in  the  FOOD  industry. 

This  is  an  opportunity  to  position  your  paper 
strongly  in  the  minds  of  the  public  relations 
specialists  who  determine  the  direction  of 
flow  of  advertising  dollars. 

Other  issue  and  subject  dates  in  this  series 
are:  March  22/Financial  Services,  April  19/ 
Fashion,  May  17/Travel,  and  June  14/Insur¬ 
ance.  Reserve  your  advertising  space  today! 
Call  your  E&P  representative,  or  Donald 
Parvin,  Ad  Manager  at  212  675-4380. 


Closing  for  the  February  15  issue  is  February  5. 


Editor  &  Publisher 

11  Wcsl  191h  Siroci  •  New  York  NY  10011 


Newspaper  stocks  enjoy 
a  year  of  healthy  growth 

Newspaper  stocks  enjoyed  a  year  of  healthy  growth  in 
1985,  although  they  still  did  not  match  the  surge  in  prices 
that  occurred  in  1983  when  the  economic  recovery  was  in 
full  swing. 

Among  U.S.  companies,  top  performers  included  Lee 
Enterprises,  whose  stock  price  was  up  68%  in  1985,  after  a 
modest  8%  increase  in  1984.  Gray  Communications  was 
also  up  68%  in  price  this  year,  compared  to  14%  growth  a 
year  ago. 

The  Tribune  Co.  of  Chicago  saw  its  stock  rise  61%  in 
price  last  year,  while  in  1984  the  price  grew  only  by  1 1%. 
The  Washington  Post  Co.  was  another  strong  gainer, 
thanks  in  part  to  a  stock  buyback,  with  its  Class  B  shares 
rising  50%  in  value  in  1985.  The  Post’s  Class  B  stock 
gained  just  9%  in  value  in  1984. 

Other  strong  performers  included  Capital  Cities  Com¬ 
munications,  up  45%  in  price  in  1985  compared  to  only  5% 
in  1984;  Times  Mirror,  another  stock  buyback  beneficiary, 
which  was  up  41%  last  year  compared  to  14%  in  1984;  Dow 
Jones  &  Co.  whose  stock  gained  1 1%  in  value  in  1985  after 
declining  15%  in  1984;  and  Knight-Ridder  Newspapers 
which  was  up  36%  in  price  last  year,  versus  8%  in  1984. 
Knight-Ridder’ s  gain  was  due  in  part  to  its  acquiring  sever¬ 
al  million  shares  from  the  John  S.  Knight  estate. 

Gannett  Co.  remained  a  steady  performer,  showing  a 
32%  increase  in  stock  price  following  1984’s  19%  gain. 

Affiliated  Publications,  which  saw  its  stock  price  rise 
24%  in  1984,  slowed  down  last  year  with  a  10%  price  gain. 
The  New  York  Times  Co.  also  slowed  a  bit,  with  its  Class 
A  shares  recording  28%  price  growth  after  posting  gains  of 
38%  in  1984  and  47%  in  1983. 

Multimedia’s  stock  price  dropped  20%  last  year,  after 
showing  no  gain  for  1984  and  a  51%  increase  in  1983.  Park 
Communications,  which  went  public  in  October  1983,  saw 
its  stock  price  drop  13%  in  1985,  after  a  gain  of  22%  in  1984. 

Berkshire  Hathaway,  which  owns  the  Buffalo  News  and 
has  sizable  holdings  in  Capital  Cities,  dropped  60%  in  price 
last  year  following  a  5%  decline  in  1984. 

Among  Canadian  companies,  Torstar,  which  publishes 
the  Toronto  Star,  was  the  big  gainer  with  a  98%  price 
increase  in  1985  following  40%  growth  in  1984. 

Thomson,  which  split  3-for-l  last  May,  showed  a  39% 
gain  in  stock  price  this  year,  while  Southam,  which  split 
4-for-l  last  August,  was  up  19%  in  1985. 

Quebecor  continued  its  slide,  with  a  50%  drop  in  stock 
price  for  1985  after  a  23%  decline  the  year  before.  Quebe¬ 
cor  has  showed  a  60%  gain  in  stock  price  in  1983. 


Year  to  Year  Stock  Prices 


Dec.  26 

Dec.  27 

Percent 

1985 

1984 

change 

Affiliated  Publications  (AMEX) . 

52^ 

473/4 

+  10 

A.H.  BeloCorp.  (NYSE) . 

51’/o 

43^ 

+  19 

Berkshire  Hathaway  (OTC) . 

510 

1270 

-60 

Capital  Cities  Comm. (NYSE) . 

2173/4 

150^ 

+  5 

Dow  Jones  (NYSE) . 

453/4 

411/6 

+  11 

Gannett  (NYSE) . 

62 

47 

+  32 

Gray  Comm.  (OTC) . 

116 

69 

+  68 

Knight-Ridder  (NYSE) . 

383/6 

281/S 

+  36 

Lee  Enterprises  (NYSE) . 

43 

253/6 

+  68 

Media  General  (AMEX) . 

791/4 

641/S 

+  23 

Multimedia  (OTC) . 

293/6 

371/4 

-20 

New  York  Times  (AMEX) . 

48^/6 

381/4 

+  28 

Park  Communications  (OTC) . 

231/4 

26^4 

-13 

Power  Corp.  (CE) . 

21 

281/4 

-26 

Quebecor  (AMEX) . 

91/4 

181/S 

-50 

Southam  (CE) . 

15i/6a 

521/4 

+  19 

Thomson  Newspapers  (CE) . 

23l/6b 

503/4 

+  39 

Times  Mirror(NYSE) . 

563/6 

40 

+  41 

Toronto  Sun  (CE) . 

24 

22^4 

+  5 

Torstar  (CE) . 

33 

16^ 

+  98 

Tribune  Co.  (NYSE) . 

543/4 

34 

+  61 

Washington  Post  (AMEX) . 

1201/4 

80 

+  50 

9.4  Id  1  spin  on  21. 
ti-3  to  1  split  on  May  31. 
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Don’t  leave  home  without  itf 

Do  you  know  me?® 

These  phi'ases,  as  well  as  the 
others  listed  below,  are  the  prop¬ 
erty  of  American  Express.  And 
cannot  be  used  for  advertising  or 
promotional  purposes  by  other 
companies  or  not-for-prOfit 
organizations. 

If  you  try  to  use  them,  however. 


you’ll  not  only  have  to  answer  to 
us.  You’ll  also  have  to  answer  to 
the  man  with  the  gavel.  After  all, 
American  Express  has  put  a  great 
deal  of  time  and  money  behind 
these  trademarks.  Therefore,  they 
must  be  protected.  So  don’t  use  our 
property  in  your  advertising. 
Or  you’ll  have  some 
« explaining  to  do.  In  court. 


»K1EBK»Nj 

IB<BBESS 


These  trademarks,  and  any  derivatives  of  tiiem,  are  protected  by  law:  AMERICAN  EXPRESS®  Card;  DON’T  LEAVE  HOME 
WITHOUT  IT®;  DON’T  LEAVE  HOME  WITHOUT  THEM®;  DON’T  LEAVE  HOME  WITHOUT  US®;  DO  YOU  KNOW  ME?®; 
CAUSE-RELATED  MARKETING"”;  GOLD  CARD®;  PLATINUM  CARD®;  PROJECT  HOMETOWN  AMERICA"”  These  graphic 
trademarks  are  also  protected:  AMERICAN  EXPRESS  Box  Logo®;  AMERICAN  EXPRESS  Box  Logo  TRAVEL  SERVICE  &  Stripes 
Design®;  AMERICAN  EXPRESS  Card  Design®;  PROJECT  HOMETOWN  AMERICA  Logo"”;  Travelers  Cheque  Design® 

C>  1985  Amencan  Express  Travd  Related  Services  Company.  Inc. 
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the  foupth  estate 


Robert  U.  Brown,  President  James  Wright  Brown 

^dlnend  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 
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Outlook  for  1986  is  good 

Experts  quoted  in  this  issue  predict  a  moderate  advertising 
growth  rate  for  newspapers  in  1986  —  around  7.5%  to  8%  in  total  ad 
revenue  which  will  be  slightly  higher  than  the  predicted  advertising 
rate  increases,  thus  producing  a  small  gain  in  page  volume.  That 
represents  the  real  growth. 

Part  of  this  growth  will  be  fostered  by  newspaper  efforts  to  de¬ 
velop  deeper  market  penetration  through  zoned  editions  or  sections 
and  total  market  coverage  programs. 

An  awareness  of  these  newspaper  efforts  is  the  comment  by  an 
executive  of  a  large  advertising  agency  that  there  is  a  growing 
realization  among  brand  advertisers  that  “much  of  the  business  is 
local.”  This  is  recognition  of  the  sales  theme  newspapers  have  been 
using  for  years  through  the  Newspaper  Advertising  Bureau  that  “all 
business  is  local.”  It  reminds  us  of  the  late  Red  Motley’s  favorite  sales 
pitch:  “Nothing  happens  until  somebody  sells  something.”  And, 
where  do  they  sell  it?  Locally!  And,  where  do  people  buy  it?  Locally! 

If,  as  the  ad  man  said,  there  is  a  growing  realization  of  this  among 
brand  advertisers,  it  bodes  well  for  newspapers  as  well  as  being  a 
tribute  to  the  persistence  of  their  promotion. 


Oklahoma  ruling  on  liquor  ads 

A  state  court  ruling  on  Oklahoma’s  ban  on  liquor  advertising  may 
have  cleared  the  way  for  the  Wall  Street  Journal  to  construct  a  plant 
and  publish  there,  but  it  hasn’t  done  a  thing  to  solve  the  problem  of 
discrimination  faced  by  all  other  newspapers  printed  in  that  state. 

The  court  agreed  with  the  state  attorney  general’s  opinion  that  the 
constitutional  ban  on  liquor  advertising  does  not  apply  to  publications 
printed  outside  the  state  but  distributed  therein  nor  to  the  Journal 
which  receives  its  printing  materials  (including  ads)  via  satellite. 

Aside  from  the  legal  niceties  of  the  matter  which  are  in  the  hands  of 
the  lawyers  and  the  courts,  it  is  a  matter  of  plain  common  sense 
reasoning  that  Oklahoma  newspapers  are  being  discriminated 
against  and  the  constitutional  amendment  should  be  rescinded. 


Violence  against  journalists 

Thirty  journalists  were  killed  last  year  which  was  nearly  double 
the  number  killed  during  the  preceding  year,  according  to  a  survey 
by  Freedom  House.  It  is  not  that  journalists  were  singled  out  as 
targets  but  that  their  line  of  work  made  them  vulnerable. 

Proposals  have  been  made  for  the  creation  of  a  national  memorial 
to  men  and  women  journalists  who  have  been  killed  in  the  line  of  duty 
since  the  beginning  of  World  War  II.  We’re  not  sure  it  is  a  good  idea. 
Such  memorials  belong  in  a  school  of  journalism  or  the  National  Press 
Club,  for  instance,  but  we  feel  those  being  honored,  if  they  could 
speak,  would  vote  against  being  made  national  heroes  by  some 
national  monument. 
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Letters  to  the  Editor 


A  message  to  newspapers:  ‘listen  to  advertisers’ 


In  the  wake  of  yet  another  Gannett 
Newspaper  resignation  from  the  Au¬ 
dit  Bureau  of  Circulations,  it  seems 
almost  necessary  for  the  advertiser  to 
respond. 

As  the  advertising  manager  for  a 
major  East  Coast  retailer,  I  deal  with 
approximately  70  newspapers.  I  am 
by  no  means  out  to  defend  the  ABC. 
However,  I  think  that  in  respected 
publication  such  as  Editor  &  Pub¬ 
lisher  it  should  be  noted  that  the  “in- 
bred”  mentality  of  the  newspaper  in¬ 
dustry  has  to  be  addressed. 

Permit  me  to  explain.  It  is  very  rare 
for  a  publisher  to  speak  to  (or  heaven 
forbid,  visit)  a  major  advertiser.  The 
only  client-input  that  most  publishers 
get,  comes  from  the  advertising  direc¬ 
tor,  advertising  manager,  or  other  key 
newspaper  sales  personnel. 

As  an  example,  newspapers  put  so 
much  stock  in  the  SAU  conversion.  If 
a  cross  section  of  the  major  retailers 


were  surveyed,  the  industry  would 
have  discovered  the  following:  the  re¬ 
gional  retailer  builds  one-size  ad,  and 
has  the  newspapers  shoot  it  to  size. 
The  SAU  system  only  created 
headaches  in  terms  of  rate  conversion 
(a  large  percentage  of  sales  reps  didn't 
even  understand  the  specific  math). 
Can  I  ask  .  .  .  did  this  plethora  of 
“mock  pages,”  new  rate  cards, 
brochures,  and  other  propaganda  get 
the  national  advertising  back  (as  it 
was  supposed  to)? 

As  I  stressed,  listen  to  the  advertis¬ 
er.  Sure,  the  ABC’s  practices  leave  a 
lot  to  be  desired.  Yes,  we  would  like 
to  have  audited  readership  informa¬ 
tion  (although,  highly  subjective  it 
would  be  beneficial).  But,  let’s  start  at 
square  one.  If  the  Gannett  Organiza¬ 
tion  (or  the  newspaper  industry  for 
that  matter)  wants  to  make  a  state¬ 
ment,  listen  to  the  advertiser.  Media 
analysis  has  become  increasingly  cri¬ 


tical.  Due  in  part  to  the  Advo  threat, 
TMC  products  have  sprouted  like 
weeds  on  an  unmowed  lawn.  Before 
you  cry  out  for  demographic  audits; 
let’s  get  the  shop  in  order.  The  adver¬ 
tiser  wants  standardized  circulation 
information. 

Is  it  that  the  major  metro  papers  are 
afraid  to  show  circulation  by  Zip 
Code?  Does  it  make  them  too  easy  a 
target  for  direct  mail  companies,  or 
the  affluent  weekly? 

The  statement  by  Roy  Megarry 
(E&P,  December  7,  1985) 
.  .  .  “readership  is  what  it’s  all  about 
in  appealing  to  the  advertiser,”  is  a  bit 
premature.  Let’s  be  reasonable,  until 
the  ABC  and  the  newspaper  industry 
can  provide  the  basics,  leave  the  de- 
mograhics  to  us.  Ask  us,  before  you 
decide  what  we  need. 

Glenn  Lurie 
(Lurie  is  advertising  manager,  Chan¬ 
nel  Home  Centers,  Whippany,  N.J.) 


Stresses  the  importance  of  the  Gronowicz  case 


James  Roper’s  article  in  the  De¬ 
cember  7,  1985  issue  is  a  comprehen¬ 
sive  description  of  the  importance  of 
the  Gronowicz  case,  and  the  serious 
implications  that  it  suggests.  In  spite 
of  the  author’s  death  the  legal  aspects 
of  the  case  demand  that  the  U.S.  Su¬ 
preme  Court  accept  it  for  review  since 
the  issue  is  bound  to  recur  again  and 
again. 

The  United  States,  unlike  Canada, 
Great  Britain,  France  and  Belgium, 
has  not,  at  this  point  in  time  enacted 
laws  that  are  dramatically  referred  to 
as  “hate  laws,”  and  which  specifically 
criminalize  the  promotion  of  hatred 
against  an  “identifiable  group.” 

Today  the  mail  is  loaded  with  false 
hate  literature  against  blacks,  Hispa- 
nics,  Asians,  women,  Jews,  Catho¬ 
lics,  Fundamentalists,  and  other 
groups  too  numerous  to  mention;  but 
the  perpetrators  of  hatred  cannot  be 
prosecuted  because  there  are  no  spe¬ 
cific  laws  at  the  national  or  state  level 
that  criminalize  such  action. 

Why  these  laws  are  not  on  our  sta¬ 
tute  books  is  difficult  to  understand 
because  group  hatred  in  this  country 
is  rampant  and  growing  worse.  And — 
believe  it  or  not — such  a  law  was  held 
to  be  constitutional  by  the  U.S.  Sup¬ 
reme  Court  in  1952  when  anti-black 
literature  was  being  distributed 
throughout  Illinois  in  violation  of  a 
state  statute,  which  at  that  time  crimi¬ 
nalized  such  action. 

But  now  the  government  —  by  us- 
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ing  the  Gronowicz  case  statute  mak¬ 
ing  it  a  crime  to  use  the  mail  to  deceive 
the  public  with  false  information  — 
may  actually  achieve  the  same  result 
as  the  hate  laws. 

And  if  the  Supreme  Court  should 
uphold  the  statute’s  constitutionality, 
false  statements  aimed  at  minority 
groups  could  be  prosecuted  criminal¬ 
ly  even  though  they  might  not  be  sub¬ 
ject  to  civil  libel  suits. 


The  Sunshine  Laws  opened  the 
windows  of  truth  to  permit  the  press 
to  scrutinize  the  shady  precincts  of 
government  and  politics.  So  why 
should  the  press  now  object  to  open¬ 
ing  the  windows  of  truth  to  the 
machinations  of  a  small,  clandestine 
segment  of  the  press? 

Joseph  Krasner 


Speaking  of  LAT-WP . . . 


“  We’re  especially  fond  of  the  columnists 
and  standing  features  in  the  Los  Angeles 
Times-Washington  Post  service.  They 
receive  excellent  play  in  our  sections  on 
food,  entertainment,  business  and  style.” 

Rob  Schorman,  executive  editor 
MESSENGER-INQUIRER 
Owensboro,  Kentucky 

For  details,  contact:  John  W.  Payne  ^ 
LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 'j 
(202)  334-6173 
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1985-in-Review 

An  active  year  for  newspapers 

There  were  some  successes,  some  setbacks  and  some  failures,  but 
one  thing  was  certain  —  newspapers  were  big  news  on  the  business  pages 


By  Mark  Fitzgerald 

Newspapers  made  the  business 
pages  in  1985. 

Almost  all  of  the  industry’s  impor¬ 
tant  developments  in  the  year  could 
be  told  in  financial  terms. 

There  were  hostile  takeovers,  high- 
dollar  acquisitions,  “poison  pill”  de¬ 
fenses,  “shark  repellents,”  spectacu¬ 
lar  bankruptcies  and  even  more  spec¬ 
tacular  successes. 

It  was  a  year  in  which  one  news¬ 
paper  company’s  stock  could  soar 
from  a  thinly  traded  $250  a  share  in 
January  to  $1,583  in  September. 

It  was  a  year  in  which  newspaper 
company  takeovers  occurred  with 
such  speed  and  ferocity  that  even  the 
biggest  predators  hastily  erected 
corporate  defenses. 


There  were  hostile 
takeovers,  high-dollar 
acquisitions,  “poison  pill” 
defenses,  “shark 
repellents,”  spectacular 
bankruptcies  and  even 
more  spectacular 
successes. 


And  it  was  a  year  in  which  one 
newspaper  company  could  —  almost 
casually  —  agree  to  pay  more  than  a 
half-billion  dollars  for  a  television  sta¬ 
tion. 

Television  was  very  popular  among 
newspaper  companies:  the  broadcast 
properties  sometimes  outnumbered 
the  papers  in  1985’s  big  newspaper 
transactions. 

Even  Rupert  Murdoch  —  whose 
name  in  past  years  was  almost  inevi¬ 
tably  preceded  by  the  identification 
“Australian  press  baron”  —  talked  in 


1985  not  of  buying  more  newspapers, 
but  of  creating  a  “Fourth  Network.” 

In  fact,  Murdoch  prepared  for  the 
eventual  sale  of  his  two  biggest  U.S. 
tabloids,  the  New  York  Post  and  Chi¬ 
cago  Sun-Times. 

And  everywhere  in  1985,  it  seemed, 
there  was  Gannett  Co.  —  buying 
newspapers,  fighting  with  the  Audit 
Bureau  of  Circulations,  launching  a 
weekend  clone  of  USA  Today  and 
urging  papers  to  increase  their  cover 
prices. 

The  poor  among  us 

Not  all  the  financial  news  of  1985 
concerned  expansions. 

United  Press  International  suffered 
another  wrenching  year  of  internal 
wrangling,  litigation,  austerity  —  and 
layoffs. 

Yet,  remarkably,  by  the  end  of  the 
year  the  court  fighting  concerned  two 
parties  who  wanted  to  own  the  long- 
suffering  wire  service. 

Also  as  1985  ended,  St.  Louis 
seemed  destined  to  become  another 
in  the  long  list  of  big  one-paper  towns. 

The  St.  Louis  Globe-Democrat 
faced  its  most  severe  financial  crisis  in 
what  was  a  year  of  crises.  The  paper 
that  financed  Charles  Lindbergh’s 
historic  flight  across  the  Atlantic  was 
so  poor  by  1985  that  it  couldn’t  afford 
to  run  its  air  conditioning  in  the 
sweltering  St.  Louis  summer. 

With  its  credit  line  gone  and  lan¬ 
guishing  in  Chapter  11  bankruptcy 
reorganization,  the  Globe  remained 
alive  only  in  theory.  It  last  published 
an  edition  on  Dec.  6  and  was  placed  in 
the  hands  of  a  trustee  three  days  later. 

In  a  year  that  was  generally  quiet  on 
the  labor  front,  the  Philadelphia  In¬ 
quirer  and  Philadelphia  Daily  News, 
nonetheless,  were  closed  for  46  days 
in  a  strike  by  nine  unions. 

And  not  all  newspaper  news  con¬ 
cerned  business,  of  course. 

“Credibility”  —  the  concern  that 


the  public  was  losmg  faith  in  news¬ 
paper  journalism  —  was  something  of 
an  obsession  in  1985,  with  some  edi¬ 
tors  ending  the  year  pleading  for  a 
respite  from  the  relentless  soul- 
searching. 

For  this  year,  at  least,  newspapers 
largely  watched  libel  developments 
from  the  sidelines.  The  biggest  cases 
involved  not  newspapers,  but  Time 
magazine  and  CBS.  Nevertheless, 
Philadelphia  retained  its  reputation 
for  libel  litigiousness  as  several  plain¬ 
tiffs  brought  suit  against  the  Inquirer 
and  Daily  News. 


It  was  a  year  in  which 
newspaper  company 
takeovers  occurred  with 
such  speed  and  ferocity 
that  even  the  biggest 
predators  hastily  erected 
corporate  defenses. 


There  were  also  reminders  during 
the  year  that  journalism  is  sometimes 
a  profession  carrying  risks  beyond 
financial  failure  or  legal  problems. 

On  March  16,  Terry  A.  Anderson, 
the  Associated  Press’  chief  corres¬ 
pondent  in  the  Mideast,  was  kidnap¬ 
ped  by  Shi’ite  Moslem  gunmen  in 
Beirut.  By  year’s  end,  he  still  had  not 
been  released. 

And  on  Sept.  19,  Charles  Thornton, 
the  medical  writer  for  the  Arizona  Re¬ 
public,  was  killed  in  a  Soviet  ambush 
while  on  assignment  in  Afghanistan. 
Photographer  Peter  Shlueter  was  able 
to  escape  without  serious  injury. 

Money  changes  everything 

Yet  withal,  in  1985  the  business  of 
American  newspapers  was  business. 

When  the  year  began  a  popular 
(Continued  on  page  10) 
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Gannett  execs:  (from  left)  USA  President  Lee  Guittar,  Gannett  chairman 
Allen  Neuharth,  and  USA  Today  publisher  Ca'hleen  Black. 
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(Continued  from  page  9) 


song  on  the  radio  was  Cyndi  Lauper’s 
“Money  Changes  Everything.”  And 
so  it  was  with  newspapers. 

Of  course,  the  industry  has  been 
changing  for  decades  —  moving  from 
family  operation  to  chain  ownership, 
from  newspapers  that  talked  of  their 
“missions”  to  ones  that  talked  of 
“markets.” 

So  the  developments  that  high- 
dollar  finance  wrought  on  newspa¬ 
pers  in  1985  were  not  exactly  surpris¬ 
ing.  But  they  came  so  quickly  and  so 
dramatically  as  to  be  emblematic  of 
where  the  industry  is  headed  in  the 
last  15  years  of  the  20th  century. 


And  it  was  a  year  in 
which  one  newspaper 
company  couid  —  aimost 
casuaiiy  —  agree  to  pay 
more  than  a  haif-biiiion 
doiiars  for  a  teievision 
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Consider,  for  example,  the  takeo¬ 
vers  in  1985  of  the  Detroit  Men  s  and 
the  Des  Moines  Register. 

Each  paper  was  created  more  than 
three  generations  ago  by  strong- 
willed  individuals  who  became 
legends  for  their  pioneering  jour- 
najism. 

In  1985,  both  were  taken  over  by  a 
corporation  —  Gannett  Co.  —  that  is 
fast  becoming  a  modern-day  legend, 
chiefly  for  its  marketing  prowess. 

In  January,  Gannett  bought  the  Des 
Moines  Register,  which  had  been  run 
by  Gardner  Cowles  and  his  descen¬ 
dants  since  1903. 

And  in  September,  Gannett  bought 
the  Detroit  News,  which  James  E. 
Scripps  established  in  1873. 

Both  the  Cowles  and  Scripps  family 
had  been  proud  of  their  independent 
operations  and  the  tradition  of  great 
Midwest  journalism  they  repre¬ 
sented. 

And  both  families  had  also  been 
aware  of  the  changes  in  the  media  in¬ 
dustry,  and  had  changed  with  the 
times,  branching  into  broadcasting 
and  other  ventures. 

In  the  end,  though,  both  —  espe¬ 
cially  Scripps’  Evening  News  Asso¬ 
ciation  —  were  victims  of  their  effi¬ 
cient  successes  and  rifts  that  can  de¬ 
velop  in  families  rich  or  poor. 

A  death  in  the  family 

A  less-heralded  acquisition  during 
the  year  symbolized  perhaps  most 
poignantly  the  effect  modem  times 


have  had  on  family  newspapers. 

With  little  fanfare  on  May  21,  Ing- 
ersoll  Publications  bought  from  the 
Cousley  family  the  remaining  52%  of 
the  Alton  (III.)  Telegraph.  Earlier,  in 
March,  the  Lakeville,  Conn. -based 
firm  had  purchased  the  48%  stake 
owned  by  the  heirs  of  John  McA¬ 
dams. 

The  end  of  family  operation  at  the 
Telegraph  is  the  story  of  two  in¬ 
creasingly  common  factors:  family 
disputes  and  soaring  libel  judgments. 

The  Telegraph’s  final  chapter  dates 
to  June  1980  when  the  38,000- 
circulation  afternoon  daily  was  slap¬ 
ped  with  the  biggest  newspaper  libel 
judgment  to  date  —  a  $9.2  million 
award  to  a  local  building  contractor. 

Based  on  a  memo  written  by  two 
investigative  reporters,  but  not  pub¬ 
lished  in  the  paper,  the  libel  award 
forced  the  Telegraph  into  bankruptcy 
court  for  two  years. 

Finally,  in  a  1983  settlement,  the 
paper  agreed  to  pay  $1.4  million, 
almost  all  of  it  covered  by  its  insur¬ 
ance. 

However,  the  lawsuit  did  another 
kind  of  damage:  the  once-feisty  Alton 
Telegraph  dropped  all  investigative 
reporting  and  practiced  an  extremely 
cautious  journalism.  In  addition,  the 
McAdams  and  Cousleys  had  dis¬ 
agreed  on  the  course  of  the  newspaper 
since  the  lawsuit. 

But  when  the  ubiquitous  newspa¬ 
per  analysts  and  investment  bankers 
commented  on  the  Telegraph’s  sale  to 
Ingersoll,  the  paper’s  family  own¬ 
ership  or  journalistic  tradition  was  of 
little  note. 

Far  more  important,  the  analysts 
said,  was  what  the  purchase  meant  for 
Ingersoll’s  plans  in  St.  Louis  market, 
where  it  already  had  bought  a  highly 


successful  chain  of  free-ckrculation 
weeklies. 

Too  much  success? 

All  of  this  emphasis  on  marketing 
and  finance  troubled  some  in  1985. 

The  Newspaper  Guild,  for  exam¬ 
ple,  declared  at  its  June  24-28  conven¬ 
tion  that  federal  limits  should  be  im¬ 
posed  on  the  number  of  newspapers 
one  media  company  can  own. 

Guild  president  Charles  A.  Perlik 
noted  with  alarm,  in  a  speech  two 
months  before  Gannett’ s  acquisition 
of  the  Detroit  News,  that  Gannett  and 
Knight-Ridder  Newspapers  together 
account  for  about  14%  of  the  nation’s 
daily  newspaper  circulation. 


in  the  end,  though, 
both . . .  were  victims  of 
their  efficient  successes 
and  rifts  that  can  deveiop 
in  famines  rich  or  poor. 


“The  growing  threat  of  an  industry  ■ 
dominated  by  bankers  and  big  inves¬ 
tors  is  troubling  enough,”  Perlik  said. 
“But  an  even  more  ominous  threat, 
long  implicit  in  in  media  concentra¬ 
tion,  is  now  becoming  explicit.  That 
danger  is  the  use  of  these  unpre¬ 
cedented  concentrations  of  media 
power  for  political  propaganda  pur¬ 
poses.” 

Even  some  business  figures  wor¬ 
ried  that  the  1985  go-go  newspaper 
market  was  less  robust  in  its  founda¬ 
tions  than  Wall  Street  might  believe. 

For  one  thing,  some  said,  newspa¬ 
per  advertising  —  while  up  consider¬ 
ably  over  the  depressed  levels  of  the 
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early  1980s  —  showed  dangerous 
weaknesses. 

Newspaper  national  advertising, 
for  example,  remained  at  an  anemic 
6.2%  of  advertising  revenue. 

And  many  pointed  to  declines  in 
other  ad  categories. 

“Look  up  your  top  100  accounts  10 
years  ago,  and  I’ll  bet  you  a  buck  they 
are  not  your  top  100  accounts  now,” 
said  Maurice  Buchart,  vice  presi¬ 
dent  and  general  manager  of  the 
Louisville  Courier-Journal  and  Times 
in  a  speech  to  the  International  News¬ 
paper  Financial  Executives. 

Another  industry  scold,  Thurman 
R.  Pierce  Jr.,  the  vice  president  and 
U.S.  manager  for  print  media  for  J. 
Walter  Thompson,  bluntly  told  pub¬ 
lishers  in  June  that  their  papers  were 
losing  market  share  in  the  fastest 
growing  ad  categories. 

For  example.  Pierce  said,  between 
1970  and  1983,  newspapers’  share  of 
ad  dollars  declined  in  automobiles 
(from  40%  to  19%);  alcohol  (25%  to 
12%)  and  amusements  (10%  to  1%). 

“You  are  not  getting  the  (ad)  money 
where  it  is  being  spent,  and  when  it  is 


Michael  Gartner 


being  spent,  you  are  not  growing  as 
fa«t  as  competing  media.  However 
well  you  appear  to  be  today  —  this  is 
not  market  development,”  Pierce 
said. 

There  was  also  a  year-end  develop¬ 
ment  that  could  have  a  devastating 
impact  on  newspaper  advertising:  the 
American  Medical  Association  called 
for  a  ban  on  cigarette  advertising. 
Almost  no  one  believes  the  AMA 
proposal  will  be  successful,  yet  neith¬ 
er  is  anyone  laughing  it  off. 

Blue  skies  ahead 

But  that  type  of  talk  cut  little  ice  with 
Wall  Street,  which  went  simply  ga-ga 
over  media  companies  in  1985. 

And  there  were  some  very  good 
reasons  for  the  financial  community’s 
interest  in  media  firms,  particularly 
newspapers. 

For  one  thing,  since  recovering 
from  the  back-to-back  recession 
years  of  1980-81,  newspapers  have 
posted  some  impressive  margins. 

Consider  the  returns  on  common 
equity  that  these  media  firms 
achieved  in  1984;  A.H.  Belo  (19.4%); 
Capital  Cities  Communications 
(19.6%);  Knight-Ridder  (15.9%); 
Times-Mirror  (19.2%);  Washington 
Post  (24.9%). 

And  by  their  very  nature,  newspa¬ 
per  companies  have  the  kind  of  sub¬ 
stantial  cash  flow  that  lends  itself  to 
creative  leveraging. 

Not  only  are  the  numbers  often 
very  good,  but  the  stock  of  newspaper 
companies  is  frequently  undervalued. 

That’s  particularly  true  for  family- 
owned  firms,  and  partly  explains  why 
these  companies  are  unable  to  defend 
against  takeover  attempts.  For  family 
members  —  especially  younger  heirs 
—  the  lure  of  high  stock  prices  dan¬ 
gled  by  arbitragers  is  often  too  much 
to  resist. 

All  those  dynamics  were  at  work  in 
the  Des  Moines  Register  and  Tribune 
Co.  liquidation  during  1985. 

For  years,  the  Cowles  family  has 
been  at  odds  over  the  company’s 
management.  Fourth-generation 
Cowleses  in  particular  complained 
that  their  stock  was  underpriced  and 
not  liquid  enough.  Some  dissident 
family  members  and  stockholders 
especially  complained  about  a  voting 
trust  designed  to  prevent  hostile 
takeovers.  Because  the  trust  discour¬ 
aged  sale  of  R&T,  its  stock  could  not 
find  its  market  value. 

As  recently  as  the  fall  of  1984,  R&T 
stock,  traded  on  a  thin  market,  was 
selling  for  just  $32  to  $35  a  share. 

All  that  changed  in  November  1 984, 
however,  when  two  R&T  executives 
shocked  the  company  by  Joining  with 
Dow  Jones  &  Co.  in  an  uninvited  bid 
for  the  company. 

Former  president  Michael  Gartner 


UPl's  Douglas  Ruhe 


and  ex-publisher  Gary  Gerlach  Joined 
Dow  in  making  a  $112  million  bid. 

Very  quickly  a  bidding  war  was 
underway,  and  company  directors  in 
January  bowed  to  the  inevitable  and 
declared  their  intention  to  liquidate. 

Gannett  won  the  newspapers  on 
Jan.  3 1 ,  paying  $200  million  —  a  price 
that  struck  analysts  as  suprisingly 
high  —  for  the  240,000-circulation 
Des  Moines  Register;  the  40,000- 
circulation  Jackson  (Tenn.)  Sun\  and 
two  small  Iowa  weeklies,  the  Indiano- 
la  Tribune  and  the  Independence 
Conservative  &  Bulletin-Journal. 

By  the  end  of  the  summer,  R&T 
also  had  sold  its  broadcasting  prop¬ 
erties,  and  was  estimating  that  when 
liquidation  was  complete  stockhold¬ 
ers  would  realize  $255  to  $275  a  share. 

Stockholder  discontent  continues 
in  Des  Moines,  however.  In  the  weeks 
before  the  surprise  Gartner  and  Ger¬ 
lach  bid,  the  family  of  deceased  R&T 
business  manager  Harry  T.  Watts  set¬ 
tled  a  years-long  lawsuit  by  agreeing 
to  sell  their  25,000  shares  back  for  a 
(Continued  on  page  32) 


Rupert  Murdoch 
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Moderate  growth  for  newspapers  predicted  for  ’86 

Senior  executives  of  10  pubiiciy~heid  newspaper  companies 
predict  profit  gains  wiii  be  in  the  singie  digit  percentage  range 


By  Andrew  Radolf 

In  keeping  with  predictions  of  luke¬ 
warm  economic  growth  for  this  year, 
senior  executives  of  10  publicly-held 
newspaper  companies  told  stock 
analysts  at  Paine  Webber’s  annual 
Outlook  for  Media  conference  that 
they  expect  1986  to  be  much  like  1985 
—  a  year  of  moderate  growth,  with 
profit  gains  generally  in  the  single 
digit  percentage  range. 

The  executives,  with  the  exception 
of  Gannett,  said  they  will  be  cautious 
about  making  newspaper  acquisitions 
this  year — citing  the  high  sale  prices. 
Instead,  the  emphasis  will  be  on  im¬ 
proving  the  efficiency  of  existing 
newspaper  operations. 

Circulation  price  increases,  again 
with  the  exception  of  Gannett,  seem 
to  be  on  hold  as  companies  put  em¬ 
phasis  on  increasing  their  newspap¬ 
ers’  market  penetration,  while  adver¬ 
tising  rates  will  be  staying  just  a  few 
steps  ahead  of  inflation  with  increases 
in  the  6%  to  8%  range. 

Nineteen  eighty-six  will  also  see  a 
continuation  of  trends  begun  earlier  in 
the  decade  to  develop  total  market 
coverage  programs  and  special  and 
zoned  sections. 

into  other  media  should  also  con¬ 
tinue,  but  with  a  renewed  emphasis  on 
broadcast  acquisitions  rather  than 
cable  television.  Interest  in  develop¬ 
ing  videotex  seems  to  be  waning, 
however,  with  only  Knight-Ridder 
taking  an  aggressive  posture. 

There  was  widespread  agreement 
that  newsprint  price  increases  sched¬ 
uled  for  April  probably  will  not  take 
effect  because  of  continued  over¬ 
supply,  but  the  executives  said  their 
companies  were  budgeting  for  about  a 
7%  price  hike  just  in  case. 

Here  are  the  company  by  company 
highlights. 

Afniiated  Publications 

Affiliated  chairman  William  O. 
Taylor  said  the  Boston  Globe  should 
see  advertising  volume  gains  in  the 
2%  to  3%  range  this  year.  For  1985, 
Taylor  said  the  Globe’s  national 
volume  was  up  6%,  retail  up  5%  and 
classified  was  flat. 

Advertising  rates  in  the  Globe  will 
be  going  up  6%  to  6.5%  this  year,  but 
“on  the  circulation  side  there  are  no 


price  increases  budgeted.’’ 

Taylor  said  Affiliated,  which  con¬ 
sidered  bidding  on  the  Chicago  Sun- 
Times  when  Field  Enterprises  put  it 
up  for  sale,  is  not  interested  in  bidding 
again  on  the  newspaper,  which  pub¬ 
lisher  Rupert  Murdoch  must  sell  to 
comply  with  federal  cross-ownership 
regulations  relating  to  his  acquisition 
of  Metromedia’s  television  stations. 

He  said  the  Sun-Times  needed  too 
much  capital  investment. 

Affiliated  has  put  its  joint  venture 
with  Knight-Ridder  to  develop  a 
videotex  service  in  Boston  “on  hold,” 
Taylor  said,  but  the  company  will 
continue  to  “monitor  developments.” 

Affiliated  owns  45%  of  McCaw 
Communications,  which  is  a  cable  tv 
systems  operator  and  a  microwave 
transmission  common  carrier.  Taylor 
said  Affiliated  is  currently  negotiating 
with  McCaw  about  a  new  cellular  tele¬ 
phone  joint  venture  which  his  com¬ 
pany  would  help  finance  in  exchange 
for  equity. 

Taylor  spent  a  considerable 
amount  of  time  stressing  to  analysts 
the  differences  between  the  Globe 
and  Murdoch’s  Boston  Herald —  not¬ 
ing  that  the  Globe  enjoys  wide  leads  in 
daily  and  Sunday  circulation,  is  65% 
home  delivered  compared  to  the 
“mostly  street  sales”  Herald  and  has 
close  to  four  times  the  advertising 
volume. 

“There’s  no  evidence  the  increase 
in  the  Herald’s  circulation  came  out  of 
the  Globe’s,”  he  said. 

A.H.  Belo  Corp. 

President  Robert  Decherd  said  the 
Dallas  Morning  News’  total  advertis¬ 
ing  volume  would  probably  be  “flat  or 
perhaps  slightly  down”  this  year,  with 
retail  and  classified  both  down  a  bit 
but  national  showing  small  improve¬ 
ment. 

In  1985,  however,  national  volume 
“was  off,”  he  said,  while  retail  was  flat 
and  classified  was  up  for  a  total 
volume  gain  of  “a  tad  over  1  %.  ”  Dech¬ 
erd  added  that  the  Morning  News  in¬ 
creased  its  advertising  market  share 
last  year  “in  every  category.” 

The  Morning  News’  “impressive 
but  expensive”  circulation  gains  in 
1985  have  resulted  in  an  1 1%  boost  in 
advertising  rates,  Decherd  said. 
Home  delivery  prices  this  year  went 


Robert  Decherd 


A.H.  Belo  Corp. 

up  to  $9  a  month,  a  $1  a  month  in¬ 
crease. 

The  Morning  News  will  continue  its 
circulation  strategy  of  “moving  at  re¬ 
duced  concentric  circles  towards  the 
center  city  zone.”  He  said  the  378,000 
daily  and  571,000  Sunday  Morning 
News  now  leads  the  rival  Dallas 
Times  Herald  by  146,000  copies  on 
weekdays  and  160,000  copies  on 
Sunday. 

The  Morning  News  is  also  “con¬ 
sidering”  switching  to  low  rub-off  ink 
this  year  and  also  has  a  five-year,  $  1 03 
million  project  to  convert  its  down¬ 
town  presses  to  offset.  The  two  press 
lines  at  the  satellite  Plano  plant  are 
already  offset. 

Dow  Jones  &  Co. 

Chairman  Warren  Phillips  said  the 
Wall  Street  Journal,  which  dropped 
59,000  circulation  according  to  the 
Sept.  30,  1985  Publisher’s  Statement, 
was  once  again  topping  two  million  in 
daily  sales. 

And  despite  advertising  volume 
being  down  about  6%  in  1985  from  a 
year  earlier,  Phillips  said  the  Journal 
“is  not  losing  strength.  Through  Octo¬ 
ber  (1985)  the  Journal  has  increased 
its  advertising  share  of  market.  The 
decline  is  due  to  widespread  softening 
in  national  advertising.” 

Journal  ad  rates  will  increase  about 
7%  this  year,  while  the  annual  sub¬ 
scription  price  increased  $7  to 
$1 14.  The  500  cover  price  will  remain 
unchanged. 

The  Journal  is  sticking  to  a  program 
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of  “trimming  costs,”  Phillips  said,  to 
keep  them  in  line  with  revenue  in¬ 
creases. 

The  Journal  is  also  continuing  its 
program  of  editorial,  technological 
and  service  improvements,  with  more 
special  sections,  expanded  home  de¬ 
livery,  an  increase  to  72  pages  and 
more  production  automation  and 
pagination  planned  for  this  year. 

Dow  Jones’  Ottaway  Newspapers 
enjoyed  “accelerated  growth,”  in 

1985,  Phillips  said,  with  a  3.7%  in¬ 
crease  in  advertising  volume,  exclud¬ 
ing  preprints,  and  a  12.9%  gain  in 
advertising  revenues. 

Dow  Jones  information  service 
group,  which  involves  electronic  de¬ 
livery  of  financial  data  to  businesses 
and  personal  computer  users,  gener¬ 
ated  over  $100  million  in  revenues  in 
1985  and  saw  improved  profits.  In 

1986,  Dow  Jones  plans  to  develop  its 
Corporate  America  Wire  specifically 
to  serve  executives. 

Phillips  said  Investor’s  Daily  and 
USA  Today,  which  is  “given  away”  at 
hotels  and  airlines,  did  not  pose  much 
of  a  competitive  threat  to  the  Journal. 
He  said  Dow  Jones  was  more  con¬ 
cerned  with  the  “significant  competi¬ 
tion”  from  the  New  York  Times 
national  edition  which  includes  as  its 
second  section  the  complete  Business 
Day. 

Gannett  Co. 

With  $1  billion  in  acquisitions  in 
1985  —  its  biggest  year  ever  —  chair¬ 
man  Allen  H.  Neuharth  summed  up 
Gannett’s  goals  for  1986  with  one 
word:  “Bigger.” 

Beyond  that,  however,  Neuharth 
refused  to  speculate  on  what  type  or 
how  big  an  acquisition  Gannett  may 
be  contemplating  next. 

Neuharth  said  Gannett  will  main¬ 
tain  an  aggressive  acquisition  post¬ 
ure,  but  “will  never  be  the  aggressor.” 
Neuharth  said  the  company  will  con¬ 
tinue  to  play  the  role  of  “the  friendly 
White  Knight  on  the  sidelines.” 


However,  Gannett’s  billion  dollars 
worth  of  acquisitions  last  year  also 
more  than  doubled  its  debt  to  over 
$900  million.  The  company  intends  to 
reduce  debt  to  $800  million  by  mid¬ 
year. 

The  company  said  that  after  it  sells 
off  broadcast  properties  to  meet 
federal  cross-ownership  require¬ 
ments,  the  net  cost  of  its  Evening 
News  Association  acquisition  will  be 
$530  million.  The  company  said  the 
ENA  deal  will  not  close  before 
February. 

Gannett  plans  to  be  aggressive  in 
circulation  pricing  this  year.  In  1985, 
all  but  12  of  its  newspapers  had  cover 
prices  above  250.  By  mid-1986,  all  but 
three  of  its  90  papers  will  be  at  350  or 
more.  Gannett  also  plans  increases  in 
40  home  delivery  prices  this  year,  af¬ 
ter  instituting  15  such  increases  last 
year. 

And  there  is  a  price  increase  in 
store  for  the  Detroit  News.  Neuharth 
said  Gannett  “sooner  or  later  will  give 
(Detroit)  readers  the  opportunity  to 
pay  for  their  products  what  they  are 
worth.” 


Neuharth  said  the 
company  will  continue  to 
play  the  role  of  “the 
friendly  White  Knight  on 
the  sidelines.” 


Altogether,  Gannett  sees  Sunday 
and  daily  circulation  increasing  by  1% 
in  1986. 

Three-quarters  of  Gannett’s  news¬ 
papers  gained  in  advertising  revenues 
in  1985,  but  the  softness  in  the  eco¬ 
nomy  took  some  toll  and  prompted 
the  company  to  “keep  the  lid  on  ex¬ 
penses”  at  least  through  the  first  quar¬ 
ter  of  this  year. 

Newspaper  ad  rates  this  year  will 
go  up  in  the  5%  to  7%  range,  while 
Gannett  sees  volume  advancing  2%  in 
1986. 

Gannett  was  bullish  on  the  outlook 
for  USA  Weekend,  its  revamped 
Family  Weekly.  The  company  said 
Weekend  was  still  losing  money,  but 
added  that  its  new  marketing  strategy 
called  for  achieving  at  least  80%  dis¬ 
tribution  in  A  and  B  counties  while 
“leaving”  C  and  D  counties. 

Gannett  said  more  large  newspa¬ 
pers  were  considering  USA 
Weekend,  but  did  not  cite  any  names. 
Gannett  also  enables  newspapers  to 
distribute  USA  Weekend  on  Fridays, 
Saturdays  or  Sundays,  with  65  news¬ 
papers  carrying  it  “not  on  Sunday.” 

As  for  USA  Today,  publisher  Cath- 
leen  Black  said  the  advertising  indus¬ 
try  views  it  “as  a  growing  success” 


with  1985  ad  pages  topping  3,3(X),  a 
42.6%  volume  gain  and  a  65.3%  rev¬ 
enue  gain. 

USA  Today’s  same-day  delivery 
can  now  reach  73%  of  American 
households,  and  circulation  costs  in 
1986  will  be  “reduced  to  below  1984” 
levels,  said  president  Lee  Guittar. 

USA  Today  will  also  be  phasing  in 
low  rub-off  inks  this  year. 

However,  USA  Today  is  still  losing 
money,  and  Neuharth  did  not  say  if 
the  newspaper  is  still  on  track  to  meet 
its  end-of-?987  break-even  projec¬ 
tion. 

The  Gannett  color  network  grew  to 
156  newspapers  (38  Gannett)  in  1985 
with  nearly  13  million  circulation.  The 
company  said  1 10  newspapers  in  the 
color  network  “have  carried  ads.” 

Knight-Ridder  Newspapers 

The  46-day  strike  that  began  Sept.  7 
at  the  Philadelphia  Inquirer  and  Daily 
News  “took  the  wind  out  of  our  sails” 
for  1985,  said  chief  financial  officer 
Robert  Singleton.  “We  won’t  be  up 
very  much”  in  net  earnings. 

However,  1986  will  be  “booming” 
as  the  recovered  Philadelphia  dailies, 
increase  in  operating  profits  could  be 
“close  to  1(X)%.” 


James  Batten 
Knight-Ridder 


Knight-Ridder  expects  full-run 
ROP  advertising  volume  to  be  up  1% 
to  2%  this  year  and  part-run  volume  to 
be  higher.  Rate  hikes  this  year  are  in 
the  6%  to  7%  range,  to  put  ad  revenue 
growth  in  1986  in  the  7%  to  8%  range. 

Circulation  revenues  should  be  up 
5%  to  6%  this  year,  with  price  in¬ 
creases  to  “offset  volume  decline.” 

Knight-Ridder  sees  its  total  daily 
circulation  down  20,000  this  year, 
with  morning  sales  up  and  Sunday 
flat. 

The  company  plans  to  move  its 
smaller  evening  newspapers  into  the 
a.m.  field.  Knight-Ridder  will  also  be 
(Continued  on  page  27) 
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Confession  in  Phoenix 

Phoenix  Newspapers*  publisher  Darrow  Vuke*  Tuily  resigns  after 
it  is  disclosed  that  he  lied  about  his  military  background 


By  Andrew  Radolf 

M.L.  Stein  and  John  Consoli 

Darrow  “Duke”  Tully  resigned  as 
publisher  of  the  Arizona  Republic  and 
Phoenix  Gazette  on  Dec.  26  after 
admitting  that  for  more  than  30  years 
he  had  lied  about  being  a  decorated 
Air  Force  pilot  with  extensive  combat 
service  in  Korea  and  Vietnam. 

And  in  the  aftermath  of  Tully’s  res¬ 
ignation,  another  controversy  has 
arisen  over  the  disclosure  that  Wil¬ 
liam  Shover,  director  of  community 
and  corporate  services  for  the 
Phoenix  Newspapers,  three  months 
ago  advised  Tully  not  to  publicly  dis¬ 
close  his  deception. 

Shover  is  one  of  three  Phoenix 
Newspaper  executives  named  to  a  tri¬ 
partite  group  that  will  run  the  news¬ 
papers  until  a  successor  to  Tully  is 
chosen,  and  many  of  the  editors  and 
reporters  expressed  concern  about 
the  impact  this  might  have  on  the 
newspapers’  credibility. 

Tully’s  resignation  as  publisher  of 
the  Republic  and  Gazette  was  effec¬ 
tive  immediately.  By  the  next  day,  he 
had  already  cleaned  out  his  office  and 
left  the  company. 

Eugene  S.  Pulliam,  president  of 


Darrow  "Duke"  Tully 


Phoenix  Newspapers  Inc.,  declined 
immediate  comment  on  Tully’s  res¬ 
ignation. 

Pulliam,  members  of  the  Pulliam 
family,  and  other  directors  of  the 
newspapers,  met  in  Phoenix  and 
announced  that  the  tripartite  group 
would  run  the  “day-to-day  opera¬ 
tions”  of  the  papers  until  a  successor 
to  Tully  is  named. 

The  trio  named  to  run  the  newspa¬ 
per,  in  addition  to  Shover,  includes 
William  Hogan,  director  of  opera¬ 


tions  and  Conrad  Kloh,  director  of 
sales  and  marketing. 

Frank  Russell,  president  of  Central 
Newspapers.  Inc.,  the  parent  com¬ 
pany  of  Phoenix  Newspapers,  Inc., 
said  a  new  publisher  will  be  selected 
“in  two  or  three  months  or  maybe 
less.” 

Shover’ s  selection  to  the  tripartite 
committee,  however,  created  more 
turmoil  at  the  newspapers,  when  it 
was  disclosed  that  he  had  known 
about  Tully’s  deception  since 
September,  but  advised  Tully  not  to 
go  public  with  it. 

In  an  interview  in  the  Republic, 
Shover  said  Tully  came  to  him  in 
September  and  stated  that.he  wanted 
to  go  public  with  the  fact  that  he  had 
lied  about  his  military  background. 

According  to  published  reports  in 
the  Phoenix  Newspapers,  Tully  had 
written  out  a  confession  in  longhand 
and  had  also  been  to  see  his  minister. 

Shover,  according  to  the  Republic 
story,  said  “  .  .  .  you’ve  been  to  con¬ 
fession  and  that’s  all  you  need  to  do.” 

Shover  said  he  thought  the  confes¬ 
sion  would  not  go  beyond  Tully, 
Shover  and  the  duo’s  minister.  Culver 
Nelson,  in  whom  Tully  confided. 

Shover  has  since  stated  that  if  he 
(Continued  on  page  52) 


Tully  tells  why  he  did  it;  says  he’s  glad  it’s  over 


Darrow  “Duke”  Tully,  following 
his  announced  resignation,  issued  a 
number  of  statements  through  the 
Phoenix  Newspapers  and  also  spoke 
lo  E&P. 

Tully  said  it  was  “a  kind  of  hero 
worship”  of  an  older  brother,  a  marine 
fighter  pilot  killed  in  an  in-flight  colli¬ 
sion  during  World  War  II,  and  his  love 
of  aviation  that  prompted  him  to  cre¬ 
ate  a  fictitious  military  career. 

Tully  is  himself  a  civilian  pilot  who 
has  been  flying  since  age  17. 

He  said  the  deception  began  in  1952 
when  he  was  working  for  the  Charles¬ 
ton  (W.  Va.)  Daily  Mail  and  was  also  a 
member  of  the  Civil  Air  Patrol. 

“I  parlayed  that  up  the  lim he 
said.  “I  helped  it  grow.  Once  it  got 
going,  it  picked  up  steam  and  I  fed  it. 
It  helps  to  have  something  in  your  file 


other  than  the  fact  that  you  sold  clas¬ 
sified  advertising. 

“I  had  it  coming.  I  do  not  disagree 
with  anything.” 

In  a  memo  to  the  newspapers’ 
staffs,  Tully  wrote:  “I  hope  you  can 
find  it  in  your  hearts  to  forgive  me.  I 
am  sorry  for  the  shame  I  have  brought 
upon  the  newspapers.  I  believe  the 
integrity  of  what  newspapers  do  is 
paramount  and  to  compromise  that 
integrity  is  unacceptable.” 

In  another  statement,  Tully  said,  “I 
knew  somehow,  somewhere,  it  was 
going  to  get  out,  so  I  lived  under  that  a 
long  time  ...  I  had  it  coming.” 

Tully  said  he  believes  the  coverage 
has  been  “fair.  I  think  it’s  been  objec¬ 
tive.” 

Tully  told  E&P:  “I  want  to  apolo¬ 
gize  to  all  my  friends  in  the  newspaper 


business. 

“I  had  a  lot  of  them  and  I  hope  I  still 
have  them.  This  is  something  that 
snowballed.  It  got  away  from  me. 

“It  wasn’t  so  bad  when  I  was  selling 
classified  advertising,  but  it  was  a 
different  thing  when  I  got  to  be  pub¬ 
lisher. 

“It  was  a  fantasy  that  got  out  of 
hand.  I’ve  gone  to  my  minister.  It  was 
driving  me  crazy.  I’m  glad  its  over. 
I’m  sorry  it  happened. 

“The  newspaper  business  has  been 
good  to  me  and  I  hope  that  I  have  a  lot 
of  friends  in  it.” 

Commenting  on  his  future  in  the 
newspaper  business,  Tully  said,  “I 
have  to  find  out  how  saleable  I  still 
am.  Except  for  this  one  indiscretion,  I 
have  a  good  record  in  the  business.” 

—  M.L.  Stein  and  John  Consoli 
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Moderate  ad  growth  forecast 

Newspapers  are  still  expected  to  have  problems  bringing 
in  national  advertising  during  1986,  experts  say 


By  Andrew  Radolf 

Media  forecasters  predicted  mod¬ 
erate  growth  in  total  newspaper 
advertising  revenues  for  1986,  with 
increases  in  the  7.5%  to  8%  range. 

Total  U.S.  advertising  expendi¬ 
tures  for  all  media  were  predicted  to 
grow  about  8%  in  1986  and  top  the 
$100  billion  mark.  In  1985,  total  U.S. 
advertising  expenditures  reached 
$95.1  billion,  for  a  8.3%  gain. 

Robert  Coen,  director  of  forecast¬ 
ing  for  McCann  Erickson,  said  total 
national  advertising  should  grow 
about  7.7%  in  1986  to  $57.4  billion, 
while  total  local  advertising 
expenditures  should  be  up  8.5%  to 
$45.3  billion.  Total  advertising 
expenditures  for  all  media  should 
reach  $102.7  billion  in  1986,  he  said. 

Coen  forecasted  “major  national 


broadcast  media”  will  see  a  7%  gain  in 
advertising  revenues  in  1986  to  $17.4 
billion,  while  “national  print”  will 
grow  by  6.5%  to  $9.0  billion. 

In  1985,  total  national  advertising 

See  related  story  on  prage  20. 

expenditures  grew  by  7.2%  to  $53.3 
billion  while  total  local  expenditures 
advanced  9.6%  to  $41.8  billion. 

Spot  television  gained  12%  in  local 
ad  revenues  and  8%  in  national  re¬ 
venues,  while  radio  advanced  11.5% 
in  local  expenditures  and  11%  (both 
spot  and  network  in  national  re¬ 
venues. 

Direct  mail  in  1985  grew  a  strong 
15%  in  national  ad  revenues  to  $15.6 
billion. 

The  television  networks,  however. 
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had  a  “dismal”  1985  with  a  2.5% 
decline  in  national  ad  revenues,  he 
said. 

The  gains  seen  in  newspaper  adver¬ 
tising  revenues  for  this  year  will  be 
about  the  same  as  the  increase  in  1985 
when  total  newspaper  ad  revenues 
were  up  by  about  7.5%  to  $25.3 
billion. 

However,  the  1985  growth  rate  for 
newspapers  was  about  half  the  14.9% 
gain  achieved  in  1984  over  1983  and 
below  projections  for  1985  made  in 
December  1984. 

“We  overestimated  the  strength  of 
retail  and  national  advertising  and 
underestimated  the  continued 
strength  of  classified,”  Edward  T. 
Parmelee,  vice  president/marketing 
of  Knight-Ridder  Newspaper,  told 
(Continued  on  page  42) 
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“There  is  no 
constitutional  right  to 
publish  a  fact  merely 


CHIEF  JUSTICE  HUGHES 


HOW  TO  PREVENT  LIBEL  AND 
INmSION  OF  PRIVACY  SUITS 


Publishers  have  been  made  painfully 
aware  of  the  economic  implications  of 
the  lawsuit.  The  last  two  decades  have 
presented  new  challenges  to  publish¬ 
ers,  editors,  reporters  and  photogra¬ 
phers  in  keeping  abreast  of  the  rapid 
changes  in  constitutional  law.  In 
response  to  these  new  challenges. 
Mutual  Insurance  Company  Limited, 
Hamilton,  Bermuda,  oners  a  seminar 
on  methods  to  prevent  libel  and 
privacy  suits. 

New  interpretations  of  what  consti¬ 
tutes  libel  have  arisen  in  the  past  few 
years.  Busy  publishers  and  working 
journalists  often  are  not  privy  to 
decisions  v,  hich  could  have  serious 
consequences  for  their  newspaper. . . 
until  irs  too  late.  That’s  why  The 
Mutual  Insurance  Company  Limited, 


Hamilton,  Bermuda,  offers  more  than 
insurance  protection.  It  provides  a 
measure  of  prevention  with  this 
informative  seminar. 

Mutual  offers  a  daylong  seminar, 
entitled  “How  to  Prevent  Libel  and 
Privacy  Suits”,  to  insured  members. 
Created  to  meet  the  special  needs  of 
newspaper  publishers  and  working 
journalists,  the  course  offers  legal 
expertise  and  an  explanation  of  :ur- 
rent  court  decisions.  It  addresses  libel, 
public  and  private  people,  actual  mal¬ 
ice,  negligence,  embanassing  truths, 
lies,  distortions,  and  other  appropriate 
issues.  Offered  to  insured  members, 
the  seminar  offers  instruction  on 
applied  law  and  documentation  tech- 
mques  to  prevent  lawsuits  while 
getting  the  story  out! 


For  further  information  contact 
Barbara  Dill,  (305)  576-8651. 


THE  MUTUAL 
INSURANCE  COMPANY 
LIMITED, 

HAMILTON,  BERMUDA 

RO.  Box  1179,  Hamilton  5,  Bermuda 
(809)292-7633 
(Send  all  mail  via  OVERSE'AS 
AIRMAIL) 

PROVIDING 
PROTECTION  FOR 
THE  PRESS 


The  Top  10  news  stories  of  1985 

Associated  Press,  United  Press  internationai  and  the 
Encyciopedia  Britannica  rate  the  year’s  news  events 


The  Reagan-Gorbachev  summit, 
international  terrorism  and  natural 
disasters  headed  the  lists  of  1985’s  top 
10  news  stories  compiled  by  the 
United  Press  International,  the 
Associated  Press  and  the  Encyc¬ 
lopedia  Britannica. 

All  of  the  surveys  were  completed 
before  the  crash  of  the  chartered  jet  in 
Newfoundland  that  killed  256  people, 
including  248  U.S.  servicemen  head¬ 
ing  home  for  Christmas. 

UPI  compiled  lists  of  both  the  top 
10  “significant”  news  stories  and  the 
top  10  stories  in  terms  of  headline 
value. 

In  both  instances,  UPI  subscribing 
editors  selected  the  Reagan- 
Gorbachev  summit  in  Geneva  as 
number  one. 

In  news  value,  the  remaining  top  10 
stories  were  South  African  violence 
and  the  pressure  to  end  apartheid; 
famine  in  Africa;  the  spread  of  AIDS 
and  the  death  of  Rock  Hudson;  inter¬ 


national  terrorism  and  efforts  to  fight 
it;  the  federal  budget  deficit;  the  “Star 
Wars”  defense  plan;  Mexico  City’s 
earthquake;  the  hijacking  of  TWA 
Flight  847  and  the  hijacking  of  the 
Italian  cruise  ship,  Achille  Lauro. 

For  headline  value,  the  hijacking  of 
TWA  Flight  847  came  in  second,  fol¬ 
lowed  by  the  Mexico  City  earth¬ 
quake,  AIDS,  the  Achille  Lauro  hi¬ 
jacking,  crash  of  Japan  Airlines  Flight 
747  killing  a  record  520  people,  Afri¬ 
can  famine.  South  African  protest, 
the  eruption  of  volcano  Nevado  del 
Ruiz  in  Columbia  which  killed  25,000 
people,  and  “Star  Wars.” 

The  Colombian  volcano  erupted 
Nov.  13,  six  days  after  UPI  sub¬ 
scribers  received  their  ballots.  UPI 
said  some  returns  were  already  in 
when  the  eruption  occurred. 

UPI  subscribers  also  chose  Soviet 
leader  Mikhail  Gorbachev  as  the  top 
male  newsmaker  in  1985.  Gorbachev 
received  49%  of  the  editors’  votes. 


while  President  Reagan  received  39% 
of  votes. 

Princess  Diana  was  the  hands  down 
winner  for  top  female  newsmaker  in 
1985,  receiving  36%  of  the  votes  from 
UPI  editors.  Raisa  Gorbachev  was 
voted  number  two,  with  her  13%  of 
the  votes  just  edging  out  Nancy 
Reagan,  who  got  12%. 

AP  polled  its  editors  for  their 
choices  of  the  year’s  top  stories.  The 
news  service  received  441  responses, 
representing  slightly  less  than  one- 
third  of  its  membership. 

AP  editors  chose  Mideast  terrorism 
as  1985’s  top  news  story.  The  Reagan- 
Gorbachev  summit  was  second. 

Next  on  the  AP  top  10  list  were  the 
volcano  eruption  in  Colombia;  the 
Mexico  City  earthquake;  AIDS  and 
the  death  of  Rock  Hudson;  air  crashes 
(particularly  JAL  flight  747);  the  Afri¬ 
can  famine;  the  U.S.  farm  crisis; 
South  Africa;  and  spies  and  defec- 
(Continued  on  page  31) 


It  simply  works, 


it  works  simply. 
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Call  today: 

(203)  562-1121  EXT  418 

Or  write: 

Alex  Ungerleider 
Promotion  Manager 
The  Jackson  Newspapers 
40  Sargent  Drive 
New  Haven,  CT  0651 1 


Everyone’s  birthday 
has  three  parts — the  month, 
the  date  and  the  year.  The 
Birthday  Game  simply  re¬ 
veals  all  possible  parts  for 
all  possible  birthdays  over 
the  course  of  a  game.  Birth¬ 
day  parts  can  be  published 
seven  days  a  week  in  a  daily 
newspaper  or  one  day  a 
week  in  a  weekly  newspaper. 

If  the  reader  has  been 
watching  the  newspapers, 
he’ll  know  which  days  his 
own  birthday  parts  appeared. 
Then  he  just  sends  in  the 
completed  entry  form,  and 
he’s  in  that  week’s  prize 
drawing.  Simple. 

And  the  Birthday  Game 
is  almost  as  easy  for  you 
to  run.  Especially  with  the 
camera-ready,  SAU  size  ads 
provided.  Not  to  mention  the 
detailed  instructions  and  tips 
drawn  from  more  than  five 
years  of  proven  Birthday 
Game  performance  in  mar¬ 
kets  of  every  size.  Want  to 
learn  more?  That’s  simple, 
too.  Just  give  us  a  call. 
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Now  you  don't  need  on  enormous  copier 
to  moke  enormous  copies. 


The  name  tells  the  story. 

The  Canon  N  P-2436  is  a  large-format  professional 
plain  paper  copier  that  makes  size-for-size  reproduc¬ 
tions  up  to  24"  X  36"  But  that’s  only  part  of  the  story. 

If  oversized  documents  are  a  way  of  life  in  your 
business,  you  owe  yourself  a  serious  look  at  the 
NP-2436.  Why? 

The  NP-2436  is  surprisingly  compact— hardly 
larger;  in  fact,  than  many  conventional  office  copiers. 

It  runs  on  standard  115  Volts  AC,  and  it  doesn’t  require 
any  special  ventilation.  You  can,  in  other  words,  put  it 
just  about  any  where. 

Making  copies  on  the 
NP-2436  is  fast,  easy  and  .• 

economical.  Just  feed  your  ^HL 
original,  and  walk  away  with  ' 
your  copy  seconds  later.  Use 
the  built-in  roll-fed  paper 
supply,  or  use  the  single-sheet 
bypass  for  different  paper  i 


stock.  Either  way,  you’ll  never  need  to  use  costly  coated 
copy  materials.  And  your  copies  come  out  dry  ready 
to  fold  or  mark  up. 

Take  a  close  look  at  the  copies.  The  NP-2436  gives 
you  impressive  reproductions— crisp  and  clear,  from 
edge  to  edge.  It’s  the  kind  of  quality  you  just  can’t  get 
with  diazo  duplicators. 

You  should  also  know  that  the  NP-2436  gives  you 
a  choice  of  copy  color:  black,  brown,  or  blue.  That’s 
versatility  not  even  the  most  expensive  engineering 
copiers  can  match. 

Finally  take  a  look  at  the  NP-2436’s  price.  It’s  more 
affordable  than  you  might  think. 

Ail  in  all,  the  NP-2436  is  an  extremely  practical 
answer  to  a  large  variety  of  oversized  copying  needs. 
And  it  just  may  be  the  perfect  answer  to  yours. 

Canon 

_  ■  ,  PLAIN  PAPER  COPIER 
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Ad  Bureau’s  Standen  tells  newspapers: 


Expect  a  conservative  ad  climate  in  1986 

Says  overall  newspaper  ad  revenues  will  grow  by  about  8%  and  indicates 
each  newspaper  will  have  to  scramble  for  its  share  of  the  business 


By  Andrew  Radolf 

With  1986  forecasted  to  be  another 
year  of  moderate  growth  in  advertis¬ 
ing  expenditures,  newspapers  should 
develop  sales  strategies  geared  to  a 
“conservative  state  of  mind”  on  the 
part  of  advertisers,  believes  Craig 
Standen,  president  of  the  Newspaper 
Advertising  Bureau. 

“In  an  economy  that’s  growing 
slowly,  there  will  be  continued  press¬ 
ure  on  costs  and  rates,”  he  said. 
“Advertisers  will  want  maximum  ex¬ 
posure  for  the  dollars  they  spend. 
Newspapers  should  be  prepared  to 
address  continuing  questions  on 
rates,  levels  of  rate  increases  and  the 
frequency  of  increases.” 

Standen  said  newspapers  should 
also  expect  “increased  use”  on  the 
part  01  national  advertisers  of 
attempts  “to  get  around  national 
rates.  One  way  they  do  this  is  to  find 
someone  who  qualifies  as  a  local 
advertiser  to  place  ads.” 


“I  think  1986  will  be  a 
good  year,  but  will  reflect 
the  same  kind  of 
business  conditions  as 
1985. 


An  example,  he  said,  would  be  a 
cruise  line  which,  instead  of  placing 
an  ad  itself  in  the  higher  rate  trans¬ 
portation  category,  tries  to  have  a  loc¬ 
al  travel  agent  place  the  ad  at  the  retail 
rate. 

The  Ad  Bureau  and  the  American 
Newspaper  Publishers  Association, 
through  the  “Future  of  Advertising 
Project,”  will  be  studying  “the  whole 
area  of  pricing,”  Standen  said.  While 
it  is  “probably  not  legal”  for  NAB  and 
ANPA  to  recommend  a  uniform 
advertising  pricing  structure  for 
newspapers,  he  said  the  project  “will 
look  at  how  rate  structures  affect 
volume  and  at  the  alternatives.” 

NAB  looks  for  newspaper  advertis¬ 
ing  revenues  to  grow  about  8%  in 
1986,  about  the  same  as  last  year. 


Craig  Standen 


“I  think  1986  will  be  a  good  year, 
but  will  reflect  the  same  kind  of  busi¬ 
ness  conditions  as  1985.  I  don’t  look 
for  a  resumption  of  huge  growth  in  the 
advertising  market  that  occurred  in 
1984  and  1983,”  he  stated. 

In  1984,  newspapers  had  about  a 
36%  share  of  total  consumer  advertis¬ 
ing,  according  to  NAB  estimates. 

Standen  believes  newspapers  will 
maintain  that  market  share  when  all 
the  tabulations  are  in  for  1985.  He  said 
the  8%  revenue  increase  for  newspa¬ 
pers  last  year  “is  about  in  line  with 
what  the  market  will  grow.  Based  on 
that,  we  should  pretty  much  hold  our 
share.” 

In  dealing  with  the  conservative  cli¬ 
mate  of  1986,  Standen  said  newspa¬ 
pers  should  “make  sure  you  are  close 
to  your  major  customers  —  maximize 
the  revenues  of  those  who  are  already 
good  customers.” 

For  retail  advertising,  that  means 
working  with  auto  dealers,  “big  real 
estate  brokers,”  and  major  em¬ 
ployers,  he  said. 

Newspapers  also  should  “identify 
and  take  advantage  of  new  categories 
of  advertising  that  are  emerging,  par- 
ticulary  on  a  local  level,”  Standen 
advised. 

He  said  professional  service,  and 
particularly  health  care,  is  an  area 
offering  strong  selling  opportunities 
this  year.  “Deregulation,  more  focus 
on  health  has  created  excess  capac¬ 
ity,”  he  said.  These  services  have  to 
“turn  to  marketing”  to  get  a  bigger 
share  of  the  business. 

“Private  hospitals  are  beginning  to 


advertise.  Doctors  are  forming  clinics 
that  advertise  their  special  services. 
HMOs  (health  maintenance  organiza¬ 
tions)  are  growing,”  he  said.  “All  this 
represents  net  new  business.” 

Standen  also  advised  newspapers 
“tc  take  advantage  of  special  pro¬ 
motional  opportunites  that  are  bound 
to  exist”  in  1986.  He  said  there  are 
several  “national  sales  events  spon¬ 
sored  by  retail  associations”  that 
newspapers  can  use  as  opportunities 
to  “get  close  to  major  retailers  and 
generate  some  incremental  funds.” 

These  sales  events  include  national 
shows  for  floor  coverings,  bedding, 
footwear  and  furniture.  More  can  also 
be  done  to  promote  Mother’s  Day  and 
Father’s  Day  to  generate  retail  ad  rev¬ 
enues,  he  said. 

A  letter  to  members 

NAB  has  sent  out  a  letter  to  its 
members  detailing  ways  they  can  take 
advantage  of  these  events,  Standen 
noted. 

Recent  mergers  between  major 
consumer  advertisers,  such  as  Philip 
Morris  and  General  Foods,  R.J. 
Reynolds  and  Nabisco  and  Nestle  and 
Carnation,  may  also  present  some 
selling  opportunities  for  newspapers, 
Standen  said. 


In  dealing  with  the 
conservative  climate  of 
1986,  Standen  said 
newspapers  should 
“make  sure  you  are  close 
to  your  major 
customers ...” 


These  combined  companies  could 
qualify  for  larger  volume  discounts  in 
their  master  contracts  th£n  they 
would  have  individually. 

While  the  larger  discounts  could 
adversely  affect  ad  revenues,  Stan¬ 
den  said  newspapers  “may  be  able  to 
sell  more  effectively”  because  they 
can  offer  these  conglomerates  master 
contracts  with  “a  lower  unit  rate  going 
(Continued  on  page  57) 
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The  McCain  660 
turned  out  to  be 
a  dependable 
investrnent... 
notan 
expense.” 


Gregory  Cushman,  President 
Loren  Dyer,  Operations  Manager 
THE  BULLETIN 
Bend,  Oregon 


“The  McCain  660  inserting  machine  has  done 
everything  we  expected  and  more.  It  has  turned 
out  to  be  an  investment... not  an  expense.  It’s 
dependable,  in  averaging  more  than  12,500 
papers  per  hour,  with  either  single  or  multi 
inserts.  I  would  recommend  the  serious 
consideration  of  the  McCain  660  for  anyone 
planning  to  purchase  a  stuffing  system.” 

McCain  users  across  the  country  are  quick  to 
praise  the  660’s  performance  and  dependabiity. 

It  incorporates  any  number  of  in-line  insert 
stations,  so  that  all  stuffs  are  gathered  in  a  single 
pile.  The  gathered  stuffs  are  then  inserted  into 
the  body  of  the  paper  in  one  smooth,  continuous 
operation.  Difference  in  size  and  thickness  of 
stuffs  is,  therefore,  not  a  problem.  There’s  a  660 
system  available  to  fit  every  stuffing  need.  Write 
or  call  for  details.  McCain  Manufacturing  Corp., 
6200  W.  60th  Street,  Chicago,  IL  60638, 

1  312  586-6200. 
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Freedom  House  survey  shows: 

Violence  worldwide  against  journalists  soared  in  1985 


By  Andrew  Radolf 

Violence  against  journalists  nearly 
doubled  in  1985,  while  censorship  and 
self-censorship  continued  to  influ¬ 
ence  news  reporting  in  three-quarters 
of  the  world’s  nations,  according  to  a 
recent  survey  on  press  freedom  by 
Freedom  House. 

The  survey  stated  “violence 
directed  at  journalists  rose  sharply  in 
1985”  after  two  years  of  decline. 
“Fewer  journalists  were  attacked  in 
1983  and  1984  compared  to  1981 , 1982 
or  1985.” 

“Thirty  journalists,  half  in  the  Phil¬ 
ippines,  were  killed  in  11  countries 
last  year,  13  were  held  hostage  or  dis¬ 
appeared  in  nations,  and  76  in  20 
countries  were  beaten,  bombed, 
wounded  and  otherwise  harassed,” 
the  survey  stated. 

In  1984,  21  journalists  were  killed, 
five  were  held  hostage  and  31  were 
beaten  or  harassed  in  other  ways. 

There  were  109  known  detentions 
of  journalists  in  1985,  compared  to  72 


the  year  before.  Nine  correspondents 
were  expelled  from  eight  countries,  a 
decrease  from  22  in  1984. 

“Censorship  significantly  in¬ 
creased  in  Liberia,  Nicaragua,  Pana¬ 
ma,  Paraguay,  Philippines,  South 
Africa,  Taiwan  and  Zimbabwe,” 
Freedom  House  said,  “but  was  re¬ 
duced  in  Nigeria  and  South  Korea.” 


The  survey  stated 
“violence  directed  at 
journalists  rose  sharply  in 
1985”  after  two  years  of 
decline. 


Last  August,  Nigeria  released  jour¬ 
nalists  jailed  by  the  previous  military 
ruler.  South  Korea  last  year  rein¬ 
stated  28  editors  and  reporters  who 
been  purged  five  years  earlier  and  per¬ 
mitted  opposition  demands  for  repeal 
of  the  restrictive  basic  press  law,  the 


survey  noted. 

However,  it  added:  “At  least  three 
Korean  journalists,  nevertheless, 
were  subjected  to  torture  last  year.” 

South  Africa  imposed  “severe  new 
restrictions”  on  foreign  journalists 
last  year,  including  forbidding  tv 
camera  crews  from  covering  racial 
unrest  and  preventing  reporters  from 
covering  protests  without  police  per¬ 
mission,  and  in  some  cases,  without 
police  escorts.  Journalists  charged 
with  violating  the  new  restrictions  can 
face  up  to  10  years  in  prison. 

Nicaragua  imposed  its  “harshest 
censorship  in  37  years”  as  part  of  a 
general  suspension  of  civil  liberties. 
The  crackdown  resulted  in  nearly 
80%  of  an  issue  of  La  Prensa  being 
censored.  The  ruling  also  suspended 
rights  to  free  expression  and  assem¬ 
bly,  the  right  to  strike  and  guarantees 
to  defendants  in  legal  proceedings. 

“While  these  stringent  measures 
were  attributed  to  increasing  pressure 
from  insurgents,  the  clamp  down  on 
(Continued  on  page  26) 


Gannett  Fellowships  in 
Asian  Studies  for  Journalists 

University  of  Hawaii 

1986-87  ACADEMIC  YEAR 


OPPORTUNITY  for  up  to  six  American  journalists,  preferrably  mid-career, 
to  broaden  their  knowledge  of  Asia  through  an  academic  year  of  Asian 
studies  at  University  of  Hawaii-Manoa. 

COMMENCING  August  15,  1986.  Concluding  May  31,  1987.  Partially 
funded  trip  to  Asia  follows. 

FINANCIAL  SUPPORT:  Stipend  $15,250.  Tuition  and  fees.  Economy 
round  trip  to  Hawaii  from  continental  U.S.  or  comparable  air  fare  costs. 
Portion  of  travel  costs  for  Asia  trip. 

PROGRAM  includes  area  and  language  study  focused  on  a  country  or 
region  of  Asia.  Some  400  courses  with  Asia-related  content  are  taught  at 
University  of  Hawaii. 

DEADLINE:  March  1,  1986. 

ADDRESS  for  application  forms:  Gannett  Fellowship  Committee,  Center 
for  Asian  and  Pacific  Studies,  University  of  Hawaii,  1890  East-West  Road, 
Honolulu,  Hawaii  96822. 
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Wfe’re  \bur 
Talent  Scouts 


Interlink  Press  Service 
proudly  announces  the 
launching  of  its  Minority 
Reporting  Service.  Beginning 
in  January  1986,  this  unique 
service  will  provide  news  and 
features  by  Black,  Hispanic, 
Asian  and  Native  American 
journalists  from  across  the 
country.  The  Service,  initially 
funded  by  the  Gannett 


Foundation  and  the  ANL 
Foundation,  will  offer  stories 
on  national,  regional  and  local 
issues.  It  will  be  available  on  a 
daily  or  weekly  basis, 
electronically  or  by  mail. 

Get  acquainted  with  some 
of  the  best  reporters  in  the 
business. 

To  subscribe  to  the  Minority 
Reporting  Service,  or  for  more 


information,  contact  Brennon 
Jones  or  Randy  Daniels  at: 

Interlmk 

Press  Service 

777  United  Nations  Plaza 
New  York,  New  York  10017 
(212)  599-0867 


Audit  Bureau  responds 

President  Keil  clarifies  the  bureau's  positions 
on  audience  research,  bulk  sales  and  NIE  programs 


The  Audit  Bureau  of  Circulations 
has  responded  to  the  recent  resigna¬ 
tions  of  several  daily  newspapers  with 
a  statement  by  its  president,  M.  David 
Kcil,  which  clarifies  the  bureau’s 
positions  on  audience  research,  bulk 
sales  and  Newspaper  in  Education 
programs. 

The  newspapers’  resignations  “de¬ 
nies  advertisers  and  advertising  agen¬ 
cies  the  vital,  reliable  and  standard¬ 
ized  circulation  information  ABC 
provides  for  media  evaluation  and 
buying  decisions,”  Keil  stated.  He 
said  ABC  was  “disappointed  that  they 
chose  to  resign,  rather  than  partici¬ 
pate  as  members  within  the  self- 
regulatory,  tripartite  organization 
which  is  comprised  of  advertisers, 
advertising  agencies  and  publishers.” 

Keil  remarked  that  the  “publicity” 
surrounding  the  resignafions  centered 
on  three  areas  of  concern:  “audience 
research,  bulk  sales  and  Newspaper 


in  Education  programs.” 

Keil  noted  that  after  two  years  of 
considering  the  involvement  of  ABC 
in  “audience  or  readership  research, 
the  board  of  directors,  in  November 
1984,  issued  a  policy  statement  reaf¬ 
firming  “the  Audit  Bureau’s  primary 
mission  of  reporting  and  verifying  the 
circulation  information  of  member 
publications.” 

“ABC  reports  provide  the  objec¬ 
tive,  stable  basis  for  determining  the 
readers  per  copy  reported  by  firms 
doing  newspaper  audience  research,” 
Keil’s  statement  continued.  “Other 
established  nonprofit  tripartite  asso¬ 
ciations  in  the  United  States  and 
Canada  currently  function  for  the  pur¬ 
pose  of  establishing  and  reviewing 
survey-based  audience  research. 
Numerous  private  companies  cur¬ 
rently  offer  a  variety  of  audience  re¬ 
search  services.” 

Keil  said  the  policy  statement  on 


readership  research  was  “received 
with  overwhelming  approval”  by 
ABC’s  advertiser  and  ad  agency 
members. 

Regarding  bulk  sales,  Keil  reiter¬ 
ated  ABC’s  policy  that  they  are  re¬ 
ported  “separate  of  either  paid  cir¬ 
culation  or  unpaid  distribution. 

“While  bulk  sales  must  qualify 
under  the  requirement  that  the  pur¬ 
chaser  pay  at  least  50%  of  the  basic 
single  copy  or  subscription  price,  for 
most  of  its  72-year  history,  ABC  has 
reported  these  sales  separately,  based 
upon  the  premise  that  the  publisher 
lacks  control  over  how  or  to  whom 
these  copies  are  distributed.” 

Keil  said  the  ABC  board  has  “fre¬ 
quently”  considered  proposals  that 
bulk  sales  “be  included  in  paid  cir¬ 
culation  totals.”  He  said  ABC  found 
“no  consensus  on  the  issue  among 
newspaper  publishers”  during  a 
(Continued  on  page  31) 


NOW  YOU  CAN  COVER 


The  International  Consumer  Electronics  Shows 
ore  the  most  talked  about,  written  about  trade 
shows  in  the  world. 

This  year,  using  your  office  or  personal  com¬ 
puter,  you  will  be  able  to  receive  material 
from  the  most  authoritative  writers/reporters. 
All  for  the  cost  of  o  telephone  coll  to  LosVegos. 

Keep  your  readers  informed  about  everything 
that  is  hot  and  important  at  the  1986  Inter¬ 


national  Winter  Consumer  Electronics  Show 
(January  9  through  12  in  Los  Vegas). 

This  CES  Electronic  Information  Service  offers 
speed,  convenience  and  24-hour  access— the 
material  is  even  double  spaced  for  editing! 

If  you  just  can't  be  at  the  Show,  don't  miss  this 
valuable  opportunity  to  get  "floor  correspon¬ 
dent"  quality  articles  virtually  at  the  touch  of 
o  button-the  CES  Electronic  Information  Service. 


For  further  information  prior  to  January  9,  call  (202)  457-  491 9 . 

To  access  the  CES  Electronic  Information  Service 

Cal  702/796-NEWS  (Jonoory  9  IhnMgh  12) 
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**How  Computers  Have 
Changed  Nezvspapers”. . . 


. . .  ▼  T  ill  be  published  in  this  magazine  ^ 
Saturday,  Febmary  1,  1986.  It  will  report  on 
the  uses  and  applications  of  hardware  and 
software  at  all  levels  and  for  all  functions  of  a 
newspaper’s  operations. 


This  will  be  the  first  time  that  computers 
have  been  covered  this  way  for  the  newspaper 
industry  in  one  section  on  a  department-by¬ 
department  basis:  Advertising,  Circulation, 
(Classified,  Copy  Editing,  Design, 
Investigative  Reporting,  Mail  Room  Systems, 
Management,  Production,  Promotion,  and 
Research. 

Because  EDITOR  &  PUBLISHER  is  the 
basic  trade  publication  of  the  daily  newspaper 
industry,  and  therefore  much  relied  on  as  a 
news  and  information  source,  it  is  read  by 
virtually  one  hundred  percent  of  the  field. 

This  computer  section  will  be  a  pull-out 
with  a  special  cover.  It  will  be  referred  to 
directly  and  by  pass-along  far  beyond  its 
publication  date. 


We  are  confident  that  this  special  computer 
section  offers  an  outstanding  advertising 
opportunity  for  hardware  manufacturers, 
software  systems,  and  service  companies. 
Space  closing  is  January  17,  with  copy  close 
January  23. 

Plan  your  ’86  advertising  budget  to  be  a 
part  of  this  very  informative  and  service¬ 
able  section  of  EDITOR  &  PUBLISHER 
for  February  1.  Call  your  nearest  EDITOR 
&  PUBLISHER  representative  for  more 
information. 

•  New  York/212  675-4380 

•  Chicago/312  645-0123 

•  Toronto/416  833-6200 

•  Los  Angeles/213  382-6346 

•  San  Francisco/415  421-7950 


6t  Publisher 


11  W  19  Street,  New  York.  N  Y  10011  •  212-675-4380 


Violence 

(Continued  from  page  22) 


civil  liberties  was  outlined  by  the  San- 
dinistas  before  they  came  to  power,” 
Freedom  House  said. 

“In  three-quarters  of  the  nations, 
governmental  control  or  influence 
over  the  news  media  continued  with 
little  change,”  according  to  the  sur¬ 
vey.  “Overt  acts  of  censorship  appear 
to  diminish  as  violence  and  threats  of 
violence  increase.  Physical  threats  on 
journalists  effectively  generate  cau¬ 
tion  —  even  self-censorship  —  in 

and 


covering  controversial  e^ 


personalities.  Investigative  reporting 
is  diminished  in  a  climate  of  violent 
attacks  on  the  news  media. 

“It  was  a  mark  of  high  courage 
when  journalists  in  the  Philippines 
continued  functioning  though  15  of 
their  number  —  half  the  journalist 
deaths  worldwide  —  were  murdered 
last  year.” 

There  were  also  some  positive  in¬ 
ternational  developments  for  press 
freedom,  the  survey  said,  including 
“the  landmark  decision”  by  the  Inter- 
American  Human  Rights  Court  that 
declared  licensing  of  journalists  is  a 
denial  of  an  individual’s  right  of  free 
expression.  The  decision  “has  im- 


.  UNQUOTE 


Bob  Morris/Circuiation  Promotion  Coordinator 
HERALD  EXAMINER  (Los  Angeles,  CA) 


Ifc  We  just  completed  our  fifth  . 
Name  Game  presentation,  and 
are-yery  happy  with  the  results. 


d 


Steve  Bavage/Public  Relations  Manager 
THE  ADVOCATE  (Tasmania,  Australia)* 


■  ■  The  Name  Game  has  once  again  aston¬ 
ished  us — response  still  outstrips  any  com¬ 
parable  promotion  we  have  run  by  4  to  1 .  ■  ■ 

•Four  presentations  to  date.  ^  ^ 


Dick  Venizelos/Public  Service  Director 
THE  SUN  BULLETIN  (Binghamton,  NY)* 


I  r 

//  Heard  a  lot  about  The  Name  Game 
■  ■  and  glad  we  finally  decided  to  try  it 
...  far  more  entries  than  any  other  game 
we’ve  used  in  the  morning  paper.  ■■ 

)  ‘Presented  in  24  Gannett  Newspapers  ...  so  far!  ^  ^ 


THE  NEWSPAPER  INDUSTRY’S 
#1  IN-PAPER  CIRCULATION  PROMOTION 

WORLDWIDE 
1 5  COUNTRIES  AND  5  LANGUAGES 


N 

A 

M 

LU 

G 

A 

M 

LU 

Route  42,  Shandaken,  NY  12480-0096 


(914)  688-5776 


plications,”  Freedom  House  said,  for 
11  countries  in  Latin  America  with 
press  licensing  laws. 

Another  gain  was  the  International 
Red  Cross’  creation  of  a  “hot  line” 
that  family  members  or  colleagues  of 
captured  or  missing  journalists  can 
call  to  request  Red  Cross  intervention 
with  the  government  or  insurgency. 

The  free  press  also  made  some 
gains  in  the  continuing  debates  in  UN¬ 
ESCO  over  a  “New  World  Informa¬ 
tion  and  Communications  Order,” 
with  many  of  the  controversial 
aspects  eliminated,  reduced  or  given 
lower  priority. 

In  the  United  Nations,  however, 
the  General  Assembly’s  information 
committee  “reverted  to  a  call  for  the 
older,  fixed  ‘information  order’”  that 
could  be  imposed  by  fiat. 

“All  western  nations,  voting  in  the 
minority,  appealed  for  the  use  of  the 
UNESCO  formula  which  regards 
communications  changes  as  ‘an 
evolving,  continuing  process,”’  the 
survey  said. 

Freedom  House  also  criticized  the 
U.S.  press  for  its  coverage  of  UN¬ 
ESCO’s  general  conference  last  fall  in 
Sofia.  “Only  the  first  and  last  days 
were  reported,  providing  mainly 
negative  speculation,”  the  organiza¬ 
tion  said. 

Out  of  130  news  stories  it  received 
on  the  UNESCO  meeting.  Freedom 
House  said  “only  24  papers  bothered 
to  print  news  reports,  but  103  edito¬ 
rialized  without  providing  a  factual 
basis.  All  the  editorials  were  nega¬ 
tive,  most  stridently  so.” 

Freedom  House  said  the  editorials 
were  “based  on  year-old  criticisms, 
some  of  which  were  inaccurate  then 
and  others  negated  by  subsequent 
(UNESCO)  actions.” 

Based  in  New  York,  Freedom 
House  describes  itself  as  “a  non¬ 
partisan,  national  organization  de¬ 
voted  to  the  strengthening  of  free 
societies.” 

N.J.  daily  can 
see  documents 

The  Appellate  Division  of  New 
Jersey’s  Superior  Court  ruled  that  the 
Long  Branch  Board  of  Education 
Curriculum  Mapping  Reports  are 
public  records  and  the  Shrewsbury 
Register  has  a  right  to  see  them. 

The  appellate  court’s  decision 
overturns  a  previous  ruling  by  the  Su¬ 
perior  Court  which  said  the  reports 
were  not  public  records  because  they 
were  not  required  by  law. 

The  appellate  court  said  the  docu¬ 
ments  were  public  records  under 
common  law  because  they  were  pre¬ 
pared  by  an  authorized  agent  of  the 
board. 
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Moderate  growth 

(Continued  from  page  13) 


“spending  heavily”  on  promotion  to 
regain  its  circulation  momentum  in 
Philadelphia.  Its  hope  is  to  get  sales 
back  to  pre-strike  levels  by  the  spring. 
The  strike  cost  the  Inquirer  30,000 
Sunday  copies,  or  3%  of  sales,  and 
15,000  in  daily  copies,  also  about  3%. 
The  Daily  News  lost  about  10,000 
copies,  or  4%  of  sales. 

Sam  McKeel,  president  of  Phil¬ 
adelphia  Newspapers,  called  the 
strike  a  “psychological  break¬ 
through”  for  management.  “No  ques¬ 
tion  we  gained  credibility  through  this 
unfortunate  showdown.” 

McKeel  said  the  four-year  pact  will 
allow  better  long-range  planning  at 
PNI  and  give  employees  an  average 
increase  in  wages  of  5.6%  a  year.  He 
said  settlement  “enhanced  manage¬ 
ment  control”  and  provided  produc¬ 
tivity  improvements  in  the  press  and 
mail  rooms. 

At  the  Miami  Herald,  Knight- 
Ridder  “expects  reasonable  profit 
performance”  this  year.  There  will  be 
some  cost  cutting,  but  the  Herald  will 
be  seeking  to  expand  its  circulation 
“up  the  coast.” 

The  Herald  continues  to  be  in¬ 
terested  in  flexographic  printing,  with 
part  of  the  Herald’s  presses  due  to  be 


converted. 

Knight-Ridder  looks  for  “general 
profit  improvement”  at  its  other 
newspapers.  Last  spring,  the  com¬ 
pany  implemented  “contingency  ac¬ 
tions,”  including  a  hiring  freeze, 
“when  operating  profit  goals  shov  .d 
slippage.” 

Knight-Ridder  is  also  pursuing  a 
project  of  developing  new  profit  cen¬ 
ters  at  its  newspapers.  This  includes 
creating  a  “major  trucking  operation” 
out  of  the  Charlotte  newspapers’  fleet 
that  serves  several  states.  Other 
Knight-Ridder  papers  are  selling  re¬ 
search  and  telemarketing  services, 
doing  commercial  printing  and  pro¬ 
viding  graphic  services. 

In  videotex,  Knight-Ridder  has 
shifted  emphasis  from  trying  to  build  a 
market  for  Viewtron  in  South  Florida 
using  dedicated  terminals  to  a  nation¬ 
al  approach  “aimed  at  personal  com¬ 
puter  users.”  The  key  tests  of  success 
will  be  the  retention  of  new  sales  and 
if  Viewtron”s  database  is  accessed 
“at  sufficient  levels.”  The  company 
spent  $13  million  on  Viewtron  last 
year  and  $15  million  in  1984. 

Knight-Ridder  also  said  it  is  “con¬ 
sidering  cable  tie-ins”  with  some  of  its 
newspapers  that  would  be  similar  to 
the  arrangement  involving  subscri¬ 
bers  to  United  Cable  and  the  Sunday 
Denver  Post. 

Knight-Ridder  executives  reiter¬ 
ated  they  are  open  to  establishing  a 


joint  operating  agency  with  Gannett 
in  Detroit,  where  KRN  owns  the  Free 
Press,  but  said  they  have  “no  idea  if 
that  will  come  to  pass.” 

Media  General 

David  Jordan,  vice  president  and 
^  chief  financial  officer,  said  the  cost  of 
‘  developing  its  cable  system  in  Fairfax 
County,  Va.,  and  straightening  out  its 
Media  Broadcast  Services  are  con¬ 
tinuing  to  depress  earnings. 

He  predicted  the  Tampa  Tribune 
will  join  the  ranks  of  the  top  25  dailies 
by  the  end  of  the  century,  while  other 
Media  General  newspapers  continue 
their  “upward  but  modest”  growth 
and  said  Media  General,  through  its 
40%  interest  in  Garden  State  News¬ 
papers,  will  continue  to  participate  in 
the  acquisition  of  medium  sized 
dailies  throughout  the  country.  Gar¬ 
den  State  has  already  acquired  in  the 
last  couple  of  years  eight  dailies,  with 
235,000  combined  circulation,  and 
seven  weeklies. 

Aside  from  Garden  State,  Media 
General  will  not  be  making  any  major 
newspaper  acquisitions  until  the  Fair¬ 
fax  cable  system  is  completed. 

Jordan  said  that  Media  General’s 
recycled  newsprint  operations,  which 
had  become  “too  dominant”  in  the 
company’s  business  mix,  are  now  in 
“second  position”  to  its  newspaper 
and  communications  properties. 

Media  General  newpapers  will  be 
(Continued  on  page  53) 
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forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
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Raymond  A  Jansen  Jr. 

Raymond  A.  Jansen  Jr.  has  been 
named  senior  vice  president  and 
general  manager  of  the  Hartford 
Courant.  Former  senior  vice  presi¬ 
dent  for  marketing  and  operations, 
Jansen  now  will  supervise  all  business 
activities  of  the  newspaper. 

Jansen  joined  the  Courant  in  1982 
from  Newsday,  Long  Island,  where 
he  was  classified  advertising  mana¬ 
ger.  He  started  at  Newday  in  1960, 
after  graduation  from  Syracuse  Uni¬ 
versity,  as  a  member  of  the  classified 
sales  staff. 

Jansen  moved  to  retail  sales  and 
then  to  national  sales,  becoming  man¬ 
ger  of  department  and  chain  store 
advertising  in  1969  and  classified 
manager  in  1971. 

Both  Newsday  and  the  Courant  are 
owned  by  The  Times  Mirror  Com¬ 
pany. 

i|C  3|C  i|C 

Gina  Viscusi,  most  recently  an 
advertising  account  executive  at  the 
Salem  (Mass.)  Evening  News,  joined 
C.H.  Robinson  Paper  Company, 
Woburn,  Mass.,  as  sales  promotion 
manager. 


GOSS  PRODUCTS 

■  Presses 

■  Units 

■  Folders 

■  Miscellaneous  Equipment 

For  information,  call  312/656-8600,  ext. 
2533.  Goss  P  oducts,  Graphic  Systems 
Division,  Rockwell  International. 


Jose  Luis  Perez 


Gilles  R.  Champagne 


Michael  W.  Callaghan 


Rockwell  International 

. .  .wh«f*  tcwnc*  g«ts  down  to  busin«M 


Jose  Luis  Perez,  advertising  direc¬ 
tor  of  El  Mundo,  San  Juan,  has  been 
promoted  to  vice  president  of  opera¬ 
tions  for  the  newspaper.  He  has  re¬ 
sponsibility  for  the  advertising,  cir¬ 
culation,  production,  transportation, 
personnel,  labor  relations,  promotion 
and  public  relations  departments. 

Perez  attended  courses  at  the 
American  Press  Institute  and  the 
Knight-Ridder  Institute  of  Training  in 
Miami. 

*  ♦  ♦ 

Paul  B.  Beers,  columnist  and 
editorial  writer  for  the  Harrisburg 
(Pa.)  Patriot-News ,  has  been 
appointed  Pennsylvania  legislative 
historian  for  the  state  Capitol  and  con¬ 
sultant  to  the  Legislative  Visitors 
Center. 

Beers  served  28  years  on  the  news¬ 
papers,  starting  as  a  reporter.  For  the 
past  25  years  he  has  been  an  editorial 
writer  and  author  of  a  “Reporter  at 
Large”  column.  He  has  written  six 
books,  including  a  political  history  of 
Pennsylvania. 

♦  ♦  * 

Thomas  H.  Foley  was  promoted 
to  national  advertising  manager  of  the 
Jackson  Newspapers,  New  Haven, 
Conn. 

With  the  newspapers  since  1957,  he 
has  worked  in  various  sales  positions 
since  1960,  most  recently  as  travel 
sales  representative. 

Frank  Avitable  was  promoted  to 
circulation  manager  of  the  New 
Haven  Journal-Courier.  He  joined 
the  newspapers  in  1970  and  most  re¬ 
cently  was  circulation  zone  manager. 

Judith  C.  Fraser  was  appointed 
manager  of  human  resources  for  the 
newspapers.  With  the  company  since 
1973,  she  most  recently  has  been  hu¬ 
man  resources  coordinator  and  now 
will  be  in  charge  of  the  day-to-day 
operations  of  human  resources. 


The  Scripps  Howard  board  of 
directors  has  elected  Gilles  R. 
Champagne  vice  president/corporate 
development  and  Michael  W.  Cal¬ 
laghan  vice  president/cable. 

Champagne  was  promoted  to  vice 
president/cable  television  and  tele¬ 
communications  last  January,  having 
been  director. 

After  joining  Scripps  Howard  in 
1%3  as  a  salesman  for  the  Knoxville 
News-Sentinel  Co.,  Champagne 
served  as  manager  of  general  adver¬ 
tising  and  advertising  director  and 
assistant  business  manager  and  in 
1981  was  appointed  director  of  opera¬ 
tions/city  newspapers  for  Scripps  Ho¬ 
ward. 

Callaghan,  who  moves  from  his 
Cleveland  office  to  the  corporate 
offices  in  Cincinnati,  has  been  presi¬ 
dent  of  a  subsidiary,  Scripps  Howard 
Cable,  since  1983.  He  had  been  assis¬ 
tant  to  the  president  of  Scripps  Ho¬ 
ward  Broadcasting,  Cleveland. 

Callaghan  worked  in  his  hometown 
of  Bellevue,  Ohio,  as  general  manager 
for  the  Bellevue  Gazette,  a  paper 
owned  by  his  family  for  over  100 
years.  He  joined  Scripps  Howard  as 
assistant  to  the  general  manager  of  the 
Newspaper  Enterprise  Association 
and  was  elected  vice  president  of 
NEA  in  1976. 


Fred  P.  Vandegrift,  president 
and  publisher  of  the  Salina  (Kans.) 
Journal,  retired  December  27.  Har¬ 
ris  Rayl,  editor  since  1982,  has  suc¬ 
ceeded  him. 

Joining  the  Journal  in  1952  as  an 
advertising  salesman,  Vandegrift  be¬ 
came  advertising  manager  two  years 
later  after  a  brief  period  as  advertising 
manager  of  the  Chanute  (Kans.)  Tri¬ 
bune.  Both  the  Journal  and  Tribune 
are  Harris  Enterprises  newspapers. 
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Shirley  Brown  recently  joined  the 
advertising  department  of  Knight 
Publishing  Co.,  Charlotte,  N.C.  She 
has  a  13-year  background  in  classi¬ 
fied,  retail,  national  and  co-op  adver¬ 
tising  experience  with  the  Los 
Angeles  Times. 

♦  ♦  ♦ 

Bob  Bolone,  circulation  market¬ 
ing  manager  of  the  Detroit  Free  Press, 
was  recently  named  promotion  mana¬ 
ger.  Along  with  the  marketing  staff, 
he  moved  to  the  marketing  services 
department  and  their  work  will  be 
consolidated  with  marketing  opera¬ 
tions  for  the  entire  newspaper. 

:|C  *  SN 

Richard  W.  Sonnenfeldt,  profes¬ 
sor  of  management  at  Polytechnic  In¬ 
stitute  of  New  York,  was  designated 


JOSEPH  W.  SHOQUIST,  managing 
editor  of  the  Milwaukee  Journal  for  18 
years,  has  been  named  dean  of  the  Col¬ 
lege  of  Journalism  at  the  University  of 
South  Carolina.  He  joins  the  university 
early  this  year,  succeeding  Albert  T. 
Scroggins,  who  retired  last  June  after  20 
years  as  dean. 

Schoquist  has  been  president  of  the 
Accrediting  Council  on  Education  in  Jour¬ 
nalism  and  AAass  Communications  since 
1983. 

After  working  as  a  journalism  instructor 
and  reporter  in  Montana,  he  joined  the 
Milwaukee  Sentinel  as  a  copy  editor  for  a 
year,  switching  to  the  Journal  and  holding 
various  editing  posts  before  managing 
editor.  Last  June  he  stepped  down  as  prin¬ 
cipal  m.e.  and  became  m.e.  for  special 
projects. 

as  a  Lee  director  on  the  board  of 
NAPP  Systems  (USA)  Inc.,  a  joint 
venture  of  Lee  Enterprises  of  Daven¬ 
port,  Iowa,  and  Nippon  Paint  Com¬ 
pany,  Osaka,  Japan.  NAPP  is  a  manu¬ 
facturer  of  photopolymer  newspaper 
printing  plates. 

Sonnenfeldt,  a  director  of  a  number 
of  other  companies  and  a  consultant, 
previously  was  executive  vice  presi¬ 
dent  of  NBC,  a  corporate  vice  presi¬ 
dent  of  RCA  and  chief  executive  of 
Digitronics  Corporation.  He  was 
chief  interpreter  at  the  Nuremburg 
war  crimes  trials  after  World  War  11. 
*  * 

Joe  LaRosA,  who  has  been  cover¬ 
ing  covering  the  suburban  town  of 
Newington,  Conn.,  shifted  to  the 
sports  staff  of  the  New  Britain  (Conn.) 
Herald. 


“Which  Circulation  Management  System 
offered  us  the  Total  Solution  to  our  Circulation 

and  TMC  needs?”  -pAPERTRAK,  of  course.” 

Butch  Weston,  Circulation  Director 

WashingUm  Daily  Neus,  Washington,  North  Carolina 
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Michael  Richardson,  associate 
editor  of  the  St.  Petersburg  Evening 
Independent,  has  been  elected  presi¬ 
dent  of  the  National  Conference  of 
Editorial  Writers  Foundation.  He 
succeeds  Reese  Cleghorn,  dean  of 
the  College  of  Journalism,  University 
of  Maryland. 

Gil  Cranberg  of  the  University  of 
Iowa  was  elected  vice  president  at  the 
meeting  in  Rockville,  Md.;  Van 
Cavett,  opinion  page  editor  of  the 
Louisville  Times,  secretary;  and  Jer¬ 
ry  Dhonau,  editor  of  the  editorial 
page  of  the  Arkansas  Gazette,  Little 
Rock,  treasurer. 

Richardson  announced  a  “final 
push”  to  raise  $100,000  dollars  to  en¬ 
dow  activities  of  the  foundation, 
which  was  established  to  help  stimu¬ 
late  “the  conscience  and  the  quality  of 
the  editorial  pages.” 

4c  :|e  4c 

David  J.  Scanzoni,  formerly  in 
editorial  capacities  at  the  Boston 
Globe  and  the  Miami  Herald,  and 
more  recently  press  secretary  to  Mas¬ 
sachusetts  State  Senator  Patricia 
McGovern,  has  been  named  to  the 
newly-created  title  of  director  of  com¬ 
munications,  Massachusetts  Society 
for  the  Prevention  of  Cruelty  to  Anim¬ 
als,  Boston. 


McNAUGHT 
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NEWSPEOPLE  IN  THE  NEWS 


Dick  Kreuz  recently  joined  Lesher 
Communications,  Inc.,  as  the  new 
director  of  weekly  operations,  over¬ 
seeing  the  company’s  weekly  news¬ 
papers  and  shoppers. 

He  previously  was  president  and 
chief  executive  officer  of  Alan  Wes¬ 
ton  Communications,  a  national 
advertising  rep  firm  in  Burbank, 
Calif.,  and  prior  to  that  was  president 
and  publisher  of  the  Sun  newspapers 
in  Omaha. 

^  * 

Paul  E.  Kritzer  was  elected  Jour¬ 
nal  Company  assistant  secretary  and 
secretary  of  Newspapers  Inc.,  the  di¬ 
vision  of  the  company  that  publishes 
the  Milwaukee  Journal  and  Mil¬ 
waukee  Sentinel.  He  was  elected  at 
the  director’s  December  meeting,  re¬ 
placing  George  E.  Shoup,  who  re¬ 
tired. 

Prior  to  joining  the  company  as  co¬ 
general  counsel  in  August  1983,  Krit¬ 
zer  served  as  publisher  and  editor  of 
the  Waukesha  Freeman  and  as 
associate  general  counsel  for  the  Des 
Moines  Register  and  Tribune  Com¬ 
pany. 

He  iic  i|( 

Ira  Jean  Hadnot  has  been 
appointed  vice  president  for  adminis  ¬ 
tration  at  the  Institute  for  Journalism 
Education,  the  non-profit  organiza¬ 
tion  specializing  in  training  and  plac¬ 
ing  of  minority  newspaper  profession¬ 
als  at  all  stages  of  their  careers. 

The  institute’s  president,  Ellis 
Cose,  said  Hadnot’s  administrative  re¬ 
sponsibilities  include  overseeing  all 
programs,  job  placement,  financial 
accounting  and  production  of  publica¬ 
tions  and  promotional  materials. 

Hadnot,  a  University  of  Wisconsin, 
Madison,  journalism  graduate,  was  a 
reporter,  copy  editor  and  feature  edi¬ 
tor  at  the  Milwaukee  Sentinel  for 
seven  years.  In  1983,  she  left  the  pap¬ 
er  to  start  her  own  writing  and  editing 
service. 


Larry  Siddons,  deputy  sports  edi¬ 
tor  of  the  Associated  Press,  was 
named  European  sports  editor  effec¬ 
tive  February  15. 

In  his  new  position  in  London,  Sid¬ 
dons  also  will  represent  the  AP  on  the 
press  commission  of  the  International 
Olympic  Committee. 

Siddons  has  been  deputy  sports  edi¬ 
tor  since  May.  Before  that,  as  assis¬ 
tant  sports  editor  for  three  years,  he 
helped  supervise  coverage  of  the  1984 
Winter  and  Summer  Olympics,  as 
well  as  other  special  events.  Siddons 
joined  AP  in  Baltimore  in  1970  and 
was  news  editor  for  Maryland  and  De¬ 
laware  for  seven  years  before  moving 
to  New  York  in  1981  as  a  sports 
writer. 


ELIZABETH  G.  COLLINS,  89,  a 
founder  and  past  president  of  the 
Pennsylvania  Women’s  Press  Asso¬ 
ciation  and  retired  Norristown  (Pa.) 
Times  Herald  social  editor,  died  De¬ 
cember  10  at  her  home  in  Consho- 
hocken.  Pa. 

Regarded  as  one  of  the  first  general 
assignment  women  reporters  in  Penn¬ 
sylvania,  she  joined  the  Times  Herald 
staff  as  a  cub  reporter  earlier  in  her 
career.  She  worked  on  other  papers  in 
southeastern  Pennsylvania  and  on  the 
former  Camden  (N.J.)  Star-Herald, 
returning  to  the  Times  Herald  in  1958. 
♦  ♦  * 

William  O.  Grover,  79,  veteran 
Philadelphia  journalist,  died  Decem¬ 
ber  1 1  in  the  Prospect  Park  Care  Cen¬ 
ter.  A  resident  of  Sharon  Hill,  Pa.,  he 
joined  the  former  Public  Ledger  in 
1927  and  worked  his  way  up  to  be¬ 
coming  music  critic. 

When  the  newspaper  folded  in 
1934,  he  joined  the  Philadelphia  In¬ 
quirer,  where  he  worked  as  reporter. 


Robert  E.  Hamby  Jr.,  former  con¬ 
troller  and  a  vice  president  of  Mul¬ 
timedia,  Inc.,  was  elected  vice  presi¬ 
dent  for  finance  at  a  meeting  of  the 
board  of  directors  in  Greenville,  S.C. , 
on  December  18. 

Also,  Thomas  L.  Magaha  was 
appointed  controller. 

Before  joining  the  company  last 
January,  Hamby  was  a  certified  pub¬ 
lic  accountant  with  Peat,  Marwick, 
Mitchell  &  Co.  for  13  years,  the  last 
four  as  partner  in  charge  of  tax  prac¬ 
tice. 

Magaha,  a  CPA,  has  been  control¬ 
ler  for  Multimedia  Broadcasting  Co., 
headquartered  in  Cincinnati  since 
March  1981.  He  joined  Multimedia  as 
assistant  controller  in  1979. 

♦  ♦  ♦  - 

Emily  Saur,  previously  a  teacher 
in  the  Los  Angeles  school  system,  has 
joined  the  Jewish  Weekly  News, 
Springfield,  Mass.,  as  an  advertising 
account  executive. 

:|e  !|« 

Nancy  Ellis  Taylor,  a  former 
librarian  at  the  University  of  Califor¬ 
nia  Los  Angeles  and  Southwestern 
University  School  of  Law,  joined  the 
Daily  News  of  Los  Angeles  as  a  libra¬ 
rian. 


rewrite  man  and  city  editor.  After  a 
strike  in  1958,  he  moved  to  the  former 
Evening  Bulletin  as  night  city  editor, 
retiring  in  1971. 

♦  ♦  ♦ 

William  Knight,  42,  a  15-year 
sports  information  director  for  the 
University  of  New  Hampshire,  died 
on  November  26  of  cancer.  He  was  a 
past  president  of  the  New  England 
Sports  Information  Directors  Asso¬ 
ciation. 

He  )K  9|« 

Sally  Gannett  Me  Ad  am,  62,  the 
daughter  of  Frank  E.  Gannett,  found¬ 
er  of  Gannett  Co.,  Inc.,  and  the  Gan¬ 
nett  Foundation  of  which  she  was  a 
trustee,  died  of  cancer  on  December 
23  at  her  home  in  Greenwich,  Conn. 

She  had  been  a  trustee  of  the  Gan¬ 
nett  Foundation  of  Rochester,  N.Y., 
since  1976.  Her  personal  philan¬ 
thropy  included  gifts  to  Upstate  New 
York,  Greenwich,  and  Vero  Beach, 
Florida,  educational  and  cultural 
organizations  and  hospitals. 


—  NEWSPEOPLE  EDITOR 
LENORA  V/ILUAMSON 
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Top  10 

(Continued  from  page  18) 


tors. 

Occupying  the  1 1th  through  20th 
positions  on  the  AP  editors’  list  were 
the  U.S.  economy;  U.S.  weather;  the 
finding  of  Nazi  war  criminal  Josef 
Mengele’s  body  in  Brazil;  artificial 
heart  implants;  Ronald  Reagan’s 
cancer;  drugs  and  sports;  the  MOVE 
bombing  in  Philadelphia;  space  shut¬ 
tle  flights;  business  mergers;  and  the 
soccer  riot  in  Brussels,  during  which 
38  died  when  British  fans  attacked 
supporters  of  the  Italian  team. 

The  editors  of  Encyclopedia  Bri- 
tannica’s  Book  of  the  Year  and  other 
associated  yearbooks  picked  natural 
disasters  —  especially  the  Colombian 
volcano  eruption  and  Mexico  City 
earthquake — as  the  top  story  of  1985. 

International  terrorism  was  second 
on  the  list,  including  both  the  TWA 


Audit  Bureau 

(Continued  from  page  24) 


“lengthy  review  which  ended  in  June 
1983.” 

However,  ABC  did  “receive  a  very 
strong  expression  from  retail  adver¬ 
tiser  members  that  the  Audit  Bureau 
should  make  no  change  in  the  manner 
in  which  bulk  sales  are  currently  re¬ 
ported.” 

Keil  added  that  ABC  is  discussing 
the  possibility  of  establishing  sepa¬ 
rate  bulk  sales  reporting  standards  for 
national  newspaper  members. 

“Publishers  of  national  newspapers 
may  currenty  report  in  paid  circula¬ 
tion  totals  those  subscriptions  pur¬ 
chased  in  quantities  by  companies  for 
employees,  provided  these  subscrip¬ 
tions  qualify  as  paid  and  that  copies 
are  addressed  to  individuals  in  the  em¬ 
ploy  of  the  subscriber.” 

Keil  also  addressed  the  con¬ 
troversy  resulting  from  an  ABC  board 
decision  allowing  “a  newspaper  pub¬ 
lisher  to  include  a  limited  number  of 
subscriptions,  purchased  by  a  prison 
or  institution  for  use  in  its  educational 
programs,  in  paid  circulation  as 
school  sales.” 

The  board’s  action,  Keil  said,  “fol¬ 
lowed  a  long-standing  practice”  of 
ABC  support  for  “established  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  Foundation  Newspaper  in 
Education  programs.” 

The  ABC  board,  before  taking  ac¬ 
tion,  contacted  the  ANPA  Founda¬ 
tion  and  received  its  “assurance  that 
these  programs,  which  use  the  news¬ 
paper  as  an  educational  supplement, 
are  in  keeping  with  the  goals  of  the  the 
NIE  program,”  Keil  said. 


and  Achille  Lauro  hijackings. 

The  Reagan-Gorbachev  summit 
was  third,  followed  by  South  African 
protest;  the  emergence  of  new  leaders 
in  the  Soviet  Union;  the  AIDS 
epidemic;  the  return  of  Halley’s  Com¬ 
et  —  “a  phenomenon  that  differs  from 
all  others  on  the  list  in  being  entirely 
benign  and  predictable;”  the  sinking 
of  the  Greenpeace  ship  in  New  Zea¬ 
land  by  French  agents;  espionage. 

The  10th  spot  was  a  tie  between 
unrest  in  the  Philippines  and  the  soc¬ 
cer  riot  in  Brussels.  Encyclopedia 
Britannica  said  U.S.  editors  picked 
the  Philippines  story  for  10th  place, 
while  editors  abroad  picked  the  soc¬ 


cer  riot. 

“Except  for  the  number  10  choice, 
regional  differences  were  slight,”  En¬ 
cyclopedia  Britannica  said. 

The  editors  participating  in  the  poll 
are  based  in  Chicago,  London,  Rome, 
Tokyo,  and  Rio  de  Janeiro. 

Runners-up  on  their  lists  included 
airline  crashes  that  made  1985  com¬ 
mercial  aviation’s  worst  year  ever; 
the  “continuing  debate  over  and  tech¬ 
nical  progress  in  so-called  Star  Wars 
research;”  the  Anglo-Irish  accord  on 
Ulster;  the  discovery  of  the  wreckage 
of  the  Titanic;  the  Roman  Catholic 
bishops  synod;  and  the  finding  of  the 
remains  of  Mengele. 
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price,  depending  on  how  it  is  calcu¬ 
lated,  of  $30  to  $58  a  share  —  about 
$200  a  share  less  than  the  liquidation 
price. 

Gannett  pledged  it  would  not  inter¬ 
fere  editorially  with  the  Register,  nor 
shrink  the  reach  of  the  paper,  the  only 
one  to  circulate  in  all  99  Iowa  coun¬ 
ties.  Chairman  Allen  H.  Neuharth 
also  dismissed  assertions  that  the 
chain  would  have  to  pay  anywhere 
from  $25  million  to  $40  million  to  re¬ 
place  the  Register’s  museum-piece 
printing  plant. 

“That’s  a  bunch  of  baloney,’’  he 
told  stock  analysts  in  May.  “There’s 
no  need  for  significant  capital  invest¬ 
ment  in  the  near  term.” 

Gannett  nabs  Detroit  News 

Industry  observers  were  seized  by 
a  sense  of  deja  vu  a  few  months  after 
the  Register  sale  when  two  Holly¬ 
wood  executives  made  a  surprise  — 
and  uninvited  —  offer  for  Evening 
News  Association,  publisher  of  the 
Detroit  News. 

At  the  time  of  the  July  30  offer  from 
entertainment  executives  Norman 
Lear  and  A.  Jerrold  Perenchio,  ENA 
bore  a  striking  resemblence  to  the  pre¬ 


liquidation  Register  &  Tribune. 

For  one  thing,  ENA  suffered  the 
same  kind  of  family  problems,  with 
younger  generation  members  com¬ 
plaining  about  the  stock  liquidity  of 
the  closely  held  firm. 

For  another,  the  stock  was  substan¬ 
tially  undervalued  —  a  gap  that  be¬ 
came  more  glaring  in  the  months  after 
the  Register  &  Tribune  liquidation. 

In  December  1984,  for  example, 
ENA  offered  to  buy  back  40,000 
shares  of  its  stock  at  $250  a  share. 


And  by  their  very 
nature,  newspaper 
companies  have  the  kind 
of  substantiai  cash  fiow 
that  tends  itsetf  to 
creative  teveraging. 


But  by  the  the  time  Lear  and  Peren¬ 
chio  made  their  bid — for  $1,000  a 
share  or  $453  million — the  stock  was 
so  highly  regarded  that  a  financial 
consultant  was  saying  that  it  was 
worth  at  least  $1,400  a  share. 

There  was  also  reason  to  think  the 
company  could  do  better  than  it  was. 
In  1984,  ENA  profit  was  a  slim  $13 
million  on  revenues  of  $310  million. 


ENA  was  even  more  attractive  than 
the  Register  &  Tribune  Co.  because  it 
was  debt-free,  and  owned  one  of  the 
nation’s  most  profitable  tv  stations, 
WDIV  in  Washington.  Though  the 
flagship  Detroit  News  was  a  money- 
loser  because  of  the  newspaper  war 
with  Knight-Ridder’s  Detroit  Free 
Press,  ENA  also  owned  such  profit¬ 
able  dailies  as  the  Palm  Springs 
(Calif.)  Desert  Sun  and  the  Indio 
(Calif.)  Daily  News. 

As  with  the  R&T  a  bidding  war 
quickly  developed.  The  Washington 
Post  Co.,  Hearst  Corporation  and 
Washington  Redskins’  owner  Jack 
Kent  Cooke  all  expressed  interest. 

Again  the  winner  was  Gannett, 
which  offered  $717  million  —  or  a 
whopping  $1,583  a  share. 

As  the  deal  was  being  concluded  at 
the  end  of  the  year,  there  was  specula¬ 
tion  that  Gannett  and  Knight-Ridder 
might  opt  for  a  joint  operating  agree¬ 
ment  in  the  costly  Detroit  competi¬ 
tion,  which  the  Wall  Street  Journal 
wrly  referred  to  as  “the  newspaper 
industry’s  equivalent  of  the  Iran-Iraq 
war.” 

Cowles  on  the  block? 

Gannett  also  figured  in  another 
family  newspaper  company,  Cowles 
Media  Co.,  the  Minneapolis-based 
sister  to  R&T. 

On  March  25,  Gannett  bought  the 
14%  stake  R&T  had  in  Cowles  Media. 
Nine  days  earlier,  dissident  Cowles 
Media  stockholder  Kingsley  H.  Mur¬ 
phy  Jr.  sold  his  17%  ownership  to  the 
Washington  Post. 

With  so  much  of  its  stock  in  the 
hands  of  strangers,  Cowles  Media  de¬ 
cided  to  tighten  its  corporate  defense. 

On  Jan.  II,  family  shareholders 
agreed  to  expand  a  stock  voting  trust 
from  44.6%  of  outstanding  shares  to  a 
little  more  than  50%.  In  addition,  the 
trust’s  term  was  extended  10  years  to 
the  year  2000. 

And  in  a  nod  to  the  fourth- 
generation,  31-year-old  John  Cowles 
3rd  was  appointed  director  of  plan¬ 
ning. 

Shark  repellant 

It  wasn’t  only  family-owned  com¬ 
panies  that  erected  defenses  against 
takeovers,  however.  During  1985’s 
annual  meeting  season,  nearly  every 
big  company  asked  stockholder 
approval  for  anti-takeover  measures. 

Even  Gannett  —  whose  entrance 
into  any  bidding  in  1985  signaled  the 
beginning  of  the  end  for  the  target  — 
asked  for  and  won  stockholder 
approval  May  21  for  a  series  of  “shark 
repellant”  measures. 

Gannett’s  defenses  were  typical  of 
those  adopted  by  others  in  the  in¬ 
dustry. 

Board  terms  were  staggered  so  that 
a  corporate  raider  would  not  be  able 
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to  put  a  majoiiiy  of  nis  directors  on 
the  board  until  waiting  two  years.  And 
acquisitions  or  mergers  now  require 
an  80%  approval  vote  by  stockhold¬ 
ers. 

In  addition,  Gannett  adopted  a  “fair 
price”  amendment  that”  requires  a 
raider  to  offer  the  same  price  to  all 
shareholders.  This  has  the  effect  of 
making  a  takeover  much  more  expen¬ 
sive;  typically,  raiders  offer  premium 
prices  only  to  the  majority  of  stock¬ 
holders  needed  to  effect  a  takeover. 

Knight-Ridder  also  adopted  a  “fair 
price”  by-law,  and  it  eliminated 
cumulative  voting.  This  procedure,  a 
favorite  of  “stockholders”  rights 
advocates,  allowed  shareholders  to 
vote  their  proxies  to  just  one  or  more 
of  several  director  candidates. 

On  May  2,  the  Tribune  Co.,  pub¬ 
lisher  of  the  Chicago  Tribune,  tripled 
the  number  of  authorized  common 
shares,  a  move  that  effectively  dilutes 
the  holdings  of  any  potential  raider. 

The  Tribune  already  had  a  “poison 
pill”  waiting  for  any  raider;  five  mil¬ 
lion  shares  of  yet-unissued  preferred 
stock  whose  terms  and  conditions  can 
be  imposed  any  time  by  directors. 
Generally,  these  shares  are  triggered 
when  a  hostile  raid  is  successful.  They 
usually  grant  stockholders  the  right  to 
get  two  or  three  shares  of  the  new 
company  for  just  one  share  of  the  old 


stock. 

Newspaper  companies  did  not 
simply  feed  on  each  other  in  1985. 
Indeed,  throughout  the  year  news¬ 
paper  companies  went  hunting  out¬ 
side  the  industry  in  a  process  that 
accelerated  the  long-familiar  move 
from  publishing  into  broadcasting. 

The  biggest  deal  of  the  year  —  a 
$3.5  billion  cash  transaction  —  was 
Capital  Cities  Communications’ 
friendly  takeover  of  the  American 
Broadcasting  Co. 

In  many  ways  it  was  a  case  of  a 
snake  swallowing  an  elephant.  Pub¬ 
lisher  of  the  Kansas  City  Times  and 
Star  and  nine  other  dailies.  Cap  Cities 
had  an  total  1984  net  income  of  $142.8 
million  on  revenues  of  $939.7  million 
—  yet  it  was  buying  a  tv  network 
which  had  profits  of  $195  million  on 
$3.7  billion  of  revenue. 

While  Cap  Cities  bought  a  network, 
publisher  Rupert  Murdoch  —  an  Au¬ 
stralian  native  who  became  an  Amer¬ 
ican  citizen  in  1985  —  took  the  first 
step  toward  creating  one. 

In  May,  Murdoch  and  oilman  Mar¬ 
vin  Davis  announced  they  had  formed 
a  corporation  to  buy  seven  tv  stations 
from  Metromedia  Broadcasting  Co. 
Murdoch  indicated  that  those  major- 
market  stations  will  be  the  basis  of  a 
new,  fourth,  network. 

The  proposed  acquisition,  which 


awaits  Federal  Communications 
Commission  approval,  will  require 
Murdoch  to  sell  his  two  best  known 
American  papers,  the  modestly  prof¬ 
itable  Chicago  Sun-Times  and  the 
money-losing  New  York  Post.  In 
October,  Murdoch  was  granted  a  two- 
year  time  period  to  shed  the  two  prop¬ 
erties. 

Murdoch’s  rival  in  those  two  cities 
—  the  Tribune  Co.,  publisher  of  the 
Chicago  Tribune  and  New  York  Daily 
News  —  also  was  forced  to  shed  a 
paper  as  a  result  of  a  big  tv  acquisi¬ 
tion. 

On  May  16,  Tribune  Co.  purchased 
KTLA-tv,  an  independent  station  in 
Los  Angeles,  for  a  record  $510  mil¬ 
lion.  The  price  amounts  to  nearly  12 
times  annual  cash  flow,  an  unusually 
high  price  that  analysts  say  will  boost 
the  asking  price  of  virtually  all  tv  sta¬ 
tions. 

To  comply  with  FCC,  the  Tribune 
sold  its  Los  Angeles  Daily  News  and 
nine  L.  A.  cable  systems  to  Jack  Kent 
Cooke,  the  owner  of  the  Washington 
Redskins  football  team.  The  sale  was 
announced  as  $176  million. 

UPI’s  troubles 

While  many  newspaper  companies 
acted  in  1985  as  if  their  money  was 
burning  a  hole  in  their  pocket,  the  na¬ 
tion’s  second-largest  wire  service, 
(Continued  on  page  38} 
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...  12,944 

13,540 

ROP  Notionol . 

5,474 

4,702 

Preprint  Notionol . 

2,702 

3,844 

...  23.731 

21.774 

7fl?SO 

_ aL2S6 

295,492 

GRAND  TOTAL... 

.„  279,102 

17,439 

CASRIR,  WTO. 

Star*Tribune-mS 

ROP  Local .  49,514  48,955 

Preprint  Locol .  45,990  42,254 

ROP  Notional .  2,141  3,758 

Preprint  Notional .  7,084  4,221 

Classified .  31.892  30.723 

GRAND  TOTAL .  134,423  131,913 


CHAMRAION-URRANA,  ILL. 

News-Goiettere 

ROP  Local .  41,811 

Preprint  Locol .  108,340 

ROP  Notionol .  2,799 

Preprint  Notionol .  11,410 

Clossified .  28.014 

GRAND  TOTAL .  212,404 


Stor-Telegrom-e 

ROP  Locol .  49,111  47,081 

Preprint  Local .  27,494  21,531 

ROP  Notionol .  8,111 

Preprint  Notional .  2,400 

Classified .  130.541  _ 

Total .  238,079  48,412 

Stor-Telegrom-S 

ROP  Local .  40,424  47,228 

Preprint  Local .  44,733  4,712 

ROP  Notional .  3,345 

Preprint  Notional .  10,530  520 

Classified. .  74.397  _ 

Total .  177.451  52.440 

GRAND  TOTAL .  788,184  197,045 


74,447 

29,322 

13,197 

2,880 

150.292 

272,338 


43,530 
40,424 
3,305 
11,340 
79.415 
)  76,21 « 

849,074 


71,397 
83  721 
4,534 
7,740 

_ 22i22 

197,323 


Tribune-Review-m 
ROP  Local 

Preprint  Local . 

ROP  Notional . 

Clossified . 

Total . 


OREiNSRURO,  PA. 

34,190 

43,415  520 

2,943 

25.128  _ 

105,494  520 


CHICAGO,  ILL. 


Herald-m 

Tribune-Review-J 

ROP  Local . 

.  44,810 

28,494 

48,051 

22,443 

Preprint  Local . 

19,944 

43,353 

20,347 

49,891 

Preprint  Local . 

ROP  Notional . 

1,284 

549 

2,029 

449 

ROP  National . 

Clossified . 

39.424 

38,017 

GRAND  TOTAL 

127,448 

92,398 

128,444 

73,003 

Clossified . 

if 

Total . 

23,235 

352 


CHICAGO,  III. 

Tribune^i/d 

ROP  Locol .  72,430  123,533  77,142 

Preprint  Locol .  10,315  31,555  7,480 

ROP  Notionol .  29,887  4,014  33,494 

Preprint  Notional  ... .  3,150  900  2,700 

Classified .  43.543  144.042  43.432 

Total .  159,525  308,044  144,850 

Tribune-S 

ROP  Local .  41,475  44,503  41,572 

Preprint  Local .  24,413  38,915  18,445 

ROP  Notional .  23,249  1,444  20,220 

Preprint  Notionol .  9,450  225  11,025 

Classified .  42.442  8.412  43.205 

Totol .  141.449  95.499  154.447 

GRAND  TOTAL .  320,994  403,743  319,317 


DHROIT,  MICH. 


92,431 

19,710 

5,849 

2,250 

142.548 

242,808 


41,574 

47,950 

1,488 

225 

18.741 

110.178 

372,984 


30,871 

24,029  4,154 

1,749 
4,140 

13.224  _ 

74.053  4.154 

GRAND  TOTAL .  181,749  4,474 

HOUSTON,  TIX. 

ChronicleKi/d 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol 

Classified .  251.144 


INDIANAPOLIS,  IND. 

Stor-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notiorwl . 

Preprint  Notional.. 


32,478 

41,518 

4,445 

_2i222 

103,140 


38,819 

29,153 


12.249 

_JL2ZS 

184,410 


18,497 

14,551 

19,172 

9,161 

24,288 

251.144 

294.674 

288,833 

9,161 

337,513 

in  lines 


iUEPALO,  N.Y. 

News-a/d 

News-e 

ROP  Local . 

.  43,998 

35,229 

65,774 

29,518 

ROP  Local . 

51,884 

41,443 

Preprint  Locol . 

11,391 

13,940 

8,228 

18,531 

Preprint  Local . 

X,888  22,226 

24,928 

18,723 

ROP  Notional . 

.  11,944 

823 

17,025 

609 

ROP  Notional . 

8,420 

10,044 

Preprint  Notional.. 

1,423 

151 

1,131 

Preprint  Notionol. 

.  56775 

53.068 

Classified . 

wspapers  reporring  Tigures 

Totol... 

145,531 

50,143 

145,228 

48,458 

Total . 

67,675 

1,754 

4,310 

71,852 

6,431 

1,048 

9,172 

_ 

128,669 

7,112 

133,959 

41,024 

1,754 

4,310 

39,467 

4,045 

1,048 

8,376 

54.178 

51.911 

101,247 

7,112 

99,754 

34 


PART  RUN 


3,438 

22,921 

31 

2,190 


_ ^686 

77,238 


85,481 

231 

10.048 

95,980 


44,458 

34,404 


83,245 


44,458 

25,804 


72,444 


43,899 

14,284 


40.183 

215,912 


1,120 

4,743 


7.883 


1,937 

2,795 

481 


5,413 


1,937 

2,795 

481 


5,413 


EDITOR  &  PUBLISHER  for  January  4,  1986 


November  1985/1984 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 

I98S  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

31752  26R75 


1985  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROP  Local . 

.  28,199 

36,222 

Preprint  Local . 

1,309 

9,156 

2,202 

ROP  Nationol . 

3.8S5 

3,633 

Preprint  Notionol . 

2,605 

2,768 

CkissiM... 

39.494 

Totol . 

75.A62 

_ suai 

GRAND  TOTAL... 

....  M5,378 

23,380 

315,294 

KITCHINER-WATERIOO, 

om. 

Record-e 

ROP  Local . 

....  99,899 

97,208 

Preprint  Local . 

93,063 

102,168 

ROP  Nationol . 

13,248 

12,309 

Preprint  Notional . 

4,119 

2,515 

Clossified... 

6.460 

_ 5422 

GRAND  TOTAL. ... 

..  216,789 

219,679 

LINCOLN,  NEl. 

Joumol-Stor-meS 

ROP  Locol . 

...  56,118 

69,177 

Preprint  Local . 

55,823 

54,557 

ROP  Notional . 

3,253 

5,009 

Preprint  Notionol . 

7,509 

5,970 

Classified.. 

32.364 

_ 2ZiZ4 

GRAND  TOTAL . 

...  155,067 

162,689 

Courier-Joumal-fn 

ROP  Locol . 

Preprint  Lex  ol 

ROP  Notional . 

Preprint  Notionol . 

Clouified... 

Total . 

Times-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Cktssified 
Total . 

Courier-Joumol'S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified.... 

Totol . 


:OP  Local .  57,147  460  51,122  469 

reprint  Local  58,899  52,306 

;0P  Notional  3,078  129  2,902 

Teprint  Notional .  6,064  5.279 

lassified.  ..  18.815  _  17.447  _ 

Total .  79.040  65.552  71.471  58.054 

GRAND  TOTAL .  315,636  207,276  311.960  182,104 


Commercial-Appeol- 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Nationol . 

Classified... 

Totol . 


75.993  53,514 

31,742  61,139 
9,114  2,074 

2,254 

54.942  _ 

174,045  116,727 


75,196  59,812 

24,212  100,827 

11,182  3,177 

1,380 

50.649  _ \m 

162,619  164,872 


Commerciol-Appeal-S 


ROP  Local . 

.  29,403 

31,288 

Preprint  Local . 

33,166  11,611 

30,553 

ROP  Notional . 

4,310 

2,788 

Preprim  Notional . . 

7,296 

6,144 

29.847 

23.651 

Total . 

104.022  11.611 

94424 

GRAND  TOTAL . 

.  278,067  128,338 

257,043 

MONTtEAL,  QUE. 

Gozette-m* 

ROP  Local . 

.  1,336,476 

1,267,791 

Preprint  Locol . 

1,360,020 

1,394,387 

ROP  Notional . 

528,612 

484,964 

Preprint  Notional . 

85,085 

53,940 

ClouifM... 

721.664 

522.W 

GRAND  TOTAL . 

4,031,857 

3,730,144 

NASHUA,  N.H. 

The  Telegroph-e 

ROP  Local . 

.  55,303 

62,242 

ROP  Notional . 

6,157 

6,982 

Classified . 

38,728 

31,568 

GRAND  Total ... 

.  100,188 

100,792 

NASHVILLE,  TENN. 

Tennesseon-m 

ROP  Local . 

.  71,201 

78,568 

Preprint  Locol . 

31,388 

28,295 

ROP  Notionol . 

6,218 

11,172 

Preprint  Notional . 

1,549 

968 

Totol .  142,100 

Bonner-e 

ROP  Local  69,406 

Preprint  Local  31,388 

ROP  Notional  6,058 

Preprint  Notionol .  1,549 

Clossified .  30,988 


Stondord  Exominer-eS.Sot 


ROP  Local . 

....  75421 

75,905 

Preprint  Locol . 

93444 

86,735 

ROP  Nationol . 

9,072 

10418 

Preprim  Nationol . 

5433 

733 

Clossififd. . 

41455 

37.953 

Grand  Totol . 

.  224,725 

211444 

Tennesseon-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 
Clossified.. 


GRAND  TOTAL _  376.414 

NEW  BRUNSWICK, 

Home  News-m 

ROP  Locol  40,927 

Preprint  Local .  21,990 

ROP  Notional  5,648 

Clossified...  28,411 


lOUISVILLE,  KY. 

92,878  33,672  91,557  22,883 

39,848  41,015 

4,410  6,489 

1.671  1.733 

33.005  _  32.902  _ 

1X,293  75,191  130,948  65,631 


68,677  40,391  70,207  27,634 

22,414  26,503 

4.941  6.170 

829  1,035 

32.685  2.899  33.164  _  3.247 

106,303  66,533  109,541  58,419 


Home  News*S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National.. 
Clossified... 


Daily  Press-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National.. 
Clottified.. 


Times-Herold-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprim  Notionol.. 
Clossified.. 


Doily  Press-S 

ROP  Local . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  Nationol... 
Clouified... 

Total . 

GRAND  TOTAL  .. 


Virginion-Pilot-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National.... 
Clossified.. 


Preprim  Locol . 

ROP  Nationol . 

Preprim  Notional.. 
Clossified . 


ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional .. 
Classified... 


ROP  Local . 
Preprint  Locol.. 
ROP  Notional  ... 
Classified... 


40,927 

44,502 

21,990 

25,316 

5,648 

6,006 

28,411 

24,249 

105,519 

109,343 

22,837 

22,041 

41,332 

38,232 

1,460 

973 

88 

456 

16,525 

15,081 

84,654 

79,633 

.  190,173 

188,976 

iWPORT  NEWS, 

VA. 

68,426 

75,283 

18,816 

14,410 

16,512 

13,367 

3432 

6,553 

2,377 

2,918 

47,228 

35,855 

.  140,079 

14,410 

137,121 

13,367 

54,204 

60,015 

18,816 

14,305 

15,168 

13,384 

2,950 

6,057 

2477 

1,958 

32,966 

27,508 

111,313 

14,X5 

110,706 

13,384 

35,831 

38,257 

16,032 

25,940 

17,618 

19,480 

600 

673 

3,456 

3,648 

5,280 

12,856 

9,562 

68,775 

29,588 

71,390 

19,480 

320,167 

58,303 

319,217 

46,231 

NORFOLK,  VA. 

67,693 

6,685 

76,153 

9,970 

8,346 

8,381 

11,518 

6,220 

6,768 

75 

10,784 

411 

2,928 

75 

2,928 

57,600 

6,858 

49,329 

4,113 

.  143,335 

22,074 

150,712 

20,714 

62,546 

37,140 

68,012 

41,961 

8,553 

595 

10,290 

662 

6,434 

10,441 

613 

2,928 

1,708 

59,504 

28,987 

53,600 

28,174 

139,965 

66,722 

144,051 

71,610 

■-Stor-S 

34,394 

25,793 

38,115 

20,395 

15,435 

941 

12,137 

1,353 

2,013 

65 

1,822 

237 

9,624 

7,564 

25,058 

4,405 

24,946 

3,649 

86,524 

31,204 

84,584 

25,634 

Storsot 

13,902 

12,517 

5,213 

520 

519 

18,808 

15,429 

38,443 

28,465 

Note:  Family  Weekly  Supplement  not  included:  4,801  inches. 

PALM  SPRINGS,  CALIP. 

Desert  $un-e 

ROP  Local .  87,044  84,793 

ROP  Notionol .  5,597  7,125 

Clossified .  38.945  34.240 

Total .  131,586  126,158 

Desert  News-e 

ROP  Locol .  26,540  30,056 

ROP  Notional .  2^77  2,564 

Clossified .  7.235  3.751 

Total .  _36i52  36J71 


GRAND  TOTAL .  168,238 


ROP  Locol . 

124,482 

3,743 

121^83 

2,906 

Preprim  Locol . 

X,848 

19,096 

X,466 

14.116 

ROP  Notional . 

11,995 

13,277 

Prerrim  National _ 

3J96 

i:m 

111.825 

1826 

98829 

977 

Total . 

282,446 

24,665 

266,647 

17,999 

Phoenix  Gorette-e 

ROP  Locol . 

.  111,017 

3,902 

114,883 

2,991 

Preprim  Local . 

X,848 

19,096 

X,466 

14,116 

ROP  National . 

11,205 

12312 

Preprim  Notional . 

3296 

2392 

Clouified . 

.  111.731 

1.8?7 

98.465 

_ LQZ2 

Total . 

.  268,097 

24,895 

259,018 

18,179 

Republic-S 

ROP  Local . 

60,803 

72,706 

Preprint  Locol 

39,986 

»397 

ROP  National 

4d79 

5482 

Preprim  National . 

7,952 

8314 

Clossified.  . 

64.185 

_ SSilZ 

Totol . 

177.605 

175446 

GRAND  TOTAL . 

728,148 

49,560 

701.111 

36,178 

POtTlAND,  ME. 

Press  Herold-m 

ROP  Local . 

43,328 

41,158 

Preprim  Loi  ol 

23,232 

21,911 

ROP  National . 

3,189 

4,972 

Preprim  Nationol . 

721 

529 

Clossified... 

17.876 

_ lijfa 

Total . 

88,346 

84,678 

Express-e 

ROP  Locol . 

31,797 

»,656 

Preprint  Locol . 

14,844 

14,632 

ROP  Nationol . 

2,919 

4,102 

Preprint  Notionol . 

721 

108 

Clossified... 

16.103 

_ !12fi 

Totol . 

66,384 

63,437 

Telegrom-S 

ROP  Local . 

22,365 

22,890 

Preprim  Local . 

19,242 

20,435 

ROP  Notional 

727 

1,080 

Preprint  National . 

3,275 

2,490 

Classified . 

.  18.487 

_ Ills 

Total . 

64.096 

_ 

GRAND  TOTAL . 

218,826 

210,198 

PROVIDENCE,  R.I. 

Providence  Joumol-m 

ROP  Local . 

47,221 

18,639 

62,392 

19,818 

Preprint  Locol 

7,393 

14,458 

13,592 

10,036 

ROP  Nationol . 

8,122 

9,175 

Preprint  Nationol . 

2,256 

2,146 

27.508 

1  430 

23695 

Totol . 

92,500 

34,527 

111,000 

29,898 

Evening  6ulletin-e 

ROP  Local . 

44,363 

18,639 

43,550 

19,818 

Preprint  Local 

8,406 

26,650 

15,640 

26,115 

ROP  Notional . 

7,319 

7,421 

Pmprim  Notional . 

2,256 

749 

1,450 

Cktssified... 

20.631 

_ 11222 

- a 

GRAND  TOTAL .  408,267  120,000  407,812  117,958 


(Continued  on  page  36) 
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November  1985/1984 
ADViRTiSING  DATA 
SUPPLIED  BY  PUBLISHER 


t9®5 

1984 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Sunday  Joumal-S 

ROP  Local . 

44,963 

46,698 

Preprint  Local . 

54,196 

35,473 

49,792 

28,357 

ROP  Notional . 

6,6(16 

5,570 

Preprint  National . 

7,580 

5,706 

252 

ClosstfM 

14.466 

13,344 

Totol 

127.811 

35.473 

121.110 

_ 22.402 

GRAND  TOTAL.  .. 

..  303,288 

117,468 

316,091 

104,484 

tIADING,  FA. 

Eogle/Time$-e 

ROP  Local . 

57,315 

56,410 

Preprint  Locol . 

24,510 

34,420 

ROP  Notional . 

3,821 

7,065 

Clossified . 

29.471 

26.215 

Totol. 

115,117 

124,110 

Eogle-S 

ROP  Local . 

31,505 

26,268 

Preprint  Locol . 

9,190 

21,190 

8,810 

9,785 

ROP  Notionol . 

2,430 

1,740 

Preprint  Notionol . 

7,830 

7,110 

12.179 

9.842 

Totol . 

63.134 

21.190 

_ sizza 

_ 2JS4 

GRAND  TOTAL.  .. 

178,251 

21,190 

177,880 

9,785 

RfNO, 

NEV. 

Gozette-Joumol-mS 

ROP  Local . 

86,688 

90,411 

Preprint  locol . 

.  125,172 

100,848 

ROP  Notionol . 

3,437 

4,976 

Preprint  Notional . 

8,427 

5,185 

Clossified . 

.  85.197 

_ iuia 

GRAND  TOTAL.... 

.  308,921 

272,588 

RICHMOND,  VA. 

Times-Dispotch-fn 

ROP  Local . 

65,380 

252 

69,648 

252 

Preprint  Locol . 

25J97 

4,992 

25,298 

4,090 

ROP  Notionol . 

6,476 

10,670 

Preprint  Notional . 

1,589 

1,852 

1,648 

Clossified . 

..  31.967 

28  216 

Trt^l . 

..  130,809 

7,096 

135,480 

4,342 

News  Leoder-e 

ROP  Local . 

43,181 

252 

48,722 

252 

Preprint  Local . 

20,858 

3,888 

18,371 

6,381 

ROP  Notional . 

6,238 

10,406 

Preprint  Notionol . 

1,589 

617 

1,036 

..  29.880 

26.045 

Total 

..  101,746 

4,757 

104,580 

6,633 

Times-Dispotch-S 

ROP  Locol . 

38,574 

4,494 

41,793 

4,125 

Preprint  Locol . 

30,007 

9,797 

30,046 

5,122 

ROP  Notionol . . 

2,013 

1,489 

Preprint  Notional . 

5,785 

4,290 

22.104 

33 

18,211 

28 

Total 

98.483 

M.324 

_ 21229 

_ mi 

GRAND  TOTAL.... 

..  331,038 

26,177 

335,889 

20,250 

Note:  Comics  odvertising  excluded. 

RIVERSIDE,  CAIIP 

Press/Enterprise-mS 

ROP  Local . 

83,593 

18,140 

81,968 

17,555 

Preprint  Locol . 

..  130,120 

120,857 

ROP  Notional . 

7,777 

10,305 

195 

Preprint  Notional . 

11,352 

10,707 

70.014 

169 

62.964 

264 

GRAND  TOTAL... 

..  302,856 

18,309 

286,801 

18,014 

Note:  All  figures  in  SAU  inches,  except  9*column  poge  classified  inches. 

ROCHESTER,  N.Y 

Democrat  and  Chronicle-m 

ROP  Locol . 

...  50,983 

61,891 

Preprint  Locol . 

.  15,773 

10,781 

6,688 

9,593 

ROP  Notional . 

6,892 

6,868 

Preprint  Notionol . 

1,384 

2,076 

46.383 

45.954 

Totol . 

...  121,415 

10,781 

123,477 

9,593 

Times-Union-e 

ROP  Local . 

37,138 

42,496 

Preprint  Local . 

10,872 

6,209 

■3,144 

7,299 

ROP  Notional . 

6,375 

6,138 

Preprint  Notional . 

1,384 

2,076 

74 

..  26.649 

24.143 

Total 

82,418 

6,209 

77,997 

7,373 

*  Indicates  newspapers  reporting  figures 

I  in  lines 
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Democrat  ond  Chronicle-S 


ROP  Local .  29,137  M,190 

Preprint  Local .  28,135  19,907  18,007  11,875 

ROP  Notional .  3,396  2,846 

Preprint  Notional .  7,812  5,813 

Ckissified .  21.761  21.322  _ 

Total .  90.241  19.907  78.178  11.875 

GRAND  TOTAL .  294,074  36,897  279,652  28,841 

ST.  LOUIS,  MO. 

Post-Dispotch-m 

ROP  Local .  72,095  34,188  63,828  38,403 

Preprint  Locol .  17,215  20,753 

ROPNotionol  6,170  293  10,382  397 

Preprint  Notional . 

Classified  52.965  42,378  _ 

Totol.  148,445  34,481  137,341  38,800 

Post-Dispotch-S 

ROP  Local .  47,167  51,727 

Preprint  local .  46,578  50.895 

ROPNotionol .  5,229  3,967 

Preprint  Notionol .  8,400  7,244 

Classified. .  33.733  27,501 

Totol .  141.107  141.334  _ 

GRAND  TOTAL .  289,552  34,481  278,675  38,800 

Note;  Includes  Roto,  Comics  &  T.V.  Mag. 

ST.  PniRSBURG,  FLA. 

Times-m 

ROP  Locol .  103,542  111,599  112,259  122,840 

Preprint  LmoI .  56,272  28,160  50,850  26,641 

ROPNotionol .  6,400  87  10,564  5 

Preprint  Notional .  1,620  88  2,140  660 

Ckissified .  77.809  69.405  75.438  43.806 

Totol .  245,643  209,339  251,251  193,952 

Independent  .e 

ROP  Local .  47,355  54,218 

Preprint  Locol .  6,030  7,913 

ROPNotionol .  6,985  10,617 

Preprint  Notional .  1,620 

Clossilied  ....  79.137  76.103 

Total.  141,127  148,851 

Times-S 

ROP  Local .  43,981  56  5U18  29,219 

Preprint  local .  36,496  839  32,110  14,089 

ROPNotionol .  3,747  31,075  2,717  21 

Preprint  Notionol .  7,330  13,555  5,784  344 

Clossilied .  23.694  11,215  21.442  8.539 

Total .  115.248  56.740  113.371  52.212 

GRAND  TOTAL .  502,018  266,079  513,473  246,164 

SAN  BERNARDINO,  CALIF. 

Sun-mS 

ROP  Locol .  77,570  74,085 

Preprint  Locol .  85,665  59,564 

ROPNotionol  6,248  7,514 

Preprint  Notionol .  8,661  6,984 

Classified .  39.157  34.041 

GRAND  TOTAL .  217,301  182,188 

SCOTTSBLUFF,  NEB. 

Star  Herald  o/dS 

ROP  Locol .  27,214  29,816 

Preprint  Local .  12,528  31,059  14,066  26,622 

ROPNotionol .  2,048  2,589 

Preprint  Notionol .  457  98  276 

Clossified .  8.573  8.659  _ 

GRAND  TOTAL .  50,820  31,157  55,406  26,622 

SEATTLE,  WASH. 

Post  Intelligencer-m 

ROP  Local .  39,048  40,592 

Preprint  Local .  42,015  16,899 

ROPNotionol .  18,591  20,573 

Preprint  Notionol . 

Classified .  38.704  37.337  _ 

Total .  96,343  .:2,015  98,502  16,899 

Seottle  Times-e 

ROP  Locol .  81,790  92,636 

Preprint  Locol .  68,225  53,928 

ROPNotionol .  20,802  25,372 

Preprint  Notional .  627  144 

Clossified  64.220  64.300  _ 

Total  ..  166,812  68,852  182,308  54,072 

Times/P.I.-S 

ROP  Local .  26,6o5  26,734 

Preprint  local .  25,175  5,022  22,384  6,808 

ROPNotionol .  7,411  6,916 

Preprint  Notional .  9,031  6,698 

Clossified .  29.276  30.183  _ 

Total .  99.558  5.022  92.915  6.808 

GRAND  TOTAL .  362,713  115,889  373,725  77,779 
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SROKANE,  WASH. 

Spokesmon  Review-m 

ROP  Locol .  43,463  40,164 

Preprint  Local .  1 3,51 2  11 ,480 

ROPNotionol .  5,740  8,832 

Preprint  Notional .  627  257 

Classified .  3*’.674  32.388 

Totol .  103,016  93,121 

Spokane  Chronicle-e 

ROP  Locol .  35,071  39,019 

Preprint  Local .  8,774  10,867 

ROPNotionol .  5,316  8,291 

Preprint  Notional .  400  257 

Clossified .  28.687  23.867 

Total .  78,248  82,301 

Spokesman  Review-S 

ROP  Local .  19,022  20,476 

Preprint  local .  5,249  6,869 

ROP  Notional .  1,868  2,156 

Preprint  Notional .  1,442  1,800 

Clouified .  15.504  15.754 

Total .  43.085  47.055 

GRAND  TOTAL .  224,349  222,477 

SYRACUSE,  N.V. 

Post-Stondord-m 

ROP  Local .  46,991  15,281  53,586  14,436 

Preprint  Local .  8,384  6,970 

ROPNotionol .  5,361  6,452 

Preprint  Notionol .  1,464  972 

Classified .  21.982  18.650  _ 

Totol .  84,182  15,281  86,630  14,436 

Herald- Journol-e 

ROP  Local .  55,549  7,918  68,140  3,688 

Preprint  Local .  9,107  7,473 

ROPNotionol .  5,529  6,289 

Preprint  Notionol .  1,782  972 

Classified .  22.180  20.120  _ 

Totol .  94,147  7,918  102,994  3,688 

Herold-Americon-S 

ROP  Local .  27,593  306  26,896  216 

Preprint  Local .  10,578  10,334 

ROPNotionol .  1,075  963 

Preprint  Notionol .  6,089  5,182 

Classified .  15.414  12.649  _ 

Total .  60.749  304  56.024  214 

GRAND  TOTAL .  239,078  23,505  245,648  18,340 

TAMPA,  FLA. 

Tribune-m 

ROP  Local .  107,964  49,704  115,858  40,656 

Preprint  Local .  47,385  57,375  50J55  54,899 

ROPNotionol .  9,981  346  15,291  545 

Preprint  Notional .  2,430  945  1,781 

Classified .  51.588  19.405  49.602  18.011 

Total .  219,348  127,775  232,887  114,111 

Tribune-S 

ROP  Local .  37,058  37,792 

Preprint  Local .  37,530  36,180 

ROP  Notional .  4,734  4,039 

Preprint  Notionol .  7,830  4,128 

Clossified .  30.753  30.924  _ 

Total .  117.905  113.063  _ 

GRAND  TOTAL  337,253  127,775  345,950  114,111 

Note;  Comics  advertising  excluded. 

TOLEDO,  OHIO 

8lode-e 

ROP  Local .  66,516  72,238 

Preprint  Local .  29,700  23,760 

ROP  Notional .  5,685  6,928 

Preprint  Notionol .  2,376  1,848 

Classified .  21.421  20.646 

Total .  125,698  125,420 

Blode-S 

ROP  Local .  29,815  30,087 

Preprint  Local  44,484  43,560 

ROPNotionol.  3,017  2,955 

Preprint  Notional .  9,900  8,316 

Classified .  12.092  11.331 

Total .  99.308  96.249 

GRAND  TOTAL .  225,006  221,669 

TORONTO,  ONT. 

Sun-m* 

ROP  Local .  1,631,713  1,727,882 

Preprint  Local .  186,076  149,000 

ROPNotionol .  249,319  256,631 

Preprint  Notionol .  7,080  4,040 

Classified .  912.986  817.432 

GRAND  TOTAL .  2,987,174  2,954,985 
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Nature  of  Business  _ _ 
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TOkRANCE,  CAIIF. 

Daily  Breeze-e 

ROP  Local . 

81,526 

78,429 

Preprint  Local . 

79,641 

78,172 

ROP  National . 

6,796 

8,078 

Preprint  Nationol . 

..  12,433 

8,835 

83.005 

69.155 

GRAND  TOTAL . 

..  263,401 

242,669 

TULSA, 

OKLA. 

World-m 

ROP  Local 

72,808 

4,484 

83,524 

5,302 

Preprint  Local . 

9,212 

3,108 

10,670 

3,314 

ROP  Notional . 

4,082 

10 

7,148 

120 

Preprint  Notional . 

630 

280 

756 

42.362 

46.115 

Totol.... 

129,094 

7,882 

148,213 

8,736 

Tribone-e 

ROP  Local . 

...  71,919 

4,484 

84,463 

4,261 

Preprint  Local . 

8,886 

3,108 

9,253 

3,002 

ROP  Notional . 

3,946 

10 

7,009 

92 

Preprint  Notional . 

630 

280 

407 

42.104 

45.679 

Totol.... 

127,485 

7,882 

146,811 

7,355 

World-S 

ROP  Local . 

....  30,434 

38,260 

Preprint  Locol . 

8,924 

8,904 

ROP  Notionol . 

3,750 

3,463 

Preprint  Notional . 

2,702 

2,823 

21.094 

24.261 

66  904 

77.711 

GRAND  TOTAL... 

....  323,483 

15,764 

372,735 

16,091 

WEST  PALM  REACH,  FLA. 

Post-m 

ROP  Locol . 

...  120,477 

34,892 

123,946 

37,660 

Preprint  Local . 

66,680 

67,165 

ROP  Notional . 

8,573 

94 

8,719 

45 

Preprint  Nationol . 

2,056 

2,057 

78.305 

1.434  . 

66.564 

1.453 

Total.... 

276,091 

36,420 

268,451 

3^,158 

Evening  Tinf>es*e 

ROP  Local . 

..  89,211 

883 

94,316 

2,716 

Preprint  Locol . 

...  48,360 

45,785 

ROP  Nationol . 

8,160 

8,472 

16 

Preprint  National . 

2,056 

1,200 

51.998 

_ 2Z2 

47.007 

560 

Total . 

...  199,785 

1,260 

196,780 

3,292 

Post-S 

ROP  Locol . 

....  58,943 

13,603 

62,456 

15,906 

Preprint  Local . 

51,995 

49,270 

ROP  Notional . 

3,618 

3,306 

28 

Preprint  Nationol . 

7,411 

4,882 

23.323 

_ as 

20.710 

617 

145  290 

14131 

140.624 

16.551 

GRAND  TOTAL 

..  621,166 

51,811 

605,855 

59,roi 

WILMINOTON,  DEI, 

Nevrs  Joumal-me 

ROP  Local . 

....  77,295 

76,950 

Preprint  Local . 

72,410 

72,020 

ROP  Notional . 

4,742 

7,376 

Preprint  Notional . 

1,636 

1,444 

64.152 

50.026 

Totol 

220,235 

207,816 

News  Joumal*S 

ROP  Local . 

.  27,086 

23,057 

Preprint  Locol . 

99,970 

97,883 

ROP  Notional . 

2,525 

930 

Preprint  Nationol . 

7,087 

6,943 

.  16.144 

12.135 

.  152.812 

140.948 

GRAND  TOTAL.. 

.  373,047 

348,764 

WILMINGTON.  N.C 

Morning  Star-m 

ROP  Local . 

.  44,270 

46,311 

Preprint  Locol . 

ROP  Notional . 

2,643 

4,358 

Preprint  Notional . 

Clossified . 

.  33.985 

28.672 

Total . 

.  80,898 

79,341 

*  Indicates  newspapers  reporting  figures 
in  lines 
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Star  News-S 

ROP  Local .  14,811  17,455 

Preprint  Local . 

ROP  Notional  42  177 

Preprint  National . 

ClossifW  „  10.115  10.127 

Totol .  24.968  27.759 

GRAND  TOTAL .  105,866  107,100 

WINDSOt,  ONT. 

Stor-e* 

ROP  Local .  104,347  88,408 

Preprint  Local  100,589  99,682 

ROP  Notional  22,364  22,458 

Preprint  Notional .  4,976  3,650 

Classified  39.487  33.669 

GRAND  TOTAL .  271,763  247,867 

WINSTON-SALEM,  N.C. 

Joumol-m 

ROP  Local  69,990  6,751  69,308  5,522 

Preprint  Locol .  4,318  40,040  3,791  2^,505 

ROPNotonol  4,994  8,111 

Preprint  Notional .  1.848  1,428 

Clossified  39.225  _  33.363  _ 

Total .  120,375  46,791  116,001  43,027 

Joumal-S 

ROP  Locol .  24,124  24,768 

Preprint  Locol  5,418  21,464  13,741  11,291 

ROP  Notional .  1,896  2,132 

Preprint  Nationol .  7,246  5,991 

Clossified  12.514  _  8.620  _ 

Total....  51.198  21.464  55.252  11.291 

GRAND  TOTAL .  171,573  68,255  171,253  54,318 

Note:  Comic  odvertising  excluded 

WOtCISTER,  MASS. 

Telegrom-m 

ROP  Local .  33,958  35,749 

Preprint  Local  15,840  19,745  15,280  19,474 

ROP  National .  4,843  6,922 

Preprint  Notioool .  1,656  1,472 

Classified .  21.732  _  17.514  _ 

Totol  76,373  21,401  76,937  19,474 

Gazette-e 

ROP  Locol .  26,829  27,769 

Preprint  Local  4,432  19,989  9,816  20,320 

ROP  Notional .  4,792  6,875 

Preprint  Nationol .  1,656  1,472 

Classified  18.178  14.682  _ 

Total...  54,231  21,645  60,614  20,320 

Telegrom-S 

ROP  Locol .  22,356  21,845 

Preprint  Locol .  4,862  55,957  17,496  39,074 

ROP  Nationol .  2,190  2,130 

Preprint  Nationol .  3,970  7,536  9,562 

Classified .  14.239  10.548  _ 

Total .  47.617  63.493  61.581  39.074 

GRAND  TOTAL .  178,221  106,539  199,132  78,868 


Va.  daily  publishes 
city  history  book 

To  celebrate  the  200th  birthday  of 
Lynchburg,  Va.,  in  1986,  the  News 
and  Daily  Advance  published  50,00 
hard  and  sift  cover  souvenir  books 
entitled  Tales  of  The  Hill  City  . 

Over  ten  months  in  the  making,  the 
216-page  book  tells  the  history  of 
Lynchburg  and  is  illustrated  by  full 
color  photographs  and  old  snapshots 
as  well  as  drawings. 

The  newspaper’s  editorial  depart¬ 
ment  researched  and  wrote  over  100 
stories,  and  over  350  ads  were  sold  for 
the  book. 

The  books  are  slated  to  be  available 
for  sale  in  local  retail  outlets  by  early 
January,  and  a  pre-Christmas  ad  cam¬ 
paign  was  implemented  to  sell  the 
hard  cover  books  as  Christmas  gifts 
through  mail  order. 


ACEJMC  revises 
course  standards 

The  Accrediting  Council  on  Educa¬ 
tion  in  Journalism  and  Mass  Com¬ 
munications  has  revised  the  definition 
of  its  curriculum  standard  to  establish 
a  specific  number  of  credits  required 
in  general  education  and  in  the  liberal 
arts  and  sciences. 

The  council  gave  journalism 
schools  four  years  lo  bring  their  pro¬ 
grams  into  compliance  with  the  stan¬ 
dard. 

ACEJMC  has  established  90 
semester  credits  as  the  minimum  re¬ 
quired  for  coursework  outside  jour¬ 
nalism  and  mass  communications. 
Within  those  90  credits,  a  minimum  of 
65  credits  must  be  in  liberal  arts  and 
sciences. 

Previously,  the  council  said 
“approximately  25%”  of  a  student’s 
coursework  should  be  in  journalism, 
with  the  remaining  75%  “in  general 
academic  courses  with  an  emphasis 
on  the  liberal  arts  and  sciences.” 

ACEJMC  president  Joseph  Sho- 
quist  said  the  “change  in  language" 
adopted  by  the  council  was  “to  be 
more  specific”  in  expressing  its  “ex¬ 
pectations”  regarding  journalism  ma¬ 
jors. 

The  90-hour  requirement  is  75%  of 
the  minimum  number  of  credits  (120) 
required  for  a  bachelor’s  degree 
among  the  schools  ACEJMC  sur¬ 
veyed  in  developing  its  new  stan¬ 
dards. 

The  council  also  took  action  to 
broaden  its  membership  to  increase 
the  participation  of  representatives 
from  broadcasting,  advertising,  pub¬ 
lic  relations  and  other  allied  fields. 

The  council  said  existing  members, 
who  represent  primarily  newspapers 
and  educators,  will  retain  their  num¬ 
ber  of  votes.  However,  ACEJMC 
also  plans  “an  intensified  campaign” 
to  attract  new  members  from  other 
related  fields. 

ACEJMC  has  also  filed  a  petition 
for  re-recognition  with  the  Depart¬ 
ment  of  Education  and  the  Council  on 
Post  Secondary  Accreditation. 
USDE  will  conduct  a  hearing  on  the 
petition  next  spring  and  CPSA  will 
hold  a  hearing  next  fall. 

Columnist  group 
seeks  members 

The  National  Society  of  Newspa¬ 
pers  Columnists  has  voted  to  open 
membership  to  weekly  general  in¬ 
terest  and  humor  newspaper  col¬ 
umnists  as  well  as  daily  newspaper 
columnists. 

For  membership  information,  con¬ 
tact  NSNC,  PO  Box  6955,  Louisville, 
Ky.,  40206. 
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(Continued  from  page  33) 

United  Press  International,  acted 
more  like  a  troubled  relative  looking 
for  a  loan  until  he  finds  work. 

Throughout  the  year,  UPI  strug¬ 
gled  financially  while  its  owners  and 
managers  wrangled  noisily. 

The  long-running  drama  heated  up 
on  March  3,  when  principal  owners 
Douglas  Ruhe  and  William  Geissler 
fired  president  Luis  Nogales,  who 
himself  had  replaced  William  Small 
late  last  year. 

Just  three  days  later,  however, 
Nogales  was  reinstated,  promoted  to 
chief  executive  officer  and  chairman. 
A  new  board  of  directors  was  estab¬ 
lished,  consisting  of  Nogales,  Ruhe, 
Wire  Service  Guild  president  William 
Morrissey  and  editor-in-chief  Max¬ 
well  McCrohon. 

Not  only  are  the 
numbers  often  very  good, 
but  the  stock  of 
newspaper  companies  is 
frequently  undervalued. 

On  April  30,  the  entire  entity  faced 
reorganization  as  it  filed  in  U.S. 
Bankruptcy  Court  for  Chapter  1 1  pro¬ 
tection  from  debtors.  UPI  said  its 
liabilities  amounted  to  $45  million  — 
$20  million  of  that  accounts  payable  to 
1 ,500  creditors  —  and  that  it  had  $2 
million  in  assets. 

In  bankruptcy  court,  the  owners 
again  asked  that  Nogales  be  removed. 
However,  by  late  May  the  parties  had 
reconciled  and  the  owners  signed  an 
agreement  giving  Nogales  full  control 
of  day-to-day  operations.  The  agree¬ 
ment  also  dissolved  the  board  of 
directors. 

Contract  talks  in  May  with  Reuters 
wire  service  came  to  naught,  but  by 
September  three  major  interested 
buyers  emerged;  Houston  developer 
Joseph  Russo,  former  CIA  assistant 
director  Max  Heugel,  and  an  uniden¬ 
tified  group  that  was  represented  by 
Beurt  Ser  Vaas. 

More  offers  quickly  followed,  and 
by  the  Sept.  23,  U.S.  Bankruptcy 
Judge  George  F.  Bason  Jr.  was  able  to 
announce  that  25  parties  had  made 
offers  for  the  news  service. 

But  picking  a  buyer  would  not  be 
easy. 

Like  tempestuous  lovers,  UPI’s 
owners  and  managers  were  fighting 
again  in  October.  Principal  owners 
Ruhe  and  Geissler  sued  to  nullify 
Judge  Bason’s  ruling  that  the  right  to 
propose  a  reorganization  plan  be¬ 


longed  exclusively  to  Nogales,  the 
Wire  Service  Guild,  and  the  creditors’ 
committee.  The  two  claimed  their 
May  agreement  with  Nogales  did  not 
envision  that  Nogales  would  have  re¬ 
sponsibility  for  the  reorganization. 

Despite  these  distractions,  howev¬ 
er,  a  buyer  emerged  Nov.  12. 

Mario  Vazquez  Raha,  publisher  of 
Mexico’s  largest  newspaper  chain 
teamed  up  with  developer  Russo, 
who  has  a  10%  stake  in  the  joint  ven¬ 
ture,  in  a  $41  million  proposal.  Under 
the  plan,  $25  million  would  be  paid  to 
creditors  and  $15  million  would  be  de¬ 
voted  to  the  operation.  UPI  em¬ 
ployees,  who  took  a  25%  pay  cut  in 
1984,  would  be  part  of  a  profit-sharing 
plan  funded  by  7.5%  of  future  earn¬ 
ings. 

However,  nothing  was  simple  for 
UPI  during  1985. 

In  November,  Ruhe  and  Geissler 
transferred  its  proxy  to  Financial 
News  Network,  which  proposed  an 
offer  to  the  creditor’s  committee. 
Vazquez  Rana  and  Russo,  in  turn, 
promptly  filed  suit  to  block  the  bid. 

On  Dec.  17,  Judge  Bason  tentative¬ 
ly  approved  Vazquez  Rana’s  bid. 

UPI’s  Canadian  counterpart.  Un¬ 
ited  Press  Canada,  was  sold  with 
much  less  hullabaloo,  but  at  a  cost  of 
the  fledgling  wire  service. 

On  January  1,  Canadian  Press,  the 
cooperative  wire  service,  acquired 
UPC  for  undisclosed  terms.  UPC, 
founded  in  1979  as  a  joint  venture  80% 
owned  by  Toronto  Sun  Co.  and  20% 
owned  by  UPI  had  90  newspaper  and 
broadcasting  customers. 

Non  sales 

Non-sales  of  newspaper  companies 
also  made  headlines  in  1985. 

The  most  notable  was  the  attempt 
of  Louisville  (Ky.)  Times  and 
Courier-Journal  heir  Sallie  Bingham 
to  sell  her  15%  stake  in  the  family 
business.  Other  family  members,  who 
in  March  established  a  voting  trust 
representing  77%  of  outstanding 
stock,  rejected  her  asking  price  of 
$142  million  as  excessive. 

At  Freedom  Newspapers,  one- 
third  owner  Harry  H.  Hoiles  attempt¬ 
ed  to  buy  the  remaining  stock  in  the 
29-paper  California-based  chain. 
Hoiles  made  an  offer  he  valued  at  $900 
million,  and  the  firm’s  board  said  was 
worth  $600  million. 

Hoiles  reportedly  worried  that 
other  family  members  were  softening 
the  chain’s  staunch  libertarian,  anti¬ 
government  bent. 

During  1985,  Newhouse  Newspa¬ 
per  Group  faced  several  antitrust  ac¬ 
tions. 

In  Cleveland,  89  former  printers  of 
the  defunct  Cleveland  Press  accused 
Newhouse  of  inducing  Press  owner 


Joseph  E.  Cole  to  close  the  afternoon 
paper  in  1982  in  order  to  give  New- 
house’s  Cleveland  Plain  Dealer  a  dai¬ 
ly  newspaper  monopoly. 

In  two  lawsuits,  the  printers 
claimed  that  Newhouse  agreed  to  pay 
Cole  $14.5  million  for  a  virtually 
worthless  subscription  list  to  induce 
Cole  to  fold  the  103-year-old  paper. 

And  in  an  opinion  issued  in  March, 
U.S.  District  Court  Judge  Anne  C. 
Aldrich  indicated  some  agreement 
with  the  accusation. 

“The  record  is  replete,”  she  wrote, 
“with  facts  from  which  a  jury  could 
conclude  that  the  Plain  Dealer,  Press 
Publishing  (the  company  that  owned 
the  Cleveland  Press)  and  Cole  con¬ 
spired  together  in  restraint  of  trade  for 
the  purpose  and  with  the  intent  of 
creating  a  monopoly  in  the  product 
market  for  the  greater  Cleveland 
area.” 

Nevertheless,  Aldrich  dismissed 
the  two  suits  saying  the  printers  had 
provided  no  evidence  to  support  their 
contention,  and  that  they  lacked  legal 
standing  to  bring  the  suit. 

A  grand  jury  convened  in  Cleveland 
in  December  1984  continued  to  in¬ 
vestigate  the  Plain  Dealer’s  role  in  the 
Press  closing,  but  issued  no  conclu¬ 
sions  in  1985. 

Newhouse  faced  another  antitrust 
action  in  New  Orleans,  where  Cox 
Enterprises  claimed  that  the  chain 
used  “predatory  pricing”  of  advertis¬ 
ing  in  free  weekly  publications  to  de¬ 
stroy  similar  total  market  coverage 
publications  that  Cox  launched  sever¬ 
al  years  ago.  The  suit,  with  automatic 
trebling  of  damages,  asks  for  $45  mil¬ 
lion. 


Throughout  the  year, 
UPI  struggled  financially 
while  its  owners  and 
managers  wrangled 
noisily. 


ABC  challenged 

A  big  newspaper  institution  came 
under  a  challenge  by  the  biggest  news¬ 
paper  chain  in  1985. 

At  year’s  end,  Gannett  Co.  was 
locked  in  a  war  of  nerves  with  the 
Audit  Bureau  of  Circulations. 

Gannett  has  clashed  with  the  ABC 
for  several  years  over  the  bureau’s 
treatment  of  USA  Today’s  “Blue 
Chip”  sales,  the  newspapers  sold  at 
half-price  to  hotels  and  airlines  who 
give  them  free  to  patrons. 

Those  sales  amount  to  as  much  as 
13%  of  USA  Today’s  circulation,  but 
ABC  refuses  to  count  them  in  its 
“average  net  daily  paid  circulation” 
(Continued  on  page  55) 
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lobster  at  Gosmani 
Dock  tonight— ahead 
of  the  weekend  rush. 
Ever  since  my  publisher 
handed  out  these  NEC 
portables,  my  job  has 
been  a  lot  easier. 
Before,  I  had  to  stay  in 
the  city  all  week  to  get 
'  this  much  work  done. 
Now  I  can  come  out  on 
Wednesday  and  still 
meet  my  deadlines. 
Whatadeair 


. 


and  Communications 


Glenn  Estersohn 
just  got  the  publishing  deal 
oftheyear.  i 


Glenn's  NEC  Portable  munications  package 
Office  made  beating  enabled  Glenn  to  phone 

deadlines  considerably  the  entire  manuscript  into 
easier.  The  built-in  Personal  the  city. 

Filer  took  care  of  all  his  Besides  making  any 

notes.  job  easier,  the  NEC  Portable 

Built-in  word  Office  costs  only  one  third 

processing  software  as  much  as  machines  that, 

enabled  him  to  write  the  for  most  people,  do 
article  quickly.  And  make  nothing  more, 
revisions  painlessly.  That's  got  to  make  it 

Then  the  built-in  the  publishing  deal  of 
modem  and  telecom-  the  year. 


ThePC-8401A-L5. 
Don't  leave  work 
without  a. 


NEC 

NEC  Home  Electronics  (U.S,A.)  Inc. 

Personal  Computer  Division, 

1401  Estes  Avenue,  Elk  Grove  Village,  IL  60007 
Call  I-8OO-447.47OO 
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NEWS/TECH 


1985-in-Review 

Technology  for  newspapers  continues  to  accelerate 


By  George  Garneau 

Technical  developments  in  every 
aspect  of  newspaper  production 
appeared  to  accelerate  an  already 
frenetic  pace  of  automation  in  1985  — 
and  computers  led  the  way. 

As  a  manufacturing  industry,  news¬ 
papers,  competing  in  an  ever  more 
visual  age,  continued  to  cash  in  on 
technology  to  help  produce  a  better 
newspaper  —  more  attractive,  timely 
and  useful.  In  1985,  new  inks  helped 
make  newspapers  cleaner. 

Technology  affected  every  opera¬ 
tion  from  the  newsroom  to  the  mail- 
room,  and,  for  the  first  time,  brought 
advertisers  directly  into  the  act, 
allowing  them  to  compose  classified 
ads  on  computers  for  electronic  trans¬ 
mission  to  newspapers. 

High  tech  equipment,  frequently 
dropping  in  price,  has  allowed  news¬ 
papers  to  print  stunning  looking  edi¬ 
tions  with  sharp  color  photos  and 
bright  color  graphics.  Technology 
helped  awaken  newspapers  to 
quality. 


High  tech  equipment, 
frequentiy  dropping  in 
price,  has  aiiowed 
newspapers  to  print 
stunning  iooking  editions 
with  sharp  co/or  photos 
and  bright  co/or 
graphics. 


Here  are  some  of  the  most  striking  ' 
developments: 

Entering  the  system 
Remote  entry  of  information  into 
newspaper  computer  banks  gained  on 
several  fronts.  Classified  advertisers 
began  sending  composed  and  marked 
up  ads  directly  to  newspapers.  Sever¬ 
al  personnel  agencies  have  tied  their 
computers  electronically  to  the  New 
York  Times,  enabling  advertisers  to 
place  millions  of  dollars  worth  of  ads 
without  messengers  or  double  typing. 

Similar  projects  included  the  Home 
News  in  New  Brunswick,  N.J.  It  be¬ 


gan  taking  ads  from  a  major  car  deal¬ 
er’s  Radio  Shack  computer.  And  pa¬ 
pers  such  as  the  Times-News  in  Erie, 
Pa.,  started  taking  obituaries  and 
death  notices,  composed  on  compu¬ 
ters  at  funeral  homes  and  sent  by 
phone. 

Even  the  White  House  entered  the 
electronic  age  of  information  by  dis¬ 
tributing  the  full  text  of  speeches  and 
announcements  through  an  electronic 
service  accessible  by  personal  com¬ 
puter  through  phone  lines. 

Such  systems  of  remote  entry  or 
direct  access  to  newspaper  compu¬ 
ters  save  time  and  labor  and  eliminate 
errors.  The  process  will  undoubtedly 
expand,  perhaps  into  other  areas  of 
newspaper  advertising. 

Reporters  began  sending  stones 
from  portable  computers  through 
cellular  telephones  in  cars,  free  from 
the  restriction  of  phone  cables.  The 
next  step  is  briefcase  telephones  for 
sending  news  stories  from  anywhere 
in  a  phone  cell.  One  company  has  be¬ 
gun  marketing  a  briefcase-sized  port¬ 
able  newsroom,  with  an  option  for 
transmitting  photos. 

Computers  everywhere 

Computers  and  microprocessors  in 
recent  years  have  moved  into  or  taken 
over  not  only  editorial  systems,  but 
just  about  every  task  in  newspaper 
production  short  of  mopping  floors. 

At  the  Hartford  (Conn.)  Courant 
last  year,  a  $1.2  million  circulation 
management  system  designed  by  Col¬ 
lier  Jackson  combined  a  number  of 
previously  separate  operations,  in¬ 
cluding  production,  delivery,  billing 
and  market  research.  An  entry  for  a 
new  subscription  automatically 
changes  the  press  run,  distribution 
order,  billing,  and  marketing  informa¬ 
tion. 

Personal  computers  continued  to, 
as  some  newspaper  executives  have 
said,  “revolutionize”  the  small  news¬ 
paper  environment.  Especially  when 
linked  with  low-cost,  plain-paper  la¬ 
ser  typesetters  such  as  the  Apple  La¬ 
serWriter,  PC-based  systems  have 
proven  themselves  as  versatile  and 
cost-effective  for  weekly  and  small 
daily  newspapers.  Besides  handling 
input  of  text  and  classified  ads,  PCs 
are  being  used  to  compose  display 


ads,  and  manage  circulation  and  busi¬ 
ness  functions. 

Computers  have  become  powerful 
tools  in  investigative  reporting  and 
promise  to  become  even  more  impor¬ 
tant  as  government  agencies  maintain 
more  of  their  records  in  electronic 
form.  Investigative  reporters  last  year 
reported  major  investigations  that 
would  have  been  practically  impossi¬ 
ble  without  computers. 


Reporters  began 
sending  stories  from 
portabie  computers 
through  ceiiuiar 
teiephones  in  cars,  free 
from  the  restriction  of 
phone  cabies. 


Newspapers  and  news  services  are 
relying  more  heavily  on  personal 
computers  to  generate  news  graphics, 
part  of  a  growing  trend.  The  Los 
Angeles  Times  uses  a  plotter  to  en¬ 
hance  its  weather  maps  with  smog 
charts. 

Color 

The  stunning  look  of  USA  Today, 
Gannett  Co.  Inc.’s  colorful  national 
daily,  continued  to  spur  newspapers, 
from  the  smallest  to  the  largest,  to 
liven  up  their  look.  Last  year  saw  a 
continuing  boom  in  the  popularity  of 
color  equipment. 

What  used  to  be  an  expensive  high- 
tech  luxury,  the  color  scanner,  has 
become  a  vital  part  of  producing  qual¬ 
ity  color  work  in  newspapers.  A  study 
by  the  ANPA  found  more  than  100 
newspapers  decided  scanners  were 
worth  the  price:  between  $100,000 
and  $400,0()0.  Last  year  monitors  for 
viewing  color  manipulations  and  cor¬ 
rections  also  gained  some  accept¬ 
ance. 

Long  Island,  N.Y.,  Newsday  spent 
$7  million  on  press  and  prepress 
equipment  to  give  the  Long  Island- 
based  paper  a  corner  on  the  color  mar¬ 
ket  for  New  York  City  papers. 

The  Associated  Press  began  a  pro¬ 
gram  to  shoot  all  its  photos  in  color. 
And  tests  began  to  take  pictures  from 
television  for  reproduction  in  news- 
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papers. 

With  the  surging  use  of  color  in 
newspapers  has  come  rising  attention 
to  quality.  USA  Today  has  been 
among  the  leaders  in  formulating 
strict  measures  for  quality  control. 
They  involve  testing  raw  materials 
such  as  ink  and  paper  to  ensure  that 
they  conform  to  standards,  step-by- 
step  quality  checks  in  almost  every 
step  of  production  and  daily  analyses 
of  papers  from  each  plant.  Quality  is 
quantified  in  categories  that  can  be 
measured  and  compared.  That  trend 
is  expected  to  continue. 

Pagination 

Pagination  —  electronic  page  com¬ 
position  —  took  a  giant  step  when  the 
Wall  Street  Journal  began  composing 
an  entire  edition  on  computer  termi¬ 
nals  and  sending  the  pages  by  satellite 
to  be  output  directly  as  printing 
plates.  No  more  cutting  and  pasting, 
no  more  plate  burning  with  computer- 
to-plate-systems. 

While  the  industry  lost  one  such 
project  at  Utica,  N.Y.,  another  one 
was  announced  at  a  newspaper  in 
Morristown,  N.J. 


What  used  to  be  an 
expensive  high-tech 
iuxury,  the  co/or  scanner, 
has  become  a  vitai  pa^. 
of  producing  quaiity 
co/or  work  in 
newspapers. 


Pagination  took  hold  at  larger  met¬ 
ropolitan  newspapers  such  as  the 
Philadelphia  Inquirer  and  Daily 
News,  which  purchased  the  begin¬ 
nings  of  electronic  page  composition 
from  Atex  Inc.  And  it  became  more 
prevalent  at  small  and  medium-sized 
newspapers.  More  than  100  newspap¬ 
ers  were  estimated  to  have  some  kind 
of  pagination  system. 

Color  pagination,  in  which  several 
sophisticated  systems  are  available 
for  composing  entire  pages  containing 
process  color  images,  gained  ground 
at  several  color-oriented  papers,  such 
as  The  Record  in  Bergen  Co.,  N.J., 
and  the  Asbury  Park  (N.J.)  Press. 

Such  high-tech  color  pagination 
systems  focused  attention  on  the 
graphics  aspect  of  pagination  at  the 
ANPA  operations  show  in  New 
Orleans.  Graphics,  one  of  the  main 
impediments  to  pagination,  appeared 
to  make  progress  over  the  year,  with 
more  attention  being  devoted  to  other 
graphic  systems  such  as  computer¬ 
ized  ad  composition  with  various 
levels  of  graphics  capability. 

A  Rand  Corp.  study  revealed  how 


typesetting  technology  has  affected 
staffing  at  newspapers.  It  found  that 
in  1983,  even  though  there  were  half 
as  many  composing  room  workers  as 
before  modern  phototypesetting, 
comp  rooms  were  still  overstaffed  by 
20%. 

Pressroom 

A  new  way  of  printing  newspapers 
—  flexography  —  made  considerable 
gains  last  year.  A  significant  shift  to 
flexo  is  expected  in  the  next  few  years 
as  it  gains  acceptance  as  a  cheaper 
way  of  printing  newspapers,  several 
manufacturers  said. 

The  Washington  Post  cranked  up 
the  nation’s  fir.st  full  felexographic 


newspaper  press  —  an  eight-unit 
Goss  retrofitted  from  an  older  letter- 
press  model.  The  Post  has  been  con¬ 
ducting  the  most  thorough  flexo  tests 
to  date  against  letterpress  and  offset 
presses  in  a  metropolitan  environ¬ 
ment. 

Flexo  gained  ground  this  year  when 
the  Miami  Herald  and  Long  Beach 
(Calif.)  Press-Telegram,  both  Knight 
Ridder  newspapers,  decided  tests  on 
their  single  flexo  units  warranted 
more  equipment  and  won  corporate 
approval  to  buy  more. 

The  Fort  Lauderdale  News  and  Sun 
Sentinel  installed  a  five-unit  flexo 
press,  from  Windmoeller  &  Hoel- 
(Continued  on  page  43) 
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Ad  growth 

(Continued  from  page  16) 


stock  analysts  at  the  annual  Paine 
Webber  Outlook  for  Media  confer¬ 
ence  in  New  York. 

Parmelee  said  retail  revenues  for 
newspapers  increased  about  6%  in 
1985  to  $13.5  billion,  national  re¬ 
venues  increased  5%  to  $3.3  billion 
and  classified  revenues  rose  a  healthy 
12%  to  $8.5  billion. 

In  advertising  volume,  Parmelee 
said  full-run  ROP  in  1985  was  up 
“somewhat  less  than  1%,”  but 
part-run  ROP  will  be  up  5%  and  total 
preprint  volume  up  over  15%. 

“Pricing  yielded  only  an  average 
6%  increase  during  1985  as  substan¬ 
tial  ROP  discounting  and  a  freeze  on 
preprint  rate  increases  took  its  toll,” 
he  said. 

For  1986,  Parmelee  said  his  projec¬ 
tions  were  based  on  real  GNP  being 
up  about  3%,  interest  rates  holding 
“steady  to  slightly  lower,”  inflation  at 
around  5%  as  a  result  of  the  “softer 
dollar”  and  disposable  income 
advancing  6%. 

“Given  this  modestly  healthy  eco¬ 
nomic  scenario,  I  think  prospects  are 
good  for  a  7.5%  to  8%  growth  rate  in 
total  newspaper  advertising  revenue 
in  1986,”  he  said. 

Parmelee  said  “overall”  ad  rates 
this  year  will  increase  between  6.5% 
and  7%,  with  ROP  pricing  increases  in 
all  classifications  in  the  7%  range. 
Preprint  rate  increases  will  be  mini¬ 
mal  this  year,  he  said,  because  of 
competitive  pressure  from  direct  mail 
and  ROP  discount  programs. 

‘“Blockbusters’  and  ‘Mass  Impact’ 
programs  involving  multiple  page  dis¬ 
counts  and  attractive  repeat  rates  are 
envisioned  as  strengthening  the  ROP 
franchise  at  the  expense  of  preprints 
and  developing  new  business  from 
competitive  media,”  he  said. 

Parmelee  added  the  expansion  of 
zoned  sections  and  total  market 
coverage  products  should  “push” 
part-run  ROP  volume  ahead  more 
than  5%. 

Preprint  volume,  both  full  and  part 
run,  will  grow  at  a  slower  pace  this 
year,  Parmelee  believes.  “The  mas¬ 
sive  proliferation  of  insert  distribu¬ 
tion,  both  through  newspapers  and 
direct  mail,  is  beginning  to  cause 
some  marketing  concerns  and  reap¬ 
praisals  of  media  buying  strategy,”  he 
said.  “Newspapers  are  developing 
new  pricing  and  selling  strategies  for 
ROP  advertising  and  several  mass 
merchandisers  have  announced  a 
shift  of  some  preprint  dollars  to  ROP 
next  year.” 

ROP  volume  will  also  get  a  boost 
this  year  from  the  mid-term  elections. 


Robert  Coen 

Parmelee  said,  “particularly  in  areas 
where  strong  primary  battles  are  anti¬ 
cipated.” 

The  result,  he  said,  is  full-run 
volume  should  grow  by  1%  to  2%  this 
year  and  “a  7%  to  7.5%  increase  in 
retail  revenue  looks  probable.” 

The  outlook  for  national  advertis¬ 
ing  in  newspapers  is  more  uncertain, 
Parmelee  said,  with  volume  in  1986 
“expected  to  reach  a  plateau.” 

National  revenues  are  expected  to 
grow  “a  minimum  of  7.5%  to  8%”  this 
year,  with  the  increase  “coming 
almost  entirely  from  pricing  action,” 
Parmelee  said. 


“Given  this  modestly 
healthy  kioonomic 
scenario,  I  think 
prospects  are  good  for  a 
7.5%  to  8%  growth  rate 
in  total  newspaper 
advertising  revenue  in 
1986 ...” 


Last  year,  the  weakness  in  national 
resulted  from  a  42%  drop  in  cigarette 
advertising,  and  declines  in  electronic 
office  and  home  equipment,  financial 
service  and  telecommunications 
advertising. 

“Partially  offsetting  this  decline, 
newspapers  have  received  increased 
schedules  from  coupon  inserters,  air¬ 
lines  and  automotive  companies,” 
Parmelee  said. 

As  for  classified,  Parmelee  fore¬ 
casted  revenues  will  increase  a  mini¬ 
mum  of  8%  as  a  result  of  aggressive 
pricing  action  and  “a  small  increase” 
in  volume. 

The  “high  rate  employment  classi¬ 
fication  continues  to  represent  oppor¬ 
tunity  for  volume  growth,”  he  said. 
National  recruitment  business  will  be 
“spotty,  but  generally  upbeat.” 

Lower  mortgage  rates  will  keep 
“housing  going  for  another  year,” 


Parmelee  believes,  but  “condomi¬ 
niums  and  rental  apartments  are  over¬ 
built  in  many  areas  of  the  country.” 

The  overall  result  of  these  factors 
will  be  “little  volume  growth”  in  real 
estate  classified  advertising  this  year. 

Automotive  is  a  brighter  picture,  he 
said. 

“Subsidized  new  car  financing  will 
continue  to  trigger  sales  and  advertis¬ 
ing,  but  the  linage  boom  of  1984-1985 
will  soften  appreciably.” 

Kenneth  Caffrey,  executive  vice 
president  of  Ogilvy  &  Mather,  said 
the  “battle  for  ad  dollars”  in  1986  will 
“be  a  battle  for  advertising  share,” 
with  media  having  to  develop  “selling 
strategies  for  a  slow  growth  market.” 

Caffrey  said  “a  real  boon”  to  local 
media,  such  as  newspapers,  this  year 
will  be  the  growing  realization  among 
brand  advertisers  that  “much  of  their 
business  is  local.”  ' 

However,  Caffrey  said  that  recent 
mergers  among  major  advertisers, 
such  as  Philip  Morris  and  General 
Foods,  R.’  Reynolds  and  Nabisco, 
Proctor  <*'  iamble  and  Richardson- 
Vicks  and  Nestle  and  Carnation,  will 
result  in  ncreased  pressure”  on 
media  as  t‘.'.ese  larger  conglomerates 
accumula  greater  discounts. 

Daughter  of  AP 
editor  killed  in 
terrorist  attack 

Natasha  Simpson,  one  of  14  people 
killed  Dec.  27  in  a  terrorist  attack  at 
the  Rome  airport,  was  the  1 1-year-old 
daughter  of  Victor  L.  Simpson, 
Associated  Press  news  editor  in 
Rome. 

She  was  shot  when  five  terrorists 
with  automatic  weapons  and  hand 
grenades  attacked  people  in  the  Inter¬ 
national  Departure  Terminal. 

Simpson’s  9-year-old  son,  Michael, 
suffered  abdominal  wounds,  and 
Simpson  was  wounded  in  the  hand  by 
a  bullet.  His  wife  was  unhurt. 

Simpson,  43,  and  his  wife  Daniela, 
40,  a  journalist  for  Time  magazine  and 
Voice  of  America,  were  preparing  to 
board  a  plane  for  the  U.S.  when  the 
attack  occurred.  They  were  heading 
to  the  states  on  vacation  to  go  skiing 
and  to  visit  friends  and  relatives. 

The  day  before  leaving,  Natasha 
had  expressed  fears  about  leaving, 
saying  “I  hope  we  don’t  get  hijacked.” 

Simpson,  who  joined  the  AP  in 
1967,  has  covered  some  of  the  major 
European  and  Middle  Eastern  stories 
since  arriving  in  Rome  in  1972. 

“We  deplore  the  senseless  killing  of 
innocent  people,  and  our  hearts  go  out 
to  Vic  and  Daniela  for  the  tragic  loss 
of  their  daughter,”  said  Nate 
Polowetsky,  AP  foreign  editor. 
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scher,  with  the  first  bulk  ink  handling 
system  for  a  flexo  newspaper  press. 
The  Providence  Journal-Constitution 
has  committed  to  full  production  of  its 
newspapers  with  two  W&H  flexo 
presses. 

Color  comics  at  hundreds  of  Sun¬ 
day  newspapers  are  set  to  be  printed 
on  Motter  flexo  presses  at  Greater 
Buffalo  Press  in  Buffalo,  N.Y.,  in  an 
expanding  conversion  of  comic  pro¬ 
duction  to  flexo,  prized  for  its  vibrant 
spot  colors. 


News  inks  were  totally  reformu¬ 
lated  once  or  twice  last  year.  New 
low-rub  formulations,  said  to  reduce 
rub  off  by  more  than  50%,  make  read¬ 
ing  a  newspaper  a  less  dirty  affair. 
Drying  agents  keep  the  black  ink  more 
on  the  paper  and  less  on  your  hands. 
Many  newspapers  are  shifting  to  low- 
rub  inks  despite  their  higher  cost  be¬ 
cause  rub  off  is  a  major  complaint. 


Many  newspapers  are 
shifting  to  iow-rub  inks 
despite  their  higher  cost 
because  rub  off  is  a 
major  compiaint. 


The  other  formulation  change  has 
replaced  the  main  ingredient  in  news 
inks  —  petroleum-based  napthenic 
oils  —  with  more  refined  oils  that 
under  new  federal  labeling  laws  will 
not  require  warnings  of  health 
hazards.  That  shift  raised  prices  also, 
but  many  newspapers  have  chosen  to 
pay  higher  prices  rather  than  use  inks 
requiring  warnings  as  possible  cancer 
causers. 

Newsprint 

Newsprint  prices  held  the  line 
throughout  1985,  despite  increases 
planned  for  January  and  put  off  re¬ 
peatedly.  Abundant  supplies,  includ¬ 
ing  imports  attracted  by  the  strong 
U.S.  dollar,  postponed  price  hikes 
from  $535  to  $570  a  ton,  and  there  was 
doubt  whether  producers  would  be 
able  to  sell  more  expensive  newsprint 
in  1986. 

Computer-controlled  automatic 
guided  vehicles  (AG Vs)  for  automati¬ 
cally  delivering  paper  rolls  to  reels 
debuted  at  the  ANPA  operations 
show. 

Mailroom 

In  the  mailroom,  where  complex 
zoned  editions  and  billions  of  pre¬ 
printed  ad  inserts  have  caused  in¬ 
creasing  headaches,  giant  wheel-like 


disks  have  begun  storing  preprints 
and  advance  sections  for  automatic 
inserting  at  press  speeds  on  edition. 

Ferag  Inc.  has  begun  installation  of 
such  a  mailroom  storage  and  inserting 
system  at  Philadelphia  Newspapers 
Inc.,  and  the  Newark,  N.J.,  Star- 
Ledger  has  contracted  with  Ferag  to 
install  two  such  systems. 

Unitex  Inc.,  whose  roots  stretched 
to  1949  and  the  beginning  of  compu¬ 
terized  typesetting,  bit  the  dust  last 
year,  a  victim  of  burgeoning  competi¬ 
tion  and  its  lagging  development.  It 
was  taken  over  by  Chorus  Data  Sys¬ 
tems  Inc. 

Teleram  Inc.,  which  pioneered 
portable  and  remote  computer  ter- 
inals  for  newspapers  died  at  auction,  a 
victim  of  sophisticated  personal  com¬ 
puters  and  handy  lap-top  portables. 

Goss,  the  nation's  largest  supplier 
of  newspaper  presses,  faced  what  was 
viewed  as  its  most  serious  equipment 
problem  ever:  cracks  in  about  150  3:2 
folders  made  since  1958. 

The  controversy  continued  over 
what  effects  video  display  terminals 
may  have  on  the  health  of  some  10 
million  users,  despite  reports  finding 
that  low-level  radiation  emissions  are 
not  dangerous.  Several  firms  intro¬ 
duced  screens  that  block  low- 
frequency  emissions.  State  legislation 


requiring  medical  checks  for  users 
and  maintenance  of  terminals  failed  to 
win  approval,  despite  the  urging  of 
labor  groups.  Research  is  continuing. 

The  Hazard 
Communication 
Standard,  dubbed  the 
Right-to-Know  Law,  wiii 
have  the  greatest  impact 
on  newspapers  of  any 
OSHA  ruies  to  date. 

Occupational  Safety  and  Health 
Administration  regulations  taking 
effect  in  April  got  a  lot  of  attention 
from  newspapers.  The  Hazard  Com¬ 
munication  Standard,  dubbed  the 
Right-to-Know  Law,  will  have  the 
greatest  impact  on  newspapers  of  any 
OSHA  rules  to  date. 

The  rules  require  comprehensive 
training,  labeling,  and  record  keep¬ 
ing.  They  are  designed  to  force  better 
communication  to  workers  of  t  he  dan¬ 
gers  of  chemicals  they  work  with. 

Videotex,  the  business  of  supplying 
computerized  text  and  graphics,  has 
proved  not  to  be  the  boom  it  was 
hoped,  but  optimism  remained  for  the 
future,  especially  in  specialized,  time- 
sensitive  areas  such  as  business  and 
financial  information. 


OUR  SYSTEMS  ARE  STACKED 
IN  YOUR  FAVOR, 

BECAUSE  OVER  300 
NEWSPAPERS 
ARE  USING  THEM. 


IHI 

■■■■  hat  makes  our  System  36  a 
■■  ■■  complete  system  is  not  just  the 
■■  proven  hardware,  software, 
installation,  and  continuing  support  provided 
by  CDS.  The  key  is  the  profit  orientation  that 
we  have  built  into  every  facet  of  our  system. 

We  handle  your  circulation,  advertising,  and 
financial  management  with  speed  and 
efficiency.  We  also  provide  programs  forTMC, 
Circulation  and  Advertising  Promotion,  and 
Merge/Purge,  ail  valuable  marketing  tools. 

Call  us  today  and  find  out  how  a  CDS 
system  can  stack  the  numbers  in  your  favor. 

CTiACiVE  Dd£A 

OaOOW.IIOthStrMt 
Suit*  150 

Overland  Park,  KS  60210 


An  IBM  Value-Added  Remarketer 
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Daily  newspaper  sales  were  up  during  1985 


Fifty-six  daily  newspapers  were 
sold  in  1985,  compared  to  39  which 
changed  ownership  in  1984. 

Forty-seven  of  the  sold  newspapers 
are  evening  dailies,  seven  are  pub¬ 
lished  mornings,  one  is  an  all-day 
newspaper  and  one  is  a  daily  law 
journal. 

The  largest  newspaper  to  change 
hands  was  the  all-day  Detroit  News 
with  over  650,000  daily  circulation, 
which  went  to  Gannett  Co.  as  part  of 
its  $717  million  acquisition  of  the 
Evening  News  Association. 

The  smallest  daily  sold  was  the 
2,900  daily  North  Idaho  Press  in  Wal¬ 
lace,  which  was  bought  by  Hagadone 
Corp.  from  Harry  F.  Magnuson. 

Last  year  was  a  highly  active  one 
for  Gannett.  In  addition  to  the  Detroit 
News,  the  company  picked  up  two 
California  dailies  and  two  New  Jersey 
dailies  in  the  ENA  acquisition. 

Gannett  also  bought  the  Des 
Moines  Register  and  Jackson  (Tenn.) 
Sun  for  $200  million  in  the  liquidation 
of  the  Register  and  Tribune  Co.  and 
added  a  10th  daily,  Ogden  Newspap¬ 
ers’  Peekskill  Star,  to  its  Westchester 
Rockland  Newspapers  in  New  York. 

Michael  Gartner  and  Gary  Gerlach, 
the  former  R&T  executives  who 


touched  off  the  liquidation  process 
when  they  teamed  up  with  Dow  Jones 
&  Co.  and  two  other  investors  to  offer 
$112  million  for  the  company,  teamed 
up  a  second  time  in  1985  —  this  time  to 
purchase  the  16,400  morning  circula¬ 
tion  Worthington  (Minn.)  Daily 
Globe. 


See  listings  beginning  on  page  46. 


Thomson  Newspapers  was  another 
group  taking  a  high  profile  in  the  ac¬ 
quisition  market  with  purchase  of  five 
small-sized  dailies;  two  in  Pennsylva¬ 
nia,  one  in  Michigan,  one  in  North 
Dakota  and  one  in  Minnesota. 

The  New  York  Times  also  added 
five  newspapers  last  year,  including 
the  Santa  Barbara  News-Press  and 
Santa  Rosa  Press-Democrat  in  Cali¬ 
fornia  and  three  dailies  in  the  South 
from  the  Public  Welfare  Foundation. 

Most  active 

However,  the  most  active  purchas¬ 
er  in  1985  was  a  new  company.  Gar¬ 
den  State  Media,  which  acquired 
seven  dailies  and  a  weekly,  including 
the  three  Sparks  Newspapers  in  Hay¬ 
ward,  Fremont  and  Livermore, 
Calif.,  the  Dedham  Transcript  and 


Waltham  News-Tribune  in  Mas¬ 
sachusetts  and  two  from  Drukker 
Communications  in  Passaic  and  Do¬ 
ver,  N.J. 

Garden  State  is  40%  owned  by 
Richmond-based  Media  General  and 
its  plans  are  to  continue  acquiring 
middle-sized  single  market  and  sub¬ 
urban  newspapers. 

The  other  principals  in  the  com¬ 
pany  are  Richard  B.  Scudder,  once 
publisher  of  the  defunct  Newark 
Evening  News,  and  William  Dean 
Singleton,  former  president  of  Allbrit- 
ton  Newspapers. 

In  the  Garden  State  arrangement. 
Media  General  is  a  major  source  of  the 
funds  for  the  aquisitions.  Scudder 
was  described  by  a  Media  General  ex¬ 
ecutive  as  “Mr.  Outside,”  trading  on 
his  extensive  contacts  and  reputation 
in  the  newspaper  industry,  while 
Singleton  was  depicted  as  the  “Mr. 
Inside,”  who  handles  operations  once 
the  newspapers  are  acquired. 

In  1984,  Scudder,  Singleton  and 
another  ex-Allbritton  executive,  John 
Buzzetta,  formed  Tri-Valley  News¬ 
papers  to  acquire  four  evening  dailies 
in  Ohio  from  Rowley  Publications. 
Media  General  is  not  a  part  owner  of 
Tri-Valley,  which  is  corporately  sepa¬ 
rate  from  Garden  State.  However, 
Buzzetta  is  publisher  of  the  Passaic 
Herald  News,  as  well  as  being  a  prin¬ 
cipal  in  Tri-Valley. 

The  State-Record  Co.  in  Columbia, 
S.C.,  added  two  dailies  to  its  roster. 
Other  groups  acquiring  newspapers 
last  year  were  Donrey  Media,  Stauf¬ 
fer  Communications,  the  Omaha 
World-Herald  Co.,  Ogden  Newspa¬ 
pers,  Ingersoll  Publications,  Smith 
Newspapers  and  Park  Communica¬ 
tions. 

Capital  Cities  Communications, 
which  made  headlines  with  its  $3.5 
billion  acquistion  of  the  American 
Broadcasting  Co.  in  1985,  sold  its  Red 
Bank  Register  in  Shrewsbury,  N.J., 
to  comply  with  federal  cross¬ 
ownership  regulations  resulting  from 
the  ABC  sale. 

The  Tribune  Co.  of  Chicago  sold  its 
Los  Angles  Daily  News  to  Jack  Kent 
Cooke  for  $176  million  in  order  to  sa¬ 
tisfy  cross-ownership  requirements 
relating  to  its  purchase  of  indepen¬ 
dent  station  KTLA-tv. 

Last  year  also  saw  the  acquisition 
for  the  first  time  of  one  partner  in  a 
joint  operating  agreement  by  another, 
with  the  purchase  of  the  Franklin 
(Pa.)  News  Herald  by  the  Oil  City 
Derrick.  That  deal  required,  and  re¬ 
ceived,  approval  from  the  Justice  De¬ 
partment. 


Mario  Vdzquez  Rana,  whose  bid  to  acquire  DPI  won  approval  from  U.S.  bankruptcy 
court,  presents  a  facsimile  of  a  $1  million  check  to  DPI  chief  executive  officer  Luis 
Nogales  as  part  of  the  preliminary  terms  of  the  sale. 
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Daily  globe 


NEW  CASTLE 

COURIER  -  TIMES 


‘^Masterfully  done.. .  Because  of  the  sensitive 
and  professional  way  you  carried  out  the 
assignment,  the  goal  was  achieved  of  a  fair 
price,  reasonable  terms,  and  a  buyer  with  a 
commitment  to  quality/*  —  William  S.  Barnes, 
Bristol  (CT)  Press,  20,300  daily,  January  1985 


“(We  sought)  a  stron^y  capitalized,  well  and 
intelligently  diversified  company  committed 
to  running  community^oriented  newspapers... 
In  this  effort  we  are  indebted  to  Lee  Dirks  of 
Detroit,  justifiably  considered  one  of  the  best 
newspaper  brokers.**  —  Raymond  C.  Kennedy, 
Hudson  (NY)  Register^Star,  15,200  daily, 
August  1985,  in  a  frontpage  editorial. 


“Our  first  decision  was  perhaps  the  best,  the 
decision  to  use  Lee  Dirks  as  our  representa¬ 
tive.  You  found  the  type  of  company  we 
wanted  to  continue  the  traditions  pf  the 
Globe.  With  your  help,  a  very  difficult  task 
was  made  much  easier.**  —  Owen  Van  Essen, 
Worthington  (MN)  Daily  Globe,  16,400  daily, 
December  1985 


“The  same  fair  and  honest  negotiations  you 
conducted  for  us  no  doubt  helped  you 
establish  your  reputation... Not  only  do  you 
know  the  marketplace,  Lee,  but  it  is  apparent 
you  have  a  close  working  relationship  with 
the  leaders  of  the  U.S.  newspaper  industry.**  — 
Walter  Chambers,  New  Castle  (IN)  Courier- 
Times,  14,000  daily,  November  1985 


LEE  DIRKS  &  ASSOCIATES 

313-259-0080 


1985 

DAILY 

NEWSPAPER 

SALES 


ALABAMA 

Gadsden  Times 
Evening  29,000 
Public  Welfare  Foundation  to 
New  York  Times  Co. 

Tuscaloosa  News 
Evening  30,600 
Public  Welfare  Foundation  to 
New  York  Times  Co. 


ARIZONA 

Douglas  Daily  Dispatch 
Evening  3,000 

Thomson  Newspapers  to  (Western 
Newspapers,  Inc.) 

Broker:  Media  Consultants  Inc.  for 
Thomson  Newspapers 

CALIFORNIA 

Daily  News 
Los  Angeles 
Morning  145,000 
Tribune  Co.,  Chicago  to 
Jack  Kent  Cooke 

Fremont  Argus 
Morning  20,000 


Sparks  Newspapers  to 
Garden  State  Newspapers 

Hayward  Review 
Evening  46,150 

Sparks  Newspapers  to  Garden  State 
Newspapers 


Indio  News 
Evening  8,400 

Evening  News  Association  to 
Gannett  Co. 

Livermore  Tri-Valley  Herald 
Morning  21,200 
Sparks  Newspapers  to 
Garden  State  Newspapers 


Palm  Springs  Desert  Sun 
Evening  23,500 
Evening  News  Association  to 
Gannett  Co. 

Santa  Barbara  News-Press 
Evening  47,000 
Independent  Publishers  Co.  to 
New  York  Times  Co. 

Santa  Rosa  Press-Democrat 
Evening  47,000 

Evert  B .  Person  to  New  York  Times  Co. 


Sierra  Daily  News 
Evening  4,500 

Bob  Wellman  (Sierra  Daily  News  Ltd. ) 
to  Deane  and  Ron  Funk  (C  half  ant  Press 
Inc.) 


Consultant;  Rod  Whitesmith  of  Pacific 
NW  Newspaper  Association 


CONNECTICUT 

Bristol  Press 
Evening  20,300 

Barnes  Family  to  Leon  F.  Ghiglione 
Broker:  Lee  E.  Dirks 


IDAHO 

North  Idaho  Press,  Wallace 
Harry  F.  Magnuson  to  Duane  B.  Haga- 
done  (Hagadone  Corp.) 

Evening  2,900 
Kellogg  Evening  News 
Evening  6,000 

Mr.  and  Mrs.  Gary  Corbeill  to  Duane 
B.  Hagadone  (Hagadone  Corp.) 


ILLINOIS 

Pontiac  Leader 
Evening  8,900 

Pearre  family  to  Brill  Media  Co. 

Alton  Telegraph 
Evening  37,600 
Cousley  family  to  Ingersoll 
Publications 


John  A.  Park,  Jr. 

^'Expertise  and  reliability 
for  owners  selling 
daily  newspapers.'^ 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

31  Years  Nation-Wide  Personal  Service 


INDIANA 

Greencastle  Banner-Graphic 
Evening  6,000 

LuMar  Newspapers  to  Federated 
Media 

Nobleville  Ledger 
Evening  8,900 
Neal  family  to  Staujfer 
Communications 

New  Castle  Courier-Times 
Evening  14,000 

Chambers  Family  to  Nixon  Newspa¬ 
pers 

Broker:  Lee  E.  Dirks 


IOWA 

Des  Moines  Register 
Morning  238,000 
Register  and  Tribune  Co.  to 
Gannett  Co. 

(Continued  on  page  48) 
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During  The  Past  12  Moi^ 
Our  Newa)^  Groiq) 
Has  Proviaed  Rnandm 
MThe  Following  Timiisacrais 
Involving  35  Publications 


Associated  Media 

Intercorp 

Stamford,  CT 

Associated  Media 

Stamford  Weekly  Mail 

Village  Gazette 

Greenwich  Suburbanite 
Greenwich  Gazette 

Stamford,  CT 

Blackstone  Valley  Newspapers 

Wx)nsocket  Call 

V\foonsocket,  RI 

Flashes  Newspapers 

Flashes  Publishers 

Allegan,  Ml 

Garden  State  Newspapers 

I^saic  Herald  News 

Dover  Daily  Advance 

Passaic,  NJ 

Garden  State  Newspaj)ers 

Transcript  Newspapers 

Dedham,  MA 

Garden  State  Newspapers 

Sparks  Newspapers 

Hayward,  CA 

Gloucester  County  Times 

V\fc)odbury  Daily  Times 

Today's  Sunbeam 

WaodburyNJ 

Gloucester  County  Times 

Rowley  Newspaper  Group 

Ashtabula,  OH 

MMS  Publishing 

Xenia  Shopper 

Fairborn  D^ly  Herald 

Fairborn,  OH 

Sunrise  Industries 

Suburban  Newspapers  of 

St  Louis,  MO 

Greater  St  Louis 


CONTACT: 

George  V  Lenher,  First  Vice  President  (401)  278-7852 
Kevin  M.  Lavalla,  Assistant  Vice  President  (401)  278-8567 


-^WeWantTbFfc^” 

Hospital  Trust  National  Bank,  One  Hospital  Trust  Plaza,  Providence,  Rhode  Island  02903 


MINNESOTA 


(Continued  from  page  46) 

Marshalltown  Times-Republican 
Evening  14,500 

Norris  Family  to  Ogden  Newspapers 


LOUISIANA 

Bastrop  Enterprise 
Evening  7,000 

Bastrop  Enterprise  Publishing  Co.  to 
Smith  Newspapers 


MASSACHUSETTS 

Dedham  Transcript 
Evening  12,000 

George  N.  Gillet  Jr.  to  Garden  State 
Newspapers 

Wal  ham  News-Tribune 
Evening  13,000 

George  N.  Gillet  Jr.  to  Garden  State 
Newspapers 


MICHIGAN 

Benton  Harbor-St.  Joseph  Herald- 
Palladium 
Evening  37,000 
Banyon  family  to  Thomson 
Newspapers 

Detroit  News 
All  day  656,000 

Evening  News  Association  to  Gannett 
Co. 


Fergus  Falls  Daily  Journal 
Evening  13,530 

Fergus  Journal  Co.  to  Thomson  News¬ 
papers 

Broker;  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

Worthington  Daily  Glooe 
Morning  16,400 

James  L.  Vance,  Paul  D.  Gruchow  and 
Owen  Van  Essen  to  Michael  Gartner 
and  Gary  Gerlach  of  Midwest  Newspa¬ 
pers 

MISSISSIPPI 

Starkville  News 
Morning  6,400 
Harris  Newspapers  to 
State-Record  Co., 

Columbia,  S.C. 

West  Point  Leader 
Evening  3,700 

Harris  Newspapers  to  State-Record  Co. 


MISSOURI 

Excelsior  Springs  Daily  Standard 
3,050 

to  Robert  H.  Fackelman  and  Dean  Rib- 
ing 

Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 


NEBRASKA 

Kearney  Hub 
Evening  1 1 ,500 

Ayers  family  to  World-Herald  Co. , 
Omaha 


NEW  JERSEY 

Dover  Advance 
Evening  12,600 
Drukker  Communications  to 
Garden  State  Newspapers 

Millville  Daily 
Evening  6,990 

Evening  News  Association  to 
Gannett  Co. 

Passaic  Herald-News 
Evening  61,000 
Drukker  Communications  to 
Garden  State  Newspapers 

Red  Bank  Register 
Evening  28,300 

Capital  Cities  Communications  to 
Price  Communications 


Vineland  Times  Journal 
Evening  17,600 
Evening  News  Association  to 
Gannett  Co. 

Woodbridge  News  Tribune 
Evening  54,000 

Middlesex  Publishing  Co.  to  Macro¬ 
media  Inc.  (Bergen,  N.J.,  Record) 


NEW  YORK 

Hudson  Register-Star 
Evening  15,200 

Raymond  C.  Kennedy  to  Park  Commu¬ 
nications 

Broker:  Lee  E.  Dirks 

Peekskill  Star 
Evening  10,800 

Ogden  Newspapers  to  Gannett  Co. 


NORTH  DAKOTA 

Dikinson  Press 
Morning  8,500 

Clark  O.  Murray  and  Les  Daughtry  to 
Thomson  Newspapers 

Minot  Daily  News 
Evening  29,510 
Broker:  John  A.  Park  Jr. 


HARE  &  FORD 


Newspaper  and  Broadcast 
Media  Brokers 


Successful  negotiations 
and  closings  of  over 
$200,000,000  in  media 
property  sales  since  1980. 

Well-known  and  respected 
professionals  in  the  print  and 
broadcast  industries.  Total 
media  expertise  in  the 
following  areas: 
•  Newspaper,  Radio, 
Television  and  Cable 

•  Sales,  Pricing,  Profitability 

•  Buyer /Seller  Contacts 

•  Negotiations  and  Closings 

•  Media  Property  Appraisals 


Richard  L.  Hare 

Newspaper  Specialist 
62  Black  Walnut  Drive 
Rochester,  NY  14615 
716/621-6873 


Milton  Q.  Ford 

Broadcast  Media  Specialist 
5050  Poplar  Avenue,  Suite  1 1 35 
Memphis,  TN  38157 
901/767-7980 
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OHIO 

Dayton  Daily  Court  Reporter 
Beringer  family  to  Allen  C.  Foster 
Broker:  James  A.  Martin  Associates 

Greenfield  Times 
Evening  4,500 

Martins  Ferry  Times  Leader 
Evening  24,000 

Brokers:  Richard  L.  Hare  and  Milton 
Q.  Ford 

OKLAHOMA 

Norman  Transcript 
Evening  18,000 

Belknap  Family  Trust  and  Mr.  and 
Mrs.  Don  Frensley  to  Donrey  Media 
Group 

PENNSYLVANIA 

Franklin  News  Herald 
Evening  8,500 

to  Derrick  Publishing  Co. ,  Oil  City 
Lebanon  Daily  News 
Evening  27,000 

Scaife  Newspapers  to 
Thomson  Newspapers. 

Brokers:  Richard  L.  Hare  and  Milton 
Q.  Ford 

Shamokin  News-Item 
Evening  15,000 

Reid  family  to  Thomson  Newspapers 

RHODE  ISLAND 

West  Warwick  Pawtuxet  Valley  Times 
Evening  9,400 

Theodore  Holmburg  to  Independent 
Newspaper  Group  of  New  Zealand 

SOUTH  CAROLINA 

Rock  Hill  Herald 
Evening  25,000 
Patrick  &  Associates  to 
News  &  Observer  Publishing  Co. , 
Raleigh 

Spartanburg  Herald-Journal 
Morning  47,000 
Public  Welfare  Foundation  to 
New  York  Times  Co. 

TENNESSEE 

Jackson  Sun 
Evening  36,500 
Evening  News  Association  to 
Gannett  Co. 

TEXAS 

Orange  Leader 
Evening  11,400 

Quigley  family  to  Cox  Enterprises 


WISCONSIN 

Marshfield  News-Herald 
Evening  15,400 
Bennett  R.  Lewis  to  Ogden 
Newspapers 


1985 

NON-DAILY 
NEWSPAPER 
SALES  &  MERGERS 


ALABAMA 

Centreville  Press 
3,566 

James  W.  Oakley  Jr.  to  David  A. 
Specht  (Specht  Newspapers) 
Broker:  Jim  Hall  Media  Services 

ARKANSAS 

Arkadelphia  Southern  Standard 

2,000 

Samuel  M.  Hodges  to  E.W.  Freeman 
III  and  A.C.  Freeman 
Broker:  Jim  Hall  Media  Services 

Heber  Springs  Arkansas  Sun 
4,000 

Dr.  O.E.  Jones  and  Joesphine  J.  Car¬ 
gill 

Broker:  Jim  Hall  Media  Services 

Mariana  Courier-Index 
3,615 


to  General  Media  Inc. 

Broker:  Robert  N.  Bolitho  of  Krehbiel-  \ 
Bolitho  Newspaper  Service 

CALIFORNIA 

Carpinteria  Herald 
1500 

to  Jesse  Roth 

Broker:  Robert  N.  Bolitho  of  Khrei- 
biel-Bolitho  Newspaper  Service 

Danville  San  Ramon  Valley  Herald 
Lesher  Newspapers  to  Garden  State 
Newspapers 

Delano  Record 
3,133 

George  and  Jane  Keyzers  to  Reed  Print 
Inc.  (Don  and  Kathleen  Reed  and 
Frank  W.  and  Janet  Reed) 
Broker:  Mel  Hodell 

Palo  Verde  Times 

6,000 

Robert  L.  Cribb,  M.  Bruce  Wright  and 
Greg  Bucci  to  Donald  L.  Soldwedel 
(Western  Newspapers) 

Broker:  Abbott  E.  Paine 

San  Carlos-Belmont  Enquirer-Bulletin 
53,000 

Howard  Sanborn  to  Jerry  Fuchs 

Southeast  Group  of  Hearst  Community 
Newspapers 

(13  free  non-daily  publications) 
Total  Circulation:  216,000 
Hearst  Corporation  to  Scripps-H award 
Broker:  Lee  E.  Dirks 
(Continued  on  page  50) 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 


•  Brokers 

•  Appraisers 

•  Consultants 


Over  63  years  of  continuous, 
thorough,  and  reliable  service. 

4210  lohnson  Drive — Suite  100A 
Fairway,  Kansas  66205 
(913)  236-5400 
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COLORADO 

Berthoud  Recorder 
1,500 

to  James  Hansen 

Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

Glenwood  Springs  Bargain  Hunter 
A1  and  Jill  Musser  to  Steve  and  Alice 
Larson 

Broker:  Cribb  Media  Service 

Lyons  Recorder 
1,137 

to  James  Hansen 

Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

Niwot-East  Boulder  Recorder 
800 

to  James  Hansen 

Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

Farmington  Valley  Herald 
10,800 

Barnes  Family  to  Lome  F.  Ghiglione 
Broker:  Lee  E.  Dirks 

Plainville  News 
3,100 

Barnes  Family  to  Loren  F.  Ghiglione 
Broker:  Lee  E.  Dirks 

Thomaston  Express 

2,000 

Barnes  Family  to  Loren  F.  Ghiglione 
Broker  Lee  E.  Dirks 

FLORIDA 

DeSoto  Leader 

Westminster  Inc.  to  Independent 
Newspapers 

Hillsborough  Community  Publications 
(nine  Tampa  Bay  area  publications) 


TV  Listings 
Seniors’  Pages 
Dining/Movie  Directories 
Supported  by  EXTRA  BUSINESS 
sold  by  us  on  an  annual  basis  at 
Premium  Rate.  Free  editorial  matter 
INCLUDING  TV  LISTINGS. 

YOU  NET  YOUR  RATE 

Dickinson  Multi-Media  Services,  Inc. 
Servicing  newspapers  for  over  45  years. 

271  Madison  Avenue 
New  York,  NY  10016 
(212)  532-0170  Of 
1  (800)  874-7785 


Total  Circulation:  9,700  paid:  140,000 
free) 

Hearst  Corporation  to  Scripps -Howard 
Broker:  Lee  E.  Dirks 

Naples  Sun 
5,000 

to  Joseph  Peed  and  Lloyd  Milnar 
Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

North  Port  News 

Independent  Newspapers  to  Westmin¬ 
ster  Inc. 

IDAHO 

Jerome  North  Side  News 
3,150 

Standard  Examiner  Publishing  Co.  to 
Frank  T.  and  Trudy  Crow 
Broker:  Media  Consultants  Inc. 


ILLINOIS 

Lemer  Newspapers,  Chicago,  to 
Pulitzer  Publishing  Co. , 

St.  Louis,  Mo. 


IOWA 

Mt.  Vernon  Sun 

2,000 

Sara  Gaarde  to  Dennis  Herrick 
Broker:  James  A.  Martin  Associates 

KANSAS 

Anderson  Countian  and  Garnett  Re¬ 
view 
4,173 

to  Ann  and  Don  Stimble 
Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

Clark  County  Clipper 
1,383 

to  Dee  Brunholtz 

Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

Minneola  Record 
565 

to  Dee  Brunholtz 

Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

MARYLAND 

Oceana 

Southswell  Communications  to  Chesa¬ 
peake  Publishing  Co. 

MASSACHUSETTS 

Cape  Cod  Pennysaver 
James  Vincent  to  Lloyd  Adams 
Broker:  Cribb  Media  Service 


Lynnfield/West  Peabody  Shoppers’ 
News 

John  and  Gladys  Carter  to  Richard  H. 
Ayer  (Suburban  Publishing  Corp.) 

Sudbury  Town  Crier 
Robert  Schuette  to  Harte-Hanks  Com¬ 
munications,  Inc. 

Wakefield  Shoppers’  News 
John  and  Gladys  Carter  to  Richard  H. 
Ayer  (Suburban  Publishing  Corp.) 

Wayland-Weston  Town  Crier 
Robert  Schuette  to  Harte-Hanks  Com¬ 
munications,  Inc. 

MINNESOTA 

Becker  County  Record 
1,624 

to  Forum  Publishing  Co. 

Detroit  Lakes  Tribune 
7,800 

to  Forum  Publishing  Co. 

MISSISSIPPI 

Northside  Sun 
8,500 

to  Wyatt  Emmerich 
Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

MISSOURI 

Kirksville  Crier 
21,000  free 

to  Craig  and  Carol  Kilmer 
Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

Marshfield  Mail 
5,145 

to  Beverly  and  Gordon  Norquist 
Consultant:  Robert  N.  Bolitho  of  Kreh- 
biel-Bolitho  Newspaper  Service 

Platte  County  Citizen 
3,337 

to  Paul  and  Rebecca  Campbell 
Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

MONTANA 

Liberty  Count}’  Times 
1,900 

Irvin  Hutchinson  to  Allan  Johnson 
Broker:  Cribb  Media  Service 

Mineral  County  Independent 
583 

John  and  Maveen  Peters  to  Paul  Cales 
Broker:  Cribb  Media  Service 
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NEBRASKA 

Ashland  Gazette 
1,638 

to  Zean  E.  Carney 

Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

NEW  JERSEY 

Teaneck  News 

16,500  free 

to  Teaneck  Suburbanite  (Teaneck 
News  masthead  to  be  incorporated  into 
Teaneck  Suburbanite) 

NEW  MEXICO 

Rio  Rancho  Observer 
2,000  paid  15,000  free 
to  Wick  Newspapers 
Broker:  Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service 

NEW  YORK 

Chatham  Courier 
6,800  paid  1 ,000  free 
Raymond  C.  Kennedy  to  Park  Commu¬ 
nications 

Broker:  Lee  E.  Dirks 

Dundee  Observer 

1.500 

Broker:  Kozacko-Horton  Company 

Lake  County  Weekly 
Broker:  Kozacko-Horton  Company 

Pelham  Sun 
2,300 

James  E.  Kennett  to  Martinelli  Publi¬ 
cations 

NORTH  CAROLINA 

Greensboro  Adventure 
J.  Boyd  Clapp  to  Landmark  Communi¬ 
cations 

Broker:  Cribb  Media  Service 
Jones  Post 

Reuben  L.  Moore  Sr.  to  Ashley  B.  Fu- 
trell  Jr. 

Broker:  Edwin  O.  Meyer  Associates 
Pender  Post 

Reuben  L.  Moore  Sr.  to  Mark  and  Bar¬ 
bara  Beardsley 

Broker:  Edwin  O.  Meyer  Associates 

Winston-Salem  Advisor 
Eddie  and  Jerry  Rowell  to  Landmark 
Communications  Inc. 

Broker:  Cribb  Media  Service 

OHIO 

Bellville  Star 

2.500 

Linda  Richardson  to  Gary  L.  Hirt 
Broker:  James  A.  Martin  Associates 


County  Shopper,  Hillsboro 
20,000  free 

Phillip  Roberts  to  B-own  Publishing 
Co.  (Clarence  J.  Brown) 

Putnam  County  Sentinel 
Richard  Laudick  to  Gary  L.  Hirt 
Broker:  James  A.  Martin  Associates 

OREGON 

Brownsville  Times 
1,700 

From  John  and  Pauline  Roberts  and 
Bob  and  Margaret  Carey  to  Ralph  and 
Jean  Sand 

Broker:  Rod  Whitesmith  of  Pacific  NW 
Newspaper  Associates 

St.  Helens  Chronicle 

5.900 

From  Gilbert  Crouse  and  John  McClel¬ 
land  to  Ear!  and  Irene  Parsons 
Broker:  Rod  Whitesmith  of  Pacific  NW 
Newspaper  Associates 

Sweet  Home  New  Era 
3,300 

Dave  and  Sonja  Cooper  to  Alex  and 
Debbie  Paul 

Broker:  Rod  Whitesmith  of  Pacific  NW 
Newspaper  Associates 

SOUTH  CAROLINA 

McCormick  Messenger 

1.900 

McCormick  Messenger  Inc.  to  Media 
Development  Co.  Inc. 

TENNESSEE 

Mountain  City  Tomahawk 
3,600  paid  4,200  free 
Deri  and  Gladys  McCloud  to  Press  Inc. 

TEXAS 

Joshua  Tribune 
1,400 

Ellen  Edwards  to  Billy  J.  Huckaby 

Moody  Courier 

1,100 

Ken  and  Jane  Gates  to  Cody  and  Mar- 
lea  Crittenden 
Broker:  ATN  Inc. 

Winnsboro  News 

4,500 

Grayford  M.  Jones  to  Thomas  F.  and 
Karen  Pendergast 

VIRGINIA 

Monterey  Recorder 
4,100 

Joseph  and  Ada  Pritchard  to  Susan  and 
Palmer  Stacy 

Broker:  Edwin  O.  Meyer  Associates 


WASHINGTON 

Odessa  Record 
1,400 

Zane  Cosby  to  Patsy  and  Tom  Bertsch 
Broker:  Rod  Whitesmith  of  Pacific  NW 
Newspaper  Associates 

Port  Orchard  Independent 

5.200 

From  Paul  and  Gane  Griffin  and  Tom 
and  Carol  Griffin  to  Dave  and  Judy 
Enersen 

Broker:  Rod  Whitesmith  of  Pacific  NW 
Newspaper  Associates 

WYOMING 

P.iverton  Advertiser 
Edward  Nowman  to  Douglas  and  Joyce 
Morgan 

Broker:  Cribb  Media  Service 

Star  Valley  Independent 

3.200 

Mr.  and  Mrs.  ElRay  Titensor  to  Mike 
Sellet  and  George  Thompson 
Broker:  J.F.  Hicks  Media  Service 


Sale  of  Ohio  daily 
falls  through 

Scripps  Howard  folded  the  Col¬ 
umbus  (Ohio)  Citizen-Journal  on 
Dec.  31  after  a  deal  to  sell  the  120,000 
daily  circulation  morning  newspaper 
to  Ohio  businessman  Nyles  Reinfeld 
fell  through. 

The  Citizen-Journal  became  im¬ 
periled  after  the  Dispatch  Printing 
Co.,  which  publishes  the  206,000 
evening  circulation  Columbus  Dis¬ 
patch  and  acted  as  business  and  pro¬ 
duction  agent  for  the  Scripps  Howard 
paper,  announced  in  June  1983  that  it 
would  not  renew  the  joint  operating 
agreement  when  it  expired  on  Dec. 
31,  1985. 

Dispatch  Printing  said  it  wanted  to 
move  the  evening  Dispatch  into  the 
morning  field,  which  occurred  on  Jan. 
I. 

Scripps  Howard  began  looking  for  a 
buyer  in  earnest  earlier  this  year  and 
last  fall  announced  it  had  struck  a  deal 
with  Reinfeld. 

Reinfeld  said  he  backed  out  of  the 
agreement  with  Scripps  Howard  be¬ 
cause  he  was  unable  to  raise  the 
money  he  needed  to  produce  the 
newspaper. 

Scripps  Howard  said  there  “was  no 
indication”  during  negotiations  with 
Reinfeld  that  he  would  have  a  prob¬ 
lem  with  financing. 
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Tully  resigns 


(Continued  from  page  14) 


had  to  do  it  over  again,  he  didn’t  know 
if  he’d  have  given  the  same  advice. 

“It  was  a  tough  call  at  the  moment,” 
Shover  was  quoted  as  saying  by  the 
Republic. 

Republic  columnist  Pat  Murphy  de¬ 
nounced  Shover’ s  decision  to  keep 
the  deception  private. 

In  a  column,  Murphy  wrote  that  as 
director  of  community  services  for 
the  newspapers,  it  was  Shover’ s  job 
as  a  public  relations  man  to  “place  the 
best  face  on  the  worst  of  things.” 

Murphy  added,  “As  for  the  organ¬ 
ization,  Shover  tried  to  protect  —  it’s 
covered  with  shame.  There’s  no  other 
way  to  put  it,  Shover  engaged  in  a 
coverup  —  the  antihesis  of 
journalism.  He  deliberately- 
counseled  (Tully)  on  how  and  why  the 
truth  should  be  withheld.” 

Shover  was  unavailable  for  com¬ 
ment. 

According  to  articles  published  in 
the  Republic  and  Gazette,  Tully,  53, 
also  falsely  claimed  on  his  resume  to 
hold  an  associate  engineering  degree 
from  Purdue  University. 

“We  find  no  record  of  his  having 
graduated  from  Purdue,”  said  Gazette 
managing  editor  Lynne  Holt. 

Who’s  Who  in  Arizona  1984-85  lists 
among  Tully’s  biographical  informa¬ 
tion  assorted  military  decorations  and 
reads:  “U.S.A.F.  Lt.  Colonel,  1949.” 

An  Arizona  Republic  story,  pub¬ 
lished  following  Tully’s  resignation, 
lists  numerous  occasions  dating  back 
to  1955  in  which  a  published  biogra¬ 
phy  or  aTully-submitted  resume  con¬ 
tained  references  to  a  military  back¬ 
ground  when,  in  fact,  he  had  none. 


Tally's  resignation  was  the  lead  story  in 
his  own  newspaper,  the  Arizona  Republic. 

His  biography  in  Who’s  Who  in 
America  1982-83,  however,  contains 
no  references  to  military  service  and 
states  only  that  Tully  was  a  student  at 
Purdue  in  1951.  It  lists  him  as  holding 
a  B.  A.  in  journalism  from  St.  Joseph’s 
College. 

Joseph  Bennett,  director  of  Pur¬ 
due’s  university  relations,  said  Tully 
enrolled  in  the  fall  of  1949  as  an  en¬ 
gineering  student,  but  changed  to  the 
School  of  Science  in  the  fall  of  1950. 
He  said  Tully  left  the  university  in 
November  of  1950. 

Tully  publicly  admitted  he  had  nev¬ 
er  been  in  the  Air  Force  nor  any  other 
branch  of  the  U.S.  military  after  Mari¬ 
copa  County  Attorney  Tom  Collins 


held  a  news  conference  to  say  he 
could  find  no  records  to  support  the 
publisher’s  claims  of  having  served  as 
a  pilot  in  both  the  Korean  and  Viet¬ 
nam  wars. 

Collins  had  investigated  Tully’s 
background  after  he  claimed  the 
Phoenix  newspapers  had  run  “an 
orchestrated  smear  campaign” 
against  him. 

An  investigation  in  July  by  former 
reporters  Jerry  Seper  and  Pat  Sallen 
had  revealed  that  Collins  had  spent 
$30,0(X)  in  public  funds  to  finance  trips 
to  out-of-state  meetings  that  were  not 
related  to  prosecutions.  The  inves¬ 
tigation  showed  that  Collins  often 
spent  extra  days  out-of-state  after  the 
meetings  ended. 

Collins  said  the  expenses  were  for 
justifiable  business  trips  and  said 
many  of  them  had  to  do  with  his  being 
an  official  of  the  National  District 
Attorneys  Association. 

Seper  is  now  a  reporter  for  the 
Washington  Times  and  Sallen  is  a  law 
student  at  the  University  of  Arizona 
in  Tucson. 

Seper  reportedly  has  stated  the  in¬ 
vestigation  of  Collins  resulted  from 
the  reporters’  enterprise  and  said 
there  was  no  direction  from  Tully. 

An  editor  of  a  competing  daily  re¬ 
marked  that  the  Phoenix  newspapers’ 
investigation  of  Collins  “was  justi¬ 
fied.  There’s  no  question,  they 
nailed  Collins.”  The  editor  added  that 
he  thought  Collins  was  being  vindic¬ 
tive  in  looking  up  Tully’s  background. 

But  the  editor  also  said  that  Tully, 
as  publisher  of  the  only  statewide 
dailies  in  Arizona,  “wielded  that  pow¬ 
er  with  a  considerable  amount  of  arro¬ 
gance.  People  walked  on  egg  shells 
around  Duke  Tully.” 

(Continued  on  page  62) 


Rift  with  county  prosecutor  ied  to  Tully  investigation 


A  feud  between  Maricopa  County 
Attorney  Tom  Collins  and  Phoenix 
Newspapers’  publisher  Darrow  Tully 
sparked  the  revelation  that  Tully  had 
lied  about  having  served  in  the  Air 
Force  and  forced  his  resignation. 

Last  April,  Tully  wrote  a  column 
criticizing  Collins  which  charged  he 
was  prosecuting  video  store  owners 
for  selling  pornography  while  ignor¬ 
ing  enforcement  of  child  support 
laws. 

Collins  was  also  investigated  by  the 
Arizona  Republic  for  allegedly  having 
misused  public  funds  for  travel  ex¬ 
penses.  A  second  investigation 
alleged  that  Collins  had  halted  an 
embezzlement  probe  for  “political 
reasons.” 

The  county  auditor  cleared  Collins 
of  the  allegations  raised  by  the  arti¬ 


cles.  However,  the  Republic  reported 
that  a  former  Collins  aide  “was  found 
to  have  provided  insufficient  docu¬ 
mentation  for  some  expenses.  No  ac¬ 
tion  was  taken.” 

Collins  later  told  reporters  at  a  Dec. 
26  press  conference  that  both  stories 
were  false  and  claimed  that  a  friend, 
whom  he  refused  to  identify,  said  that 
Tully  was  out  to  get  him.  Collins  said 
the  friend  had  told  him  that  Tully  had 
once  said,  “  ‘I  told  my  people  to  go 
out  and  get  him  (Collins),  and  we  will 
too.’  ” 

“For  a  while  I  could  not  understand 
why  this  was  being  done,”  Collins  re¬ 
marked  of  the  investigative  stories, 
“until  I  was  telephoned  by  a  friend 
who  had  been  told  by  Darrow  Tully 
that  I  had  upset  him,  Mr.  Tully,  over 
my  prosecution  of  X-rated  video 


stores.” 

Republic  managing  editor  Alan 
Moyer  and  two  former  Republic  re¬ 
porters,  Jerry  Seper  and  Pat  Sallen, 
denied  that  Tully  directed  the  cover¬ 
age  of  Collins’  travel  expenses. 

“Tom  Collins  statement  that  Duke 
Tully  told  our  news  departments  to 
‘go  and  out  get  him’  is  absolutely 
f^se,”  Moyer  stated.  “Our  look  at  the 
Collins  expense  accounts  was  a  result 
of  information  we  had  that  there  were 
financial  and  other  irregularities  in  his 
office.  It  had  nothing  to  do  with  his 
prosecution  of  X-rated  video  stores, 
as  Collins  is  claiming.” 

Seper  and  Sallen  said  they  investi¬ 
gated  Collins  on  their  own  initiative  as 
part  of  an  overall  effort  to  look  at 
elected  officials’  expenses  and  con- 
(Continued  c^  page  62) 
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instituting  circulation  price  increases, 
while  display  advertising  rates  will  be 
going  up  about  6%. 

New  York  Times  Co. 

The  New  York  Times  will  hold  the 
line  at  its  3(V  cover  price  as  the  news¬ 
paper  pursues  a  strategy  of  having  cir¬ 
culation  growth  outpace  household 
growth  so  it  “can  raise  (advertising) 
rates  significantly”  above  the  rate  of 
inflation  “without  raising  CPM  (cost 
per  thousands).”  The  company  said 
aggressively  raising  ad  rates  “is  more 
profitable  for  us  than  another  nickel  in 
(cover)  price.” 


Walter  Mattson 
New  York  Times 


Times  executives  also  said  that 
while  the  newspaper  eventually  will 
match  the  New  York  Daily  News  and 
New  York  Post  with  a  350  cover  price, 
they  also  had  noted  that  Post  lost 
127,000  daily  copies  from  the  com¬ 
bination  of  going  up  a  nickel  in  price 
and  dropping  its  bingo-like  contest, 
Wingo. 

Times  ad  rates  will  go  up  an  average 
of  8%  this  year. 

The  Times,  now  with  seven  printing 
sites  for  its  national  edition,  will  add 
an  eighth  next  summer. 

Though  “rub-off  is  indeed  a  prob¬ 
lem,”  the  newspaper  does  not  plan  to 
switch  to  low  rub-off  inks  soon  be¬ 
cause  of  problems  related  to  using 
them  in  “high  volume  plants.” 

The  national  edition  “helps  bring  in 
ads”  to  the  regular  four-section  paper, 
the  company  said,  but  the  national 
edition  itself  is  “still  not  profitable.” 

The  Times  still  has  no  plans  to  add 
ROP  color  to  its  regular  news  pages, 
nor  are  there  plans  to  reduce  the  page 
size  of  its  magazine,  which  came  in 
“number  one”  in  ad  pages  in  1985.  The 
present  size  “fits  in  better  with  broad- 
sheet  newspapers”  because  it 
“doesn’t  get  lost  in  the  inserts”  and  it 
also  offers  “more  creative  opportuni¬ 


ties”  in  ad  design. 

The  company  spent  $400  million  to 
acquire  four  newspapers  in  1985. 
While  circulation  of  the  968,000  daily 
and  1.5  million-plus  Sunday  Times  is 
at  an  all-time  high,  the  regional  daily 
newspapers  are  up  4%  in  weekday  cir¬ 
culation  to  a  combined  800,000  and  up 
5%  on  Sundays.  The  company’s 
weeklies  are  up  6%  in  circulation. 

The  Times  Co.  remains  interested 
in  being  an  information  provider  to 
videotex  operators,  but  does  not  see 
itself  as  a  major  player  in  the  field. 

Times  Mirror  Co. 

In  1986,  Times  Mirror  will  rein¬ 
corporate  in  Delaware  as  part  of  a 
series  of  moves  to  guard  against 
takeovers. 

Times  Mirror  also  bought  back  7.5 
million  shares  and  established  an  em¬ 
ployee  stock  ownership  plan  with 
three  million  shares.  These  stock 
maneuvers  will  mean  that  the  Chand¬ 
ler  family  through  ownership,  trusts 
and  affiliated  partners  will  control 
42%  of  Times  Mirror  stock. 

This  year  Times  Mirror  will  con¬ 
tinue  its  strategy  of  emphasizing  core 
communications  businesses  and  sell¬ 
ing  off  the  peripherals.  The  company 
sold  off  its  microwave  and  art  and 
graphic  supplies  subsidiaries  and  is  in 
the  processing  of  selling  80%  of  its 
newsprint  and  wood  products  sub¬ 
sidiary  to  Jefferson  Smurfit  Corp. 

Times  Mirror  is  also  restructuring 
its  cable  tv  operations,  trading  and 
selling  systems  with  the  idea  of  con¬ 
centrating  in  the  Phoenix  and  south¬ 
ern  California. 

Times  Mirror  remains  interested  in 
media  acquisitions,  but  the  company 
said  it  believes  television  and  news¬ 
paper  prices  have  gone  too  high. 

“The  buy-back  of  stock  seemed  like 
a  better  deal  than  a  new  media  ac¬ 
quisition,”  said  chairman  Robert  R. 
Erburu. 


Times  Mirror  will  keep  “tight  ex¬ 
pense  controls  at  all  operations”  in 
effect  this  year.  Ad  revenue  growth 


Dave  Loventhol 
Times  Mirror 


has  slowed  in  key  markets  —  Los  | 
Angeles,  Dallas  and  Denver  —  and 
profits  will  be  “affected  accordingly.” 

Newspaper  ad  rates  will  be  going  up 
“quite  a  bit  above  inflationary  rates.” 
While  circulation  price  increases 
“will  be  given  some  consideration  in 
certain  markets,”  the  company  “will 
forego  price  increases”  at  the  Los 
Angeles  Times,  Denver  Post  and  Dal¬ 
las  Times  Herald  in  order  to  strength¬ 
en  those  newspapers’”  market  posi¬ 
tions. 

The  cost  of  the  Denver  Post’s  cir¬ 
culation  tie-in  with  United  Cable’s 
subscribers  “is  substantial,”  but  the 
company  hopes  to  make  it  up  through 
higher  ad  rates  resulting  from  the 
68,000  boost  the  deal  gave  the  Post’s 
Sunday  circulation. 

Newsday  plans  to  keep  the  cover 
price  of  its  New  York  edition  at  200. 
New  York  Newsday’ s  sales  are  cur¬ 
rently  in  the  85,000  range,  and  Times 
Mirror  said  its  sales  should  go  “well 
over  100,000”  this  year. 

In  videotex.  Times  Mirror  followed 
Knight-Ridder’s  lead  and  converted 
its  service  to  “the  PC  market.” 

Tribune  Co. 

With  the  sales  of  the  Los  Angeles 
Daily  News  to  Jack  Kent  Cooke  for 
$176  million  and  nine  L.A.  area  cable 
systems  to  Jones  Intercable  for  $237.5 
million,  and  six  other  L.A.  cable  sys¬ 
tems  on  the  block,  the  Tribune  Co. 
can  easily  reduce  to  zero  in  1986  the 
net  cost  of  its  $510  acquisition  of 
KTLA-tv. 

The  KTLA  acquisition  will  make 
Tribune  Co.’s  independent  stations 
the  nation’s  fourth  largest  broadcast 
group. 

In  newspapers,  the  Tribune  Co.  has 
raised  operating  profit  margins  from 
6.5%  in  1982  to  11%  “currently.” 

Newspaper  operating  profits  for 
1985  should  be  15%  ahead  of  1984, 
with  the  Chicago  Tribune’s  profits 
“showing  improvement”  since  the 
ongoing  printers  strike  began  last 
July. 

Tribune’s  two  Florida  papers, 
Orlando  Sentinel  and  Fort  Lauder¬ 
dale  NewsISun  Sentinel,  account  for 
over  half  of  the  company’s  newspaper 
operating  profits. 

Tribune  newspapers  should  see  a 
9%  increase  m  ad  revenues  in  1986, 
the  same  level  as  1985. 

The  Chicago  Tribune  will  be  raising 
its  ad  rates  an  average  of  8%,  with  the 
range  being  6%  to  10%.  The  New 
York  Daily  News  will  boost  its  rates 
by  6%  to  6.5%,  which  is  greater  than 
the  1985  increases. 

The  Florida  papers  will  be  hiking 
rates  by  10%  this  year. 

Daily  News  publisher  James  Hoge 
said  the  newspaper  is  withstanding 
(Continued  on  page  54) 
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the  challenge  from  New  York  News- 
day.  He  said  the  News  has  also  shown 
circulation  increases  in  Queens, 
where  New  York  Newsday’s  home 
delivery  efforts  are  concentrated. 
Hoge  also  said  the  Daily  News  has 
also  gained  circulation  in  Long  Is¬ 
land’s  Nassau  County,  while  News- 
day  had  dropped  some  daily  sales. 


said,  was  profitable  in  1985,  the  first 
time  since  1981. 

Overall,  the  company’s  newspaper 
operating  income  improved  by  15%  in 
1985,  with  the  Post  itself  “well  ahead” 
of  1984. 

Simmons  said  the  operating  profits 
of  the  Post  have  doubled  since  1982. 
The  Post’s  daily  and  Sunday  circula¬ 


tion  was  up  last  year,  with  advertising 
volume  improving  4%. 

The  Post  also  gave  16  composing 
room  people  buyouts  in  1985  worth  a 
total  of  $1.2  million. 

In  1985,  the  company  also  made  a 
major  cable  television  expansion, 
buying  three  Capital  Cities  Com¬ 
munications  systems  for  $350  million. 


Newsprint  prices  expected  to 
remain  stabie  through  the  spring 


John  AAodigan 
Tribune  Co. 

“We  don’t  believe  circulation  from 
(New  York)  Newsday  represents 
sufficient  critical  mass  to  challenge 
our  advertising,”  Hoge  said. 

Though  Daily  News  was  down 
59,000  in  Sunday  circulation  in  the 
Sept.  30,  1985,  Publisher’s  State¬ 
ment,  Hoge  said  that  3.5%  drop  was 
less  than  a  year  earlier  when  Sunday 
sales  fell  7.5%.  “We’re  closing  the 
gap”  on  Sundays,  he  said,  and  can  be 
“even  Steven”  in  1986. 

The  News  daily  circulation  last 
September  was  up  by  slightly  over 
6,()00  copies. 

Hoge  noted  that  Daily  News  could 
begin  contract  negotiations  this  year 
as  its  pacts  with  its  1 1  unions  expire 
on  March  30,  1987.  He  said  the  pa¬ 
per’s  goal  in  negotiations  is  “in¬ 
creased  productivity”  and  “decline  in 
manning  levels.” 

Hoge  said  the  Daily  News’  recent 
expansion  of  its  sports  section  may 
have  helped  bring  about  the  New 
York  Post’s  circulation  slide.  The 
Post’s  sports  section  was  perceived  to 
be  better  than  the  News’,  he  said,  but 
the  improvement  in  the  News’  sports 
section  “ended  the  need  for  duplica¬ 
tion.” 

Washington  Post  Co. 

President  Richard  Simmons  said 
the  Washington  Post  this  year  is  not 
planning  a  circulation  price  increase 
in  its  primary  market  area. 

He  said  Post  ad  rates  will  go  up 
6.5%  this  year. 

The  Everett  (Wash.)  Herald,  he 


A  consensus  among  newspaper  ex¬ 
ecutives  at  the  annual  Paine  Webber 
Outlook  for  Media  conference  is  that 
newsprint  price  increases  scheduled 
for  next  April  will  be  deferred  in¬ 
definitely  as  a  result  of  supply  con¬ 
tinuing  to  outstrip  demand. 

However,  the  executives  also  said 
they  were  budgeting  for  a  7%  to  7.5% 
price  increase  anyway,  just  in  case  the 
suppliers  can  make  their  planned 
price  hikes  stick. 

“The  same  market  conditions  of 
1985  could  lead  to  deferrals  of  price 
increases,”  said  James  A.  Keeley, 
vice  president  of  the  Dallas  Morning 
News. 

Said  Times  Mirror  chairman 
Robert  F.  Erburu,  “Newsprint  price 
increases  are  a  long  way  off  in  1986. 
The  market  remains  soft.” 


Said  Times  Mirror 
chairman  Robert  F. 
Erburu,  “Newsprint  price 
increases  are  a  iong  way 
off  in  1986.  The  market 
remains  soft.” 


Added  Hohn  M.  O’Brien,  control¬ 
ler  of  the  New  York  Times,  “I  think  it 
would  be  difficult  for  newsprint  prices 
to  rise  significantly.”  He  said  news¬ 
print  inventory  levels  in  1 986  would 
be  about  45  days,  unchanged  for  1985. 
Use  levels  this  year  also  will  be  about 
the  same  as  last  year. 

O’Brien  also  said  keeping  the  lid  on 
costs,  coupled  with  revenue  in¬ 
creases,  could  result  in  newspaper 
company  profits  growing  in  the  10% 
to  12%  range  this  year. 

As  for  labor  costs,  Keely  said  wage 
increases  in  newspaper  production 
departments  should  be  in  the  6%  to 
6.5%  range  in  1986,  an  increase 
“slightly  less”  than  last  year’s. 

The  impact  of  OSHA’s  labeling  re¬ 
quirements,  which  took  effect  on 
Nov.  25,  will  lead  to  increases  in  ink 
prices  as  newspapers  switch  to  either 
inks  with  treated  oils  or  low  rub-off 


inks  which  have  bases  made  from 
vegetable  oils  rather  than  petroleum. 

Keeley  said  letterpress  inks  went 
up  in  price  from  30.750  a  pound  for 
untreated  inks  to  360  a  pound  for  inks 
with  treated  oils.  Low  rub-off  letter- 
press  inks  cost  520  a  pound,  he  said. 

For  offset,  the  price  went  from  460 
a  pound  for  inks  with  untreated  oils  to 
470  a  pound  for  inks  with  treated  oils. 
Low  rub-off  offset  ink  costs  620  a 
pound,  he  said. 

“The  honeymoon’s  over  for  inks,” 
he  stated,  noting  that  in  1985  news¬ 
papers  also  benefited  from  “common¬ 
place”  volume  discounts  and  “com¬ 
petitive  discounts  as  well.” 

Keeley  said  it  was  too  early  to  tell 
how  many  newspapers  will  decide  to 
use  inks  with  treated  oils  and  how 
many  will  switch  to  low  rub-off  inks. 
However,  he  predicted  the  trend 
would  be  to  switch  to  low  rub-off  inks 
“because  that’s  such  a  common  read¬ 
er  complaint.” 

However,  he  added  that  the  choice 
of  which  way  to  switch  applies  only  to 
black  and  white  inks.  “There  are  no 
low  rub-off  color  inks  yet,”  he  said. 

Other  cost  increases  he  saw  for 
1986  were  film,  up  8%;  chemicals, 
also  up  8%;  and  letterpress  and  offset 
plates  each  up  7%. 

Keeley  said  he  did  not  foresee  any 
shortages  this  year  “in  people,  news¬ 
print  or  ink.” 

Columnist  holds 
party  for  the  needy 

New  York  Daily  News  columnist 
Walter  Kaner  recently  held  his  33rd 
annual  party  for  900  handicapped, 
homeless  and  needy  children  at  a 
Queens  Village  restaurant. 

Children  from  50  New  York  City- 
Long  Island  hospitals,  orphanages 
and  health  and  welfare  agencies  re¬ 
ceived  toys  and  other  gifts,  watched  a 
two-hour  show  and  were  treated  to 
hot  dogs,  hamburgers,  ice  cream, 
candy,  fruit  and  soft  drinks  donated 
by  local  businesses,  organizations 
and  individuals. 
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figure  reported  in  its  FAS-FAX  and 
audit  statements. 

Beginning  in  November,  a  series 
of  individual  Gannett  papers  began 
withdrawing  from  ABC,  each  of  them 
claiming  they  were  leaving  to  protest 
the  bureau’s  “old  fashioned  and  out¬ 
dated  methods.” 

Those  leaving  included  the  Des 
Moines  Register;  the  flagship  Roches¬ 
ter  (N.Y.)  Times-Union  and  Demo¬ 
crat  and  Chronicle;  and  its  10  West- 
chester-Rockland  County  (N.Y.) 
Newspapers. 

At  year’s  end,  however,  USA  To¬ 
day  itself  had  not  joined  the  exodus. 

Even  before  the  Gannett  withdraw¬ 
als,  the  Toronto  Globe  and  Mail  with¬ 
drew  from  ABC,  criticizing  the 
bureau’s  refusal  to  include  readership 
studies  in  audit  statements. 

Gannett  took  on  another  big  institu¬ 
tion,  Parade  magazine,  during  1985. 

The  chain,  moved  from  Rochester, 
N.Y.,  to  Washington,  D.C.,  during 
the  year,  acquired  Family  Weekly,  the 
Sunday  supplement,  from  CBS  Inc.  in 
Feb.  for  a  price  estimated  at  $40  mil¬ 
lion  to  $50  million. 

Gannett  in  September  changed  the 
name  to  “USA  Weekend,”  and  insti¬ 
tuted  a  design  that  is  a  virtual  clone  of 
USA  Today. 

The  change  alienated  some  news¬ 
papers  and  attracted  others.  A  num¬ 
ber  of  big  newspapers,  including  the 
Chicago  Tribune,  the  Denver  Post 
and  the  Dallas  Times-Herald,  picked 
up  USA  Weekend. 

However,  the  change  also  bene¬ 
fited  Parade,  which  in  July  said  its 
number  of  newspapers  had  increased 
tc  146  and  circulation  was  up  4.7  mil¬ 
lion  to  nearly  30  million. 

Soul  searching 

Occasionally  during  1985,  the 
newspaper  industry  forgot  about 
business  and  meditated  on  a  kind  of 
mid-life  crisis. 

“Credibility”  was  the  buzzword  for 
this  soul-searching,  and  it  was  nearly 
impossible  to  attend  a  newspaper 
gathering  during  the  year  that  did  not 
include  at  least  one  seminar  on  the 
public’s  perception  of  the  news 
media. 

There  were  reasons  to  worry. 

Consider  the  libel  situation,  for  ex¬ 
ample.  Newspapers  were  largely 
spared  egregious  problems  with  libel, 
and  two  big  news  organizations 
escaped  landmark  cases  without 
financial  harm. 

In  January,  a  Jury  declared  that 
while  Time  magazine  defamed  and 
wrote  a  false  article  about  former 
Israeli  defense  minister  Ariel  Sharon, 


it  nonetheless  had  not  done  it  with 
“actual  malice.” 

And  in  February,  CBS  settled  a 
libel  suit  brought  by  Gen.  William 
Westmoreland  with  a  statement  that 
required  no  payment  of  money  or 
admission  that  the  network  had  in  any 
way  libeled  the  Vietnam  era  general  in 
a  documentary. 

But  journalists  came  to  believe  that 
even  in  these  instances  the  public 
viewed  the  news  media’s  actions  as 
offensive  —  if  not  exactly  illegal. 

Indeed,  polls  reflected  that  dicho¬ 
tomy. 

A  survey  by  the  University  of  Ala¬ 
bama  released  during  the  summer 
found  that  a  substantial  majority  of 
those  polled  opposed  restrictions  on 
press  rights  and  powers. 

Nevertheless,  the  same  poll  found 
that  only  40%  agreed  that  the  media 
treats  people  fairly. 

Associated  Press  president  Louis 
D.  Boccardi  stressed  that  point  again 
and  again  in  speeches  throughout  the 
year. 

“As  journalists  we  should  not  be 
paranoid  about  criticism,  about  the 
fact  that  sometimes  we  must  do  many 
things  that  do  not  leave  our  audience 
smiling  and  friendly,”  he  said  in 
February. 

At  Stanford  University  the  same 
month,  former  New  York  Daily  News 
editor  Michael  J.  O’Neill  said  journal¬ 


ists  should  be  “less  arrogant,  more 
tolerant  of  men  and  institutions, 
more  sensitive  to  individual  rights  and 
human  feelings  and  more  generous  of 
spirit  so  that  the  media  are  a  force  for 
conciliation  —  not  just  a  goad  for  so¬ 
cial  conflict  and  disarray.” 

Perhaps  the  most  damning  evi¬ 
dence  of  growing  public  discontent 
was  provided  by  the  long-awaited 
American  Society  of  Newspaper  Edi¬ 
tors  credibility  survey  released  April 
12. 

That  survey  found  that  the  public 
now  finds  tv  news  more  reliable  than 
newspapers. 

ASNE  credibility  chairman  David 
Lawrence,  who  was  appointed  pub¬ 
lisher  of  the  Detroit  Free  Press  during 
the  year,  sounded  an  alarm  at  the 
worrisome  trend. 

“Credibility,  according  to  the 
ASNE  survey,  is  directly  related  to 
our  own  future.  Not  only  is  there  a 
logical  relationship  between  credibil¬ 
ity  and  our  readers’  support  for  press 
rights,  but  newspaper  readership  is 
linked  to  increased  credibility,”  he 
told  Alaska  editors. 

Disturbing  Judgment 

One  direct  consequence  was  the 
reinstatement  of  a  libel  judgment 
against  the  Washington  Post  in  a  U  .S. 
appeals  court  opinion  that  disturbed 

(Continued  on  page  56) 
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many  journalists. 

In  reinstating  the  $2.05  million  judg¬ 
ment  to  former  Mobil  chairman  Wil¬ 
liam  P.  Tavoulareas,  two  of  the  judges 
cited  the  Post’s  aggressive  investiga¬ 
tive  style  of  journalism. 

Those  comments  drew  a  strong  dis¬ 
sent  from  Judge  T.  Skelly  Wright. 

“Indeed,  the  majority  appears  to 
criticize  what  it  takes  to  be  the  general 
climate  in  journalism  today.  It  goes  so 
far  as  to  attach  some  opprobrium  to  a 
newspaper’s  policy  of  ‘hard-hitting 
investigative  journalism’  and,  too, 
emphasizes  the  need  to  deter  ‘the 
least  responsible  journalists’  who 
might  ‘scoop  their  more  careful  col¬ 
leagues,”’  Wright  wrote. 

Just  as  the  courts  had  both  good 
news  and  bad  news  for  journalists,  so 
did  the  White  House. 

In  May,  the  White  House  Corres¬ 
pondents  Association  formally 
charged  President  Reagan’s  staff  with 
using  the  Secret  Service  to  manage 
the  press  by  imposing  unnecessarily 
strict  security  measures. 

But  throughout  the  year,  the  Penta¬ 
gon  tested  a  reporting  pool  systems 
designed  to  avoid  the  problems  that 
arose  during  the  Grenada  invasion. 


when  the  press  was  kept  from  first¬ 
hand  reporting  of  the  incursion  for 
several  days. 

The  first  test,  on  April  21,  was 
something  of  a  fiasco  when  news 
organizations  who  were  not  invited 
on  the  exercise  learned  that  journal¬ 
ists  were  being  mobilized  by  the  milit¬ 
ary  —  and  began  to  conclude  a  real 
combat  operation  was  underway. 
Things  went  much  smoother  during  a 
Sept.  18  drill. 


At  year’s  end,  Gannett 
Co.  was  locked  in  a  war 
of  nerves  with  the  Audit 
Bureau  of  Circulations. 


Hardly  anything  went  smoothly  for 
newspaper  unions  in  1985. 

The  year  saw  the  foundering  Inter¬ 
national  Typographical  Union  fail  yet 
again  to  find  a  merger  partner.  In  fact 
the  union  —  the  oldest  in  AFL-CIO  — 
was  unsuccessful  twice. 

On  March  13,  the  board  of  directors 
of  the  Graphic  Communications  In¬ 
ternational  Union  voted  25-15  to  re¬ 
ject  partnership  with  the  ITU,  a  union 
that  has  been  battered  by  relentless 
technological  change  and  whose  ac¬ 
tive  membership  has  dwindled  in  the 


THE  AMERICAN  SPEECH-LANGUAGE-HEARING  ASSOCIATION 
is  pleased  to  announce  the  Eighth  Annual 

NATIONAL  MEDIA  AWARDS 
Newspaper  Television 

Magazine  Radio 

The  awards  are  given  to  journalists  who  stimulate  the  public's 
knowledge  and  understanding  of  speech-language  pathology  and 
audiology  with  outstanding  coverage. 

•  $1000  CASH  AWARD  IN  EACH  CATEGORY. 

•  EXPENSE  PAID  TRIP  TO  ASHA'S  1986 
NATIONAL  CONVENTION  IN  DETROIT,  Ml 

Material  must  be  aired  or  published  between  June  1,  1985  and 
May  31,  1986. 

Deadline  for  nominations  is  June  30,  1986. 

Material  must  refer  specifically  to  speech-language  pathology 
and/or  audiology  focusing  on  the  work  or  ideas  of  speech-language 
pathologists  or  audiologists.  Material  must  have  been  produced  for 
and  have  been  readily  available  to  the  general  public.  Material 
published  in  scientific  journals  will  not  be  considered. 

Requests  for  nomination  forms  should  be  sent  to  ASHA  Media 
Awards,  Public  Information  Department,  American  Speech-Lan¬ 
guage-Hearing  Association,  10801  Rockville  Pike,  Rockville,  Md. 
20852.  Telephone  (301)  897-5700. 


last  two  decades  from  120,000  to  ab¬ 
out  40,000. 

In  July,  the  ITU  began  voting  on  a 
proposal  to  merge  with  the  Interna¬ 
tional  Brotherhood  of  Teamsters. 
With  AFL-CIO  president  Lane  Kirk¬ 
land  warning  the  union  would  be 
thrown  out  of  the  federation  if  they 
merged  with  the  Teamsters,  the  ac¬ 
tive  and  retired  members  defeated  the 
proposal  by  a  two  to  one  margin. 

Also  in  July,  the  ITU  launched 
what  could  prove  to  be  a  disasterous 
strike  at  the  Chicago  Tribune.  Two 
ITU  locals  plus  Chicago  Web  Printing 
Pressmen’s  local  7  struck  after  up  to 
two  years  of  fruitless  negotations. 
Several  nation  labor  figures  accused 
the  Tribune,  which  has  continued  to 
publish  since  the  strike,  of  seeking  to 
break  the  unions.  The  newspaper  de¬ 
nies  the  charge. 

In  December,  the  Teamsters,  who 
have  been  targeting  ITU  locals,  was 
certified  as  the  bargaining  agent  for 
Cleveland  area  newspaper  printers 
and  mailers,  who  had  been  repre¬ 
sented  by  two  ITU  locals. 

Calif,  daily  sued 
in  child’s  death 

A  suit  has  been  filed  against  the  San 
Jose  (Calif.)  Mercury  News  by  the 
family  of  a  two  year-old  boy  who 
allegedly  suffocated  to  death  after 
putting  his  head  inside  a  plastic  news¬ 
paper  wrapper. 

The  child’s  mother  and  grandpa¬ 
rents  are  seeking  compensatory  and 
punitive  damages  and  an  injunction 
prohibiting  further  use  of  plastic  bags 
that  do  not  carry  a  safety  warning  ab¬ 
out  suffocation. 

The  California  Business  and  Pro¬ 
fessional  Code  requires  that 
polyethelene  plastic  material  used  to 
deliver  products  to  customers  must 
bear  a  notice  that  it  can  be  dangerous 
to  small  children. 

Libel  suit  dismissed 
but  not  countersuit 

A  libel  suit  filed  in  1981  against  two 
Delaware  County,  Okla.,  newspapers 
for  over  $3  million  has  been  dismis¬ 
sed,  but  a  countersuit  filed  against  the 
plaintiffs  after  they  sued  the  newspap¬ 
ers  still  stands. 

In  dismissing  the  libel  suit  against 
the  Grove  Sun  and  Delaware  County 
Journal  brought  by  Joe  and  Vivian 
Looney,  the  trial  judge  did  not 
address  the  newspapers’  $50,000 
countersuit.  The  countersuit  is  on  the 
Delaware  County  court’s  spring 
docket. 
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in.  They  can  take  advantage  of  the 
economies  of  scale.” 

Standen  feels  the  outlook  is  good 
for  newspapers  continuing  efforts  to 
“win  back  ROP”  from  advertisers 
who  are  heavy  users  of  preprints. 

“It’s  hard  to  measure  as  a  trend,”  he 
said,  “but  people  who  became  heavy 
users  of  preprints  have  recognized 
two  inherent  weaknesses.  The  long 
lead  time  to  produce  preprints  pre¬ 
vents  advertisers  from  taking  advan¬ 
tage  of  short-term  selling  opportuni¬ 
ties.  They’re  distributed  only  once  or 
twice  a  week,  but  most  stores  are 
open  seven  days.” 

ROP  enables  advertisers  “to  com¬ 
municate  with  consumers  over  a 
greater  number  of  days,”  he  said,  and 
gives  them  the  ability  to  capitalize  on 
those  short-term  opportunites. 

Color  advertising 

1 986  will  also  be  a  year  for  N  AB  and 
ANPA  to  move  ahead  with  their  “high 
priority”  color  project.  Standen  said 
“major  seminars”  are  scheduled  for 
this  year  to  teach  publishers  and 
advertisers  how  to  use  color  effec¬ 
tively  in  newspaper  advertising. 

“Color  can  be  a  critical  factor  to  our 
ability  to  attract  major  advertisers  to 
ROP,”  he  said.  “We’re  not  leading  the 
advertising  community  in  color.  1 
don’t  see  it  as  a  competitive  advan¬ 
tage,  but  as  a  necessary  step  to  remain 
competitive  in  the  future. 


“Color  can  be  a  critical 
factor  to  our  ability  to 
attract  major  advertisers 
to  ROP,”  he  said. 


Tobacco  ads 

Whether  or  not  tobacco  is  a  strong 
advertising  category  for  a  particular 
newspaper,  Standen  said  publishers 
should  take  a  strong  stand  to  defend 
“commercial  free  speech.” 

“Ad  spending  should  not  affect  our 
decision,”  he  stated.  “The  issue  is 
commercial  free  speech.  It’s  impor¬ 
tant  to  defend  the  First  Amendment. 

“If  a  product’s  legal  to  sell,  it  should 
be  legal  to  advertise  it.  It’s  very 
dangerous  to  allow  the  government  to 
say  it’s  okay  to  sell  a  product  but  not 
to  advertise  it.  That  could  set  a  prece¬ 
dent  which  could  be  applied  to  a 
whole  lot  of  product  categories.” 

Standen  said  newspapers  should 
continue  their  efforts  to  “focus  their 
selling  efforts  on  the  results  of  read¬ 
ership  surveys,”  but  he  disagrees  with 
those  who  want  the  Audit  Bureau  of 


Circulations  to  include  readership 
data  in  its  audit  reports. 

“I  don’t  think  ABC  should  get  in¬ 
volved  in  having  to  measure  read¬ 
ership.  Auditing  circulation  numbers 
and  readership  research  are  two  dif¬ 
ferent  things. 

“Readership  is  a  statistical  sam¬ 
pling  and  projection  process,  with 
built-in  error.  Auditing  is  a  verifica¬ 
tion  process  that,  theoretically  at 
least,  is  error-free.” 


“If  a  product’s  legal  to 
sell,  it  should  be  legal  to 
advertise  it.” 


However,  Standen  also  believes 
that  newspapers  “have  to  pay  for 
both”  circulation  auditing  and  read¬ 
ership  research  because  of  the  needs 
of  different  kinds  of  advertisers. 

“One  kind  of  advertiser  wants  to 
reach  a  certain  kind  of  customer,  and 
audience  research  defines  for  that 
advertiser  whether  or  not  we  are  a 
good  buy,”  Standen  explained.  “The 
other  advertiser’s  primary  interest  is 
maximum  coverage  within  a  tightly 
defined  piece  of  geography.  His  con¬ 
cern  is  how  well  we  distribute  his 
advertising  in  that  area. 


“Newspapers  need  good  circula¬ 
tion  information  and  good  readership 
research,”  he  concluded.  “You  can’t 
say  readership  alone  or  circulation 
alone  is  the  answer.” 


St.  Louis  daily 
helps  the  needy 

The  St.  Louis  Post-Dispatch  spon¬ 
sored  the  100  Neediest  Cases  for  the 
36th  consecutive  year.  The  campaign 
ran  from  Thanksgiving  until  Christ¬ 
mas  Eve. 

Cash  gifts  were  preferred,  but  cloth¬ 
ing,  furniture,  appliances,  toys  and 
other  items  were  welcome.  Elonations 
were  used  to  help  many  cases,  not  just 
the  ones  that  appear  in  the  paper. 
Administrative  costs  were  covered  by 
the  Post  and  the  United  Way. 

To  assist  in  publicity,  the  Post- 
Dispatch  public  relations  department 
distributed  2,000  posters  to  children 
in  kindergarten  through  grade  8  in 
area  schools,  asking  them  to  illustrate 
a  theme  of  sharing.  The  resulting 
works  were  displayed  inside  Bi-State 
buses  through  the  holiday  season. 

In  1984,  a  record  $616,277  was  col¬ 
lected,  exceeding  the  goal  by  7%.  The 
goal  for  1985  is  $650,000. 


A  match  made  in  heaven 


TV  UPDATE’S  award-winning 
weekend  TV  supplement  and  you 


TV  UPDATE  is  beautifully  matched  to  your  editorial  and 
sales  needs.  We  provide  features  by  nationally  renowned 
television  writers,  customized  listings  in  both  grid  and 
rolling  log  formats,  52  weeks  of  pre-sold  advertising  and 
a  personalized  cover  that  identifies  the  product  with  your 
paper.  All  this  in  a  new  package  conferred  an  Award  of 
Excellence  from  the  Society  of  Newspaper  Design! 


Find  out  more  from  our  resident  matchmaker, 
call  Hal  Bauer  at  212-692-3973. 


TV 

i!i  UPDATE 


200  PARK  AVENUE.  NEW  YORK.  NEW  YORK  l.r.66 
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SYNDICATES 


A  look  at  syndication  in  the  past  year 

Big-name  columnists  and  ‘way-ouf  comics  were  very  popular 
during  a  tough  selling  period.  And  what  might  1986  bring? 


By  David  Astor 

It  was  a  year  of  big  names  in  the 
world  of  syndication. 

Weekly  columns  by  Jeane  Kirkpat- 
nck,  Coretta  Scott  King,  and  George 
McGovern  were  introduced — not  to 
mention  a  weekly  feature  containing 
the  words  of  Pope  John  Paul  II.  And 
Lee  lacocca  and  Richard  Nixon  both 
began  less-frequent  columns. 

These  celebrity  writers  did  quite 
well.  News  America  Syndicate  presi¬ 
dent  and  chief  executive  officer 
Richard  S.  Newcombe,  for  instance, 
reported  a  client  list  of  about  215  pa¬ 
pers  for  the  pontiff — despite  a  period 
of  controversy  before  the  Vatican  put 
its  stamp  of  approval  on  the  feature 
(see  E&P,  July  13,  etc.).  Nixon’s  col¬ 
umn — sold  in  conjunction  with  ex¬ 
cerpts  from  his  No  More  Vietnams 
book  (E&P,  March  2) — attracted  over 
100  subscribers,  Newcombe  added. 

Los  Angeles  Times  Syndicate  presi¬ 
dent  Lou  Schwartz  reported  that 
Kirkpatrick — who  weighed  numer¬ 
ous  offers  before  signing  with  LATS 
(E&P,  August  17) — now  has  a  sub¬ 
scriber  roster  of  approximately  200. 
And  lacocca  (E&P,  October  5)  has 
about  140  papers. 

King  (E&P,  December  21)  is 
distributed  by  the  Special  Features  di¬ 
vision  of  the  New  York  Times  Syndica¬ 
tion  Sales  Corporation  and  McGovern 
(E&P,  April  27)  by  Newspaper  Enter¬ 
prise  Association  (NEA). 

Syndicates  have  always  offered 
famous  columnists — Schwartz  cited 
Eleanor  Roosevelt  as  an  early  exam¬ 
ple — but  executives  differ  over 
whether  the  big-name  barrage  of  1985 
was  coincidental  or  the  start  of  an  in¬ 
crease  in  this  area. 

Cowles  Syndicate  president  Dennis 
Allen  said  there  will  always  be  some 
syndicated  celebrities,  but  stated  that 
newspapers  mostly  want  to  carry 
“professional  journalists’’  with 
staying  power.  Universal  Press  Syndi¬ 
cate  vice  president  and  editorial  direc¬ 
tor  Lee  Salem  observed  that  famous 
people  don’t  always  stay  famous. 
And  Newcombe  said  syndicates 
should  have  a  “good  mix’’  of  new  tal¬ 
ent  and  big  names. 


i 


Ann  Landers  celebrated  her  column's  30th  anniversary  and  'Wizard  of  Id'  artist  Brant 
Parker  won  the  Reuben  (photo  by  David  Astor)  in  1985.  Both  are  with  News  America 
Syndicate,  which  also  released  the  Pope  feature. 


McNaught  Syndicate  president  Tim 
Me  Adam,  however,  feels  the  number 
of  big-name  columnists  could  be  on 
the  upswing.  He  said  many  editors 
today  want  something  that’s  “pre¬ 
sold”  and  “proven,”  and  added  that 
this  also  explains  the  increase  in  the 
number  of  successful  cartoonists — 
such  as  “Garfield”  creator  Jim  Davis 
of  United  Feature  Syndicate  (see  end 
of  story) — who  are  starting  a  second 
feature. 

But  there  were  some  developments 
in  1985  that  definitely  constituted  new 
trends  or  continuations  of  older  ones. 

So-called  “way-out”  comic  panels, 
for  instance,  became  extremely  “in” 
this  past  year.  “They  seem  to  have  a 
great  deal  of  appeal,”  stated  King  Fea¬ 
tures  Syndicate  president  Joseph  F. 
D’Angelo. 

“The  Far  Side”  by  Gary  Larson,  of 
course,  has  been  the  most  successful 
of  the  lot.  The  Universal-distributed 
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comic’s  subscriber  list  has  jumped 
from  100  to  300  in  the  past  15  months. 
And  the  panel  has  spawned  several 
runaway  best  sellers  from  Universal’s 
Andrews,  McMeel  &  Parker  book 
publishing  arm  as  well  as  various 
licensed  products  and  a  movie  deal 
(E&P,  November  16). 

Chronicle  Features  editor  and 
general  manager  Stuart  Dodds 
observed  that  the  licensing  opportuni¬ 
ties  involved  are  a  key  reason  why  so 
many  syndicates  are  offering  their 
own  off-the-wall  cartoons. 

What  were  some  of  the  new  offbeat 
comic  panels  of  1985?  Chronicle, 
which  originally  introduced  “The  Far 
Side,”  started  “Bizarro”  by  Dan 
Piraro  (E&P,  October  26).  Other 
popular  offerings  were  “Off  the 
Leash”  by  W.B.  Park  of  United 
(E&P,  March  30),  “Caldwell”  by  John 
Caldwell  of  King  (E&P,  October  19), 
and  “Crowe’s  Feats”  by  J.D.  Crowe 


r  we  m.L  HME  A  PONT  MERE 
WE'RE  comPEaeo  to 


'Cathy'  creator  Cathy  Guisewite  of  Universal  Press  Syndicate  was  one  of  over  175 
cartoonists  devoting  their  Thanksgiving  comics  to  the  subject  of  hunger. 
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So-called  'way-out'  comic  panels  such  as  'The  Far  Side'  by  Gary  Larson  of  Universal  and 
'Bizarro'  by  Dan  Piraro  of  Chronicle  Features  were  extremely  popular  last  year,  as  was 
'Bloom  County'  (above)  by  Berke  Breathed  of  the  Washington  Post  Writers  Group. 


tures  to  help  them  get  an  edge  over 
their  rivals).  And  he  added  that  some 
papers  are  using  more  locally  written 
features  than  in  the  past. 

“The  space  for  syndicated  features, 
as  we  all  know,  is  not  growing,”  de¬ 
clared  N.Y.  Times  syndicate  presi¬ 
dent  Sam  Summerlin. 

Signing  big-name  columnists  is  not 
the  only  way  syndicates  are  trying  to 
make  a  splash  in  today’s  tight  market¬ 
place. 

Some  are  signing  popular  creators 
from  other  syndicates  (EAP,  June 
22) — with  big  switches  this  year  in¬ 
cluding  health  columnist  Dr.  Law¬ 
rence  Lamb  from  NEA  to  News 
America,  editorial  cartoonist  Ben 
Sargent  from  United  to  Universal, 
editorial  cartoonist  Tony  Auth  from 
WPWG  to  Universal,  and  financial 
columnist  Louis  Rukeyser  from 
McNaught  to  Tribune  Media  Services 
(effective  January  20;  see  story  in  this 
week’s  issue). 

Copley  marketing  director/editorial 
manager  Nanette  Wiser  said  some 
syndicates  are  also  trying  to  remain 
competitive  by  increasing  their 
marketing  efforts.  And,  realizing  that 
selling  features  to  newspapers  can  be 
only  so  profitable  these  days,  syndi¬ 
cates  are  increasingly  finding  ancil¬ 
lary  ways  to  make  money  (and  gain 
exposure)  for  themselves  and  their 
creators.  There  are  books  (such  as  the 
popular  collections  from  Larson  and 
“Bloom  County”  creator  Berke 
Breathed  of  WPWG),  licensed  prod¬ 
ucts  (items  spawned  by  “Peanuts”  by 
Charles  M.  Schulz  of  United  and 
“Garfield”  are  still  selling  the  most), 
and  television  spinoffs.  A  home  video 
starring  New  York  Times  food  writer 
Craig  Claiborne  was  even  released 
this  fall. 

Salem,  however,  said  it  is  impor¬ 
tant  that  syndicates  develop  good 
newspaper  features  first — and  then 
eventually  license  them  if  possible. 
He  said  syndicates  in  some  cases  put 
the  “cart  before  the  horse”  and  create 
features  with  merchandising  too 
much  in  mind. 

The  world’s  starving  were  on  many 


minds  during  one  of  1985’s  biggest 
syndicate-related  events — namely, 
the  “Cartoonists’  Thanksgiving  Day 
Hunger  Project.”  Over  175  comic 
creators  devoted  their  November  28 
strips  and  panels  to  the  subject  of  hun¬ 
ger,  with  a  number  of  newspapers 
running  ads  to  facilitate  reader  con¬ 
tributions  to  USA  for  Africa  (E&P, 
September  28,  etc.). 

There  were  a  number  of  other  big 
1985  events,  including  several  major 
anniversaries.  “Peanuts”  turned  35, 
as  did  “Beetle  Bailey”  by  Mort  Wal¬ 
ker  of  King.  The  advice  column  by 
Ann  Landers  of  News  America 
(Continued  on  page  60) 


Randy  and  Mark  were  beginning  to  sense  the 
wolves  were  up  to  no  good. 


COOK  UP 
MORE 
READERS. 


"Ftttiaps  THIS  will  refresh  your  memory!!" 

of  Copley  News  Service  (E&P,  Octo¬ 
ber  26),  to  name  a  few. 

Another  trend,  noted  Salem,  was 
continuing  newspaper  interest  in 
syndicated  graphics.  A  new  entry  in 
this  area  was  the  “TIGER”  package 
(E&P,  November  2)  offered  by  Uni¬ 
versal  and  United  Press  Interna¬ 
tional. 

Speaking  of  wire  services.  United 
Feature/NEA  senior  vice  president 
and  editorial  director  David  Hendin 
said  the  popularity  of  supplemental 
continued  to  grow  in  1985.  Sup¬ 
plemental  news  services  are  attrac¬ 
tive  to  the  increasing  number  of  news¬ 
papers  trying  to  save  money  by  pur¬ 
chasing  features  in  packages  rather 
than  individually. 

Competition  from  supplemental  is 
not  the  only  thing  making  it  a  tough 
selling  market  for  syndicates. 
Washington  Post  Writers  Group 
(WPWG)  editorial  director/general 
manager  William  B.  Dickinson,  Jr. 
said  there  are  a  decreasing  number  of 
truly  competitive  newspapers  (which 
are  often  eager  to  buy  syndicated  fea¬ 


It's  quick  and  easy  when  you  give 
them  what  they  want.  Like  our 
weekly  column  MICROWAVE 
MAGIC.  Just  pop  one  into  your 
newspaper.  And  get  ready  to  serve 
up  recipes  that  work.  Thinking  about 
calling  us  right  away?  Now  you're 
cooking. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-18" 8.  Get  the  pack¬ 
age  that  ties  up  readership  and 
revenues. 
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SYNDICATES 


Robert  Maynard  of  Universal  (left)  had  a  popular  new  column  in  1985.  John  Bloom  of  Universal 
(photo  by  David  Astor)  was  in  the  news  with  his  Joe  Bob  Briggs  drive-in  movie  column.  Charles  M. 
^hulz  of  United  Feature  Syndicate  (photo  by  Kathy  Kattenburg  Astor)  reached  the  35th  anniversary 
of  his  'Peanuts'  comic.  And  Jeane  Kirkpatrick  weighed  numerous  offers  before  signing  with  the  Los 

Angeles  Times  Syndicate. 


(Continued  from  page  59) 

reached  its  30th  birthday  (E&P,  Octo¬ 
ber  26);  “The  Family  Circus”  by  Bil 
Keane  of  Cowles,  its  25th  (E&P, 
February  23);  “The  Born  Loser”  by 
Art  Sansom  of  NEA,  its  20th  (E&P, 
May  11);  and  “Doonesbury”  by  Garry 
Trudeau  of  Universal,  its  15th. 

“Ethics  &  Religion”  by  Michael  J. 
McManus  signed  its  100th  paper — an 
unusually  high  total  for  a  self- 
syndicated  column  (E&P,  April  20). 
And  “B.C.”  by  Johnny  Hart  of  News 
America  passed  the  1  ,(X)0-paper  mark 
(E&P,  September  14). 

Brant  Parker — Hart’s  artist  partner 
on  “The  Wizard  of  Id” — won  the 
National  Cartoonists  Society’s 
Reuben  Award  as  “Outstanding  Car¬ 
toonist  of  the  Year”  (E&P,  May  4). 
Editorial  cartoonist  Jeff  MacNelly  of 
Tribune  Media,  television  columnist 
Howard  Rosenberg  of  LATS,  and 
columnist  Murray  Kempton  of  LATS 
won  Pulitzers  (E&P,  May  4). 

On  a  sadder  note,  retired  “Dick 
Tracy”  creator  Chester  Gould  died  at 
the  age  of  84  (E&P,  May  25). 

This  past  year  also  saw  its  share  of 
controversies.  “Doonesbury”  strips 
about  Frank  Sinatra,  abortion,  and 
other  topics  made  waves  (E&P,  June 
22,  etc.) — as  did  “Bloom  County” 
comics  in  the  form  of  a  “Dewar’s  Pro¬ 
file”  ad  (E&P,  April  13)  and  with 
backward  lettering  (E&P,  November 
2).  And  a  “We  Are  the  World”  spoof 
by  drive-in  movie  columnist  Joe  Bob 
Briggs  (a.k.a.  John  Bloom)  of  Univer¬ 
sal  became  a  national  story  (E&P, 
April  27). 

Other  major  syndicate-related  de¬ 
velopments  last  year  included  the  re¬ 
lease  of  the  21st  Century  Comics 
group’s  recommendations  on  how  to 
improve  Sunday  comics  sections 
(E&P,  February  16,  etc.),  the  Regis¬ 
ter  and  Tribune  Syndicate’s  name 
change  to  Cowles  (E&P,  February 


16),  the  appointment  of  Schwartz  as 
LATS  president  (E&P,  March  16), 
Jack  Anderson’s  decision  to  share  the 
byline  of  his  United  column  (E&P, 
April  13),  the  Cartoonists  &  Writers 
Syndicate’s  introduction  of  carica¬ 
tures  by  foreign  editorial  cartoonists 
(E&P,  April  20),  the  Newspaper  Fea¬ 
tures  Council  meeting  in  San  Francis¬ 
co  (E&P,  October  5,  etc.),  the 
plethora  of  new  offerings — including 
18  columns — from  Copley  (E&P, 
October  19),  the  appointment  of  a  new 
“Brenda  Starr”  writer  by  Tribune 
Media  (E&P,  November  9),  and  the 
start  of  the  minority-oriented  Syndi¬ 
cated  Writers  &  Artists  (E&P, 
November  16). 

Some  of  the  most  popular  new  1985 
comics  were  “Robotman”  by  Jim 
Meddick  of  United  (E&P,  February 

16) ,  “Luann”  by  Greg  Evans  of  News 
America  (E&P,  March  9),  “Hartland” 
by  Rich  Torrey  of  King  (E&P,  August 

17) ,  “Orbit”  by  Bruce  Hammond  of 
Asterisk  Communications  (E&P, 
October  26),  “Calvin  and  Hobbes”  by 
Bill  Watterson  of  Universal  (E&P, 
November  9),  and  “Sydney”  by  Scott 
Stantis  of  United. 

New  text  features  that  caught  on 
with  a  lot  of  readers  included  “A  T  aste 
of  America”  by  Jane  and  Michael 
Stern  of  Universal  (E&P,  February 
23),  the  column  by  Oakland  Tribune 


head  Robert  Maynard  of  Universal 
(E&P,  March  2),  the  column  by 
Charles  Krauthammer  of  WPWG 
(E&P,  April  20),  “Women  and 
Money”  by  Judith  Birmingham  of 
Columbia  Features  (E&P,  June  22), 
“Entertaining”  by  Martha  Stewart  of 
Cowles  (E&P,  October  19),  “The  Cu¬ 
rious  Shopper”  by  Sonja  Heinze  of 
King  (E&P,  November  2),  the  column 
by  San  Antonio  mayor  Henry  Cisner¬ 
os  of  LATS  (E&P,  November  23), 
“Secrets  of  Celebrity  Chefs”  by  Lo- 
reen  Arbus  and  Norm  Chandler  Fox 
of  Copley  (E&P,  November  23),  and 
“Cook  It  Light”  by  Jeanne  Jones  of 
Copley  (E&P,  December  7),  among 
others. 

Food  columns,  observed  Wiser, 
were  one  of  the  most  popular  text  fea¬ 
ture  categories  in  1985. 

A  big  new  columnist  for  1986  will  be 
sex  counselor  Dr.  Ruth  Westheimer 
(E&P,  December  28),  noted  D’Ange¬ 
lo.  He  added  that  Mister  Rogers, 
formerly  with  Family  Syndications,  is 
bringing  his  “Insights  into  Childhood” 
column  to  King.  Wiser  said  Copley 
will  be  introducing  16  more  columns 
this  spring.  Comics  based  on  “Snig- 
lets”  and  “He-Man”  will  be  coming 
this  year  from  McNaught,  according 
to  Me  Adam.  And  Hendin  of  United 
predicted  that  “U.S.  Acres”  by  “Gar¬ 
field”  creator  Jim  Davis  might  have 
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Garry  Trudeau's  'Doonesbury'  continued  to  be  the  occasional  subject  of  controversy  in 
1 985.  The  above  comic  was  part  of  a  series  of  strips  on  abortion  that  Universal  decided 
not  to  distribute. 
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for  worse,  we’re  going  to  have  fewer 
and  bigger  syndicates,”  stated  Sum¬ 
merlin. 

And  at  least  some  syndicates  might 
follow  the  lead  of  Cowles  (see  E&P, 
January  5)  and  cut  down  on  the  num¬ 
ber  of  features  they  offer  in  reaction  to 
the  decreasing  newspaper  demand. 
There  are  so  many  columns  and  car¬ 


about  500  subscribers  at  its  March  de¬ 
but.  He  said  the  comic  has  already 
been  sold  to  almost  400  papers. 

As  for  industry-wide  trends  in  1986 
and  beyond,  several  syndicate  execu¬ 
tives  said  the  tight  selling  market  will 
probably  lead  to  mergers  and  acquisi¬ 
tions  in  their  industry.  “For  better  or 


toons  around,  observed  Sun  Features 
Inc.  president  William  Kennedy,  that 
“it’s  as  if  there  were  27,(X)0  daily 
newspapers  out  there  instead  of 
1,700.” 

But  Columbia  managing  editor 
Julie  Brooks  added  that  newspapers 
will  always  make  space  for  “exciting” 
syndicated  offerings. 


Rukeyser  is  moving  his  column  to  TMS  this  month 


Boston  Herald  gets  NAS  features  after  court  ruling 


Economic  commentator  Louis 
Rukeyser  is  moving  his  column  from 
McNaught  Syndicate  to  Tribune 
Media  Services  effective  January  20. 

Rukeyser  has  been  writing  his  fea¬ 
ture — which  appears  in  over  150  pa¬ 
pers — since  1976.  He  is  also  the  host 
of  the  public  television  show  Wall 
Street  Week,  and  has  written  the  best¬ 
selling  What’s  Ahead  for  the  Eco¬ 
nomy:  The  Challenge  and  the  Chance 
(Simon  &  Schuster)  and  How  to  Make 


Money  in  Wall  Street  (Doubleday). 

The  Greenwich,  Conn.-based  col¬ 
umnist — who  lectures  widely — 
graduated  in  1954  from  Princeton’s 
Woodrow  Wilson  School  of  Public 
and  International  Affairs,  where  he 
specialized  in  public  aspects  of  busi¬ 
ness.  Rukeyser  then  spent  1 1  years  as 
a  political  and  foreign  correspondent 
for  the  Baltimore  Sun.  He  subse¬ 
quently  moved  to  ABC  News  for  eight 
years. 


Louis  Rukeyser 


The  Boston  Globe's  request  for  a 
preliminary  injunction  to  prevent  the 
Boston  Herald  from  taking  over  11 
syndicated  features  was  denied  De¬ 
cember  23. 

U.S.  District  Court  Judge  Rya 
Zobel,  in  making  the  ruling,  stated 
that  the  three-months  notice  of  can¬ 
cellation  on  the  features  given  the 
Globe  by  News  America  Syndicate  had 
“no  ambiguity.”  Globe  attorneys  had 
contended  that,  since  this  September 
27  notice  implied  the  possibility  of  re¬ 
newal  under  new  terms,  there  was 
ambiguity  and  a  preliminary  injunc- 
tion  should  be  granted  (see  E&P,  De¬ 
cember  21). 


“We  were  delighted  with  the  rul¬ 
ing,”  said  Herald  editor  Joseph 
Robinowitz,  whose  paper  began  run¬ 
ning  the  NAS  features  January  1. 

He  reported  that  the  Herald — 
which,  like  NAS,  is  owned  by  Rupert 
Murdoch — has  started  an  “intensive” 
promotion  campaign  on  behalf  of  the 
NAS  features  that  includes  in-paper 
ads,  television  spots,  transit  posters, 
and  point-of-purchase  material. 


Among  the  features  switching  from 
the  Globe  to  the  Herald  are  “B.C.”  by 
Johnny  Hart,  “The  Wizard  of  Id”  by 
Hart  and  Brant  Parker,  “Dennis  the 
Menace”  by  Hank  Ketcham,  the 
editorial  cartoons  of  Herblock,  and 
“Inside  Report”  by  Evans  and 
Novak. 

The  Globe  after  the  ruling  began 
running  several  new  features,  includ¬ 
ing  “Kudzu”  by  Doug  Marlette  of  Tri- 


sion,”  said  Globe  editor  Michael  C. 
Janeway.  “We  knew  the  odds  were 
against  us.  We  brought  this  suit  on 
behalf  of  our  readers,  seeking  to  pre¬ 
serve  some  comics  and  features  they 
have  found  in  the  Globe  for  years.  But 
the  judge  has  spoken,  and  there 
appears  to  be  no  basis  on  which  to 
pursue  legal  action.” 


— David  Astor 


Accu-Weather  offers  31  individual,  unique  weather  products  in¬ 
cluding  detailed  5-day  local  forecasts,  colorful  weather  maps,  inter¬ 
national  forecasts,  a  tanning  index  and  many  more  ready-for-print 
features  ...  all  in  formats  the  public  can  readily  understand. 


bune  Media  Services,  “Perky  & 
Beanz”  by  Russell  Myers  of  TMS, 
“Geech”  by  Jerry  Bittle  of  Universal 
Press  Syndicate,  “Rose  is  Rose”  by 
Pat  Brady  of  United  Feature  Syndi¬ 
cate,  “Arlo  and  Janis”  by  Jimmy  John¬ 
son  of  Newspaper  Enterprise  Associa¬ 
tion,  and  “Cheeverwood”  by  Michael 
Fry  of  the  Washington  Post  Writers 
Group. 

“We  are  disappointed  with  the  deci¬ 
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Tully  resigns 

(Continued  from  page  52) 

Republic  city  editor  Richard 
Robertson  said  Collins  had  been  “get¬ 
ting  a  lot  of  criticism”  after  the  inves¬ 
tigation  was  published  and  had 
threatened  to  sue  for  libel.  “He  (Col¬ 
lins)  was  out  to  get  revenge.  He  pick¬ 
ed  up  on  the  rumors  and  pursued  it.” 

At  the  press  conference,  Collins 
showed  Tully’s  resume  which  stated 
the  publisher  had  served  in  Korea  and 
Vietnam,  had  retired  from  the  Air 
Force  as  a  lieutenant  colonel,  and  was 
a  recipient  of  the  Distinguished  Flying 
Cross. 

Collins  said  Air  Force  records 
centers  in  St.  Louis,  Denver  and  San 
Antonio  had  no  files  of  Tully  ever 
having  been  in  the  service. 

In  a  prepared  statement  after  Col¬ 
lins’  press  conference,  Tully  said:  “I 
have  never  been  in  the  Air  Force  or 
any  branch  of  the  Armed  Services.  I 
regret  this  deception  deeply.  I  am  glad 
this  regrettable  situation  has  finally 
surfaced  and  I  can  put  it  behind  me.” 

Tully  released  a  second  statement 
shortly  afterward  in  which  he  ten¬ 
dered  his  resignation  “in  the  interest 
of  preserving  the  integrity  of  the  Ari¬ 
zona  Republic-Phoenix  Gazette.”  He 
also  apologized  “to  all  veterans  and 
members  of  the  military”  for  his  de¬ 
ception. 

In  a  wire  service  story  sent  out  im¬ 
mediately  after  Tully’s  resignation, 
but  before  it  was  disclosed  that  Shov- 
er  knew  of  the  deception,  Shover  was 
quoted  as  saying,  “Tully  has  been 
domg  this  for  30  years,  and  he’s  been 
try  ingto  get  out  of  the  story,  but  it  just 


Rift 

(Continued  from  page  52) 


duct. 

Collins  contends  that  while  investi¬ 
gating  whether  to  sue  the  Republic  for 
libel,  he  discovered  that  Tully  had 
never  been  in  the  Air  Force. 

“During  the  course  of  my  investi¬ 
gating  the  attacks  on  me  and  my  pro¬ 
secution  efforts,  I  was  led  to  informa¬ 
tion  which  caused  me  to  question 
whether  Duke  Tully  really  was  a  re¬ 
tired  Air  Force  Reserve  lieutenant 
colonel  and  a  decorated  figher  pilot,” 
Collins  said. 

After  writing,  on  county  stationery, 
to  -the  Air  Force  Reserve  Personnel 
Center  in  Denver,  the  National  Mili¬ 
tary  Personnel  Records  Center  in  St. 
Louis,  and  the  Air  Force  Worldwide 
Locator  Service  outside  San  Antonio, 
Collins  found  that  all  of  them  were 
“unable  to  locate  any  record  of  him.” 

The  replies  from  the  centers  led 
Collins  to  conclude  that  Tully  had 
never  served  in  the  Air  Force,  as 


kept  building  and  building.” 

Rumors  about  Tully’s  supposed 
military  service  had  been  circulating 
in  Phoenix  for  several  weeks. 

Last  October,  Tully  removed  all  re¬ 
ferences  to  his  military  service  from 
his  official  biography  prepared  by 
Phoenix  Newspapers.  He  also  was 
said  to  have  removed  all  military- 
related  pictures  from  his  home. 

Yet  last  May,  Tully  addressed  the 
American  Fighter  Aces  Association  | 
meeting  in  Phoenix  and  told  the  audi¬ 
ence  that  military  personnel  should 
shun  publicity. 

“I  found  this  difficult  in  Korea  and 
damn  near  impossible  in  Vietnam,” 
he  told  the  veterans. 

Pat  Murphy,  former  editor  of  the 
Republic  and  now  a  columnist,  wrote 
after  Tully’s  resignation  that  he  per¬ 
sonally  had  begun  to  harbor  suspi¬ 
cions  about  the  publisher’s  back¬ 
ground  because  he  felt  Tully  was  too 
young  during  the  Korean  War  to  have 
done  all  he  claimed. 

Murphy  said  that  he  had  asked  a 
friend  who  is  an  Air  Force  general  in 
Washington,  D.C. ,  to  track  down  Tul¬ 
ly’s  records,  but  the  friend  could  not 
find  anything. 

Murphy  also  said  Republic  city  edi¬ 
tor  Richard  Robertson  had  written  the 
Air  Force  on  Dec.  2  for  formal  docu¬ 
mentation  that  Tully  had  never 
served.  Murphy  said  that  request  was 
in  the  process  of  being  fulfilled  when 
Collins  held  the  press  conference  to 
break  the  story. 

Robertson  said  the  rumors  about 
Tully  began  with  some  “fairly  influen¬ 
tial  people”  and  were  fueled  by  local 
politics.  He  explained  that  Democrat 


claimed  on  his  resume. 

“I  bring  this  issue  to  your  atten¬ 
tion,”  Collins  told  the  press  confer¬ 
ence,-  “because,  if  true,  the  person 
who  has  been  leading  these  attacks 
against  me  does  not  deserve  his  posi¬ 
tion  as  a  community  leader.” 


An  editorial  in  the 
Arizona  Republic  also 
criticized  Collins  for 
using  his  public  office  to 
investigate  a  private 
citizen  when  no  criminal 
charges  had  been 
leveled . . . 


Immediately  after  the  press  confer¬ 
ence,  Tully  issued  a  statement  confes¬ 
sing  that  he  had  never  served  in  the 
Air  Force  nor  any  other  branch  of  the 
military.  Two  hours  after  his  first 
statement,  Tully  issued  a  second 
saying  he  had  resigned,  effective  im- 


Richard  Kimball,  who  is  challenging 
Rep.  John  McCain,  a  Republican,  in 
the  election  to  succeed  retiring  Sen. 
Barry  Goldwater,  was  making  Tully’s 
friendship  with  McCain  a  campaign 
issue. 

Robertson  said  he  decided  to  in¬ 
vestigate  Tully’s  background  after 
figuring  Kimball  would  hear  the  same 
rumors.  McCain  is  a  former  Navy 
pilot  who  was  shot  down  in  Vietnam 
and  held  prisoner  by  the  North  Viet¬ 
namese  for  several  years. 

Robertson  said  that  by  the  time  he 
wrote  to  the  Air  Force  for  documenta¬ 
tion,  he  fully  expected  the  reply  to 
show  Tully  had  lied  about  his  back¬ 
ground.  The  city  editor  said  that  Tully 
had  been  inconsistent  in  stating  the 
rank  he  retired  at,  sometimes  saving  it 
was  major  and  at  other  times  lieu¬ 
tenant  colonel. 

Robertson  said  that  when  he  looked 
into  Tully’s  newspaper  career  “there 
was  no  time”  for  him  to  have  been 
recalled  to  Vietnam  and  flown  100 
combat  missions.  He  added  that  Tully 
would  have  had  to  have  been  a  major 
at  age  20  to  have  accomplished  all  he 
claimed  in  Korea. 

Robertson  said  that  if  he  had  re¬ 
ceived  the  document  from  the  Air 
Force  before  the  story  broke,  he 
would  have  taken  it  to  the  managing 
editor,  Alan  Moyer,  with  the  recom¬ 
mendation  that  they  either  confront 
Tully  directly  or  take  it  up  with  the 
board  of  directors. 

Robertson  said  the  Phoenix  news¬ 
papers  are  following  “a  full  disclosure 
policy”  in  covering  Tully’s 
resignation  in  order  to  “maintan 
credibility.” 


mediately. 

Louis  Rhodes  of  the  American  Civil 
Liberties  Union  has  criticized  Collins 
for  using  his  office  to  conduct  the  in¬ 
vestigation  of  Tully.  He  said  it  was  an 
“abuse  of  power”  to  use  his  public 
office  to  investigate  someone  who 
criticizes  him. 

“Mr.  Collins,  in  his  apparant  ven¬ 
detta  against  whoever  criticizes  him, 
has  made  a  direct  attack  on  the  consti¬ 
tutional  rights  to  privacy  and  First 
Amendment  rights  to  free  speech  and 
a  free  press,”  Rhodes  said. 

An  editorial  in  the  Arizona  Repub¬ 
lic  also  criticized  Collins  for  using  his 
public  office  to  investigate  a  private 
citizen  when  no  criminal  charges  had 
been  leveled  against  that  citizen 
(Tully). 

U.S.  Attorney  Stephen  McNamee 
said  it  is  unlikely  that  Tully  will  be 
prosecuted  by  his  office  for  pretend¬ 
ing  to  be  a  former  military  officer,  but 
he  left  open  the  possibility  of  an  inves¬ 
tigation  if  he  is  asked  to  make  one  by 
other  federal  agencies. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


NEWS 

HEALTH 

WASHINGTON  PRESS  INFORMATION 
NEWS  SERVICE 

Typeset,  timely  and  ready  for  review  by 
your  editor.  Information  available  on  a 
timely  basis  only  to  newspapers  and 
chains  with  Washinrton  bureaus.  News 
from  Agriculture,  Commerce,  Interior 
and  other  departments,  as  well  as  the 
administration  and  Congress.  Press 
information  that  is  typeset  and  sent  into 
your  computer,  set  in  cold  type  or  print¬ 
ed  out  for  as  little  as  $10  each  week. 
For  additonal  information,  call  toll-free 
l-(800)522-1301;  Interstate  News¬ 
paper  Services,  Box  331,  Clinton  ND 
20735. 

‘DON’T  LET  IT  HAPPEN’— Alcoholism 
need  not  be  a  career  and  drug  abuse 
can  be  stopped.  America’s  No.  I  health 
and  social  problem  addressed  and  read¬ 
ers’  questions  answered  authoritatively. 
Bi-weekly.  Samples,  rates.  Executive 
Director,  WTCOA,  6501  Boeing  Bldg. 
B,  Suite  400,  El  Paso,  TX  79999. 

"SENIOR  CLINIC”.  An  experienced 
practicing  specialist  writes  America’s 
only  health  column  specifically 
addressing  the  medical  problems  of 
past  middle  life.  The  nation’s  26 
million  seniors  now  exceed  the  teen  age 
population.  Senior  Clinic  caters  exclu¬ 
sively  to  this  ever  increasing  segment  of 
your  readership.  “Warm  witty 
authoritative--excellent  reader 
response"  (Rochester,  NY  Democrat  & 
Chronicle).  Weekly  600  words.  Now  in 
5th  year.  Samples,  rates.  Dr.  Macinnis, 
PO  Box  307,  Edmonton,  Alberta,  Cana¬ 
da,  T5J  2J7,  (403)  973-2361. 

CARTOONS 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword 
puzzles,  humorous  cartoons,  other 
quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box 
995,  Newnan  GA  30264;  (404) 
253-5355. 

TIMELY  NEWS,  features  and  columns  on 
health  and  medical  topics  for  a  remark¬ 
ably  low  price.  Columns  ready  to  run  on 
childrens’  health,  consumer  drugs, 
healthful  travel,  dental  care  and  fitness. 
Weekly  package  of  6000  plus  words. 
Can  be  mailed  or  sent  electronically.  AP 
style.  Send  for  sample  or  free  trial.  Inter¬ 
national  Medical  Tribune  Syndicate, 
275  Park  Avenue  S.,  New  York,  N.Y. 
IQOIO. 

FREELANCE 

FREELANCE  WRITERS,  COLUM¬ 
NISTS:  Marketing  your  feature/article 
just  became  easier  and  more  afford¬ 
able.  Self-syndicated  columnist  can  put 
your  work  in  front  of  editors  at  fraction 
of  your  cost.  Phone  or  write:  David 
Carter,  1710  Sutton  Ave.,  Cincinnati 
OH  45230.  (513)231-0352. 

SENIORS 

MOVIE  REVIEWS 

TEMPT  YOUR  older  readers  to  respond 
to  the  delightful  advice  column  that 
discusses  finances,  in-laws,  sex,  inde¬ 
pendent  living  and  more.  Seniors! 
$5.00  each  500-800  words.  PO  Box 
55908,  Seattle,  WA  98155. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

REAL  ESTATE 

MOVIE  REVIEWS  ESPECIALLY  FOR 
CONCERNED  PARENTS!  After  3  years, 
5,000,000  readers  in  40  states!  Free 
samples!  Free  trial  subscription! 
Cinematic  Sentiments,  Dr.  Allen 
Hasson,  Rt.  2,  Box  4457,  Nyssa  OR 
97913.  Call  collect  (503)  372-5496. 

"HOUSE  CALLS”-Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  473-4973. 

THE 

INDUSTRY’S 

MEETING 

PLACE 

E&P  CLASSIFIEDS 
(212)  675-4380 

SCIENCE 

WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 
ant,  witty,  painless.  3rd  year.  Samples: 
Science  Syndicate,  PO  Box  5636,  Port¬ 
land,  OR  97228.  (503)  224-8338. 

POLITICAL  COLUMNS 

NEWS  RELEASES  from  all  Federal 
Agencies,  The  Congressional  Press 
Galleries  and  Committees  mailed  daily. 
$5()  monthly  each.  Call  Dave 
(202)737-4434 

ENTERTAINMENT 

BOXING 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 

MONEY 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 
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ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

APPRAISALS  FOR  THE  WEST  I 

Pacific  NW  Newspaper  Associates  ! 
Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662  | 

John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake,  lA  51360 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

Office:  (913)  236-5400 

NEWSPAPER  APPRAISALS  for  estate  ! 
planning,  tax,  partnership,  loan,  depre-  ; 
elation,  insurance,  corporate  and  i 
personal  worth.  Sensible  fees.  | 
Brochure.  Krehbiel-Bolitho,  Inc.,  1 
Robert  N.  Bolitho,  4210  Johnson  Drive,  | 
Suite  lOOA,  Fairway,  KS  66205 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEWSPAPER  BROKERS  i 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

Box  249,  B^  Point 

Panama  City,  FI  32407 
(904)  234-3307  ext  3408 

NEWSPAPER  BROKERS 

Over  300  Newspapers  Sold 

25  Years  of  Service 

W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  2()005 
(202)  628-1133 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(8  1  3)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 

PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 

1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASS(3CIATES 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 

1 - 

i  DON’T  BUY  IT!  IF  ITS  A  BARGAIN  in 
today’s  economy,  something’s  wrong! 
But  if  you  want  to  get  in  on  the  nation^s 
fastest  growing  community  newspaper 
markets,  we  nave  them  listed  from 
$100  K  to  $4  million  with  reasonable 
terms. 

EDWIN  0.  MEYER  ASSOCIATES 
(804)  784-7000 

Box  637,  Goochland  VA  23063 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  aTASSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 

Box  637,  Goochland,  VA  23063 
(804)  784-7000 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

ONE  of  the  fastest  growing  publishing 
properties  in  New  England.  Weekly/ 
shopper  combination.  Very  profitable. 
Priced  below  annual  gross  of 
$850,000.  Composition  facilities 
included. 

Fast  grwing  weekly/shopper  serving 
scenic,  growing  West  Virginia  communi¬ 
ty.  Quite  profitable.  $200,000. 

(Contact  W.B.  Grimes  S  Co.,  40(X)  Albe¬ 
marle  Street,  NW,  Suite  501,  Washing¬ 
ton,  DC  20016,  (202)  628-1133. 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Sen/ices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

NEWSPAPER  BROKERS 
KNOW  THAT 

E&P  CLASSIFIEDS 

GET  THEM 

THE  BUSINESS! 

TWO  CENTRAL  TEXAS  weeklies,  owner 
clearing  over  $110K  annually.  $200K 
initial  investment. 

FIFTEEN  YEAR  OLD  suburban 
community  weekly.  Former  manage¬ 
ment  gros^  $36(jK  in  previous  years. 
Less  than  $10K  down.  We  have  others, 
free  list.  ATN,  Inc.,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd.,  Austin,  TX 
78703,  (512)  476-3950. 

J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 

Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales  •  Consulting  •  Appraising 
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NEWSPAPERS  FOR  SALE 


ZONE  5  semi-weekly,  shopper,  8,000 
paid  subs.  $1.1  million  all  newspaper 
revenues.  $1,375  million  terms. 

ZONE  5  DAILY,  weekly  ,  central  plant, 
grossing  $2  million  plus.  $2,250 
million,  terms. 

MIDWEST  SHOPPER,  gross  $800,000 
rapidly  expanding.  Revenues  up 
$100,000  over  ’84.  Sell  at  gross  on 
terms,  negotiable. 

MICHIGAN  WEEKLY-SHOPPER,  gross 
$450,000.  Price  includes  real  estate. 
Terms  to  qualified  buyers. 

IOWA  WEEKLY  exclusive,  web  press, 
profitable.  Varied  economic  base.  Gross 
$1.1  million.  Priced  at  $600,000  and 
assume  debt.  Only  $l25,O0O  down, 
terms. 

IOWA  WEEKLIES,  large  web  plant, 
state-of-arts,  gross  $1.6  million,  highly 
profitable.  $2  million  includes  real 
estate,  plant.  Terms. 

NORTHWEST  ROCKY  MOUNTAIN 
county  seat  weekly-shopper  3,600  paid 
subs.  $270,000  gross,  $75,000  cash 
flow.  Ski  arrea.  Beautiful  high  mountain 
town  of  4,000.  Terms. 

SOUTHEAST  SEABORAD  FARM  publi¬ 
cations,  1985  gross  $680,000.  Growth 
area.  Negotiable  on  quick  sale. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area — projected 
1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old,  $500,000  gross  sales,  23K 
circulation.  Principals  only.  $650,000. 
Box  9326.  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circu¬ 
lation.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers 
(5000-10,000  circulation).  Write  or 
phone  Arthur  Weeks,  Sterling  Newspap¬ 
ers,  LTD,  PO  Box  10079,  Pacific 
Center,  Vancouver,  B.C.  V7Y1B6. 
(604)  682-7755. 


PUBUCATIONS  AVAILABLE 

JOURNALISM,  CARTOON  ART,  News¬ 
papers,  Photograghy,  Autographs, 
Media.  Send  $2  to  "Bill  The  Booky”, 
PO  Box  6228,  L.I.C.  NY  11106 
(718)728-4791. 


SHOULD  YOU  OWN  a  weekly?  Read 
“How  to  Purchase  a  Newspaper  and 
Succeed"  by  editor— publisher— broker 
Jay  Brodell.  $22.50  to  Mountain  West 
Pub  Co.,  Box  1841,  Grand  Junction, 
Colo.  81502. 


Unique,  national  livestock  monthly.  60 
year  history.  $350,000  gross  annual 
advertising  and  subscriptions.  Wilson 
Co.,  Box  30984,  Phoenix  AZ 
85046-0984. 


E&P  Classified 
Advertising 

11  W.  19th  St. 
New  York,  NY 
10011. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 

ENGINEERING  & 
INSTALLATIONS 

Dan- Bar  Industrial  Contractors 

We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging,  Total  Turn  Key  Job. 
Contact  Mr.  Arnold  C.  Rose  (305) 
293-4985. 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
exoerience.  Phone  (705)  673-6607. 

EQUIPMENT 

&  SUPPLIES 

COMPUTERS 

FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  calls  Best 
Publishing  Co.,(213)  548-4545. 

CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

•MWSPAMR 

■■niiSlimoMB 

WITH  A  MACNASCAN 
ONE  MAN  COLOR  DEPT. 

$59,500  FUU  PRICE. 
INaUDES  INSTALLATION 
TRAINING  A  WARRANTY. 

NATIONWIDE  REFERENCES 
A  DEMO'S  AVAILABLE 

U.P.I.  AND  A.P.  WIRE  SEPS 
BEST  DUALITY  RESULTS 

FITS  IN  A  10*  X  12*  ROOM. 
EXPOSES  20"  X  24"  IMAGE. 

CALL  SCANTRONIX 

(21SI829-S022 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

Two  Cheshire  730  Imagers  for  sale.  If 
new  $5995  both  for  $3000  or  best 
offer.  Need  repairs  but  in  working  order. 
Call  (203)  453-2711,  ask  for  Renee. 

COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCUUTION  SYSTEM  PRICE 
.5000  $23,803 

1.16.500  $28,953 

11.27.500  $45,154 

IV.50,000+  $65,758 -H 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 

PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi-' 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BA3IC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printe  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  nr  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
!  for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
I  stackers. 

j  Cutter  Hammer  conveyor,  bottom  wraps 
I  and  pacers. 

!  Signode  and  Power  Strap  tying 
!  machines. 


EDITOR  &  PUBLISHER 
(212)  675^380 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


AVAILABLE  NOW  FOR  ITC  CREDIT 
Muller  227  inserters,  231  stackers 
Muller  259/270  counter  stackers 
Kansa  320  inserters,  1981-82 
AMPAG  in-line  strapper,  $2,000 
IDAB  BOTTOM  WRAPS, 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


I  NEW  Hall  Monitor  Counter  Stackers  and 
I  complete  line  of  NEW  Hall  Mailroom 
I  Equipment. 

!  ALL  REMANUFACTURED  EQUIPMENT 
I  IS  FACTORY  GUARANTEED  WITH  ONE 
I  YEAR  WARRANTf. 

I  INSERTER  INSTALLATION  AND 
I  DISASSEMBLY  SERVICES  ALSO 
;  PROVIDED. 

!  WANTED  TO  BUY:  INSERTERS  AND 
i  MAILROOM  EQUIPMENT.  COMPLETE 
i  DISASSEMBLY  AND  REMOVAL  FROM 
;  YOUR  PLANT. 

-j  Graphic  Management  Associates,  Inc. 
i  1 1  Main  Street 

I  Southboro,  MA  01722 

I  (617)  481-8562 

S  NORTHEAST  INDUSTRIES  manufac- 
j  tures  their  own  wire  conveyors.  Stan- 
'  dard  flex  and  extra  flex,  also  manufac- 
,  I  tures  wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
_ (213)  256-4791. _ 

MISCELLANEOUS 

AUTOMATIC  SHRINK  BUNDLING 
system  for  newspaper  bundling.  Heavy 
duty  wrapper  plus  shrink  tunnel.  Only 
1000  run  hours.  Call  Ron  Smith 
@(716)  876-6410. 


NEWSPRINT 


CUTLER-HAMMER  conveyors  and 
spare  parts.  Also  Nolan  Channel  Flex 
conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45'  90'  Floor  Cunres 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 

CUTLER  HAMMER  wire  conveyor  units. 
Delivery  table,  drive  unit,  90  degree 
turns,  etc.  Howard  Scroggins,  Bob 
Pifer,  Sandusky  Register 
(419)625-5500. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 

EDITOR 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

PHOTOTYPESETTING 

AM,  CG,  VGC.  Buy,  Sell  Rent.  $150  per 
month  and  up.  30  day  warranty.  Weber 
(216)  729-2858. _ 

BEFORE  YOU  BUY  expensive  photo- 
^pesetting  equipment  call  us.  The 
I  Electronic  Publisher  system  is  a 
!  complete  publishing  solution.  Laser 
I  typesetting  on  cost  efficient  plain  paper 
I  produces  text,  graphics  and  complete 
I  camera-ready  ads.  Networked  work 
I  stations  allow  for  editing  at  any  termi- 
I  nal.  The  secret  is  proven  dependability 
!  with  23  newspapers  and  shoppers 
j  nationwide,  now  using  our  system. 

I  Turnkey  training  and  complete  service 
I  and  warranty.  Call  (816)637-7233  for 
complete  information.  The  Electronic 
Publisher,  Inc.,  210  South  Marietta, 
Excelsior  Springs  MO  64024. 

I  BUY/SELL/BROKER  reconditioned 
I  typesetting  equipment.  Large  supply  of 
I  C(3  parts  available.  Call  GRAPH-X  INC. 
I  (215)439-1942. 

&  PUBLISHER  for  January  4,  1986 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

PRESSES 

PRESSES  1 

PRESSES 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of  Go 
CG  parts  available.  Call  GRAPH-X  INC.  Go 

(215)  439-1942. _  Go 

CASH  FOR  dri 

MARK  I,  IV,  V  PACESETTERS  r, 
LINOTRON  202-CG8600  ac 

_ (614)  846-7025 _  G, 

CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. _  ™ 

COMP/SET  4510W/508:  Pgm  24,  Hi 
RevLedi  $8,900:  ur 

(2)  COMP/SET  5404s;  Pgm  24;  Hi 
$2,200  ea.  Hi 

(216)  562-5000. _  H_ 

DAVID  JOHN  COMPANY  H 

National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most"  K 

_ (216)  562-5000 _  4 

DICOUNT  PROCESSORS 
New  or  Reconditioned 
Call  PrePress  Production  Group  _ 

for  your  Processor  need....  f. 

(216)  562-8140 _  ^ 

EDITWRITER  7500;  High  Range,  W 
Rev  D;  $5900;  ac 

COMP  II;  Late  Model;  30  Strips; 
COMPUKWIK  II;  $2,500. 

(216)  562-5000 _ 

EditWriters  7500,  7700  and  7700  (■ 
Reconditioned  and  Warranted.  Avail-  - 
able  Immediately.  New  Low  Prices  H 
includes  delivery!  Call  toll-free  -f 

1-800-255-6746.  Inland  Printing  -f 
Equipment.  Your  Quality  Dealer  for  -\ 
fifteen  years.  -' 

- i - 

LINOTRON  202;  lOMBHD,  7001pm, 
HiRes, 

On-Line  Interface;  Complete  Library  g 
$22,000.  (216)  562-5000. 

-  2 

Replace  your  aging  MDT-350  Terminals 
with  new  MDC-3^'s;  Now  comparably  i 
priced!  Call  Inland  today. 
1-800-255-6746. _  .c 

TYPESETTING  SYSTEMS  OR  „ 
COMPONENTS-HENDRIX  EDS/5700,  K 
EDS/3400,  PDP8E,  15/16,  Rotating  - 
Magnetic  Memory  Drum  Units,  TR3 
OCR  Typereader,  many  Hendrix  termi¬ 
nals,  TELEX,  Telespeed  tape  readers,  ,, 
Misc.,  Call  Dick  Heppard  (313) 
758-0480. _  1 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when  (3 
buying  or  selling  between  individuals.  ^ 
Bob  Weber,  (216)  831-0480 

_ PRESSES _ 

AVAILABLE  NOW  FOR  ITC  CREDIT 
GOSS  SSC,  5  units  1978-9 
Daily  King  II,  6  units  1977-9 
Harris  V  ISA,  2  units  1976 
Goss  COMMUNITY  ADD-ON  units 
1971 

Harris  1650,  4  units,  1974 
Goss  URBANITE  3  color  unit 
Harris  845,  10  units,  1979-80 
News  King,  3  units,  KJ8,  1982 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

Goss  suburban  6  units,  2  folders  1  w/ 
double  parallel.  All  units  running 
circumfrential. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V125A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two)  | 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  deliverly,  installation 
and  financing  can  be  arranged.  . 

All  Equipment  Guaranteed  \ 

MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

EDITOR  &  PUBLISHER  for  January  • 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Commuity  4  high  plus  3 
mono  21  Vi  cutoff 

Goss  Urbanite  1200  Series  Half  folder 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
.KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS 

-N-1650,  6  units,  1982,  22  3/4”. 
-N-845,  8  units,  1976. 

-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  "Vanguard",  5  units. 

GOSS 

-"Metroliner",  6  units,  3  half  decks, 
22", 

2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  6  units,  1983. 


KING 

-Newsking,  5  units,  KJ8. 

-Newsking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

GOSS  SSC  3  units  21-1/2"  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(3 1 2)  459-9700  Telex  206766 


GOSS  METRO 
ADD-ON 


22  3/4”  Cutoff 

1  —  Unit 
1  —  Half  Deck 


Inland  Newspaper  Machinery 
Corp. 

Lenexa,  KS 

(913)492-9050  Tlx  4-2362 


HOE  COLORMATIC-22  3/4”  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  •  3  years  old 
Northeast  Industries 

_ (213)  256-4791 _ 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F  Dilitho 
saddles 

Electric  compensators,  skip  slitter 
HOE  COLORMATIC  -  22  3/4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16” 
cutoff) 

1  Gosss  uniflow  (2:1)  double  folder; 

1  Goss  digital  3-arm  reel,  tension  i 
and  paster 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

IMMEDIATE  DELIVERY 
Goss  SSC.  5  units  with  circ  register, 
boulder,  60  HP.  1979.  Very  good 
mechanics  in  ^pearance. 

ONE  Corporation 

(404)458-9351  Telex700563 

NEED  MORE  COLOR? 

•OFFSET 

•FLEXO 

•LETTERPRESS 
LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
^rrollton,  Texas  75006 
_ (214)  931-2312 _ 

NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
5  Unit  Color  King  with  KJ6 
folder.  AvaiiabTe  as  a  com- 

Blete  press  or  add-on  units 
nit  News  King  with  KJ6  fold¬ 
er,  40  HP  motor.  Available  Feb. 
1986. 

5  Unit  Daily  King  II  with  KJ8 
folder  mfg.  1983,  like  new, 
available  now,  see  to  appreciate. 

4  Unit  grease  lubricated  Goss 
Community  in  excellent  con¬ 
dition  -  see  to  appreciate. 

4  Unit  Goss  Community,  with 
Community  folder,  oil  lubricat¬ 
ed.  Available  1st  quarter 
1986. 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  fider,  can  be  seen 
at  our  Lenexa  warehouse 
facilih. 

6  Unit  (immunity  with  SC  fold¬ 
er,  1973  vintage  includes  a  105 
Count-O-Veyor. 

4  Unit  Urbanite  U-705,  3  mono 
printing  units,  one  tricolor 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968.  Available  "as  is"  or 
fully  reconditioned. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  motor  and  drive, 
available  Nov. 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

2  Unit  Thatcher  Pacer  36,  very 
good  condition,  available  now. 

8  Goss  fully  digital  RTP’s  prev¬ 
iously  installed  on  Urbanite  press. 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crdcks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


THE 

INDUSTRY’S 

MEETING 

PLACE 

When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet— Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 

E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 

For  information 
call 

(212)  675-4380. 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Suburban  900  series  units  (2) 

4  Urbanite  units  and  SU  halts  and 
quarter  page  folder  available  early  1986 
Arr-4  units-combination  folder  -  with 
heat  -  22  3/4"  cutoff-available  now 
Harris  M850-4  units-with  heat 
Ribbon  Deck-no  former-22  3/4"  cutoff- 
available  now 

Suburban  900  series  quarter  folder  for 
exchange 

Urbanite  900  series  quarter  folder  for 
exchange 

Color  King  -  5  units  -  half  &  quarter 
page  folder  -  22  3/4”  cutoff 
Harris  845  -5  units 
Harris  V22  units 
Harris  VISA  units 

E.  BUCK  &  SONS  CO 
MOSS  RECK _ (312)  586-9194 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4” 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HELP 

WANTED 

_ ACADEMIC 


NEWS/EDITORIAL 

Assistant  professor,  tenure-related. 
School  of  Journalism,  University  of 
Oregon,  halfway  between  the  Pacific 
coast  and  the  high  Cascades.  Begin 
September,  1986.  To  teach  news 
reporting,  editing,  and  other  related 
news/editorial  courses.  Ph.D.  preferred, 
ABO  required.  Candidate  should  also 
have  professional  experience  and  show 
scholarly  promise.  Salary  competitive. 
Send  letter,  resume,  and  the  names  and 
addresses  of  three  references  to  Prof. 
Roy  Halverson,  Search  Committee 
Chair,  School  of  Journalism,  University 
of  Oregon,  Eugene  OR  97403.  Applica¬ 
tions  must  be  postmarked  by  Feb.  15, 
1986.  The  University  of  Oregon  is  an 
Affirmative  Action/Equal  Opportunity 
employer. 

NEWSPAPER  DEPARTMENT  at  the 
Newhouse  School  of  Syracuse  Universi¬ 
ty  seeks  bright,  energetic  assistant  or 
associate  professor.  Required  are 
substantial  professional  experience  and 
a  master’s  degree.  Teaching  experience 
and  a  Ph.D.  are  preferred.  Candidates 
should  be  able  to  teach  writing  and  have 
some  other  area  of  journalistic  speciali¬ 
zation  such  as,  but  not  limited  to, 
media  law,  research,  or  magazine 
feature  writing.  Send  applicaiton  by 
January  20  to: 

Chairman, 

Newspaper  Search  Committee 
S.l.  Newhouse  School  of  Public 
Communications 
215  University  Place 
Syracuse  NY  13244 
Syuracuse  University  is  an  Affirmative 
I  Action/Equal  Opportunity  employer. 


TWO  POSITIONS  IN  JOURNALISM 
AND  MASS  COMMUNICATIONS. 
Search  revised  and  expanded.  The  first 
position  is  for  an  assistant  professor  to 
teach  television  news  writing,  upper 
division  special  topics  in  broadcasting, 
and  basic  courses  such  as  Reporting 
and  Newswriting  and  Introduction  to 
Mass  Communication.  The  second  posi¬ 
tion  is  for  an  assistant  professor  to 
teach  photojournalism,  film  criticism, 
upper-division  special  topics  in  film  or 
photography,  and  basic  courses  such  as 
Introduction  to  Mass  Communications. 
Applicants  for  both  positions  must  be 
able  to  excel  in  undergraduate  teaching 
and  to  contribute  to  both  Journalism 
and  Mass  Communication  majors  In  a 
private  liberal  arts  college  of  approxi¬ 
mately  2,900  students.  PH.D.  in  jour¬ 
nalism  or  mass  communication 
required:  professional  experience  in 
media  preferred.  Send  letter  of  applica¬ 
tion,  vita,  samples  of  published  or 
broadcast  work,  three  letters  of  recom¬ 
mendation  to  Dr.  Gerald  Francis, 
Academic  Dean,  Box  2187,  Elon 
College,  Elon  College  NC  27244.  Appli- 
caton  deadline:  February  15,  1986. 


FULL-TIME  FACULTY  member  appoint¬ 
ment  September  1,  1986  (pending 
budget  approval)  to  teach  basic  courses 
in  news-editorial  and  a  specialty  area 
such  as:  broadcasting,  public  relations, 
advertising,  magazine.  Tenure-track 
appointment,  level  consistent  with 
qualifications.  Professional  experience 
and  Master’s  degree  required;  Ph.D.  or 
A.B.D.  preferred.  Salary  conmmensu- 
rate  with  qualification.  Application  from 
minorities  and  women  are  especially 
invited.  Letters  stating  interest,  with 
vita,  should  be  addressed  to:  Mary  A. 
Hamilton,  Head,  Department  of  Mass 
Communication,  St.  Bonaventure 
University,  St.  Bonaventure  NY  14778 
(near  Glean,  NY  14760).  Deadline  for 
receipt  is  March  15,  1986. 


WANTED  TO  BUY 

HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


TELERAM  2277  Terminals.  Should  be 
in  working  condition.  Also  need  spare 
parts  kits.  Contact  Jack  Helms  or  Ed 
Yasick  at  the  Indiana  Gazette. 
(412)465-5555. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter 
for  daily  newspaper  operation. 
Must  be  in  good  operating  con¬ 
dition.  Reply  Box  8280,  Editor 
&  Publisher. 

E&P  Classified 
Advertising 

11  W.  19th  St. 


PUBLIC  RELATIONS  TENURE  TRACK 
TEACH  BOTH 

GRADUATES  AND  UNDERGRADUATES 
College  of  St.  Thomas 
St.  Paul,  Minnesota 

THE  COLLEGE  OF  ST.  THOMAS  is  looking  for  an  energetic  and 
qualified  individual  to  be  a  key  part  of  a  vital  public  relations  track. 
The  ideal  candidate  will  have  a  Ph.D.  or  ABD.  Several  years  of 
actual  public  relations  and  college  teaching  experience  is  a  must. 
Academic  or  practical  work  in  advertising  would  be  a  definite  plus 
for  this  tenure-track  position. 

This  person  will  teach  such  courses  as  public  relations  writing, 
advanced  public  relations  and  would  have  an  opportunity  to  teach 
a  graduate  level  course  in  our  unique  Master’s  Program  in  Busi¬ 
ness  Communications.  St.  Thomas  has  an  active  PRSRA  Chapter 
and  the  successful  candidate  will  work  with  this  group  of  young 
people. 

St.  Thomas  is  a  century-old  liberal  arts  college  with  a  well- 
established  Department  of  Journalism  and  Mass  Communication. 
St.  Thomas  is  private.  Catholic,  coeducational.  We  seek  candi¬ 
dates  who  possess  a  clear  identification  with  our  goals  and 


New  York,  NY 
10011. 

For  information 
call 


(212)  675-4380. 


objectives. 

St.  Thomas  is  located  in  St.  Paul  in  the  heart  of  the  Twin  Cities.  As 
a  public  relations  and  advertising  market,  the  Twin  Cities  rank  in 
the  top  10  in  the  nation.  The  quality  of  life  in  the  area  is  undisputed. 
Salary  competitive.  Send  resume,  clips  and  salary  history  to:  Rev. 
James  W.  Whalen,  Chair  of  Journalism  and  Mass  Communication, 
College  of  St.  Thomas,  St.  Paul,  MN  55105.  Application  deadline  is 
January  10,  1986.  Opening  is  for  fall  semester,  1986. 


EXPERIENCED  newspaper  adviser, 
teacher  needed  for  tenure-track,  news/ 
editorial  position  beginning  August 
1986.  Will  teach  two  courses  per  semes¬ 
ter  and  advise  the  twice-weekly,  8-to-16 
page  broadsheet  newspaper.  Will  super¬ 
vise  staff  of  25,  monitor  advertising/ 
business  functions  and  circulation.  In¬ 
structor/Assistant  rank.  Master’s  re¬ 
quired,  Ph.D.  preferred.  Salary  competi¬ 
tive  and  contingent  upon  contracted 
months  and  experience.  Send  letter,  vita 
and  three  letters  of  recommendation  by 
February  1, 1986,  to  Chairman,  Depart¬ 
ment  of  Journalism,  Southern  Station, 
Box  5121,  University  of  Southern  Mis¬ 
sissippi,  Hattiesburg,  MS  39406-5121. 
AA/K)E. 


WASHBURN  UNIVERSITY,  Instructor  or 
Assistant  Professor  of  Journalism.  Nine- 
month-tenure  track  position,  available 
August  1986.  M.A.  required;  Ph.D.  re¬ 
quired  for  Assistant  Professor  Rank.  Pro¬ 
fessional  experience  and  teaching  re¬ 
cord  desirable.  Individual  must  be  pre¬ 
pared  to  assist  in  developing  print/ 
electronic  journalism  program.  [Juties 
include  one-fourth  time  advisor  to  cam¬ 
pus  newspaper  and  yearbok,  three- 
fourths  time  teaching  responsibilities  in 
journalism.  Candidate  must  have  strong 
applied  orientation  and  willing  to  pursue 
scholarly  activities.  Salary  commensu¬ 
rate  with  qualifications  and  experience. 
Application  deadline  February  1,  1986 
or  until  suitable  candidate  is  identified. 
Send  professional  resume,  letter  of  in¬ 
terest  and  three  letters  of  recommenda¬ 
tion  to  Frank  Chorba,  Chair,  Center  for 
Media  and  Communication  Studies, 
Washburn  University,  Topeka,  KS 
66621,  (913)  295-6380.  Washburn 
University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


DEPARTMENT  OF  COMMUNICATIONS 
HEAD 

TEXAS  A&M  UNIVERSITY 

The  Department  of  Communications, 
College  of  Liberal  Arts,  invites  applica¬ 
tions  and  nominations  for  the  position 
of  Head  of  a  department  that  has  grown 
from  380  to  about  500  students  in  the 
last  four  years.  The  Department  offers 
BA  and  BS  degrees  in  journalism  in  the 
College  of  Liberal  Arts  and  a  BS  degree 
in  agricultural  journalism  in  the  ColTege 
of  Agriculture.  A  graduate  program  is 
under  consideration. 

Qualifications:  This  position  requires 
proven  leadership  ability,  professional 
journalism  experience,  scholarly 
competence  and  administrative  ability. 
A  doctoral  degree  is  preferred;  eligibility 
for  full  professorship  is  desired.  Dynam¬ 
ic  leaden  hip  is  needed  to  help  this  well- 
positioneo  department  achieve  national 
recognition  in  journalism  education. 

Responsibilities:  The  Head  provides 
administrative  leadership  for  14  faculty 
member,  11  full-time  staff  and  about 
200  part-time  student  workers  in  the 
academic  and  student  publications 
divisions. 

Salary  is  commensurate  with  experi¬ 
ence  and  qualifications.  To  ensure  full 
consideration  applications  should  be 
received  by  Febuary  1,  1986;  however 
applications  will  be  accepted  until  the 
position  is  filled. 

Send  nomination  or  application  with 
vita  listing  three  references  and  any 
other  supporting  materials  to: 

Chair,  Search  Committee 
Department  of  Communications 
Texas  A&M  University 
College  Station,  TX  77843 

Telephone  (409)845-4030 
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ACADEMIC 

ACADEMIC 

Agricultural  Communications 
Department 

University  of  Nebraska-Lincoln 
Applications  are  invited  for  position  of 
Head  of  the  Department  of  Agricultural 
Communications,  University  of 
Nebrasska-Lincoln.  Department 
consists  of  18  faculty  members,  four 
professional/managerial  positions  and 
31  support  staff  positions.  Duties 
include  management  of  personnel, 
budgets,  facilities  and  equipment. 
Requires  Master’s  minimum.  Doctorate 
or  Ph.D  preferred.  Area  of  specialization 
should  be  in  Communications;  experi¬ 
ence  in  administration  desirable. 
Submit  letter  of  application  with 
accompanying  vitae  and  names  and 
addresses  of  three  references  by  Febru¬ 
ary  1  to:  Dr.  Roger  Gold,  109  Agricul¬ 
tural  Hall,  University  of  Nebraska- 
Lincoln,  Lincoln,  NE  68583-0704. 

Affirmative  Action/ 

Equal  Opportunity  Employer 

ROOSEVELT  UNIVERSITY  seeks  visit¬ 
ing  assistant  or  associate  professor  for 
development  of  electronic  newsroom 
and  new  and  revised  curriculum  under 
federal  grant.  Master’s  or  Ph.D  with 
minimum  two  years  experience 
required.  Initial  one-year  appointment; 
renewal  possible.  To  $30,000  for 
12-month  contract.  No  teaching  duties 
for  at  least  one  semester.  Application 
deadline  March  15.  Affirmative  action, 
equal  opportunity  employer.  Applica¬ 
tions  to:  Oharles-Cjene  McDaniel,  Chair- 
man.  Department  of  Journalism, 
Roosevelt  University,  430  S.  Michigan 
Ave..  Chicago  II  60605. 

SAN  JOSE  STATE  UNIVERSITY  offering 
tenure-track  positions  in  journalism  and 
advertising  for  fall  1986.  Assistant  to 
associate  professor,  with  salary  and 
rank  depending  upon  qualifications. 
Requiremnts  include  Ph.D.  (preferred) 
or  master’s  with  superior  professional 
achievement.  Minimum  of  two  years 
professional  experience  expected  of 
applicants;  teaching  experience  desir¬ 
able.  Candidate  for  journalism  position 
should  be  prepared  to  teach  magazine 
writing  and  editing  and  show  potential 
for  heading  new  magazine  sequence. 
Candidates  in  advertising  should  be 
prepared  to  handle  basic  and  advanced 
courses  within  comprehensive  B.A. 
program.  Deadline  March  17,  1986. 
Write  to  Dr.  Dennis  E.  Brown,  Chair¬ 
man,  Department  of  Journalism  and 
Mass  Communications,  Jose  State 
University,  One  Washington  Square, 
San  Jose  CA  95192-0055,  EO/AA 
Employer. 

ASSISTANT  PROFESSOR, 
DEPARTMENT  OF 

MASS  COMMUNICATIONS 
Outstanding  print  journalist  with  profes- 
sional  experience,  to  teach 
news-editorial  sequence,  advise  univer¬ 
sity’s  student-run  newspaper.  Ph.D.  in 
appropriate  field,  professional  experi¬ 
ence  required;  scholarly  activity  will  be 
expected.  Apply  with  letter,  official 
graduate  transcript,  current  curriculum 
vita,  and  arrangements  for  three  refer¬ 
ences  to  write  directly  to; 

Chairman,  Search 
and  Screen  Committee 
Department  of  Mass  Communications 
2200  North  Bonsorte  Blvd. 

Pueblo  CO  81001 

Applications  close:  February  15,  1986 
starting  date  August  1986.  The  Univer¬ 
sity  of  Southern  Colorado  is  an  Equal 
Opportunity/Affirmative  Action 
Employer.  It  strongly  encourages  appli¬ 
cations  from  women  and  members  of 
minority  groups. 

ADMINISTRATIVE 

CONTROLLER/CFO  for  small  growth- 
oriented  Zone  3  newspaper  group.  CPA 
preferred.  Five- 10  years  experience  in 
management  including  computer  appli¬ 
cations,  cash  management  and  finan¬ 
cial  reporting.  Strong  people  skills. 
Excellent  fringe  benefits  and  compen¬ 
sation  package.  Send  details  of  profes¬ 
sional  achievements  full  resume,  refer¬ 
ences,  salary  requirements  to  Box 
9585,  Editor  &  Publisher. 

TWO  POSITIONS  open  in  August  at 
University  of  Illinois,  Urbana- 
Champaign.  One  to  teach  news-editing 
and  rMorting,  other  to  teach  graphic 
arts.  Tenure  track  or  tenured  rank. 
Significant  professional  experience  and 
one  or  more  degrees  beyond  the  bache¬ 
lor’s  degree  required.  Salary  negotiable. 
For  full  consideration,  send  complete 
details  by  Febuary  1,  to  Robert  D.  Reid, 
Chair,  Search  Committee,  119  Gregory 
Hall,  810  S.  Wright  St.,  Urbana  IL 
61801.  (2171  333-7380  or 
333-0709. 

GENERAL  MANAGER 

Build  a  weekly  newspaper  in  Puerto 
Rico!  Given  an  experienced  bi-lingual 
partner,  will  finance  start  up.  Eventual¬ 
ly  share  ownership,  resume  must 
include  education,  family  situation, 
income  requirement  as  well  as  experi¬ 
ence  Box  9551,  Editor  &  Publisher. 

GENERAL  MANAGER  with  strong  adv. 
sales  background  for  expanding  NYC 
based  group  of  weekly  newspapers  and 
shoppers.  Box  9567,  Editor  & 
Publisher. 

PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 

...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus  equipment 
on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for 
to  fill  that  open  position  at  your  paper.  And,  Positions  Wanted  advertis¬ 
ers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  675-4380 
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ADMINISTRATIVE 

CIRCULATION 

DIRECTOR  OF  SALES 
Immediate  opening  on  West  Coast  for 
an  aggressive  manager.  Should  be  a 
motivator  and  goal  oriented.  We  are  a 
known  company  with  excellent  benefits. 
Please  sumbit  current  resume  and 
salary  history  in  confidence  to  Box 
9590,  Editor  &  Publisher. 

CIRCULATION  MANAGER— Excellent 
opportunity  for  experienced  manager  to 
advance  with  a  sound,  progressive 
company.  Must  have  the  knowledge  to 
increase  circulation  thru  home  delivery 
and  single  com  sales  activity.  Must  be 
the  leader  of  his  own  Circulation 
Department.  Excellent  advancement 
opportunities.  Send  full  resumes  to  Box 
9555,  Editor  &  Publisher.  Zones  2. 

PUBLISHER/GENERAL  MANAGER 
Rapidly  growing  suburban  newspaper 
group  is  seeking  a  publisher  for  its  east¬ 
ern  production  facility.  You  would  be 
responsible  for  a  daily  and  two  shopping 
guides  with  a  total  circulation  of  over 
32,000.  Applicants  must  possess 
excellent  people  skills  and  be  able  to 
lead  and  motivate  staff  of  approximately 
40.  This  position  reports  directly  to  the  | 
president  of  our  company.  Minimum  of  ; 
five  years  newspaper  management  i 
experience  required.  Competitive  salary  : 
plus  bonus  and  benefit  package.  Send 
resume  in  confidence  to  Box  9583,  i 
Editor  &  Publisher.  | 

CIRCULATION  DIRECTOR  sought  tor 
medium-sized  Zone  4  daily  in  growth 
area.  Small  city,  suburban,  rural  deliv¬ 
ery.  Emphasis  not  only  on  growth,  but 
on  subscriber-carrier  relations.  Excel¬ 
lent  career  opportunity  in  showcase 
area.  Box  9575,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

If  you’re  in  CIRCULATION  for  a  new  job, 
you  may  be  looking  for  us.  The 
Kennebec  Journal,  Maine’s  oldest  daily 
newspaper,  is  seeking  a  marketing- 
oriented  manager  with  strong  leader¬ 

PUBLISHER  for  successful  group- 
owned  Zone  3  weekly.  Five  years 
management  plus  significant  strength 
in  editorial  and/or  advertising.  Strong 
people  skills.  Excellent  opportunity  for 
right  person.  Send  list  of  personal 
achievements,  resume,  references  and 
salary  requirements  to  Box  9587, 
Editor  &  Publisher. 

ship,  sales  and  administrative  skills,  we 
are  located  in  the  capital  city  of  Augus¬ 
tus  and  have  a  morning  circulation  of 
18,600.  This  is  an  opportunity  to  learn 
the  total  newspaper  business  and  work 
with  a  well-organized  team  of  mana¬ 
gers.  We  offer  excellent  benefits,  above 
average  salary,  plus  a  significant  incen¬ 
tive  bonus  plan.  Send  resume  and  letter 
of  introduction  to  Vicki  J.  Foster, 

ZONE  4  CHAIN  seeking  general  mana¬ 
gers  for  two  of  its  larger  weeklies. 
Strengths  should  be  in  advertising  sales 
and  community  relations.  Some  experi¬ 
ence  in  commercial  printing  helpful. 

Personnel  Manager,  Kennebec  Journal, 
274  Western  Ave,  Augusta  ME  04330. 

A  division  of  Guy  Gannett  Publishing 
Company.  A  smoke-free  work 
environment. 

These  operations  call  for  the  general 
manager  to  be  the  top  advertising 
producer.  Quality  family-living  areas. 
Box  9576,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR  for  growing 
12,000  circulation  morning  daily  and 
25,000  free  circulation  shopping 
guide.  We’re  aggressive  and  people 
oriented.  Offering  full  benefit  package 
plus  opportunity  to  grow  with  our  group. 
Zone  5.  Send  resume,  compensation 
history  to  Box  9579,  Editor  & 
Publisher. 

PUB/GM.  profit-quality  oriented,  exp. 
in  budget,  labor  relations,  negotiations, 
and  full  newspaper  operation.  Family, 
ambitious,  flexible.  Box  9581,  Editor  & 
Publisher. 

Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


67 


HELP  WANTED 


HELP  WANTED 


CIRCULATION 


DISTRICT  SALES  MANAGER  -  30,000 
Plus  7-day  daily  newspaper.  Are  you  an 
experienced  circulation  person  who  is 
interested  in  a  challenge?  We  need 
managers  that  are  able  to  motivate  our 
current  adult  carrier  staff  to  generate 
sales,  provide  excellent  service,  and  to 
maintain  weekly  collections.  If  your 
strengths  are  grared  to  the  above  then 
send  resume,  including  salary  history, 
to  Terry  Wagner,  Circulaion  Director,  PO 
Box  2078,  Clearwater  FL  33517. 


DATA  PROCESSING 

BUSINESS  SYSTEMS  MANAGER 
Western  Pennsylvania  daily  (52,000) 
Sunday  (82,900)  has  immediate  open¬ 
ing  for  experienced  individual  working 
with  DEC  VA)(/750.  Responsibilities 
include  installation  of  Collier-Jackson 
business  software  with  conversion  of 
current  business  data  now  running  on 
older  DEC  hardware.  Complete  company 
paid  benefits  plan.  Send  resume  with 
salary  requirements  to  Box  9584,  Editor 
&  Publisher. 


ADVERTISING 


EXPERIENCED  RETAIL 
AD  MANAGER 

Mid-west  newspaper  is  seeking  an 
experienced  professional  with  proven 
managerial  experience,  a  strong  record 
of  achievement  to  lead,  motivate,  and 
train  a  veteran  retail  sales  staff  plus 
budgeting  experience.  Salary  commen¬ 
surate  with  experience  plus  commis¬ 
sion.  Excellent  company  benefits.  Send 
resume,  salary  history,  requirements 
and  references  to  Box  9582,  Editor  & 
Publisher.  Equal  opportunity  emplyer. 


CLASSIFIED  AD  MANAGER 
Are  your  talents,  sales,  telemarketing, 
and  creative  management  being  wasted 
in  your  present  position?  If  so,  we'll  give 
you  an  opportunity  to  use  them,  to 
restructure  and  manage  the  classified 
department  in  our  50,000  circulation 
urban  newsweekly.  We’re  looking  for  the 
best.  If  salary  and  unlimited  override 
with  a  fast-growing  publishing  company 
appeals  to  you,  send  resume  and  salary 
requirements  to  Deborah  Norton, 
Worcester  Magazine,  PO  Box  1000, 
Worcester,  MA  01614. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


NEED  AN  EDITOR? 

HOW  ABOUT  A  WRITER? 

Or  a  RR.  person  who  knows  the  press 
because  he  or  she 
follows  the  press? 

Find  any  or  all  of 
these  by  advertising 
in  the  classified  col¬ 
umns  of  EDITOR 
&  PUBLISHER — the  weekly  inde¬ 
pendent  news  publication  serving  the 
newspaper  field.  Phone  or  write  for  a 
rate  card;  Classified  Department 
EDITOR  &  PUBLISHER 
11  W  19th  St.  New  York,  N.Y.  10011 
212-675-4380 


CLASSIFIED  ADVERTISING 

Order  Blank 

Name _ _ _ _ _ 

Company 

Address - 

City 

7ip 

Phone 

Classification 

Authorized  Signature 

Copy 

- 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  Hne,  per  Issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  Insertion  for  box  service.  Add  $3.50  per  insertion  lor  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Isssue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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ADVERTISING  MANAGER  for  large  NATION 
weekly  group  In  Bergen  County,  N.J.  ^  a  n  A  G 
Must  have  management  ability  to  train  oailv/189  ( 
and  motivate  star?.  Send  resume  to  Box  siihurban  ni 
9573,  Editor  &  Publisher.  15  seeking 

CLASSIFIED  DEPARTMENT  MANAGER  Natipnal  Ai 
require  an  < 

The  Seattle  Times  is  seeking  a  classi-  peTson  wit 
tied  advertising  manager.  The  individu-  national  mi 
al  we  are  looKing  for  should  have  a  conipetitiv 
strong  record  of  accomplishment  in  ^ 

newspaper  advertising,  and  at  least  3  to  •Jl 
5  years  in  newspaper  classified  adver-  PuPBCting, 
tising  management.  We  require  some- 
one  with  a  track  record  of:  vY® 

join  a  progi 

a.  Success  in  developing  and  imple-  '^’8  treni< 

menting  creative  classified  sales  comrnensu 
programs.  exceiieni 

b.  Solid  performance  in  training  and  fesujneano 

employee  development.  yistina 

c.  Excellent  communications  skills.  Neptune  N. 

We  offer  a  competitive  salary  and  bene-  RETAI 

fits  program  and  an  experienced, 
competent  sales  and  managerial  team,  i  Major  metr 
We  are  a  top  newspaper  company  in  one  experienc 
of  America's  most  exciting  cities.  manager  to 

sales  staff. 

Send  resume,  salary  history  and  a  writ-  dual  with  : 
ten  statement  on  your  advertising  ad  personnel, 
management  philosophy  to  R.C.  FoMett,  ing.  The  si 
The  Seattle  Times,  PO  Box  70,  Seattle  retail  adve 
WA  98111.  No  phone  calls,  please.  All  ence  with  : 
inquiries  will  be  held  in  confidence  and  five  salary 
receive  a  response.  EOE  M/F/H.  in  adyerti 

AD  DIRECTOR  for  regional  daily  in  rural  Submit  res 
Northwest  Zone  9.  Must  know  retail,  rersonne 
classified,  handle  promotions,  budgets  oacramen 
and  new  products.  Come  lead  staff  of  uppoftunit 
11  to  greater  success.  Independent 
company,  top  quality  products.  Degree  S 

and  experience  required.  Send  resume  PfesK 
and  salary  history  to  General  Manager, 

East  Oregonian,  PO  Box  1089,  Pendle-  Gener. 
ton,  OR  97801. 

-  Generi 

AD  MANAGER/GENERAL  MANAGER 
Family-owned  publishing  group  needs  Director 

experienced  ac'  manager  for  Zone  5, 
county  seat, twice  weekly  plus  sister  Sales  ^ 
weekly  and  TMCs  (located  near  metro¬ 
politan  area).  Prior  experience  or  Sales 

demonstration  of  ability  will  lead  to 
general  manager's  position.  Salary  Productior 
commensurate  with  experience.  Apply 
by  resume  stating  salary  history  and 
expectations  to  Box  9561,  Editor  &  Please  ca 
Publisher. _  resume  tO; 

ADVERTISING  DIRECTOR  MULT 

Advertising  director  of  regional  daily 
newspaper  in  the  heart  of  Yellowstone  Agi 

country.  We  are  a  60,000  circulation,  - 

progressive  newspaper  in  a  solid  j 

economic  market,  the  largest  daily  in  a  - 

500  mile  radius.  Must  demonstrate 
ability  to  produce  ad  revenue,  direct 
and  train  both  retail  and  classified  | 

advertising  staffs,  budgeting  and  plan-  I- 

ning  skills,  deal  effectively  with  adver-  I  I 
tisers  and  the  community.  The  selected  _ 

candidate  will  be  part  of  a  professional,  IL  il  i 

aggressive  management  group  and  will  lul  i 

develop  strategies  to  expand  and 
protect  market  snare  against  competi-  Prnn 

tion.  Must  be  ready  to  roll  up  sleeves  '  i  uy 
and  get  involved  in  moving  enthusiastic  cooW 

advertising  staff  of  19  people.  Prefer  a  ootstv 

degree  in  advertising,  marketing  or  p 

business  with  a  minimum  3  to  5  years  “ 

ad  director  or  ad  manager  on  a  small  to  Pane 

medium  daily.  v/alU 

If  interested,  please  submit  a  letter  of  phOt' 

application,  a  complete  resume,  list  of  nhflc 

references  and  salary  history  to:  K' 

Lorretta  Breslin  Qonr 

Director  of  Human  Resources  Oci  iv 

The  Billings  Gazette  lA/illS 

PO  Box  2507  Wmi 

Billings  MT  59103  THE 

A  division  of  Lee  Enterprises,  Inc.  y 

Application  deadline:  Monday,  January  Uair 

20,  1986.  Resumes  must  be  post-  nail 

marked  on  or  before  that  date. 

EDITOR  &  PUBLISHER  for  January  4.  1986 


HELP  WANTED 


ADVERTISlING 


NATIONAL  ADVERTISI  NG 
MANAGER  —  A  128,000 
Daily/189,000  Sunday  major  market 
suburban  newspaper  located  in  Zone  2 
is  seeking  an  individual  to  lead  its 
National  Advertising  Department.  We 
require  an  aggressive,  highly  motivated 
person  with  a  strong  background  in 
national  sales  in  all  classifications  in  a 
competitive  market.  This  individual 
must  have  experience  in  the  presenta¬ 
tion  of  market  data,  forecast  and 
budgeting,  as  well  as  co-ordinating  the 
sales  activities  of  a  national  representa¬ 
tive  firm.  We  offer  you  an  opportunity  to 
join  a  progressive  company  experienc¬ 
ing  tremendous  growth.  Salary 
commensurate  with  experience  plus 
excellent  company  benefits.  Send 
resume  and  salary  history  in  confidence 
to:  Cristina  Ruiz,  Hwy.  66,  Box  1550, 
Neptune  NJ  07754. 

RETAIL  TELELPHONE  SALES 
MANAGER 

Major  metropolitan  paper  is  seeking  an 
experienced  retail  telephone  sales 
manager  to  manage  the  retail  telephone 
sales  staff.  Position  requires  an  indivi¬ 
dual  with  strong  skills  in  the  areas  of 
personnel,  sales,  marketing  and  train¬ 
ing.  The  successful  candidate  will  have 
retail  advertising  management  experi¬ 
ence  with  a  daily  newspaper.  Competi¬ 
tive  salary  and  benefits.  College  degree 
In  advertising/marketing  preferred. 
Submit  resume  to  The  Sacramento  Bee, 
Personnel  Dept.,  PO  Box  15779, 
Sacramento,  CA  95852.  An  Equal 
Opportunity  Employer. 

SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 
Director  of  Sales,  Zones  4-9,  60K 
Sales  Managers,  Zones  2-9,  40K 
Sales  Reps,  Zones  1-9,  Open 
I  Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  tO: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  Ca  91301 

PHOTOGRAPHY 


HELP  WANTED 


ADVERTISlING 


RETAIL  ADVERTISING  MANAGER 
Are  you  a  person  on  the  way  up  in  the 
newspaper  advertising  business?  Do  you 
welcome  challenge  and  seek  an  oppr- 
tunity  to  prove  your  management  skills? 
If  so,  this  may  be  the  right  opportunity 
for  you. 

We  need  an  aggressive  RAM  who  is 
readv  to  reach  tor  high  personal  and 
staff-wide  performance.  Should  have 
some  prior  successful  management 
exprience  and  the  desire  to  win  in  a 
competitive  market.  You  will  direct  the 
daily  activities  of  a  dozen  territory  sales 
reps,  spearhead  special  sections  and 
maintain  personal  contacts  with  impor¬ 
tant  accounts.  You'll  have  the  supprt 
of  marketing,  research  and  promotion 
departments  at  an  outstanding  50,000 
circulation  daily  that  is  a  market  leader. 
This  Zone  2  newspaper  is  part  of  Capitol 
Cities  Communications.  We  offer 
comptitive  salary,  prformance  bonus 
and  excellent  fringe  benefits,  as  well  as 
an  attractive  low-cost  area  in  which  to 
live. 

If  you're  interested,  write  to  Box  9574, 
Editor  &  Publisher.  Equal  Opportunity 
Employer. 


CLASSY  advertising  represen¬ 
tative  wanted.  Must  be  able  to 
communicate  with  all  levels  of 
advertisers  and  newspapers. 
85%  travel.  Expense  account, 
salary,  commission,  fringes. 
Call  Mona  Stewart  at  PMC 
SlOOWilcrest,  #  197  Houston 
TX  77042.  (713)780-7055. 

_ PROMOTION _ 

PROMOTION 

Major  metro  daily  has  opning  in  Circu¬ 
lation  Marketing  Department  for 
energetic,  creative  professional  with 
knowledge  of  circulation  sales 
campign  design  for  youth  carriers  and 
district  managers.  Must  possess  the 
ability  to  train  and  motivate  others. 
Projects  also  include  training/promotion 
audio  visual  preparation,  telemarketing 
and  crew  sales.  Fun  work  with  fun 
people.  Send  resume  to  Box  9541, 
Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTO 

MANAGER 

Progressive  daily  in  major  metropolitan  area 
seeks  experienced  photo  manager/director 
for  expanding  photo  operations. 

Candidate  should  have  experience  both  in 
photo-journalism  and  directing/managing  all 
phases  of  photo  operations. 

Send  resume  with  references  to: 

William  Mangle 
THE  TIMES 
417  Fayette  St. 

Hammond,  Ind.,  46320 


HELP  WANTED 


ASSISTANT  CITY  EDITOR— We  need 
an  uncommonly  smart  prson  with  at 
I  least  two  year's  editing  experience. 

I  We're  a  New  York  Times  newsppei  that 
I  is  getting  better  and  better.  Tell  me  your 
I  background,  why  you're  good,  and  your 
salary  requirements.  Write  to  Bill  Mcll- 
wain.  Executive  Editor,  Sarasota 
I  Herald-Tribune,  PO  Box  1719,  Saraso- 
|ta  FL  33578. 

CIRCULATION  DIRECTOR 
for  2F0,(X)O  plus.  Chain  of  weeklies  in 
Rocky  Mountain  West.  Includes,  free, 
paid  and  voluntary  paid  circulation. 
Familiarity  with  requestor  permits  a 
plus.  40  K  plus  strong  bonus.  Answers 
directly  to  president.  Send  resume  to 
PO  Box  16(308  Denver  CO  80216. 

I  TOP-QUALITY  sister  business  journals 
I  seeks  aggressive  reporter  who  will  scoop 
I  the  dailies  on  Capitol  Hill.  Live  in  a 
I  growing,  cosmopolitan  Sun  Belt  city 
,(even  if  you  don't  like  count7  music). 
Send  resume  and  clips  in  complete 
confidence  to  Editor,  Nashville  Busi¬ 
ness  Journal,  Box  23229,  Nashville  TN 
137202.  No  calls. _ 

i  WANTED:  reporters  who  can  write  and 
I  news  editors  who  know  the  difference. 
We  are  an  award-winning  48,000  Zone 
'  3  daily.  If  you  are  experienced,  capable 
land  a  self-starter,  reply  with  resume 
and  salary  requirements  to  Box  9562, 

I  Editor  &  Publisher. 

I  CITY  EDITOR 

Zone  4,  50,000  daily,  seeks  exper- 
I  ienced,  mature  city  editor  with  creativi- 
Ity,  vision  and  ability  to  disect  copy  and 
motivate  staff  to  excellence.  Send 
resume  and  salary  requirement  to  Box 
9563,  Editor  &  Publisher. 

!  COPY  EDITOR 

;  One  or  two  years  experience.  Knowledge 
I  of  makeup  and  design  helpful.  The 
!  Evansville  Courier  is  a  66M  morning 
I  paper  with  heavy  emphasis  on  local 
I  coverage  and  dedication  to  quality. 
Write  Bill  Jackson,  Editor,  The  Evansvil¬ 
le  Courier,  Box  268,  Evansville  IN 
'  47702. 

j  COPY  EDITOR 

I  Tempo,  the  lifestyles/features  section  of 
The  Journal  Newspaper,  seeks  a  first- 
rate  copy  editor.  If  you  cherish  the  Engl- 
;  ish  language  yet  thrive  on  editing  copy, 
i  writing  heads,  dummying  pages,  and 
'  I  are  fast  and  unflappable,  this  one  is  for 
'  you.  At  least  1  year  of  copy  editing  on  a 
'  I  daily  required.  Atex,  feature  desk  exper¬ 
ience  helpful,  send  application,  with  a 
letter  telling  us  why  you're  right  for  the 
job,  to  Tempo  Copy  Editor,  Human 
Resources  IJepartment,  The  Times 
Journal  Company,  Springfield  VA 
22159. 

i  COPY  EDITOR 

Northern  New  Jersey  daily  newspaper 
,  seeks  experienced  (2  or  more  years) 
copy  editor  to  work  nights.  Days  and 
hours:  5  nights  from  12  midnight  to  8 
,  AM  -  some  flexibili^  required.  Excellent 
;  salary  and  benefit  package.  Please 
I  submit  resume  with  salary  requirements 
■to  Helen  Moore,  C/0  The  Record,  150 
I  River  St.,  Hackensack  NJ  07601.  EOE/ 

;m/f. 

COPY/LAYOUT  EDITOR 
I  Dazzle  us  with  design  and  effective 
I  graphics.  Prove  you  are  a  stickler  for 
crisp,  clean,  correct  copy.  The  Post- 
Star  a  35,000  AM  daily  offers  expand¬ 
ing  opportunity  for  ambitious  copy 
I  editors  ready  to  work  hard.  Rush  us  a 
letter  telling  why  you  are  best.  Include 
resume,  references  and  tearsheets. 
James  G.  Marshall,  /tssistant  Publisher, 
The  Post-Star,  Lawrence  and  Cooper 
J  St.,  Glens  Falls  NY  12801. 
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HELP  WANTED 

HELP  WANTED  | 

HELP  WANTED  j 

HELP  WANTED 

EDITORIAL 

EDITORIAL  I 

EDITORIAL  i 

EDITORIAL 

COPY  EDITOR:  for  30,000  circulation, 
7-day  publication.  Strong  language 
skills  a  must.  Experience  preferred. 
Send  resume  and  references  to 
Terrence  M.  Brennan,  Editor,  The 
Mercury,  Box  599,  Pottstown  PA 
19464. _ 

EDITORS — Elementary  Language 
Arts,  experienced.  Project  Feb. -Sept. 
1986.  Pocono  area.  Compensation 
includes  travel,  lodging.  Resume  to 
Kent  Brown,  Highlights  For  Children, 
803  Church,  Honesdale  PA  18431. 

EXECUTIVE  EDITOR  FOR  Pacific  Stars 
and  Stripes,  a  US  Forces  state-of-the- 
art  daily  newspaper  with  headquarters 
in  Tokyo,  Japan.  We  publish  six  ^itions 
daily,  7  days  per  week,  and  serve  main¬ 
land  Japan  and  Okinawa,  Korea,  the 
Phili^ines,  and  Uuam,  s  well  as  other 
Far  East  countries.  Basic  pay  is 
$37,500  plus  a  housing  allowance  of 
up  to  $23,000,  a  cost  of  living  allow¬ 
ance.  ^change  and  Commissary  (shop¬ 
ping  and  food)  privileges,  regular  annu¬ 
al  vacations  and  home  leave  after  the 
first  three  years  and  every  two  years 
thereafter.  Applicants  sould  forward 
Department  of  the  Army  Form  3433. 
Application  for  Nonappropriated  Fund 
Employment,  or  a  Standard  Form  171, 
Personal  Qualifications  Statement, 
available  at  US  Federal  Government 
Offices,  plus  a  separate  typewritten 
statement  on  plain  paper  giving  a  narra¬ 
tive  of  the  tasks  previously  performed 
which  demonstrate  the  following: 
DAbility  to  plan,  direct  and  evaluate  all 
phases  of  daily  newspaper  editorial 
functions,  2)Ability  to  edit,  write  head¬ 
lines  and  position  stories  for  a  variety  of 
sections  of  a  daily  newspaper,  3)Ability 
to  perform  supervisory  personnel 
management  functions,  and  4)Know- 
ledge  of  and  experience  in  use  of  VDT 
equipment.  International  and  military 
experience  helpful  but  not  required. 
Applicants  should  also  submit  three 
samples  of  edited  wire  copy  stories  and 
the  headlines  written  for  such  stories.  If 
veterans  preference  is  to  be  claimed, 
appropriate  documentation  sould  be 
mailed  along  with  application  to  reach 
the  US  Army  Personnel  Office  Honshu, 
AHN:  AJPO-RP-NAF,  APO  San  Fran¬ 
cisco  96343-0082,  no  later  than  15 
February  1986. 

FEATURES  WRITER 
Our  four  person  features  department 
has  an  owning  for  an  individual  who 
can  contribute  bright  copy  and  handle 
desk  responsibilities.  Send  clips  and 
resume  to  Saul  Shapiro,  Waterloo  Cour¬ 
ier,  PO  Box  540,  Waterloo,  lA  50704. 
No  calls.  Midwest  applicants  only. 

IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thou¬ 
sands  of  journalistic  professionals, 
1985  will  be  the  best  year  ever  for  the 
industry,  because  this  year  is  the  year 
for  the  job  market  where  the  markets 
are  wide  open  from  coast  to  coast  from 
every  aspect  of  the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands 
down! 

...here  at  Media  Talent  Network 
Management  Consultants,  we  stand 
prepared  and  ready  to  do  what  it  takes 
to  win  that  job  for  you.  We  have  an 
excellent  reputation  and  are  a  national 
marketing  consulting  firm  in  the  indus¬ 
try  catering  to  the  broadcast,  literary, 
and  entertainment  professionals  from 
coast  to  coast. 

For  career  marketing  informaion  on 
available  journalistic  careers  write  or 
call  Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  stric¬ 
test  confidence. 


EXECUTIVE  EDITOR— I  am  looking  for 
a  multi-faceted,  talented  individual  to 
assist  me  in  the  development  and 
execution  of  a  new  weekly  regional 
start-up  newspaper.  Initial  circulation 
to  be  31,500  in  a  fast-growing;, 
culturally-stimulating,  highly  competi¬ 
tive  market  located  in  the  Northeast. 
This  well-capitalized  venture  will  be 
managed  by  communications  profes¬ 
sionals  eager  to  be  part  of  an  exciting 
and  challenging  environment.  You  will 
hire  and  tram  a  staff  of  4-5,  and  will 
bring  to  this  position  excellent  news 
judgement,  exceptional  people-skills, 
layout/graphic  ability  and  the  willing¬ 
ness  to  assist  me  in  making  this  news¬ 
paper  editorially  and  graphically  super¬ 
ior.  Anticipated  hire  date:  Feb.  1, 
1986.  Send  letter  of  introduction, 
resume,  clips  and  salary  requirements 
to  Box  9578,  Editor  &  Publisher. 

•'HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. _ 

LEGAL  NEWS  EDITOR 
Lawyer-journalist  wanted  to  take  charge 
of  news  staff  of  the  ABA  Journal,  the 
nation's  largest  circulation  legal  maga¬ 
zine.  Position  requires  a  law  degree, 
plus  six  years  experience  in  news  writ¬ 
ing  and  editing,  and  two  years  editorial 
management  experience.  Aggressive 
individual  sought  to  assign  news  stories 
and  features.  We  offer  a  starting  salary 
in  the  mid  $30's  to  mid  $40's, 
comprehensive  benefits.  Send  resume 
and  salary  history  by  January  22,  1986 
to  Ida  Arnold,  Human  Resources,  ABA, 
750  North  Lake  Shore  Drive,  Chicago, 
IL  60611.  (No  phone  calls  accepted). 
Affirmative  Action/Equal  Opportunity 
Employer. 

MANAGING  EDITOR 
35,000  Zone  4  daily  in  a  growing, 
intensely  competitive  market  needs  a 
staff  builder  without  peer.  If  you  want  a 
chance  to  show  the  world  how  good  you 
are,  write  Box  9566,  Editor  & 
Publisher. 

MANAGING  EDITOR  for  Zone  5  1 1,000 
circulation  daily  for  mid  1986  slot. 
Must  be  excellent  at  copy  editing  and 
layout.  Must  have  ability  to  direct  and 
motivate  young  creative  staff.  Send 
resume  clips  and  references  to  Box 
9572,  Editor  &  Publiser. 

MIDTOWN  NEW  YORK  publisher  seeks 
experienced  audio  editor  for  new 
compact  disc  comsumer  magazine. 
Salary  $20  K.  Reply  to  Box  9577, 
Editor  &  Publisher. 

GENERAL  news  reporter  for  award¬ 
winning  South  Carolina  twice  weekly 
newspaper.Quality  paper,  good  working 
conditions.  Will  consider  recent  or 
current  sharp  J-school  graduates.  Send 
resume  with  complete  information  and 
salary  expected.  Box  9571,  Editor  & 
Publisher. 

NONE  OF  YOUR 
...BUSINESS 

None  of  your  dull,  dry  business  writing, 
that  is.  We're  looking  for  an  experienced 
writer  as  much  at  ease  writing  about 
people  as  portfolios— someone  who  can 
find  out  what's  behind  board  room  deci¬ 
sions  and  get  beneath  the  tough  facade: 
of  CEO.  Our  growing,  dynamic  business, 
team  includes  a  dozen  writers  and 
editors  responsible  for  AM/PM/Weekenci 
news  coverage  and  our  new  weekly  busi¬ 
ness  magazine,  circulation  25(J,000. 
Business  writing  experience  helpful  but 
not  essential:  ability  to  write  bright, 
incisive  and  concise  stories  is.  Five 
years  experience  a  minimum.  Send 
!  clips,  resume  and  references  to:  Gerald 
P.  Merrell,  Business  Editor,  The 
I  Virginian-Pilot  and  The  Ledger-Star, 
150  West  Brambleton  Ave.,  Norfolk  VA 
!  23510. 


IMMEDIATE  OPENINGS  sports  editor  j 
and  sports  writers.  An  opportunih  to 
grow  with  a  growing  mini-metro  in  Zone 
5.  Minimum  of  five  years  experience  for 
editor  applicants,  three  years  for 
writers.  A  progressive  newspaper  in  a 
competitive  sports  news  market. 
Resume  with  references.  Box  9565, 
Editor  &  Publisher. _ 

NEWS  EDITOR — reporter  needed  now 
for  9000  circulation  award  winning 
semi-weekly.  South  Carolina  location. 
Beautiful  climate  near  mountains  and 
major  university.  Send  complete  infor¬ 
mation.  Entry  level  reporter  with  heavy 
college  newspaper  experience  should 
also  apply.  Box  9570,  Editor  & 
Publisher. 

POLITICAL  WRITER  ! 

Stylish  writer,  incisive  analyst  wanted  to  ! 
cover  politics  statewide  for  ambitious  ! 
115,000  circulation  Knight-Ridder  | 
newspaper.  Some  coverage  or  spot  news  , 
necessary,  but  mostly  we  are  looking  for  : 
someone  who  can  generate  lots  of  enter-  | 
prise.  We  want  someone  who  can  tell  i 
our  readers  who  did  what  to  whom,  and  { 
why.  This  is  a  new  position  for  us  and  ! 
we  expect  it  to  be  one  of  the  top  report¬ 
ing  slots  on  the  paper.  Five  years  experi¬ 
ence  preferred;  proven  ability  to  cover 
politics  a  must.  Resume  and  clips  to 
David  Green,  City  Editor,  Herald- 
Leader,  Main  and  Midland,  Lexington 
KY  40507. 

REPORTER  with  journalistic  experi¬ 
ence,  strong  knowledge  of  law,  for  D.C. 
bureau  of  daily  law  newspaper. 
Resume,  clips  to:  Rm.  1128,  National 
Press  Bldg.,  Washington  D.C.  20045. 

REPORTER  FOR  16,000  circulation 
daily  near  Carolina  coast.  Lots  of  sun, 
sand  and  water.  Experience  helpful  but 
not  necessary.  Send  clips  and  resume  I 
to  Editor,  The  Sun-Journal,  PO  Box 
1149,  New  Bern  NC  28560. _ 

SPORTS  EDITOR 

We're  a  small  but  aggressive  daily  in 
eastern  Zone  7  with  an  emphasis  on 
local  sports.  We  have  high  speed  wire 
and  laserphoto  to  help  get  the  job  done 
completely  and  on  deadline.  If  you  work 
hard,  like  local  sports  and  small  town 
living,  send  cover  letter,  resume,  non- 
returnable  samples  and  salary  expecta-  | 
tions  to  Box  9493,  Editor  &  Publisher. 

SPORTS  EDITOR— AM  daily  in  south 
central  Wyoming  seeks  entry  level 
sports  wr.ter  with  photo  skills.  Call 
Chuck  Bowlus,  Rawlins  Daily  Times,  PO 
Box  370,  Rawlins  WY  82301. 
(307)324-3411. _  j 

SPORTS  WRITER  j 

The  Anchorage  Daily  News  is  looking  for 
a  general  assignment  reporter  to  cover 
an  array  of  sports.  The  successful 
candidate  will  have  a  strong  oortfolio  of  I 
feature  takeouts  and  the  faci  I  ity  to  write  I 
well  on  deadline.  At  least  two  years  j 
experience  needed.  Minorities  and 
women  are  encouraged  to  apply.  We  I 
cover  hockey,  basketball,  running,  dog  | 
mushing  and  several  other  sports.  Our  ; 
section  has  been  recognized  by  APSE  j 
the  last  two  years.  Applicants  should  i 
send  a  cover  letter,  resume  and  work  | 
samples  to  Lew  Freedman,  Sports  i 
Editor,  Anchorage  Daily  News,  PO  Box  | 
6616,  Anchorage,  AK  99502.  | 

THE  SAVANNAH/NEWS  PRESS  is  look-  i 
ing  for  an  arts  and  entertainment  writer  | 
to  join  its  top-flight  Arts  &  Entertain-  1 
ment  Department.  Must  have  experi-  i 
ence,  including  desk  work.  Duties  will  | 
include  feature-writing,  reviewing  films,  , 
plays  &  entertainment,  and  some  | 
layout.  Excellent  opportunity  for  a  ' 
young  writer  to  gain  experience  and  | 
recognition.  Send  resume  and  clips  to  | 
Executive  Editor,  Savannah  News/  j 
Press,  PO  Box  1C)88,  Savannah  GA 
31402.  1 


THE  SYRACUSE  NEWSPAPERS 
Regional  Department  has  an  opening 
for  an  area  editor.  We're  looking  for 
someone  with  a  reporting  background 
who  has  worked  as  an  editor  for  at  least 
two  years.  Send  resume  and  examples 
of  your  work  to  the  Regional  Editor,  Box 
4915,  Clinton  Square,  Syracuse  NY 
13221. _ 

The  Frederick  Maryland  News-Post  is 
seeking  an  editorial  page  editor,  news 
editor  and  local  copy  chief.  College 
degree  and  three  to  five  years  daily 
experience  required.  The  newspapers 
(combined  circulation  37,500)  cover 
four  growing  counties  near  Washington 
and  Baltimore.  Send  applications, 
including  resume  work  examples  and 
cover  letter  explaining  your  qualifica- 
I  tions  to  Bob  Martin,  Managing  Editor, 

'  Frederick  Nsws-Post,  Box  578,  Freder- 
I  ick,  MD  21701 _ 

!  This  strong  community  daily  is  looking 
I  for  a  tough-minded,  level-headed 
managing  editor  to  run  cur  10-person 
I  news  staff.  Talent,  hard  work  more 
I  important  than  years  of  experience. 
Good  conmmunity,  interesting  culture. 
If  you  think  you  qualify,  send  complete 
resume,  references,  salary  expectaitons 
to:  John  Emmerich,  Publisher,  Green¬ 
wood  Commonwealth,  PO  Box  8050, 
Greenwood  MS  38930  or  phone 
(601)453-5312. 

TWO  PUBLICATIONS  EDITORS 
Responsibilites  include  editing  and 
production  of  membership  publica¬ 
tions,  general  printed  materials;  one 
will  xne  as  assistant  editor  of  weekly 
Association  tabloid  newspaper,  and  the 
other  will  serve  as  a  reporter.  Must  have 
full-time  professional  editing,  sports 
writing  and  publications  production 
expeirence;  full-time  commercial  news¬ 
paper  experience  preferred.  Salary  in 
high  teens.  Send  cover  letter,  resume 
and  salary  history  by  Janua-y  20,  1986, 
to:  Wallace  I.  Renfro,  Director  of 
Publishing,  NCAA,  Box  1906,  Mission 
KS  66201. _ 

UNIV.  OF  MISSOURI  Master's  grad 
with  4-month  internship  at  the  Lancas¬ 
ter,  PA  Intelligencer-Journal  seeks 
general  assignment  or  style  section 
I  reporting  job  in  Zone  1  or  2.  Contact 
Debra  Weistrop  (717)  291-2221  or 
(717)  787-6275. _ 

WRITERS 

Smart  and  creative?  Want  a  fast  track 
into  book  publishing?  Rodale  Press,  one 
of  America's  leading  health  publishers, 

!  needs  a  fast,  clever  writer.  An  excep- 
;  tional  opportunity  to  write  about 
I  complex  and  fascinating  topics.  Full 
I  benefits,  free  company  fitness  facility, 
excellent  environment,  no  smoking  poli- 
j  cy.  Just  one  hour  from  Philadelphia  and 
I  two  hours  from  New  York  City. 

;  Please  send  resume,  best  writing 
I  samples,  salary  needs  in  strict  confi¬ 
dence  to:  William  Gottlieb,  Managing 
i  Editor,  Prevention  Health  Books,  33 
!  East  Minor  St.,  Emmaus  PA  18049. 

;  _ E.O.E.  -  M/F _ 

I  _ JOB  LEADS _ 

iGOVERNMENT  JOBS 
I  $16,040-$59,230/yr.  Now  Hiring.  Call 
(805)687-6000  Ext.  R-4261  for 
current  federal  list. 

j  _ PRESSROOM _ 

1  PRESSROOM  FOREMAN:  Needed  for 
I  50,000  circulation  daily,  AM  newspap- 
I  er  running  NAPP  on  Scott  7  Unit  press. 

I  Must  be  aggressive  with  management 
'  and  technical  experience  and  be  able  to 
I  do  minor  maintenance.  Will  be  working 
!  in  union  environment.  Send  complete 
I  resume  to  Andrew  Brown,  Operation's 
Director,  1  News  Plaza,  Paterson  NJ 
1  07509. 


EDITOR  &  PUBLISHER  for  January  4,  1986 


HELP  WANTED 
PRODUCTION 


POSmONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


ASSISTANT  PRODUCTION  MANAGER 
MAILROOM 

Assistant  Production  Manager  needed 
for  state-of-the-art  distribution  mail- 
room  in  new  facility.  Daily  and  commer¬ 
cial  operations.  Successful  candidate 
will  have  demonstrated  excellent  orga¬ 
nizational  and  administrative  skills, 
preferable  in  an  other  mailroom.  If  you 
are  a  leader  who  wants  to  join  a  dynamic 
organization  submit  a  resume  and 
salary  history  in  confidence  to  Box 
3534,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Growing  19,000  daily  in  scenic  western 
Michigan  seeks  a  quality-minded 
production  manager  to  fill  a  vacancy 
created  by  a  retirement.  The  position’s 
primary  objective  is  to  coordinate  on-  . 
time  production  of  newsapaper  from 
composition  through  press.  Offset,  cold 
type.  In  addition  to  supervisory  experi¬ 
ence,  prospective  candidates  should 
have  extensive  familiarity  with  trou¬ 
bleshooting,  typesetting  and  front-end 
systems.  Send  cover  letter,  including 
earnings,  expectiations,  and  resume  to 
Clay  W.  Stauffer,  Editor/General  Mana¬ 
ger,  the  Holland  Sentinel,  54  W.  8th. 
St.,  Holland  Ml  49423.  EOE.  j 


_ SALES _ 

SYNDICATE  SALES 
Aggressive,  goal-oriented  individual 
sought  to  join  the  sales  team  of  a  major 
US  newspaper  syndicate  as  a  sales  ex¬ 
ecutive.  Must  have  minimum  two  years 
experience  in  syndicate  sales  or  related 
media  organization.  Travel  required. 

We  offer  excellent  salary,  commission 
and  complete  benefit  package.  Qualified 
candidates  are  asked  to  send  their  re¬ 
sume  including  salary  history  in  confi¬ 
dence  to  Director  of  Sales,  Box  9559, 
Editor  &  Publisher. 

Equal  Opportunity  Employer. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


BUSINESS  writer/editor  seeks  similar 
position  with  major  daily  newspaper  or 
business  magazine  in  the  Southeast, 
Southwest  or  Mountain  regions.  Busi¬ 
ness  editor  at  leading  statewide  South¬ 
ern  daily.  Available  in  Spring  1986. 
Call  Jeff  Thatcher:  (501)378-3498. 

EDITOR  &  PUBLISHER 
11  West  19th  Street,  NY  NY 
10011 


ARTS  &  ENTERTAINMENT  reporter/ 
critic  is  looking  for  a  job  with  a  quality 
I  newspaper.  Will  graduate  with  MA  from 
Syracuse  University  in  August.  Good 
clips;  will  relocate  to  any  zone.  Mary 
Colurso,  714  S.  Beech  St.,  Syracuse 
I^Y  13210  (315)474-2538. _ 

AWARD-WINNING  investigative  repor¬ 
ter  with  experience  at  one  of  the  U.S.’s 
top  national  newspapers  and  at  one  of 
its  best  mddium-size  dailies  seeks 
reporting  or  raporting/editing  position. 
Clips,  references  on  request.  Box  9586,  I 
Editor  &  Publisher.  i 


ENERGETIC  award-winning  sports 
writer/slot  man  with  five  years  of  daily 
experience  seeks  similar  position  with 
medium-large  daily.  Experienced  in  all 
facets:  Game  stories,  features,  layout, 
editing  and  desk  management.  Jeff 
Kuehn  (601)  981-2989. 


ENTERTAINMENT  WRITER,  3  yrs 
experience  in  classical,  opera,  film, 
dance,  theatre.  Reviews,  profiles, 
features,  interviews.  M.A.  in  journal¬ 
ism,  also  professional  musician 
(symphony,  opera,  musicals).  Local  and 
national  clips.  Will  relocate  for  quality 
daily  looking  for  quality  writer.  M. 
Mayer,  (317)542-3607  days;  (317) 
356-371 1  eves,  or  write  Box  9568, 
Editor  &  Publisher. 


EXPERIENCED,  ambitious  self  starter 
seeks  general  assignment  position  on  a 
daily  newspaper;  AM  or  PM,  any  size, 
any  region.  Six  months  experience  on 
60,000  daily,  three  and  half  years  I 
experience  on  20,000  weekly  (both 
non-internships)  and  entertainment 
editor  of  college  weekly.  Will  graduate 
Villanova  University,  June  1986.  Call  or 
write  Michael  F.  Mathis,  218  Cornwall 
Drive,  Broomall,  PA  19008,  (215) 
353-5099. 


DUE  TO  A  RECENT  sale  of  our  news¬ 
papers,  we  have  some  highly  qualified 
personnel  available  in  the  following 
categories:  Publisher/General  Manager 
Controller,  Circulation  Manager, 
Composition/Graphics  Manager.  For 
complete  information  on  the  above 
applicants,  please  respond  to  Box 
9526,  Editor  &  Publisher.  All  inquiries 
will  be  held  in  the  strictest  confidence. 


PUBLISHER/GENERAL  MANAGER 
Fifteen  years  management  experience 
in  newspapers,  TMC,  commercial  web. 
Excellent  teacher,  motivator.  Fully 
qualified  in  all  areas  of  sales,  budget¬ 
ing.  Call  (414)498-2798. 


ADVERTISING 


EX-STEEL  mill  worker  with  B.A.  in  Jour¬ 
nalism  seeking  entry-level  position  as 
reporter  or  copy  editor.  J.R.  Oliver;  978 
Perry  Highway;  Apt.  2;  Pittsburg  PA 
15237.  (412)366-4067. 


Gutsy  feature  writer  with  a  knack  for 
digging  up  those  rare  news-feature 
stories  that  make  people  stop  and  think 
seeks  position  on  large  metro  daily. 
Strong  interest  in  automobiles  as  well 
as  entertainment.  Excellent  clips  avail¬ 
able.  Call  (305)862-0031. 


HUSTLING  REPORTER-1  year  out  of 
J-school.  Possess  experience  on  major 
weekly.  Now  seeking  position  on  daily. 
VDT  and  photo  skills:  Call  Alonzo  (516) 
489:3597. 


DECEMBER  GRAD  with  strong  ad  sales 
and  marketing  background  plus 
management  internship  with  400,000 
circ.  daily,  and  direct  mail  sales  experi¬ 
ence,  desires  to  put  his  professional 
commitment  to  work  for  dynamic  news 
organization.  Brad  Hagstrom,  3310 
Oakcliff  Rd.,  Atlanta  GA  30340. 


_ EDITORIAL _ 

1985  SOUTHERN  CAL  journalism  grad 
with  stringing  &  photo  experience  seeks 
entry  level  sports  position  with  daily 
paper.  All  zones,  sizes  considered.  Call 
Harry  J.  Lister,  Jr.  at  (703)860-1690, 
or  write  2345  Citation  Ct.,  Reston  VA 
22091.  Clips  and  resume  upon 
request. 


MEOILL  M.S.J.  seeks  copy  editing  jo() 
at  medium-to-large  size  daily.  I  have  I 
professional  reporting  and  proofreading 
experience.  My  excellent  grammar  and 
spelling  skills,  coupled  wit  my  love  for 
I  the  written  word  (Zinsser  junkie),  make  , 
I  me  thee  man  for  the  job.  Brad  Webber,  ; 
1915  Maple  #822,  Northwestern  I 
University,  Evanston  IL  60201 
(312)869-1047. _ 

OPINION  WRITER.  Will  write  columns 
or  editorials  with,  punch,  compassion. 
Moderate-conservative;  broad  know¬ 
ledge  of  politics  and  policy  issues; 
advanced  degree  in  political  science. 
Experience  in  Northeast,  Midsouth,  { 
West.  Dennis  Coyle  ,  280  Wilson  #72, 
Albany,  CA  947120.  (415)  526-2160.  | 
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JUST  FINISHED  Poynter  Institute’s 
management  program.  Seek  reporting 
job  with  daily.  Medill  BSJ,  MSJ  ’85. 
Reported  for  4  papers,  with  D.C.  experi¬ 
ence.  Michael  Rich,  10109  Conrad  Dr., 
Huntsville  AL  35803  (205)881-7304. 


PUBLIC  AFFAIRS  journalist  seeks 
reporting  post.  Zone  5.  Three  yrs.  exper¬ 
ience  covering  education,  city 
gov’t/politics  and  agriculture.  Master’s 
degree:  journalism/political  science. 
Knowledge  of  public  opinion  survey 
research  and  statistics.  Sherry  Pethers 
(812)335-9240. 


PULITZER  PRIZE  WINNER 
SEEKS  FRESH  START 
I  have  been  published  nationally  and 
internationally  many  times  this  yearin 
magazines  and  newspapers.  I  also  have 
solid  experience  on  metro,  suburban 
and  state-wide  outfits.  So  let’s  make  a 
deal.  Give  me  a  Managing  editorship- 
subject  to  your  authority  as  executive 
editor  and/or  Publisher-along  with  the 
power  to  hire  and  fire-which  I  will  use 
judiciously-and  in  return  you’ll  get  a 
solid  pro  who  knows  the  news  ^'usiness 
and  can  build  a  fine  product  which  will 
be  good  for  business  and  do  honor  to 
our  heritage  as  journalists.  Prefer  New 
York  Metro  area  will  seriously  consider 
all.  Box  9505,  Editor  &  Publisher. 

RECENT  33-YEAR-OLD  graduate  witli 
some  reporting  experience  on  central 
coast  daily  would  like  to  join  southern 
Cal.  weekly  or  daily.  Hard  worker. 
Mature  &  dependable.  Previously  work- 
ed  in  advertising.  Gary  Wosk 
(818)886-0137—9810  Zelzah  #315, 
Northridge  CA  91325. 

RECENT  EMERSON  COLLEGE  grad 
seeks  copy  editing  or  reporting  position 
in  Zone  9,  prefer  S.F.  area,  intelligent, 
hardworking,  and  eager.  Ave  Hackett, 
445  Dimm  St.,  Richmond  CA 
94805-2421  (415)234-2499. 

RECENT  GRADUATE  with  BA  in 
journalism  seeks  full-time  position  as 
editorial  assistant.  Internship  exerience 
in  writing,  copy  editing,  research,  and 
design.  References  and  writing  samples 
available.  Contacts.  Helminisk.  12633 
Darlenen  St.,  Largo  MD  20772. 

RECENT  JOURNALISM  grad  (25)  seeks 
outdoor  writing  post.  Managing  Ed 
college  mag.  experience:  (jutward 
Bound,  mt.  climb,  camping  etal.  1835 
Dennison,  E.  Lansing  Ml  48823 

RECENT  M.S.  in  Mass  Comm/ 
Journalism  grade  seeks  reporting  Msi- 
tion  in  Zone  1  or  Florida  area.  4.0  GPA, 
experience  on  two  dailies.  Would  accept 
$300/week  to  start.  Call  (40l) 
683-3827  after  5  or  write  at  10  Ravine 
Drive,  Portsmouth,  Rl  02871. 


1  REPORTER  (May  grad)  seeks  general 
;  assignment  position  on  daily.  Have 
;  professional  experience  on  the  city 
;  desk,  VDT,  political  beat  and  in  photo- 
I  graphy.  Prefer  Zone  1  inquiries  but  not 
I  limited.  I  am  talented  and  eager  to 
'  develop.  Julie  Stoner,  342  Normal 
I  Ave.,  Slippery  Rock  PA  16057. 

I  REPORTER  and  graphic  designer  seeks 
job  with  newspaper  or  magazine. 
Master’s  degree,  SI  Newhouse  School, 

I  Syracuse  University.,  Aug.  1986.  Will- 
I  ing  to  relocate.  All  offers  considered. 

!  Erin  Maguire,  509  Univ.  Ave.  Apt  210, 
i  Syracuse,  NY  13210,  (315) 

I  476-7814. _ 

j  TALENTED  ’85  grad  seeks  PR  or 
I  feature  writer  spot  with  room  for 
i  advancement.  The  arts  and  entertain- 
'  ment  are  my  forte.  Academic,  intern- 
I  ship  and  freelance  experience.  Metro 
!  area  in  Zones  1,2  or  3  please,  call 
'  (215)252-8601  before  noon.  Ask  for 
Bridget. 

I _ FREELANCE _ 

!  EQUINE  News/Feature  Reporter  Desires 
:  freelance  work  in  Midwest.  Extensive 
:  horse  care  &  showing  background,  2 
;  yrs.  exp.  beat  reporter  &  news  director. 

I  Communications-major,  Journalism- 
I  minor.  L.  Cerny,  318  Woodward,  Apt.4, 

I  Kalamazoo  Ml  49007. 


I  PHOTOJOURNAUSM 

I  PHOTOJOURNALIST  seeks  position 
i  with  photo-oriented  daily  or  bi-weekly. 

■  Contact  Swanson,  Rt.  1,  Carroll,  NE 
j  68723,  phone;  (402)  585-4707. 

I  I  I  .... -11.  I  — .... 

I _ PRODUCTION _ 

I  Production/Distribution  Manager 

WELL-VERSED  in  all  phases  of  produc- 
;  tion,  distribution,  and  warehousing 
I  including  state-of-the-art  mailrooms. 

'  Strong  adminstrative/leadership  quali- 
'  ties.  Proven  track  record.  Highest  refer- 
'  ences.  Box  9580,  Editor  &  Publisher. 


_ SALES _ 

:  SALES,  ACCOUNT,  design  — 
;  experienced.  Some  research,  conscien- 
I  tious,  reliable,  mobile.  Call  me! 
I  (301)777-1742  Krista  Gingerich 
I  (WVU-85),  416  Georges  Creek  Blvd., 

I  LaVale  MD  21502. 


PHOTOGRAPHER 

PHOTOJOURNALIST:  self-starter  with  a 
keen  eye  for  action  seeks  photo  staff 
position  with  medium  or  small  daily, 
any  zone.  Newspaper  photo,  darkroom, 
and  layout  experience.  ’86  lU  J-School 
grad.  Hal  Wood,  3821  Fox  Run  Dr., 
1316,  Cincinnati,  OH  45236.  Call 
(513)  793-1753. 
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I  N  OKAY.fOLKS 
HONEST-/ V 


ARE  YOU  SURE  KICKING  THESE  GUYS  OUT 
WIU  SOLVE  THE  PROBLEM  - - 


’ Soi/(finCAff 


The  4th  Estate  1 985'in*Review  By  Doug  Borgstedt 


SO  YOU  WORKED  PDR 
PRAVDA- HOW  COME 

you’re  here-?'' 


s^^W^ILLY  ME  -  AFTER  ^ 
GENEVA 

^^FRESS  CONFERENCE  I 
THOUGHT  WE  COULD 
REPORT  THE  TRUTH-  " 
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Scripps  [eaque 


Scripps  League  employees  are  at  the  forefront 
^  of  modern  newspaper  technology. 


Scripps  League  is  proud  of  its  reputation  as  an 
innovator  in  the  transmission  of  news  by  satellite. 
The  development  of  our  satellite  advertising  service 
ScrippSat,  is  another  example  of  our  leadership  in 
the  field. 

It  wouldn’t  have  been  possible  to  achieve  these 
things  without  the  hard  work  of  our  skilled  Scripps 
League  employees,  and  we  salute  every  one.  We 
are  particularly  proud  of  our  engineers,  who  have 
shown  the  ability  to  use  existing  components 
creatively. 


As  a  growing,  nationwide  communications  com¬ 
pany,  we  will  continue  to  strive  to  publish  the  best 
possible  newspapers.  To  keep  up  with  this  growth,  we 
are  always  on  the  lookout  for  ambitious  people  to  join 
our  ranks.  If  you  think  you  can  contribute  to  designing 
newspaper  systems  which  are  at  the  forefront  of 
modern  technology,  please  send  all  particulars  to 
Dietmar  G.  Kurtz,  Scripps  League,  1845  E.  Rand  Rd., 
Suite  LI  08,  Arlington  Heights,  IL  60004.^^^^^^^ 

Proclaim  liberty  throu^  all  the 
land  unto  all  the  inhabitants  thereof 

(Lev.  2S;10)  PM  ,, 


Scripps  League 

Newspapers  WHm 

Eagle  Hill-HCR  1,  Box  38,  Charlottesville,  Virginia  22901 

San  Mateo,  California,  400  S.  El  Camino  Real  *950 
Washington,  D.C.,  1174  National  Press  Building 
Santa  Barbara,  California,  1236  Coast  Viiiage  Circle 
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BNnmBtOiVmDoByJoumtl 
HamMon  ((MT)  AasM  Bopubhc 
PootSeript 

Btrtonoot  Bool  Edoto  Dhoctoty 
Coot  Boy  (019  Tht  HMd 
South  Oooot  mtk 


Ongon  CHy  (019  Tht  BrttiprtooCouritr 
Todty^  Homo 

Vawouwr  (WA)  Tadiy^  Homo 
Ths  oaiss  (OR)  TIW  CMtas  Crsonlels 
LswMosn  (PA)  ThtStnUntl 
QoortNom 

nssdsiHlli  (PA)  COunO'  Ohssnar 
Prwo  (UT)  Ths  Qa«y  HasM 
UWi  VtBoy  Edtiprittr 
Hsaport  (VT)  The  Mtmport  Ddy  Expmtt 
PuRmsn  (WA)  AAknai  HsrsW 
Rhhalanda  (M)  Ths  OSiy  Maas 
Fun  Coimby 
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Over  the  last  two  mF  any  of  its  territories  or  a 

decades  the  Scripps  Im  #1  |  J  mM  cartoonist  whose  work  is 

Howard  Foundation  has  I  M  #  I  Iff  not  regularly  syndicated, 

provided  some  of  the  best  I  I  I  %  I^L  To  enter,  send  for  an  entry 

journalists  in  America  |  W  |  /  ff  |  %  |  blank  and  fact  sheet  from 
with  honors  cash  and  f  the  Scripps  Howard  Foun- 

something  money  can't  buy:  Recognition.  dation,  1100  Central  Tfust  Tower,  Cincinnati,  Ohio 

This  year  v\^  be  no  exception.  We  will  present  45202.  (We  hate  to  be  sticky,  but  we  cannot 
national  journalism  awards  in  conservation  and  accept  any  work  after  deadline,  or  without  prop- 
the  environment,  human  interest,  public  service,  erly  filled  out  entry  blanks.) 
editorial  writing,  and  writing  in  the  defense  of  Send  us  the  best  work  you've  done  in  1 985. 

the  First  Amendment.  There's  even  an  award  for  If  it's  good  enough,  our  judges  will  see  to  it  that 
the  most  promising  cartoonist  of  the  year.  you  make  ^9^  QP'PTPP^  WOWA  RD 

You're  eligible  if  you're  a  man  or  woman  work-  your  mark  2lS 
ing  for  any  ne^yspaper  in  the  United  States  or  in  1986.  BS9  FOUNDATipN 


CALL  FOR  ENTRIES  DEADLINES: 
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1teWalteStOMJta«uris/EiitorUWritiii|:M.3,!S88  TlHiUiyW.HfrinuriMnuis/PaUk  Soviet:  Ml  17, 1986 

ThtEnkPi^Amiris/Biuunliitinit:  Jul1S,1M  ThtChuleilLSciiiilzAmii/PnnBisiiiiCaitooiiist:  JaiL6,1986 


